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NEW  YORK,  SATURDAY,  APRIL  23.  mi  m,  u.=s^  For.  lOe. 


March  advertising  in  Ghicjtgo 

The  dominance  of  The  Daily  News  in  the  aix^ay  field  is  strikinsly  reYosiled  in  trte  following  statement  of  display 

advertiaing  for  die  Mondi  of  Mar^.  1921.  4SS^^B3RE 


-  ' 


The  Dailr  Newa.  S.788  Itaiea. 
Naot  higaeat  ecore,  1,009  Unea. 


THE  DAILY  NEWS  FIRST! 


THE  DAILY  NEWS 


4  days  ag«in«t  7 

FIRST! 

8  days  aganiat  7  T 


THE  DAILY  NEWS  FIRST! 


Books . - . .  the  daily  news  FIRST! 

8day.a«.inM7 

Churdies  -  , . " . ,  .  -  1  .  THE  DAILY  NEWS  FIRST! 

?^^t‘i5S.Ii*::SriToJri^  ^  8d.,..,.inat7 

Clothing  -  -  -  .  P.  - . -  .  -  THE  DAILY  NEWS  FIRST! 

The  Daily  Newa,  iktfiti  Unea.  s  J 

Neat  hi^at  aeora,  2>8.090  linea.  "  days  a«amat  7 

Department  Stores  -  ^ .  THE  DAILY  NEWS  FIRST! 

®  e^^ya  a-mat  7 

Educational  . .  THE  DAILY  NEWS  FIRST! 

Out  of  the  Loop  Stores  -------------  THE  DAILY  NEWS  FIRST! 

Tha  Dally  Nears,  55.008  Unse. 

Nast  hlgnaat  acore,  I4J75  Unas. 

Foodstuffe  . . THE  DAILY  NEWS  FIPf^T? 


6  days  agemst  7  ' 


d^^ya  agafaiat  7 


THE  DAILY  NEWS  FIRST! 


j  THE  DAILY  NEWS 


Tha  DaUy  Nawa.  50,142  Unea. 
Nut  highaM  acore.  45,915  Unea. 


Furniture  -  -  -  -  -K  -  -  -  . 

The  Daily  News,  55.280  lines. 

Neat  highaat  ecoia,  55,882  Ums.  ' 

Housdiold  UtiRtiee  •  •  .  .  . 

The  Dally  Nawa,  IMSO  Daaa. 

N<Bt  hi^test  acore,  7,899  tinea. 

RmI  Estate  -  •  a  -  -  -  .  V. 


The  Daily  Nawa.  8,258  Unea. 
Nest  higaeat  tcon,  5,124  Unea. 


^  6  daya  eeatnat  8 

THE  DAILY  NEWS  FIRST! 

8  tlaya  againat 

THE  DAILY  NEWS  FIRST! 

8  daya  against  6 

THE  DAILY  NEWS  FIRST! 

8  days  agatn^r  6 

THE  DAILY  nSvS  FIRST! 

8  da^  against  7 

THE  DAILY  NEWS  FIRST! 


tv;’  'A' 


6  days  ^-ijainat  7 


Sboee 


THE  DAILY  NEWS 


Tha  Dalb  News.  55.881  Unaa 
Naxt  h^aat  aeora,  28,217  tinoe. 


ST! 


i 


Tobacco . y .  THE*'dAILY  NEWS  FIRST! 


The  DaU«  Nawa  I8r992  Unas/ 
higher  acore,  8,821  Uwfa. 


?-r  t 


Total  Di^daj  Adrertndn 

The  Daily  Ndwa  UI5.^8 
Nest  hlgMet  score.  SlfT78 


THE  DAILY  NEWS 


8  dupe  againi 
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IN  NEARLY  EVERY  IMPORTANT  CLASSIFICATION 

^  a  THE  DAILY  NEWS 

in  Chieaco 

(FifOTM  fwmitlt^  hy  AdvertMiag  Record  €!ow  as  iniipciidml 
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Ohio  must  be  considered  in  any  Na- 

nr  tiond  Advertising  Campa^  whether  of  minor 

or  major  Hnpohanoe.  ^ 

nr  . 

Ohio  leads  all  other  states  in  the  number  of  lai^e  centers,  having 
^  five  cities  with  a  populatkm  of  200,000  or  over  and  ties  Massachu¬ 
setts  with  seven  cities  having  over  100,000  population.  . 

3fi->  D 

No  Other  Territory  Can  Offer  Such  a  Market.  ^ 


There  are  also  21  cities  in  Ohio  with  over  25,000  population  and  each  city  has^ 
its  own  daily  newspapers.  No  other  paper  will  do  and  no  other  paper  sell  > 
your  merchandise.  i  ^ 


j; 


Co-operate  with  Ohio  merchants  and  increase  your  sales  in  one  of  the  best  trading' 
territories  in  the  country.  • 


tAh«i««  Bwicmi  Jwira.! 
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Editor  &  Publisher  for  April  23 ,  1921 


First  In  The  South- 

The  Times-Picayune 

In  Circulation,  Advertising  Volume,  Character  and  Service,  The 
Times-Picayune  leads  all  the  newspapers  of  its  field  and  com¬ 
pletely  dominates  the  entire  New  Orleans  Market.  National  Space 
Buyers  long  have  learned  from  actual  experience  that  the  con¬ 
centrated  circulation  of  The  Times-Picayune  offers  them  a  rare 
^  economy  because  they  can  cover  the  whole  trading  area  thoroughly 
and  responsively  by  use  of  the  single  medium. 


Results  from  the  largest  and  most 
successful  newspaper  advertising  cam¬ 
paigns  show  that  New  Orleans  is  dis¬ 
tinctly  a  morning  newspaper  city.  The 
Times-Picayune  has  established  national 
records  in  advertising. 

For  ^^Character,  the  Grandest  Thing,” 
The  Times-Picayune  always  has  striven 
throughout  its  eighty-four  years  of  use¬ 
ful  service  to  its  conununity. 

The  Times-Picayune  is  independent  in 
politics,  supporting  men  rather  than 


parties,  is  no  man’s  niouth-piece  and  is 
progressive  in  its  own  policies,  standing 
for  progress  in  public  affairs. 

The  Times-Picayune  columns  are  closed 
to  objectionable  advertising  and  closest 
supervision  is  exercised  even  to  rigid 
censorship  of  classified  matter. 

The  powerful  influence  with  which  The 
Times-Picayune  has  supported  public 
betterment  leads  those  true  Southerners 
of  “The  Land  of  the  Valley”  to  know  it 
as  “Our  Times-Picayune.” 


Cimes-PicayuiK 

NEW  ORLEANS,  SECOND  PORT,  U.  S.  A. 


General  Representatives:  Cone,  Hunton  &  Woodman.  Inc.,  New  York, 
Chicago.  Detroit,  Kansas  City  and  Atlanta;  R.  J.  Bidwell  Co.,  San  Francisco 


Editor  &  Publisher  for  April  23 ,  1921 


^ 1 


The  Times-Picayime^s 
Dominant  Circulation 

New  Orieaiu  is  a  ‘‘home  delivery”  city,  in  a  newspaper  way — a 
morning  newspi^r  city.  The  TimeS’Picayune  delivers  39  percent 
more  papers  into  the  homes  of  New  Orleans  than  both  the  other 
newspapers  combined;  84  percent  of  The  Times-Picayune’s  city 
circulation  is  home-delivered. 

Rainy  days,  holidays  and  other  conditions  that  cut  street  sales  can’t 
touch  The  Times-Picayune’s  circulation  that  goes  into  the  homes 
and  stays  there.  A  recent  survey  of  570  city  homes  shows  that  less 
than  10  percent  of  the  home-delivered  Times-Picayunes  ever  come 
away  from  the  homes  the  day  delivered  and  nearly  all  of  those  are 
either  brought  back  again  or  given  to  others  who  in  turn  take  them 
home.  No  other  New  Orleans  newspaper  is  delivered  into  48  per¬ 
cent  of  homes  to  which  The  Times-Picayune  is  delivered. 

The  Average  Circulation  of  the  three  New  Orleans  newspapers,  as 
computed  from  A.  B.  C.  publisher’s  statements,  is: 

Total  City  Home 

Circulation  Circulation  Delivered 

TIMES-PICAYUNE  . 76,354  46,529  39,296 

Second  paper . 67,262  40,856  17,217 

Third  paper . 37,902  28,623  10,913 

All  the  facts  are  in  its  favor  but  The  Times-Picayune’s  biggest 
“sell”  is — ^Practical  Results. 

NEW  ORLEANS  IS  DISTINCTLY 

A  MORNING  NEWSPAPER  CITY 

ClK  Cimcs-Picayune 

NEW  ORLEANS,  SECOND  PORT,  U.  S.  A. 


The  Automobile  Situation 
in  New  Orleans  is  an  in¬ 
stance  of  how  completely 
The  Times-Picayune  blank¬ 
ets  the  buying  power.  A 
strict  canvas  of  each  of  the 
16,000  automobile  owners 
In  New  Orleans  showed 
that  The  Times-Picayune  is 
read  by  more  than  94  per¬ 
cent  of  those  who  read  any 
newspaper  at  all. 

One  of  the  large  depart¬ 
ment  stores,  by  a  question¬ 
naire,  found  that  it  could 
reach  more  than  71  percent 
of  its  customers  by  using 
The  Times-Picayune  alone. 
The  Times-P icayune  is 
dominant  in  New  Orleans 
because  it  reaches  the 
classes  as  well  as  the 
masses. 


General  Representatiz  es :  Cone,  Hunton  &  Woodman,  /nr.,  New  York, 
Chicago.  Detroit,  Kansas  City  and  Atlanta;  R.  J.  Bidzvcll  Co.,  San  Francisco 


Editor  &  Publisher  for  A  pri'l  23 ,  19  21 

The  Times-Picayune^s 
Remarkable  Record 


In  both  the  local  and  national  field  The  Times- Picayune  established 
notable  records  in  1920.  The  Times- Picayune  carried  more 
local  display,  classified,  national  and  total  advertising  than  any 
other  New  Orleans  newspaper. 


The  Times-Picayune  printed  more  ad¬ 
vertising  in  1920  than  any  other  news¬ 
paper  in  the  South  and  was  seventh  in 
the  United  States  in  the  morning-and- 
Sunday  held,  ranking  next  to  the  New 
York  World. 

The  Times-Picayune  was  hrst  in  Amer¬ 
ica  in  per  cent  gain  (32.2%)  and  second 
in  volume  gain  (4,106,705  lines)  of 
national  advertising  among  all  seven- 
days-a-week  newspapers.  The  Times- 
Picayune  was  second  in  America  in 
national  advertising  volume  and  third  in 
America  in  national  advertising  percent¬ 
age  gain  among  morning-and-Sunday 
newspapers.  This  notable  standing  is 
based  on  national  newspaper  hgures 
compiled  by  the  Advertising  Age  and 
Mail  Order  Journal. 


For  the  last  seven  months  of  1920  an 
auditing  hrm  kept  account  of  all  New 
Orleans  newspaper  advertising,  dividing 
it  into  thirty-seven  classihcations;  of 
these  37  divisions  The  Times-Picayune 
led  the  held  in  26. 

The  Times-Picayune  was  the  First  New 
Orleans  newspaper  in 


Classihed 

Hotel-Restaurant 

Women’s  Wear 

Household  Goods 

Financial  ' 

Railroad 

Foodstuff 

School  and  College 

T 

Furniture 

Tobacco 

'jt 

Passenger  Automobiles 

Toilet  Goods 

j 

Automobile  Trucks 

Office  Equipment 

Tire  and  Accessory 

Steamship-Travel 

Automobile  Undisplayed 

Resorts 

t' 

Men’s  Furnishings 

Publications 

\ 

Women’s  Shoes 

Building  Material 

Jewelry 

Auction  Sales 

i 

Misc.  Display  ' 

Musical  Goods 

tbe  tiine$-PicayHii( 

NEW  ORLEANS,  SECOND  PORT,  U.  S.  A. 


General  Representatk'es :  Cone,  Hunton  &  Woodman,  Inc.,  New  York, 
Chicago,  Detroit,  Kansas  City  and  Atlanta;  R.  J.  Bidwell  Co.,  San  Francisco 


Editor  &  Publisher  for  April  2  3,  1921 


The  Times-Picayune’s 
Merchandising  Service 

From  the  Manufacturer’s  and  Distributor’s  standpoint,  New  Orleans 
is  different  from  any  other  market  in  the  United  States.  Trade 
customs  are  deep-seated.  Methods  must  be  adjusted  to  meet 
conditions. 

The  Times-Picayune  maintains  the  largest  and  most  highly 
organized  Merchandising  Bureau  of  any  newspaper  in  the  South. 
In  the  last  year  it  has  made  more  than  a  hundred  market  analyses, 
trade  investigations  and  blanket  surveys  besides  many  special 
investigations  for  advertisers  and  advertising  agencies. 

The  Times-Picayune  helps  to  form  trade  connections,  has  complete 
retail  route  lists  of  23  retail  classes  of  trade  always  ready  for  sales 
representatives  and  accords  other  assistance  such  as  introduction  and 
in  some  cases  sales  help^ 

The  Times-Picayune  publishes  its  own  merchandising  newspaper, 

‘‘The  Store,”  which  is  mailed  regularly  to  every  retail  merchant  in 
the  city,  wholesalers,  wholesale  salesmen,  buyers,  department  heads, 
department  store  heads  and  buyers  and  many  others.  This  news¬ 
paper  carries  complete  news  of  the  retail  market  besides  instructive 
articles  on  handling  advertised  goods  and  news  of  current  and  coming 
advertising  campaign.  Its  circulation  averages  10,000. 

Cb(  Omes-PicayuiK 

NEW  ORLEANS,  SECOND  PORT,  U.  S.  A. 

General  Representatives ;  Cone,  Hunton  Sr  IVoodman,  Inc,,  Mew  York, 

Chieago,  Detroit,  Kansas  City  and  Atlanta;  R.  J.  Bidwell  Co.,  San  Francisco 


The  Times-Picayune’s  Merchan¬ 
dising  Bureau  gladly  helps  to 
plan  the  advertiser’s  entire  mer¬ 
chandising  campaign  in  New 
Orleans,  shaping  it  to  take  ad¬ 
vantage  most  profitably  of 
local  conditions.  This  bureau 
gives  advertisers  finger-tip  in¬ 
formation  on  the  New  Orleans 
market  on  short  notice.  These 
things  and  many  more  consti¬ 
tute  a  service  highly  valuable  to 
advertisers. 

Times-Picayune  expert  mer¬ 
chandising  service  is  actual  and 
fruitful,  not  promissory. 


of  Chicago 


Why  Wall  Street  is  reading 
a  Philadelphia  paper 


Clinton  B.  Evans  puts  on  the  wire 
from  Chicago  six  nights  a  week. 

Mr.  Evans  has  for  years  been 
editor  of  The  Economist,  the  leading 
financial  paper  of  the  West. 

That  cities  other  than  New  York  ap¬ 
preciate  his  letter  is  shown  by  the 
fact  that  many  newspapers  print  it 
regularly  by  arrangement  with  the 
Ledger  Syndicate. 


A  business  man  with  large  inter¬ 
ests  said  to  us  recently:  “Do  you 
know  that  all  Wall  Street  is  reading 
the  Public  Ledger.^” 

When  asked  why,  he  replied,  “To 
get  Evans’s  daily  letter  from  Chicago. 
Bankers  say  it  is  the  clearest  and 
sanest  financial  letter  that  ever  came 
out  of  the  Middle  West.” 

That  the  world’s  greatest  money 
center,  well  served  by  an  excellent 
local  press,  should  look  for  its 
Chicago  news  to  a  paper  published 
in  another  city,  is  eloquent  testimony 
to  the  brilliance  of  the  report  which 


T hrough  the  Ledger  Syndicate 
newspapers  may  obtain  exclusive  city 
rights  to  Mr,  Evans's  letters. 


PUBLIC 


PHILADELPHIA 


8 


Editor  &  Publisher  for  April  23 ,  1921 


“Concentration  is  the  Nation’s  Watchword” 


Concentrate  in 

The  Philadelphia  Bulletin 


City  Population 
Dwellings  in  Philadelphia 
Persons  per  Home 


1,823,779 

390,000 

4.7 


The  circulation  of  The  Bulletin  for  the  month  of  March  was 


516,405  Tt 

Exceeding  all  previous  months  of  publication. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost 
by  concentrating  your  advertising  in  the 
newspaper  “nearly  everybody  reads” — 

The  Bulletin 


^nearly  everybod;^ 

A  A 


The  Bulletin’s  circulation  reaches  far  beyond  the  highest 
point  ever  attained  by  a  daily  or  Sunday  newspaper  in 
the  State  of  Pennsylvania,  and  is  one  of  the  largest  in 
the  United  States. 

The  Bulletin  is  the  only  Philadelphia  newspaper  which 
prints  its  circulation  figures  regularly  every  day. 


No  prize,  premium,  guessing,  coupon  or  other  artificial  methods 
of  stimulating  circulationare  used  by  The  Bulletin 


'I 


E  DITOR  &  PUBLISHER 


Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World  Build¬ 
ing,  63  Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330 
Charter  Member  Audit  Bureau  of  Circulations. 


Vol  53 


NEW  YORK,  SATURDAY,  APRIL  23,  1921 


No.  47 


Is  Commercialism  Smothering  Journalistic  Ideals? 


Did  the  startling  screamer  headlines  of  the  war 
period  so  obsess  newspaper  editors  that  they 
cannot  return  to  normalcy?  Or  is  it  the  read¬ 
ing  public  that,  long  worked  up  to  daily  expectancy 
of  fensational  news,  declines  to  resume  the  normal 

state  of  mind? 

Editors  and  public,  like  the  drug  addict,  seem  un¬ 
able  to  quit  the  drug  or  even  to  reduce  the  dose. 

Headlines  still  shriek,  but  over  petty  nothings. 
Events  of  trivial  consequence  and  flashing  interest 
are  played  up  today  as  conspicuously  as  were  great 
history-making  battles.  divorce  case,  with  com¬ 
monest,  vulgarest  infidelities,  is  pre¬ 
sented  as  prominently  and  detailed  as 
infinitely  as  was  ever  the  capture  of  a 
dty  that  changed  the  map  of  the  world. 

The  Joffres.  Haigs,  Foches,  Pershings 
and  Hindenburgs  with  all  their  world¬ 
moulding  movements,  have  given  place 
on  the  first  page  to  the  Stillmans, 

Stokeses,  Hamons,  Elwells  and  Shontses, 
thh  their  salacious  scandals  that  “shine 
and  stink  and  stink  and  shine  like  rotten 
mackerels  in  the  moonlight.” 

Sense  of  real  news  values  seems  to 
have  disappeared. 

A  shattered  world  is  waiting  to  be  re¬ 
built  and  sadly  deranged  domestic  busi¬ 
ness  conditions  must  be  readjusted. 

Humanity  throughout  the  earth  is  in  a 
deplorable  state  of  confusion  and  suffer¬ 
ing.  Never  before  in  history  were  so 
many  intricate  facts  to  be  collected  and 
collated  that  statesmen  and  public  may 
understand  conditions  and  work  out 
remedies. 

The  world  is  looking  to  America  for 
guidance,  and  America  is  looking  to  its 
press  which  hitherto  in  every  crisis  has 
shed  its  light.  .And  the  press  is  present¬ 
ing  most  painstakingly  and  prominently, 
not  the  vital  facts  of  world  conditions 
and  of  .American  industrial  derange¬ 
ment,  but  column  upon  column  of  key¬ 
hole  disclosures  of  illicit  “love  nests,” 
tales  of  ladder-peeping  sneaks  in  back- 
woods  camps,  comings  and  goings,  up¬ 
rising  and  down-sittings  of  race  track 
pimps  and  touts,  with  unlimited  other 
nothings  about  nonentities,  under  daily 
headlines  that  shriek  from  margin  to 
margin  of  the  first  page,  and  supply  the 
sensation  of  today,  to  be  forgotten  to¬ 
morrow.  The  best  to  be  said  of  most  of 
Ihe  lurid  news  purveyed  of  late  is  that 
n  IS  of  so  little  real  consequence  as  to 
be  soon  forgotten. 

The  thoughtful  newspaper  man  does 
not  fail  to  see  this.  But  he  will  deny 
responsibility  for  the  condition,  and  with 
some  justice.  The  press  cannot  eman- 
mpate  itself  greatly  in  advance  of  where 
public  demand  will  sustain  it.  There  is 
a  sad  perversion  of  public  taste  and  sentiment  which 
jeacts  upon  the  pres.s  and  forces  it  largely  ^  be  what 
>s.  At  the  same  time,  any  deterioration  of  the 
press  carries  with  it  reaction  in  public  opinion  and 
morale  that  cannot  but  spell  further  grief,  perhaps 
•saster,  to  the  cause  of  democratic  institutions  and 
oren  of  Qiristian  civilization  itself.  These  are  tick- 
sh  times.  The  Nero  who  fiddled  while  Rome 
rued  may  have  in  history  as  his  counterpart  a 
sovereign  press  that  was  content  to  abdicate  its 
power  and  go  hawking  its  tawdry  sensations  to  a 
*8onerating  public,  while  moral  stamina,  industrial 
system  and  international  helpfulness,  that  have  been 


An  Editorial 

centuries  in  developing,  are  set  back  or  permitted  to 
disintegrate  entirely  for  want  of  serious  fact  and 
virile  thought. 

The  practical  editor,  whatever  his  ideals,  is  forced 
to  see  that  it  is  the  sensational  paper  that  sells.  The 
public,  affecting  to  disapprove,  buys.  What  is  the 
editor  with  truly  high  ideals  to  do  about  it? 

No  fact  in  life  is  really  more  melancholy  than  that 
high  ideals  so  often  seem  utterly  unsuited  to  actual 
conditions.  The  conscientious  business  man  has  this 


fact  forced  on  him  in  many  of  his  dealings,  but  the 
editor  is  face-to-face  with  it  always.  He  may  know 
the  right  thing  to  do  and  want  to  do  it,  but  his  busi¬ 
ness  success  is  at  stake,  and  the  business  methods 
and  conditions  are  inexorably  fixed. 

The  editor  might  like  to  reform  the  methods  and 
conditions,  but  that  is  impossible:  single-handed,  he 
can  only  whistle  against  the  wind.  He  must  decide 
whether  he  will  conform  to  the  conditions  of  com¬ 
petition  and  succeed,  or  stand  by  his  convictions  of 
right  and  fail.  It  is  a  decision  he  must  make  every 
day — yes,  a  hundred  times  every  day.  The  most 
pitiful  part  of  it  is  that  those  with  the  highest  ideals, 


the  keenest  sense  of  right  and  acutest  conscience  are 
the  pnes  who  must  suffer  most.  There  is  no  graver, 
more  vital,  more  insistent,  more  fundamental  ed¬ 
itorial  decision.  It  cannot  be  dismissed  as  a  moral 
platitude.  It  reaches  to  the  very  deeps  of  the  ed¬ 
itorial  soul.  It  is  the  matrix  that  shapes  every  phase 
of  editorial  policy. 

Is  it  better  to  follow  your  high  ideals  and  suffer, 
or  is  it  better  to  give  them  up  and  be  so  spiritually 
dead  that  your  carrion  stinks  to  the  stars?  Which 
is  really  the  success  and  which  really  the  failure? 
What’s  the  answer?  What  is  your  answer  for  your¬ 
self  ? 

What  is  the  answer  that  has  been 
made  by  one  and  all  of  the  great  out¬ 
standing  masters  of  our  profession  in 
the  past — Franklin,  Garrison,  Greeley, 
Medill  and  the  rest  of  the  matchless 
leaders  of  journalism  in  their  own  days 
and  shining  examples  still?  They  reared 
their  ideals  so  high  and  stood  upon  them 
so  upright  that  they  caught  streng^th 
from  divinity,  the  direct  source  of  all 
power. 

There  is  no  fixed  condition  of  human 
thought  and  emotion ;  nothing  is  so  vola¬ 
tile  ;  it  will  respond  to  nothing  so  quickly 
as  to  sincere  righteousness  of  purpose 
bravely  maintained.  Right  is  no  weak¬ 
ling  that  must  go  hobbling  on  crutches, 
to  fall  in  a  faint  at  its  first  sight  of 
Wrong,  but  is  a  stalwart,  pugnacious, 
triumphant  youngster  if  given  a  chance. 
He  will  fight  for  you  valiantly  and  win 
you  many  a  worth-while  friend  if  you 
will  faithfully  stand  by  him. 

The  character  and  influence  of  the 
newspaper  depend  far  less  upon  the  edi¬ 
torial  page  today  than  formerly,  because 
the  high  development  of  news-gatherin'g 
facilities  has  brought  facts  to  the  first 
place  in  importance.  Facts  are  the  food 
upon  which  public  opinion  feeds.  Given 
the  facts,  the  people  will  do  their  own 
thinking.  The  editorial  becomes  more 
and  more  interpretive  of  the  news  qnd 
less  protagonistic,  but  the  editor’s  oppor¬ 
tunity  for  power  to  sway  opinion  is  not 
therefore  reduced.  In  his  selection  and 
display  of  news  he  subtly  controls  public 
information,  thought  and  feeling.  The 
character  of  the  newspaper  is  clearly 
marked  by  the  nature  of  the  news  it  pre¬ 
fers  to  play  up.  Its  influence  upon  its 
community  for  elevation  or  degradation 
depends  for  more  upon  its  first-page 
headlines  than  upon  all  its  editorials  and 
high-class  features.  Two  papers  carry¬ 
ing  the  same  press  service  may  be  at  op¬ 
posite  poles  in  character  and  influence 
simply  because  of  the  selection  of  news 
for*  display.  Precisely  the  same  dis¬ 
patches,  differently  edited,  may  make 
one  paper  a  power  for  good  in  its  community  and 
another  a  pestilence. 

A  correct  account  of  an  event  of  public  interest 
and  importance — that  is  real  news.  Events  of  inter¬ 
est  that  are  not  important  have  a  semi-news  value, 
and  events  of  importance  but  not  of  interest  also 
have  limited  value  as  news.  The  conjugal  infelicities 
of  the  Stillmans  are  interesting  in  a  way  but  of  no 
importance  outside  their  set.  The  Einstein  theory 
IS  important  but  too  abstruse  to  be  interesting  to  the 
common  mind.  But  of  material  for  full-value  news 
there  is  no  lack — there  never  was  so  much  of  it  at 
(Continued  on  Page  44) 


A.P.  AND  A.N.P.A.  CONVENTIONS  CALENDAR 

MONDAY 

10.00  A.  M. — Associated  Press  Directors’  Meeting,  51  Chambers  street. 

American  Newspaper  Publishers’  Association  directors’ 
meeting,  Boston  Globe  office,  in  World  Building. 

11.00  A.  M. — A.  N.  P.  A.  Advertising  Bureau  Committee  meeting  in 
Bureau’s  Office,  World  Building. 

2.00  P.  M. — A.  N.  P.  A.  Paper  Committee’s  meeting  in  A.  N.  P.  A. 
Office,  World  Building. 

TUESDAY 

10.00  A.  M. — Associated  Press  Annual  Business  opens  in  Waldorf- 
Astoria. 

12.30  P.  M. — A.  P.  Annual  Luncheon  in  Grand  Ballroom,  Waldorf- 
Astoria,  Hon  John  W.  Davis,  Speaker;  Message  from 
,  President  Harding. 

2.00  P.  M. — A.  P.  Convention  Afternoon  Session  in  Waldorf-.^storia ; 
Election  of  Officers. 

5.00  P.  M. — A.  P.  Convention  Adjournment. 

7.45  P.  M- — Entertainment  for  A.  P  and  A.  N.  P.  A.  members  at 
Friars’  Qub  as  guests  of  Mr.  Koenigsberg. 

WEDNESDAY 

10.00  A.  M. — American  Newspaper  Publishers’  Association  Annual  Con¬ 
vention  Opens  at  Waldorf-Astoria. 

11.00  A.  M. — Associated  Press  new  Board  of  Directors  Meets  in  Wal¬ 
dorf-Astoria  to  Elect  New  Officers. 

12.30  P.  M. — A.  N.  P.  A.  Advertising  Bureau  Luncheon  in  Grand  Ball¬ 
room  of  Waldorf-Astoria. 

2.00  P.  M. — A.  N.  P.  A.  Afternoon  Convention  Session. 

3.30  P.  M. — Audit  Bureau  of  Circulations  Directors’  Meeting  at  Hotel 
Biltmore. 

THURSDAY 

10.00  A.  M. — A.  N.  P.  A.  Morning  Convention  Session. 

12.30  P.  M. — A.  N.  P.  A.  Annual  Luncheon  in  Grand  Ballroom  of  Wal¬ 
dorf-Astoria,  Postmaster-General  Will  H.  Hays,  speaker. 

2.00  P.  M. — A.  N.  P.  A.  Afternoon  Session ;  Addresses  by  International 
Labor  Union  Heads. 

FRIDAY 

10.00  A.  M. — A.  N.  P.  A.  Convention  Morning  Session ;  Consideration 
of  Unfinished  Business;  Annual  Business  Meeting;  Elec¬ 
tion  of  Officers  and  Appointment  of  Advertising  Bureau 
Committee. 
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Mr.  Tanner 

FOURTH  ESTATE,  Room  106 
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GOSS  PRINTING  PRESS  COMPANY, 
Room  117. 

George  A.  Eddy  R.  P.  Thomas 

M.  L.  Redheld  Harvey  D.  Bell 

M.  B.  Brueshaber  Harry  F.  Sheldon 
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F.  J.  HASKIN  SERVICE.  Room  107 
Frederick  J.  Haskin  W.  J.  Cobb 
Mrs.  Polly  Ferguson 

R.  HOE  &  CO.,  Room  112 

Mr.  Roesen  Mr.  Smart 

Mr.  Gallien  Mr.  Rodd 

Mr.  Reynolds  Mr.  Peterson 
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Mr.  Koernigsberg  Roy  Moyer 

S.  S.  Paquin 

INTERNATIONAL  SYNDICATE,  Room  141 
H.  E.  Miller 

INTERTYPE  CORPORATION,  Myrtle  Room 
(153). 

H.  R.  Swartz  Mr.  Schuh 

G.  C.  Willings  Mr.  Lund 

W.  S.  Scudder  Mr.  Van  Horn 

T.  A.  MacElwee  Mr.  Hayles 

B.  F.  Chittick  Mr.  Houck 
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KING  FEATURES  SERVICE,  Rooms  114- 
115  (Banquet  Hall). 


M.  Koenigsberg 
I.  S.  Alofsin 
Guy  Fisher 
Frank  R.  Margeson 
Walter  E.  Moss 
Sherley  Olympius 


John  D.  Raridan 
('.  B,  Travis 
J.  A.  Easton 
Joseph  V.  Connolly 
Roy  D.  Moore 
John  A.  Bogan.  Jr. 


LANSTON  MONOTYPE  COMPANY.  Floor 
Office  and  Rooms,  226-228. 

Richard  Beresford  S.  E.  Haigh 

Walter  Lieb  W.  C.  Kirby 

LEDGER  SYNDICATE,  Room  100 
John  E.  Watkins  Edgar  J.  Parker 

LEISHMAN  TELEGRAPH  PICTURE  SER¬ 
VICE,  Room  113. 

MERGENTHALER  LINOTYPE  COMPANY, 
East  Room  (151). 


Harry  Gage 
Walter  Savory 
Hugh  C.  Curry 

F.  B.  Forbes 

G.  H.  Sievert 
T.  £.  Mackay 
h.  Scheffel 
Mark  H.  Boynton 
W.  D.  B.  Mitchell 
Thomas  P.  Quinn 
A.  B.  Bedell 
Charles  Fischer 
\V.  H.  Stubbs 

M.  J.  Kerrins 


Charles  S.  Gunn 
George  W.  Loop 
R.  J.  Slattery 
E.  H.  St.  John 

C.  W.  Reed 
C.  C.  Boyer 

E.  Manifold 

F.  J.  Mueller 
Z.  B.  Boone 
J.  A.  Bateman 
Walter  C.  Bleloch 
Fred  W.  Bott 
Thomas  Bland 

R.  W.  Orcutt 


NEWSPAPER  FEATURE  SERVICE,  Rooa 
114-115  (Banquet  Hall). 

M.  Koenigsberg  J.  D,  Gortatowsk; 

POLLARD  &  ALLING  MANUFACTUUm 
COMPANY.  Room  110. 

William  J.  Stretch 
THOMPSON  fEATURE  SERVICE 
Room  109. 

R.  S.  Thompson  H.  R.  Shart 

A.  L.  Fowle  John  R.  Colter 

SPEEDAUMATIC  COMPANY,  Top  Printi 
Staircase. 

William  Ayer  McKenney 

H.  M.  Pierce  F.  M.  Simmons 

Miss  S.  Johnsen 

NEW  YORK  TRIBUNE  SYNDICATE, 
Room  124. 

W.  H.  Johnson  H.  P.  Staton 

C.  V.  McAdam 

WOOD  PLONG  COMPANY  and  WOOD 
NEWSPAPER  MACHINERY  COMPASl 
Space  in  Foyer. 

Henry  A.  Wise  Wood  Nelson  Maynard 
Ben  Wood  C.  A.  Puget 

WORLD  COLOR  PRINTING  COMPAM. 
Room  144. 

R.  S.  Grable  Edith  Yormark 

W.  H.  Heine 


AD  BUREAU  GUESTS  NUMBER  700 

F.  H.  Sisson  and  E.  J.  Cattell  Speakers 
at  Annual  Luncheon 

Over  seven  hundred  guests  are  Ex¬ 
pected  to  attend  the  annual  luncheon  of 
the  Bureau  of  Advertising  of  the  Ameri¬ 
can  Newspaper  Publishers  Association 
at  which  the  speakers  will  be  Francis 
H.  Sisson,  vice-president  of  the  Guar¬ 
anty  Trust  Company,  New  York,  and 
Edward  J.  Cattell.  city  statistician  of 
Philadelphia.  The  luncheon  is  sche¬ 
duled  for  12.30  p.  m.  on  Wednesday, 
April  27,  in  the  grand  ballroom  of  the 
Waldorf-.\storia.  William  F.  Rogers, 
advertising  manager  of  the  Boston 
Transcript,  and  chairman  of  the  com¬ 


mittee  in  charge  of  the  bureau,  will  be 
toastmaster. 


Koenigsberg  Host  at  Frolic 

Fun  will  invade  the  business  atmos¬ 
phere  that  usually  surrounds  American 
editors  and  publishers  in  New  York 
during  convention  week  on  the  evening 
of  Tuesday,  April  26.  The  hour  is  7 :45 
p.  m.,  the  place  is  the  Friar’s  Monas¬ 
tery,  110  West  48th  street,  the  event  is 
Lollypop  Lark,”  with  M.  Koenigs¬ 
berg.  president  of  the  Newspaper  Feat¬ 
ure  Service,  as  host.  Entertainment 
features  are  being  kept  as  a  surprise. 
One  never  knows  what  can  happen  in  the 
Friars’  home,  Mr.  Koenigsberg  says. 


New  Home  for  Birmingham  Post 

The  Birmingham  (.^la.)  Post  recently 
closed  a  five-year  lease  on  a  two-story 
building  at  1732  First  .Avenue,  north, 
and  alterations  fitting  the  building  for 
newspaper  publishing  purposes  are  now 
in  progress.  A  new  Goss  press  is  being 
installed  with  a  capacity  of  30,OOQ» 
papers  per  hour. 

Oklahoma  Leader  Shifts 

(.By  Telegraph  to  Editor  &  Publisher) 

Oklahoma  City,  April  20. — The 
Oklahoma  Leader  staff  has  been  reor¬ 
ganized,  William  McLaren  succeeding 
Edwin  Newdick  as  managing  editor  and 
Dan  Hogan  and  Oscar  becoming  associ¬ 


ate  editors.  John  Hagel  continues  H 
business  manager  and  takes  over  tbt 
duties  of  J.  L.  Rylander,  who  recenllj 
resigned  as  advertising  manager. 


Atholstan  Suit  Up  May  10 

The  case  in  which  Lord  .\tholst» 
proprietor  of  the  Montreal  Star,  •= 
suing  Louis  J.  Tarte  and  Eugene  TaiK 
of  La  Patrie,  Montreal,  for  $50, (W1 
with  interest  of  $12,357.74,  alleged  to  k 
due  on  two  promissory  notes  daw 
March  13,  1915,  may  be  tried  in  d* 
Superior  Court  at  Montreal,  May  1^ 
before  Justice  MacLennan.  It  is  P*' 
sible  that  the  case  may  be  tried  bef®** 
that  date  if  the  calendar  is  clear. 
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PUBLISHERS  IN  NEW  YORK  FOR  CONVENTIONS 


£ditor  &  Publisher’s  Registration  Largest  on  Record — Representatives  From  Mexico,  Canada  and 
Hawaii — Labor  and  Advertising  Rates  To  Be  Principal  Topics  of  Discussion 
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The  Associated  Press  announces  that 
the  speaker  at  its  annual  luncheon, 
to  be  held  Tuesday  noon  at  the  Hotel 
Waldorf-Astoria,  New  York,  will  be 
John  W.  Davis,  retiring  American  Am¬ 
bassador  to  Great  Britain.  The  lunch¬ 
eon  will  be  held  in  connection  with  the 
annual  meeting  of  Associated  Press 
members,  being  arranged  for  the  recess 
time  between  morning  and  afternoon 
sessions.  Frank  B.  Noyes  of  the  Wash¬ 
ington  Star,  president  of  the  A.  P.,  will 
preside  as  toastmaster  and  will  read  a 
letter  from  President  Harding  to  As¬ 
sociated  Press  members. 

The  largest  A.  P.  convention  attend¬ 
ance  on  record  is  indicated  by  Editor 
&  Publisher’s  advance  registry  of  dele¬ 
gates.  Gmo.  Enrirjuez  Simon  of  El  Uni¬ 
versal.  Mexico  City,  and  Wallace  R. 
Farrington  of  the  Honolulu  (H.  I.) 
Star-Bulletin  will  be  the  champion  long 
distance  travelers  in  attendance.  Both 
have  informed  Editor  &  Publisher  of 
their  intentions  to  be  present. 

.Associated  Press  convention  activities 
began  in  New  York  yesterday,  when  the 
board  of  directors  entered  upon  their 
pre-meeting  sessions,  which  will  be  con¬ 
tinued  today  and  Monday,  when  it  is 
expected  all  applications  for  membership 
and  other  routine  business  will  be 
cleared  up. 

On  Tuesday,  April  26th,  the  members 
of  the  .Associated  Press  will  assemble 
in  annual  meeting  at  the  .Astor  Gallery 
of  the  Waldorf-Astoria.  The  annual 
report  of  the  board  of  directors  will  be 
given  and  officers  and  directors  for  an¬ 
other  year  will  be  elected,  as  well  as 
advisory  boards,  nominating  committee 
and  auditing  committee.  The  new'  board 
of  directors  will  meet  Wednesday  morn¬ 
ing  to  elect  officers. 

The  retiring  officials  of  the  .A.  P.  are : 
President,  Frank  B.  Noyes,  Washing¬ 
ton  Star. 

First  vice-president,  Calvin  Cobb, 
Boise  (Idaho)  Statesman. 

Second  vice-president.  J.  L.  Horne, 
Jr..  Rocky  Afount  (N.  C.)  Telegram. 

Secretarv,  Melville  E.  Stone,  New 
York. 

•Assistant  secretary,  Frederick  Roy 
Martin,  New  York. 

Treasurer,  J.  R.  Youatt,  New  York. 
The  five  directors  whose  terms  ex¬ 
pire  are : 

Victor  F.  Lawson,  Chicago  Daily 
A’ews. 

\V.  H.  Cowles,  Spokane  Spokesman- 
Review. 

R.  M.  Johnston,  Houston  Post. 

D.  E.  Town,  Louisville  Herald. 

Frank  P.  MacLennan,  Topeka  State 
Journal. 

The  nominating  committee  has  made 
the  following  nominations  to  succeed 
the  retiring  directors,  the  rule  requir- 
®g  at  least  ten  nominations. 

E-  P.  Adler,  Davenport  (la.)  Times. 
John  Stewart  Bryan,  Richmond  (Va.) 
News-Leader. 

'V.  H.  Cowles,  Spokane  (Wash.) 

bpokesman-Review. 

Victor  F.  Lawson,  Chicago  Daily 
News. 

(Continued  on  Page  48) 


OFFICIAL  ANNOUNCEMENT  OF  A.N.P.A. 
CONVENTION  ARRANGEMENTS 


^HE  annual  convention  of  the  American  Newspaper  Publishers’  Asso- 
ciation  will  be  held  at  the  Waldorf-Astoria  Hotel,  New  A’ork  City,  on 
Wednesday,  Thursday  and  Friday,  .April  27,  28  and  29,  1921. 

.All  sessions  of  the  convention,  beginning  with  the  opening  session  at 
10  a.  m„  Wedne.sday,  April  27,  will  be  started  promptly  at  the  hour  adver¬ 
tised,  This  will  be  necessary  in  order  to  complete  the  program,  which  is 
of  unusual  length  and  unusual  interest. 

♦  ♦  * 

¥F  in  the  judgment  of  the  members.  Federal  taxation  is  of  sufficient  inter¬ 
est  to  require  extended  discussion,  an  evening  session  will  be  arranged 
so  that  tlie  subject  may  be  discussed  at  length. 

*  ♦  ♦ 

T^HE  annual  meeting  of  the  members  will  be  held  Thursday,  .April  28,  at 
2  p.  m.  for  the  election  of  officers  and  such  other  business  as  may  prop¬ 
erly  come  before  the  meeting. 

The  attention  of  members  is  called  to  the  fact  that  representatives  at 
the  convention  and  the  annual  meeting  should  come  from  the  home  office 
and  that  any  exception  to  the  rule  shall  be  passed  upon  by  the  committee 
on  credentials.  ♦  ♦  * 

BULLETIN  containing  reports  of  all  committees  will  be  distributed  at 
*■  the  opening  session.  *  ♦  ♦ 

A  LL  who  address  the  convention  will  be  limited  to  five  minutes,  and  all 
who  address  the  convention  are  urged  to  announce  their  name  and 
publication.  ^  ^  ^ 


I^EMBERS  will  register  by  signing  a  card  giving  the  name  of  the  indi¬ 
vidual  representing  the  publication,  the  name  of  the  publication  and 
its  location.  The  registration  desk  will  be  opifosite  the  entrance  to  the 
convention  hall.  *  «  « 


^HE  Information  Bureau  will  be  in  the  Myrtle  Room,  where  representa- 
tives  of  the  association  will  be  constantly  in  attendance, 

*  ♦  * 

A  POST  OFFICE  has  been  arranged  where  all  mail  addressed  to  the 
members  in  care  of  the  convention  will  be  held  on  call, 

*  ♦  * 


^HE  second  annual  luncheon  of  the  association  will  be  held  at  the  Wal¬ 
dorf-Astoria,  Thursday,  April  28,  at  12 :30  p.  m. 

The  board  of  directors  having  determined  that  each  member  shall  be 
entitled  to  not  more  than  three  seats  in  all,  and  to  purchase  seats  for  those 
only  who  are  on  the  payroll  of  the  member  and  employed  at  the  home 
office,  has  adopted  the  following  rules : 

The  Board  fully  realizes  that  no  member  would  intentionally  violate 
the  rules  governing  the  luncheon,  but  feels  it  necessary  to  state  that  any 
member  who  should  violate  any  of  the  rules  will  be  subject  to  the  penalty 
of  exclusion  next  year. 

First — Seats  $5  each.  No  seats  shall  be  sold  to  anyone  not  a  member. 

Second — The  privilege  of  members  to  purchase  seats  is  not  transfer¬ 
able,  nor  are  the  seats  transferable. 

Third — No  money  shall  be  refunded  for  seats  ynless  due  notice  is 
given  to  the  treasurer  before  12  o’clock  (noon),  April  27,  1921. 

Fourth — Checks  and  requests  for  seats  must  come  from  the  home  office 
of  each  publication. 

Requests  and  remittances  should  be  addressed  and  checks  made  pay¬ 
able  to  George  H.  Larke,  treasurer,  904  World  Building.  New  York  City. 
Prompt  acknowledgment  will  be  made.  Seats  will  be  assigned  by  the  com¬ 
mittee  in  the  order  in  which  remittances  are  received  and  location  will  be 
shown  on  the  seating  chart.  ♦ 

^HE  committee  hopes  for  the  cordial  co-operation  of  the  members  and 
requests  them  not  to  ask  for  any  exceptions  to  the  above  rules,  as  the 
committee  has  no  power  to  grant  exceptions.  Members  must  realize  that 
an  exception  made  for  any  one  member  should  in  justice  be  made  for  all 
representatives  of  the  luncheon  committee. 

Representatives  of  the  luncheon  committee  will  be  in  attendance  during 
the  convention  in  the  Myrtle  Room,  adjoining  the  east  side  of  the  con¬ 
vention  hall. 

THE  LUNCHEON  COMMITTEE. 

H.  L.  Bridgman,  chairman. 


Postmaster-General  Hays  To 
Speak  At  A.  N.  P.  A. 
Annual  Luncheon 


J^VERYTHING  is  in  readiness  for  the 
annual  convention  of  the  American 
Newspaper  Publishers’  Association  at 
the  Waldorf-.Astoria  Hotel,  New  York, 
beginning  Wednesday  morning  and  con-, 
tinning  through  to  Friday  afternoon. 
Newspaper  men  from  every  part  of  the 
United  States  and  Canada,  and  from  as 
far  away  as  Mexico  City  and  Honolulu, 
already  are  in  New  York  or  will  be  here 
before  the  all-important  conference 
opens.  Editor  &  Publisher’s  registry 
of  delegates,  printed  on  another  page 
of  this  edition,  indicates  the  largest  at¬ 
tendance  in  the  history  of  A.  N.  P.  A. 
conventions. 

The  principal  speaker  at  the  annual 
luncheon,  to  be  held  Thursday,  at  12:30 
p.  m.,  will  be  Postmaster-General  Will 
H.  Hays.  The  luncheon  will  be  entirely 
informal,  attendance  being  limited  to 
n.  N.  P.  A.  members.  Arrangements 
are  being  made  for  about  400  diners. 
Herbert  L.  Bridgman  of  the  Brooklyn 
Standard  Union  is  chairman  of  the 
luncheon  committee. 

Wednesday  noon  a  luncheon  will  be 
given  under  the  auspices  of  the  Adver¬ 
tising  Bureau.  Reservations  already 
have  reached  almost  the  700  mark.  The 
speakers  have  not  yet  been  announced. 
William  F.  Rogers,  of  the  Boston  Tran¬ 
script,  chairman  of  the  committee  in 
charge  of  the  Advertising  Bureau,  will 
be  the  toastmaster.  The  speakers  will  be 
Francis  H.  Sisson  of  the  Guaranty  Trust 
Company  and  E.  J.  Cattell  of  Phila¬ 
delphia. 

The  big  topics  for  discussion  and  ac¬ 
tion,  as  they  loom  up  on  the  eve  of  the 
meeting,  will  be:  Labor,  Advertising 
Rates,  Relations  with  Advertising 
agencies  and  advertisers.  Federal  Taxa¬ 
tion,  newsprint,  and  closer  co-operatiort 
with  national  and  sectional  newsprint 
organizations  that  cover  much  the  same 
ground  that  the  A.  N.  P.  A.  does. 
Throughout  this  edition  of  Editor  & 
Publisher  will  be  found  presentations 
of  conditions  affecting  every  one  of 
these  matters  such  as  should  leave  no¬ 
body  in  doubt  about  the  necessity  for 
coming  to  a  definite  understanding  on 
each  one. 

In  particular  there  is  a  plan  on  foot  to 
departmentalize  the  A.  N.  P.  A.  so  as 
to  take  in  as  an  integral  part  of  it  such 
bodies  as  the  National  Association  of 
Newspaper  Executives,  the  International 
Circulation  Managers’  Association,  the 
National  Association  of  Newspaper 
Classified  Managers  and  to  work  in 
closer  harmony  with  the  Southern 
Newspaper  Publishers’  Association,  the 
Inland  Daily  Press  Association,  the  Na¬ 
tional  Editorial  Association  and  various 
state  bodies,  with  many  of  which 
A.  N.  P.  A.  members  are  affiliated. 

At  any  rate  there  are  a  number  of  A. 
N.  P.  A.  publishers,  whose  newspapers 
are  connected  with  some  or  all  of  the 
several  large  divisional  organizations  as 
they  exist  today,  who  are  desirous  of 
testing  out  the  proposition  at  next  week’s 
convention.  The  result  will  be  watched 
with  keen  interest. 

The  labor  situation  right  now  is  at 
one  of  its  most  critical  stages  in  the 
history  of  newspapers’  dealing  with  or- 


;E0.  a.  OSBORN 
Fresno  Herald 


A.  F.  BUECHLER 
Grand  Island  lndepend( 


.  E.  NICHOLS 
nnipeg  Tribune 


B.  H.  READ 
Idaho  Falls  Post 


J.  G.  NOLAN 
Newark  Freie  Zeitung 


it  means 


J.  K  R.  SCHROPP 
Lebanon  News 


AMONG  THE  MEMBERS  ELECTED  TO  THE  A.  N.  P.  A.  WE  HAVE  WITH  US- 


ganizetl  unions.  The  seriousness  of  agencies  saj-.  Doubtless  it  will  be  put  There  seems  to  be  opposition  toward 

matters  is  further  complicated  by  re-  up  to  the  A.  P.  A.  convention  to  re-electing  the  present  board  of  officers, 

ports  that  the  A.  X.  P.  A.  standing  take  a  stand  one  way  or  the  other.  They  are : 

committee  on  labor  is  to  be  reorganized.  Many  publishers  a'lso  think  that  the  President,  T.  R.  Williams,  Pittsburgh 


committee  on  labor  is  to  be  reorganized.  Many  publishers  also  think  that  the 
Just  a  few  of  the  other  vital  phases  of  time  is  ripe  for  the  A.  X.  P.  A.  postal  press 

labor,  on  which  the  .-K.  X.  P.  A.  may  committee  to  take  up  with  the  new  Post  \r  . . 

be  called  upon  to  take  a  stand,  are :  Office  .\dniinistration  the  matter  of  re- 

-Advertisers’  insistence  on  lower  space  vision  of  second  class  rates,  with  the 

rates  despite  demands  of  printers  for  view  of  abolishing  the  present  zone 

higher  wages  and  less  work  ;  union  rules  system.  mond 

compelling  “re-setting”  and  the  manning  Large  city  publishers  invariably  are  Trea 


compelling  “re-setting”  and  the  manning  Large  city  publishers  invariably  are  ^  ^ 
of  plants  up  to  specified  standards ;  ways  desirous  of  doing  away  with  the  zone  ^  ' 

and  means  of  training  printing  appren-  method,  whereas  the  smaller  ones,  who  ^  l^irc 

tices;  price-fixing  in  the  photo-engrav-  make  up  the  larger  portion  of  the  Xews. 


Vice-President,  Paul  Patterson,  Balti¬ 
more  Sun. 

Secretary,  John  Stewart  Bryan,  Rich¬ 
mond  Xews-Leader. 

Treasurer,  George  H.  Larke,  Xew 
York  World. 

Directors :  Frank  G.  Bell,  Savannah 


A.  N.  P.  A.  DEPARTM 
ROGERS  SUGGESTS 

N.  Y.  Globe  Publiiher  Says  Auoti 
tion  Does  Not  Cover  Ground  it 
Should  as  Now  Organized- 
Wants  Sectional  Bodies 


ing  business. 


\.  X.  P.  A.  membership,  either  favor 


Xow  that  Xew  York  State  has  made  retaining  the  zones  or  if  changed  at  all 
illegal  the  latter  practice  it 

is  expected  that  a  move-  i, - '  -  -  -  — .  -  - 

ment  will  be  launched  im-  [j  ‘ 

mediately  to  have  it  abol¬ 
ished  by  law  in  states 
wherein  are  located  37 
cities  where  photo-engrav-  ] 

ing  prices  are  governed  by  j 

agreement  between  the  | 

union  and  employing  en-  . 

gravers.  , 

Federal  taxation  is  con-  j 

sidered  of  such  importance 
as  the  cause  of  considera-  i 

tion  of  holding  an  extended  ^ 

evening  discussion  on  Wed-  ~  ~  ■  ■  ■  ■  ■  • 

nesday  and  Thursday.  WALLACE  ODELL  JOHN  A.  PARK 

Whether  or  not  it  is  pos-  ,  Tarrytown  News  Raleigh  Times 

sible  to  draw  a  line  of  dis-  *- ^ ^ 

tinction  between  national 

and  local  advertising  that  will  satisfac-  done  in  some  way  that  will  give  them 
torily  solve  the  problem  raised  by  recent  protection  which  they  contend  is  neces- 
efforts  of  national  advertisers  to  get  the  sary  against  invasion  of  their  territories 
benefit  of  lower  rates  by  placing  their  by  the  metropolitan  dailies.  For  years 
business  through  local  dealers  is  a  ques-  this  question  was  fought  out  on  the 
tion  that  just  now  has  newspaper  pub-  A.  X.  P.  A.  convention  floor  and  no 
lishers  at  their  wits’  ends.  Special  rep-  policy  could  be  agreed  upon.  The  re- 


JOHN  A.  PARK 
Raleigh  Times 


FRANK  B.  SHUTTS 
Miami  Herald 


Elbert 

Dealer. 


-leorge  H.  Larke,  Xew  "That  there  is  an  opportunity  r 
neces.sity  for  producing  closer  and  ik-: 
■rank  G.  Bell,  Savannah  effective  co-operation  lictween  the  mi- 
papers  represented  in  the  .\merfe 
Edward  H.  Butler,  Buffalo  News.  Xewspaper  Publishers’  -Association,  t; 
J.  E.  -Atkinson,  Toronto  Star.  portunity  for  making  membership  in ; 

absolutely  necessary t 

- - —  — — -  every  daily  newspaper  i-' 

''  necessity  for  making  : 

■function  more  harmonion:-; 
with  outside  organizatr 
cannot  be  denied,”  s 
Jason  Rogers,  publisher; 
the  New  York  Globe,  toi 
representative  of  Eniroii 
Publisher  this  week. 

“The  recent  conferes: 
between  the  Six  Pk 
League,  composed  ! 
special  representatirs 
ji  and  the  committee  ref- 

-  ■  ~ — =•  senting  the  American  .A- 

lUTTS  H.  W.  MARSHALL  c  i  a  t  i  o  n  of  -Advertis: 

-aid  Lafayette  Journal-Courier  Agencies,  the  SO-called  R 

- ^ —  tional  association  of  .NT 

paper  Executives  in  c. 
Baker,  Cleveland  Plain  nection  with  the  .Associated  Advertir: 

Clubs,  the  necessity  for  the  organitat: 


H.  W.  MARSHALL 
Lafayette  Journal-Courier 


Hilton  U.  Brown  Indianapolis  News,  j^e  Publishers’  Buying  Corporati 
Harry  Chandler  Los  Angeles  Tunes.  . 

Charles  H.  Taylor,  Jr.,  Boston  Globe.  ,,  ,  .  .  .  ® 

H.  L.  Rogers,  Chicago  Daily  News.  niy  opinion  c..| 

Lincoln  B.  Palmer,  of  New  York  is  have  been  obviated  byr 


resentatives  of  newspapers  and  the  suit  was  that  the  postal  committee  was  general  manager  of  the  -A.  N.  P.  A.;  Proper  department  organization  ot  u 

American  .Associations  of  -Advertising  unable  to  present  any  united  front  when  Henry  N.  Kellogg,  of  Indianapolis  is  American  Newspaper  Publishers  -v- 

Agencies  have  appealed  to  publishers  to  the  zone  proposition  came  up  and  the  chairman  of  the  special  standing  com-  ciation. 

either  refuse  to  accept  such  business  as  legislators  were  permitted  to  handle  the  mittee  on  labor;  William  .A.  Thomson  “Referring  to  the  conference  bet* 


local  copy  or  to  equalize  national  and  matter  as  they  saw  fit. 
local  rates.  If  publishers  allow  retailers  Perhaps  by  this  tin 
to  job  their  space  to  national  advertisers,  have  awakened  to  the 


matter  as  they  saw  fit.  and  Thomas  F.  Moore  are  director  and  the  specials  and  the  advertising  ag;;' 

Perhaps  by  this  time  the  publishers  associate  director,  respectively,  of  the  on  the  important  question  of  L 
have  awakened  to  the  necessity  for  get-  Bureau  of  -Advertising,  with  headquar-  and  foreign  advertising  rates,  ■ 


the  end  of  their  business,  as  it  ting  together  on  common  ground  and  ters  in  New  York.  All  hold  their  offices  may  be  frankly  admitted  in  advd 


is  conducted  to-day,  the  advertising  forgetting  petty  commercial  jealousies,  by  appointment. 


that  this  contact  on  matters  suet  < 


State  Bank,  Camden;  former  Judge  “It  also  seemed  appropriate  that  the 
William  T.  Boyle,  Camden;  Harry  T.  designing  and  printing  of  this  volume 
Saylor,  managing  editor ;  J.  David  should  be  done  in  the  book  department  of 

Stern,  editor  and  publisher;  W.  L.  the  West  Jersey  Press,  the  only  paper 

Tushingham,  business  manager;  Albert  now  published  in  Camden,  as  Mr.  Boyer 

J^mcrican  Star,  Founded  in  1821,  Is  Direct  Ancestor  of  West  L.  Ingram,  advertising  manager — all  of  shows,  which  can  trace  its  ancestry  back 

Jersey  Press  of  To-day — Courier  and  Post-Telegram  the  Camden  Courier,  and  M.  O.  Me-  one  hundred  years. 

At  IhKiIaa  naige,  Ludlow  Typograph  Company,  “The  publication  of  this  book  we  also 

Xew  York  City.  feel  to  be  a  more  fitting  and  dignified 

On  Monday  evening  a  centenary  din-  way  of  celebrating  a  centennial  anni- 
ner  was  held  which  was  attended  by  the  versary  than  by  issuing  a  special  his- 
Cainden  newspaper  men  and  many  of  the  torical  edition  of  the  ‘West  Jersey  Press.’ 
pAMDEN,  N.  J.,  April  20.  There  is  its  ancestry  unbroken  business  and  professional  men  of  the  Such  editions,  too  frequently,  are  com- 

^  New  York,  for  instance,  and  Lon-  period  of  one  hundred  years.  £  £  Read  acted  as  toastmaster  mercialized,  and  of  little  or  no  perma- 

ijon,  and  Paris,  and  Peking,  and  even  The  centenary  celebration  started  and  the  speakers  included  Professor  nent  value.” 

“your  suburb  across  the  river”  as  an  Monday  afternoon  with  the  opening  of  Roscoe  C.  E.  Brown,  of  the  Pulitzer  The  Camden  dailies,  while  not  issuing 

£^sh  evangelist  once  referred  to  an  interesting  exhibit  of  newspapers  is-  School  of  Journalism,  Columbia  Univer-  any  special  anniversary  numbers,  are 

Philadelphia  in  an  address  before  a  Cam-  sued  in  Camden  at  various  times  during  sity ;  Mayor  J.  Hampton  Moore  of  Phila-  putting  out  regular  issues  every  day  that 

jai  audience.  But  after  all,  what  is  the  last  hundred  years,  and  models,  delphia,  former  resident  of  Camden  and  in  themselves  tell  in  the  most  practical 

mo’e  size  and  what  are  mere  numbers?  photographs  and  various  prints  which  a  former  newspaper  man  who  in  his  early  way  the  story  of  the  growth  and  develop- 

Hert  is  a  city  that  has  but  116,309  in-  told  the  story  of  the  development  of  the  days  “covered”  many  a  Camden  story;  ment  of  the  city  in  recent  years, 

habitants  and  yet  a  city  that  is  known  art  of  printing  and  the  making  of  news- 

tht  world  over — the  home  city  of  Walt  papers  during  the  last  century.  This 

Whitman  and  Kid  Gleason,  the  city  that  exhibition  was  arranged  by  the  Camden 

has  produced  more  “canned  music”  and  County  Historical  Society,  was  held  in 

“canned  soup”  than  any  other  single  the  Cooper  Free  Library  and  was  open 

to  the  public  every  day  throughout  the 
week. 

On  the  same  day  the  exhibition  opened 
J.  David  Stern,  editor  and  publisher  of 
the  Daily  Courier,  entertained  a  group  of 
Xew  Jersey,  Pennsylvania  and  Delaware 
newspaper  men  at  a  luncheon,  and  an  in¬ 
spection  of  the  Courier  Building  and 
a  tour  of  the  city.  Mr.  Stern’s  guests 
included : 

William  B.  Bryant,  publisher  Paterson 
Press-Guardian ;  George  C.  Ladd,  busi¬ 
ness  manager,  Vineland,  Evening  Jour¬ 
nal;  W.  K.  Hoyt,  office  manager,  Tren¬ 
ton  Evening  Times ;  Walter  M.  Dear, 
treasurer,  Jersey  City  Journal;  John  W. 

Clift,  publisher.  Summit  Herald ;  Phillip 
H.  Baldwin,  business  manager,  Newark 
Sunday  Call ;  Louis  Hannoch,  assistant 
business  manager,  Newark  Sunday  Call ; 

L.  T.  Russell,  publisher,  Newark  Ledger ; 

Harry  J.  Auth,  business  manager,  New¬ 
ark  Star-Eagle ;  Eugene  W.  Farrell, 
business  manager,  Newark  Evening 
News  ;  .\lbert  J.  Feyl,  president,  Atlantic 
City  Press-Union;  Clarence  J.  Pyle, 
business  manager,  Wilmington  (Del.) 

Evening  Journal;  William  F.  Metton, 
business  manager,  Wilmington  Every 
Evening;  Charles  R.  Long,  treasurer, 

Chester  (Pa.)  Times-Republican ;  Harry 
E.  Smith,  publisher,  Atlantic  City  Gaz¬ 
ette-Review;  Ernest  Johns,  advertising 
community  anywhere,  and,  incidentally  manager,  Victor  Talking  Machine  Com- 
thc  city  that  during  the  past  week  has 
been  holding  a  newspaper  celebration, 
the  occasion  for  which  is  one  of  which 
my  American  city  might  well  be  proud. 

In  other  words,  the  week  just  passed 
marked  the  100th  anniversary  of  the  es¬ 
tablishment  of  the  first  Camden  news¬ 
paper— the  American  Star,  which  made 
its  initial  appearance  on  Tuesday,  April 


hundred  years  of  newspapers 

CELEBRATED  BY  CAMDEN 


By  EDWARD  A.  MUSCHAMP 


<^t)(  ^cst  Jcrsci)  iiloii. 


"J'li.piplipoSWstMS. 
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'^iMDE.V  DAILY  POST. 


Iljc  (tnmOcn  Post 


Idcjjtom. 
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Comhtn  Dot 


One  hundred  years  of  continuous  pub¬ 
lication — the  evolution  of  a  single 
newspaper  from  the  American  Star  of 
1821  to  the  West  Jersey  Press,  flourish¬ 
ing  as  a  weekly  in  1921.  In  the  hun¬ 
dred  years  heads  have  not  changed  but 
have  merely  grown  more  numerous,  it 
will  be  noticed.  Are  readers  becoming 
more  frivilous? 


West  Jersey  Press 


Camhen  post-ffclcyrnm. 


Tke  evolution  of  the  Camden  Post-Telegram. 
TW  dress  has  changed,  but  what  was  news 
k  1879  would  still  make  the  front  page  of 
1921. 


(\\MUKN  0)uim*  Courier 


IDliN.  DAILY  COURIER 


17, 1821. 

Camden  wasn’t  very  much  more  than 
>  speck  on  the  horizon  one  hundred  years 
sgo;  but  today,  in -point  of  accomplish¬ 
ments,  it  is  one  of  the  most  important 
atJes  of  the  world.  The  newspapers  of 


DAIRY  COCHJKR 
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Name  of  Paper 


Representative  N.  Y.  Address 


Aberdeen  (S.  D. »  American  . J.  H.  McKeever . Empire 

Adrian  (Mich.)  Telegram  . Stuart  H.  Perry  . Commodore 

Akron  (O.)  Beacon  Journal  . j.  H.  Barry  . Ormmodore 

E.  A.  Neutzenliolzer. .  .Commodore 

Akron  (O.)  Times  . Boss  F.  Walker . McAlpin  .Annex 

Albany  (N.  Y.)  Journal  . Bobert  B.  Waters . Waldorf-.Astoria 

Albany  (N.  Y.)  Knickerbocker  Press . Lynn  J.  .Arnold,  Jr . Yale  Club 

Arthur  D.  Hecox . Pennsylvania 

Albany  (N.  Y.)  Telegram  . H.  E.  Hill . St.  James 

Albert  Lea  (Minn.)  Tribune  . L.  S.  W'hitcomb . McAlpin 

Allentown  (Pa.)  (Jironicle  and  News . Rodney  R.  Iredell . Pennsylvania 

Walter  J.  Lerch . Pennsylvania 

Alliance  (O.)  Review  . E.  C.  Jenkins . Waldorf-.Astoria 

Alton  (Ill.)  Times  . E. 'E.  Campbell . Mc.Alpin 

Wm.  H.  Murphy . McAlpin 

Altmina  (Pa.)  Mirror  . J.  G.  Humes . Waldorf-.Astoria 

Harry  L.  Johnston . Waldorf-.Astoria 

Altoona  Tribune  . Joseph  .Arbuckle  ....Room  1209,  71 

Broadway 

-Amsterdam  (N.  Y.)  Recorder-Democrat. .  .William  J.  Kline . Mc.Alpm 

Gardiner  Kline  . Mc.Alpin  ^ 

Anderson  (S.  C.)  Mail  . G.  Paul  Browne . Pennsylvania 

Ansonia  (Conn.)  Sentinel  . I.  M.  Emerson . 


Aurora  (HI.)  Beacon-News  . 

Austin  (Tex.  I  Statesman  . 

Baltimore  (Md.t  News  and  Amerii 


Ansonia  (Conn.)  Sentinel  . I.  M.  Emerson . 

H.  F.  Emerson . 

Asbury  Park  (N.  J.)  Press . J.  L.  Kinmonth . Embassy 

Ashtabula  (0.1  .Star  Beacon  . C.  .A.  Rowley . Empire 

Athens  (O.)  Messenger  . F.  W.  Bush  . . Waldorf-.Astoria 

At'anta  (Ga.)  Constitution  . (dark  Howell  . Astor 

Atlantic  City  (N.  J.l  Press  . Albert  J.  Feyl . ’ ’Pennsylvania 

Atlantic  City  I'nion  . F.  E.  Croasdale  . Pennsylvania 

Auburn  (N.  Y.)  Citizen . (diaries  D  Osborne..  Belmont 

William  0.  Dapping.. Astoria 

Aurora  (HI.)  Beacon-News  . A.  M.  Snook . Waldorf-.Astoria 

■Austin  (Tex.  I  Statesman  . W.  C.  Storey . Marseilles 

Baltimore  (Md.t  News  and  American . Frank  D.  Webb . Astor 

John  Elmer . Astor 

Herbert  Wyle . Astor 

Barre'  (Vt.)  Times  . F.  E.  Langley . McAlpjn  Annex 

Bartlesville  (Okla.)  Enterprise  . J.  S.  Leach . McAlpin 

Battle  Creek  (Mich.)  Emiuircr  &  News...  A.  L.  Miller . Waldorf-.Astoria 

Bethlehem  (Pa.)  (ilobe  . Harold  B.  Farquhar... 

J.  M.  Litscli . 

Binghamton  (N.  Y.)  .Sun  . H.  G.  Moore . Vanderbilt 

Birmingham  (.Ala.)  .Age  Herald  . E.  W.  Barrett . Vanderbilt 

C.  M.  Stanley . Vanderbilt 

Bislwe  (.Ariz.)  Review  . Ralph  E.  Ellinwood...  _ 

Bloomington  (III.)  Bulletin  . Franklin  P.  .Alcorn. — 47  \A.  34  34th  St. 

Bloomington  Pantagraph  . C.  C.  Marquis . Empire 

Boston  (diristian  Science  Monitor . John  R.  Watts . Biltmore 

Boston  Globe  . Charles  H.  Taylor,  Jr. 

Boston  Herald  . Tobert  L.  O'Brien . Waldorf-.Astoria 

Boston  Transcript  . Vi  illiam  F.  Rogers . Wolcott 

Bradford  (Pa.)  Era  . J.  W.  Milligan . 

Brantford  (Canada)  Expositor . L.  A.  Preston . Park  .Avenue 

Bridgeport  (Conn.)  Times  . James  L.  Mc(iovern ...  .Commodore 

Brooklyn  (N.  Y.)  Eagle  . Herbert  F.  Gunnison.. 

Raymond  M.  Gunnison. 

Edwin  G.  Martin . 

Harris  M.  Crist . 

BriKiklyn  Standard  I'nion  . K-  F.  R.  Huntsman.... 

Herbert  L.  Bridgman.. 

(diaries  F.  Dodd . 

Buffalo  (N.  Y.)  Commercial  . K.  J-  McCone . Astor 

Buffalo  Courier  &  Enquirer  . W.  J-  Conners . Astor 

W.  S.  Bennett . Astor 

Buffalo  News  . I-  F.  Melia . McAlpin 

E.  H.  Butler . Mc.Alpin 

Burlington  (la.)  Hawk-Eye  . J.  F.  I).  Aue . Commodore 

Burlington  (Vt.)  Free  Press . W.  B.  Howe . Empire 

Camden  (N.  J.)  Courier  . 1.  David  Stern . Vanderbilt 

Casper  (Wyo.)  Tribune  . J.  E.  Hanway . Waldorf-.Astoria 

Cedar  Rapids  (la.)  Gazette . J.  L.  Miller. .  .^ . McAlpin 

(diarleston  (W.  Va.)  Gazette . Robert  L.  Smith . Pennsylvania 

Charlotte  (N.  C.)  Observer  . C.  B.  Johnson . Waldorf-Astoria 

Chattanooga  (Tenn.)  News . George  F.  .Metten . Waldorf-Astoria 

Chattanooga  Times  . Jf-  C-  . . 

Chester  (Pa.)  Times  &  Republican . (  harles  R.  Long . Waldorf-.Astoria 

F.  C.  Wallace . Waldorf-Astoria 

( heyenne  (Wyo.)  State  Leader  &  Tribune. W'.  C.  Deming . Seville 

Chicago  Herald  &  Examiner . Bradford  Merrill  . . 

(diicago  News . Victor  Lawson . Waldorf-.Astoria 

Hopewell  L.  Rogers. _ Waldorf-Astoria 

Chicago  Post  . Carroll  Shaffer  . Yale  Club 

D.  E.  Town . McAlpin  Annex 

(diicago  Tribune . J-  Patterson . University  Club 

S.  E.  Thomason . Ritz-Carlton 

Cincinnati  (0.)  Post  . William  McIntosh . Waldorf-Astoria 

Maurice  Levy . Waldorf-Astoria 

Cincinnati  (O.)  Commercial  Tribune . Harry  W.  Brown . Waldorf-Astoria 

Wade  Mountfortt . Waldorf-.Astoria 

Clarksburg  (W.  Va.)  Exponent . W.  Guy  Fetrick . Broadway  Grand 

J.  Monre  Boyer . Broadway  Grand 

(darksburg  (W.  Va.)  Telegram . J.  J.  Devine . Waldorf-.Astoria 

A.  J.  Bishop . McAlpin 

Clarksville  (Tenn.)  Leaf-Chronicle . W.  W.  Barksdale . Battery  Park 

Coatesville  (Pa.)  Record  . C.  H.  Heintzelman . Prince  George 

Coffevville  (Kan.)  Journal  . Hugh  J.  Powell . Pennsylvania 

Colorado  Springs  (Colo.)  Telegraph . C.  C.  Hamlin.... . Belmont 

Columbia  (S.  C.)  Record  . R.  Charlton  Wright. ..  .Vanderbilt 

Columbia  State  . E.  E.  Withers . St.  James 


BriKiklvn  Standard  Union  . . . 


Buffalo  (N.  Y.)  Commercial 
Buffalo  Courier  &  Enquirer 


(darkshurg  (W.  Va.)  Telegram  .. 

Clarksville  (Tenn.)  Leaf-Chronicle 
Coatesville  (Pa.)  Record  . 


Name  of  Paper  Representative  N.  Y.  Addwi, 

Columhus  (0.)  Dispatch . ,....R.  F.  Wolfe . Waldorf-Astotii 

Arthur  C.  Johnson - WaldorLAstotii 

Concord  (N.  C.)  Tribune . J.  B.  Sherrill . Empire 

Connellsville  (Pa.)  News . W.  D.  McGinnis . Pennsylvania 

Cortland  (N.  Y.)  Standard  . W.  H.  Clark . St.  James 

E.  H.  Clark . St.  James 

Corvallis  (Ore.)  Gazette  Times . Edgar  B.  Piper . Waldorf  -Astoria 

Dallas  (Tex.)  News  &  Journal  . E.  B.  Duran . Waldorf-Astoria 

('.  E.  Lombardi . Waldorf-Astoria 

W.  A.  Dealey . Waldorf-Astoria 

Danville  (HI.)  Commercial  News  . W.  J.  Parrett . McAlpin  Anna 

Davenport  (la.)  Democrat  &  Leader . F.  D.  Throop . Waldorf-Astoria 

Davenport  Times  . E.  P.  Adler . Waldorf-Astoria 

Dayton  (O.)  Journal  &  Herald . F.  1).  McDonald . Astor 

E.  G.  Burkam . Waldorf-Astoria 

Decatur  (Ill.)  Review  . H.  C.  Schaub . Woodstock 

Des  Moines  (la.)  (Capital . Lafayette  Young,  Jr... Plaza 

Detroit  (Mich.)  News  . George  E.  Miller . Waldorf-Astoria 

Herbert  Ponting  . Astor 

Dubuque  (la.)  Telegraph-Herald  . F.  W.  Woodward . F.  P.  Alcorn  Co. 

Marbridge  Bit 

Duluth  (Minn.)  Herald  . M.  F.  Hanson . Waldorf-Astoria 

East  Liverpool  (O.)  Review  Tribune . Louis  H.  Brush . Waldorf-.Astoria 

Easton  (Pa.)  Free  Press . C.  N.  Andrews . Marlborough 

Evan  Dalrymple . Marlborough 

Elgin  (III.)  News  . L.  F.  Black . Mc.Alpin 

Elizabeth  (N.  J.)  Journal . Augustus  S.  Crane _ 

Elmer  E.  Stanion . 

Frederick  L.  Crane. . . . 

Elmira  (N.  Y.)  Star-Gazette . W.  J.  Copeland . Mc.Alpin 

F.  E.  Tripp . McAlpin 

El  Paso  (Tex.)  Times . E.  C.  Davis . Mc.Alpin 

Erie  (Pa.)  Dispatch  . Robert  Noland . McAlpin  Anna 

Erie  (Pa.)  Times . J.  J.  Mead,  Sr . Waldorf-.Astoria 

Fairmont  (W.  Va.)  Times . C.  E.  Smith . Waldorf-.A.storia 

F^airrnont  (W.  Va.)  West  Virginian . S.  W.  Wright . Mc.Alpin 

Fayetteville  (N.  C. )  ()bserver . John  A.  Park . WaldorL.Astoria 

I itidlay  (O.)  Republican  . . . R.  L.  Ileminger . Mc.Alpin 

Fort  ^ott  (Kan.)  Tribune-Monitor  . George  W.  Marble . Mc.Alpin 

Fort  .Smith  (  Ark.)  Southwest  American. ..  .P.  M.  Walker . Pennsylvania 

foit  AAayne  (Ind.)  Journal-Garette  . L.  G.  Ellingham . Waldorf-Astoria 

Fort  Wayne  (Ind.)  News  &  Sentinel . O.  G.  Foellinger . Waldorf-Astoria 

Fort  Worth  (Tex.)  Star-Telegram . Louis  J.  Wortham . 

i  ,'A.  L.  Shuman . 

Amon  G.  Carter . 

Frederick  (Md.)  News-Post  . R.  E.  Dclaplaine . Mc.Alpin 

W.  T.  Delaplaine . Mc.Alpin 

Iresno  (Cal.)  Herald  &  Republican . George  A.  Osborn . Aanderbilt 

Fulton  (Ky.)  Leader . R.  T.  Moore . 

J.  H.  Moore . 

Galveston  (Tex.)  News  . John  F.  Lubben . Waldorf-.Astoria 

J.  D.  Lorentz . 728  Tribune  Kiij 

Gary  (Ind.)  Post . . . J.  R.  Snyder . Pennsylvania 

Geneva  (N.  Y.)  Times . G.  B.  Williams . .St.  James 

W.  A.  Gracey . .St.  James 

Glens  Falls  (N.  Y.)  Post  Star . Arthur  P.  Irving . .St.  James 

(Hoversville  (N.  Y.)  Herald  . Emmett  H.  Cullins. ..  .Waldorf-.Astoria 

F.  B.  King . Waldorf-.Astoria 

Gloversville  Leader-Republican  . Rank  L.  Rogers . Waldorf-.Astoria 

Edward  H.  Mills . Waldorf-.Astoria 

Grafton  (W.  Va.)  Sentinel  . Edward  H.  Holt . Old  Colony  Q»b 

Grand  Rapids  (Mich.)  Herald  . .A.  H.  Vandenberg . Biltmore 

Greensboro  (N.  C.)  News . E.  B.  Jeffress . Waldorf-.Astoria 

Greenville  (N.  C.)  News . John  A.  Park . Waldorf-Astoria 

Greenville  (S.  C.)  News . B.  H.  Peace . Mc.Alpin 

Guthrie  (Okla.)  Leader  . L.  A.  Niblack . Commodore 

Hackensack  (N.  J.)  Record  . J.  Douglas  Gessford... 

Russell  L.  Binder . 

Harrisburg  (Pa.)  Patriot  &  News . Richard  M.  H.  Wharton, Waldorf-Astoria 

Hazelton  (Pa.)  Standard-Sentinel . Henry  Walser . Waldorf-Astoria 

Henderson  (N.  C.)  Dispatch  . Henry  A.  Dennis . Prince  George 

Honolulu  (H.  I.)  Star-Bulletin . W.  R.  Farrington . 

Hoquiam  (Wash)  Washingtonian . Albert  Johnson . Breslin 

Houston  (Tex.)  Chronicle  . Marcellus  E.  Foster. .  .Plaza 

Huntsville  (Ala)  Times . I.  E.  Pierce . Waldorf-.Astoria 

Hutchinson  (Kan.)  News  . W.  Y.  Morgan . Waldorf-.Astoria 

Indianapolis  (Ind.)  News  . . Hilton  U.  Brown. ....  .Waldorf-.Astoria  i 

Indianapolis  Star  . Ernest  Bross  . Waldorf-Astoria  j 

B.  F.  Lawrence . Waldorf-.Astoria 

Jackson  (Tenn.)  Sun  . C.  E.  Pigford . Waldorf-Astoria 

Jamestown  (N.  Y.)  Journal . Fred  P.  Hall . Pennsylvania 

Henri  M.  Hall . Pennsylvania 

Janesville  (Wis.)  Gazette  . H.  H.  Bliss . Wolcott 

Jersey  City  (N.  J.)  Journal  . Walter  M.  Dear . 

Johnstown  (Pa.)  Democrat . Warren  W.  Bailey . Pennsylvania 

Joplin  (Mo.)  Globe  . Ross  E.  Burns . Pennsylvania 

Joplin  News-Herald  . P.  E.  Burton . Waldorf-.Astoria 

Juneau  (Alaska)  Empire . E.  L.  Ray . Waldorf-.Astoru 

Kalamazoo  (Mich.)  Gazette  . F.  F.  Rowe . Waldorf-Astoria 

Kansas  City  (Mo.)  Star  . Irwin  Kirkwood . Ritz-Carlton 

A.  F.  Seested . Waldorf-Astoria 

Kingston  (N.  Y.)  Freeman . Jay  E.  Klock . Waldorf-.Astoria 

Kokomo  (Ind.)  Tribune  . J.  A.  Kautz . Waldorf-Astoria 

LaCrosse  (Wis.)  Tribune  . Frank  H.  Burgess . Waldorf-.Astoria 

Lafayette  (La.)  Gazette . A.  C.  Lincoln . Waldorf-Astoria 

Lafayette  (Ind.)  Journal  Courier . Henry  W.  Marshall. ..  .McAlpin 

Lancaster  (Pa.)  Examiner  &  New  Era....J.  R.  Gilbert . William  Quh 

Oliver  J.  Keller . William  Club 
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Representative 


N.  Y.  Address 


I. waster  (Pa.)  Intelligencer  &  News 

Journal . J.  H.  Stahlman . Yale  Club 

J.  F.  Steinman . Yale  Club 

,  C.  S.  Foltz . Waldorf-Astoria 

11.  C.  Carpenter . Waldorf-Astoria 

F.  S.  Foltz . Waldorf-Astoria 

jTSiwortli  (Kan.)  Post  . Albert  T.  Reid . care  N.  Y.  Evening 

Mail 

[anon  (Pa.)  News  . John  K.  R.  Schropp. .  .McAlpin  Annex 

jfuBton  (.Me.)  Journal  . Arthur  G.  Staples . Prince  George 

B.  H.  Dingley . Prince  George 

.vision  Sun  . L.  B.  Costello . Pennsylvania 

•linfton  (Ky.)  Leader  . H.  Giovannoli . Waldorf-.Astoria 

inoln  (Neb.)  Star . Herbert  E.  (iooch . Commodore 

Fred  I.  Archibald . Commodore 

■Lnlt  Falls  (N.  Y.)  Times . John  Crowly . Elks  Club 

toria  tile  Rock  (Ark.)  Democrat  . Elmer  E.  Clarke . Pennsylvania 

t  Angeles  (Cal.)  Times  . . Harry  Chandler . 

nt  Ce,  jouisville  (Ky.)  Courier  Journal  &  R.  W.  Bingham . Waldorf-.Astoria 

Tunes . Arthur  Krock . Waldorf-.Astoria 

iiisrille  (Ky.)  Herald . C.  F.  Gladfelter . Plaza 

ai-rillc  Post  . Lewis  C.  Humphrey. .  .St.  James 

W.  W.  Stouffer . St.  James 

sell  (Mass.)  Courier-Citizen  . Philip  S.  Marden . Commodore 

S.  Foster  Whipple. ..  .Empire 
William.  G.  Spence.  ..Empire 

liburg  (Va.)  News  &  Advance . M.  K.  Duerson . Waldorf-.Astoria 

(Mass.)  Item . C.  H.  Hastings . Commodore 

Keesport  (Pa.)  News . Jesse  E.  Long . McAlpin  Annex 

E.  J.  Long. . . .... . . .’.  .Mc.Alpin  Annex 

oB  (Ga.)  News  . R.  L.  McKenney . Waldorf-Astoria 

fin  Telegraph . . W.  T.  Anderson . Pennsylvania 

tlison  (Wis.)  Journal  . I.  U.  Sears . W'aldorf-.Astoria 

iilftli  (0.)  Register-Leader  . John  Kaiser  . Mc.Alpin 

illon  (0.)  Independent . E.  K.  Gaylord . Waldorf-.Astoria 

Wile  (Pa.)  Tribune-Republican . Walter  I.  Bates. . W'aldorf-.Astoria 

iphis  (Tenn.)  Commercial  Appeal.... C.  P.  J.  Mooney . Waldorf-Astoria 

l-iiiien  (Conn.)  Record  . E.  E.  Smith . Astor 

Wayne  C.  Smith . Astor 

W.  A.  Kelsey . McAlpin 

lian  (Miss.)  Dispatch . Ben  1.  Rapport . Astor 

iicn  City  (Mex.)  El  Universal  . Gmo.  E.  Simoni . 141  Broadway 

(Fla.)  Herald  . Frank  B.  Shutts . Waldorf-Astoria 

■iriown  (N.  Y.)  Times  Press . M.  1.  Stivers . Continental 

H.  A.  MacGowan . Continental 

aukee  (Wis.)  Journal  . H.  J.  Grant . Plaza 

aukee  Sentinel  . John  Poppendieck  . . .  .Prince  George 

apolis  (Minn.)  Journal  . H.  V.  Jones . . Belmont 

W.  S.  Jones . Waldorf-Astoria 

ola  (Mont.)  Missoulian  &  Sentinel.  .Martin  J.  Hutchens. ..  .Flanders 

ibftly  (Mo.)  Monitor-Index  . W.  C.  Van  Cleve . McAlpin 

ibilf  (Ala.)  Register  &  News-Item . Frederick  1.  Thompson. Vanderbilt 

'ine  (III.)  Dispatch . ■. ..P.  S.  McGlynn . Waldorf-Astoria 

John  Sundine . Waldorf-Astoria 

;antown  (W.  Va.)  Post  . Gilbert  B.  Miller . McAlpin 

:«»■  (Ida.)  Star  Mirror . W.  H.  Cowles . 

^nl  Vernon  (N.  Y.)  Argus  . Franklin  .A.  Merriam..  _ 

ie  (Ind.)  Star . H.  F.  Guthrie . McAlpin 

aline  (la.)  Journal  . l  ee  P.  Loomis . W'aldorf-Astoria 
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:iub 
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ptogee  (Okla.)  Phoenix  . Tams  Bixbv  . Pennsylvania 

pville  (Tenn.)  Banner  . E.  B.  Stahlman . Waldorf-Astoria 

F.  C.  Stahlman . Waldorf-Astoria 

E.  M.  Foster . Waldorf-Astoria 

ilk  (N.J.)  Call . Louis  Hannock . 

Philip  H.  Baldwin . 

ark  News . Eugene  W.  Farrell.... 

Edward  W.  Scudder... 

Bb  Bedford  (Mass.) 

Standard  &  Mercury . B.  H.  Anthony . 

Edward  Anthony . 

George  .A.  Hough . 

James  T.  Murray . 

wrn  (N.  C.)  Sun-Journal . Tohn  A.  Park . Waldorf-Astoria 

Britain  (Conn.)  Herald  . T.  F.  Jackson . 

J.  Vance . 

Brunswick  (N.  J.) 

Home  News  &  Times  . W.  B.  Boyd . 115  Broadway 

-iirgh  (N.  Y.)  News  . *^rederick  H.  Keefe.... 

„  Frederick  W.  Wilson.. 

Hiven  (Conn.)  Times-Leader . Wm.  .A.  Hendrick . Marseilles 

London  (Conn.)  Day . Theodore  Bodenwein  .  .Pennsylvania 

O.  G.  Andrews . Pennsylvania 

.  Gordon  Bodenwein  . . .  Pennsylvania 

weans  (La.)  Times  Picayune . D.  D.  Moore . Waldorf-Astoria 

L.  K.  Nicholson . Waldorf-Astoria 

lork  Evening  Mail  . Daniel  Nicoll  . 

lork  Evening  Post  . Edwin  F.  Gay . 

Donald  Scott . 

Z.  L.  Potter . 

L.  D.  Fernald . 

C.  McD.  Puckette . 

Y  ,  C.  C.  Lane . 

“f*  Journal  of  Commerce . .Alfred  W'.  Dodswortli.. 


Y  ,  John  C.  Cook. . . 

wk  La  Prensa . Jose  Camprubi  . 

Victor  Barcas  . . 

Y  ,  Jose  Santaularia 

V  L  Zeitung  Herold . Victor  F.  Ridder 

V  L 1“?®* . Louis  Wiley  .... 

p  Jribune . Howard  Davis  .. 

Falls  (N.  Y.)  Gazette . .A.  D.  Deuel . 


Name  of  Paper 


Representative 


N.  Y.  Address 


.Waldorf-Astoria 


North  Adams  (Mass.)  Herald  . T.  A.  Haggerty . Commodore 

North  Adams  Transcript  . James  A.  Hardman.... 

Norwich  (N.  Y.)  Sun  . Wm.  H.  Oark . St.  James 

E.  H.  Clark . St.  James 

Oakland  (Cal.)  Enquirer . W.  W.  Chapin . .''..Vanderbilt 

C.  H.  Brockhagen . Vanderbilt 

Oakland  Tribune . J.  R.  Knowland . Waldorf-Astoria 

Ogden  (Utah)  Standard  Examiner  . . Harry  D.  Reynolds. ..  .225  Fifth  Avenue 

Oklahoma  City  (Okla.)  ^ 

Oklahoman  &  Times  . E.  K.  Gaylord . Waldorf-.Astoria 

Olean  (N.  Y.)  Times  . . M.  G.  Fitzpatrick . Biltmore 

Oshkosh  (Wis.)  Northwestern  . O.  J.  Hardy . Mc.Alpin  .Annex 

Ottumwa  (la.)  Courier  . J.  F.  Powell . Waldorf-.Astoria 

Owensboro  (Ky.)  Messenger . Urey  Woodson  . Waldorf-.Astoria 

Owosso  (Mich.)  Argus-Press  . George  T.  Campbell. . . 

Paducah  (Ky.)  Sun  . Edwin  J.  Paxton . Embassy 

Passaic  (N.  J.)  Herald  . 1 _ E.  A.  Bristor . 

Passaic  (N.  J.)  News . R.  E.  Lent . 

Peoria  (Ill.)  Journal  &  Transcript . Merle  Slane . Commodore 

Henry  M.  Pindell . Commodore 

Perth  -Amboy  (N.J.)  News . D.  P.  Olmstead . 

J.  Logan  Clavenger. . . . 

Philadelphia  Record . J.  P.  Dwyer . W^aldorf-.Astoria 

Rowe  Stewart . Waldorf-Astoria 

W.  H.  Neville . Waldorf-.Astoria 

Phoenix  (.Ariz.)  Gazette  . C  H.  Akers.. . Waldorf-Astoria 

Phoenix  Republican  . Charles  A.  Staugger ...  Pennsylvania 

Pittsburgh  Chronicle  Telegraph . C.  W.  Danziger. . . Jlajestic 

Urban  E.  Dice . Majestic 

Pittsburgh  Dispatch . C.- A.  Rook . Care  W.  G.  Brooks, 

225  Fifth  Avenue 

C.  R.  Sutphen . Care  W.  G.  Brooks, 

I  225  Fifth  Avenue 

A.  Rook  Carroll . Care  W.  G.  Brooks, 

225  Fifth  Avenue 

C. ,  A.  Rook,  Jr. . Care  W.  G.  Brooks, 

225  Fifth  Avenue 

.A.  H.  Carroll . Care  W.  G.  Brooks, 

.  ,  225  Fifth  Avenue 

Pittsburgh  Post  . J!  "E."  Trower. . . .’. . Astor 

Pittsburgh  Press  . H-.  C.  Milholland . Waldorf-Astoria 

T.  R:  Williams. ... . . .  .Waldorf-.Astoria 

Pittston  (Pa.)  Gazette . William' J:  Peck. . . Waldorf-Astoria 

F.  A.  Kaiser . Waldorf-Astoria 

Plainfield  (N.J.)  Courier  News . fiharles  ■  H.  Frost  . 

Port  Huron  (Mich.)  Times-Herald . E.  J.-Ottaway.. - ..-.Commodore 

Port  Jervis  (N.  Y.)  Gazette . D.  F.  Cook . 

Port  Jervis  Union  . Fred  D.,  Salmon. ....... . 

Portland  (Me.)  Express . jWilliam  H.  Dow . 

William  B.  Dimon . 

Fred  H.  Drink  water. . . 

Portland  (Ore.)  Journal  . P.  L.  Jackson . Waldorf-Astoria 

D.  J.  Sterling . Waldorf-Astoria 

S.  R.  Winch . Waldorf-Astoria 

Portland  Oregonian  . E.  B.  Piper . Waldorf-Astoria 

W.  E.  Hartmus . Waldorf-Astoria 

Portland  Telegram  . J.  E.  Wheeler . Waldorf-Astoria 

G.  T.  Law . Waldorf-Astoria 

Pottsville  (Pa.)  Republican  . J.  H.  Zerbey . Waldorf-Astoria 

J.  H.  Zerbey,  Jr . Waldorf-Astoria 

E.  L.  Clifford . Waldorf-Astoria 

Providence  (R.  1.)  Bulletin . S.  0.  Metcalf . University  Qub 

Providence  Journal  . John  R.  Rathom . Biltmore 

.Allison  Stone . Biltmore 

,  A.  L.  Poprman . Biltmore 

Raleigh  (N.  C.)  Times . John  A.  Park . Waldorf-Astoria 

Reading  (Pa.)  Eagle . Rauch . Imperial 

Richmond  (Ind.)  Palladium . F,.  H.  Harris . Pennsylvania 

Richmond  (V'a.)  Times  Dispatch  . E.  P.  Hasbrook . Story,  Brooks  &  Fin- 

John  T.  Burke .  ley,  200  Fifth  Ave. 

Roanoke  (Va.)  Times . W.  E.  Thomas . McAlpin 

Roanoke  World-News  . Junius  P.  Fishburn _ Princeton  Club 

Rochester  (N.  Y.)  Herald . M.  Bruce  Potter . 

E.  C.  Mason . 

Rochester  Times-Union . E.  R.  Davenport . McAlpin 

Frank  E.  Gannett . 

Rockford  (Ill.)  Register  Gazette . Robert  E.  Ward . Waldorf-Astoria 

•  W.  E.  Jewett . 

Rockford  Star  . Roscoe  S.  Chapman _ Waldorf-Astoria 

Russell  (Chapman . Waldorf-Astoria 

Rock  Island  (Ill.)  -Argus  . John  W.  Potter . Waldorf-Astoria 

F.  J.  Mueller . Waldorf-Astoria 

Rocky  Mount  (N.  C.)  Telegram . T.  L.  Horne,  Jr . Gregorian 

Rome  (Ga.)  Tribune-Herald . N.  C.  Remsen . McAlpin 

Rome  (N.  Y.)  Sentinel  . A.  C.  Kessinger . Waldorf-Astoria 

A.  R.  Kessinger . Waldorf-Astoria 

Rutland  (Vt.)  Herald  . Howard  L.  Hindly. ..  ..Woodstock 

Sacramento  (Cal.)  Bee  . V.  S.  McQatchy . Prince  George 

J.  V.  McClatchy . Prince  George 

W.  H.  James . Prince  George 

St.  Johnsbury  (Vt.)  Caledonian-Record. ..  .Herbert  A.  Smith . St.  James 

St.  Louis  Globe- Democrat . E.  Lansing  Ray . Waldorf-Astoria 

St.  Louis  Post-Dispatch  . ....A.  G.  Lincoln . Breslin 

i't.  Louis  Westliche  Post  . G.  A.  Buder . Waldorf-Astoria 

Salem  (Mass.)  News  . J.  Mathews . Mc.Alpin  Annex 

Salt  Lake  City  (Utah)  Deseret  News . Elias  S.  Woodruff . Plaza 

San  Diego  (Cal.)  Union  &  Tribune . John  O’Mara . 

Malcolm  Ormsbee  .... 

!'an  Francisco  Bulletin  . R.  A.  Crothers . Astor 

San  Francisco  Chronicle  . M.  H.  de'Young . Ritz-Carlton 

(Continued  on  next  page) 
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Name  of  Paper 


Representative 


N.  Y.  Address 


Name  of  Paper 


San  Jose  (Cal.)  Mercury  Herald . W.  P.  Lyon . Joyce 

Sauli  Ste.  Marie  (Mich.)  News . George  A.  Osborn . Vanderbilt 

Savannah  (Ga.)  News  . Frank  G.  Bell . Pennsylvania 

Schenectady  (N.  Y.)  L'nion-Sur . F.  R.  Champion . McAlpin 

Seattle  (Wash.)  Post-Intelligencer  . J.  E.  Verree . 225  Fifth  Avenue 

Seattle  Times  . C.  B.  Blethen . Waldorf-Astoria 

Shawnee  (Okla.)  News  . H.  G.  Spaulding . Woodstock 

Sioux  City  (la.)  Journal  . W.  H.  Ammons . McAlpin 

Sioux  City  (la.)  Tribune . Eugene  Kelly  . Waldorf-Astoria 

John  H.  Kelly . Waldorf-Astoria 

South  Bend  (Ind.)  News-Times . J.  M.  Stephenson . Waldorf-Astoria 

Spartanburg  (S.  C.)  Journal  &  Herald. .. .Wm.  W.  Holland . Empire 

Charles  O.  Hearon . Empire 

Springfield  (Ill.)  State  Journal . Lewis  H.  Miner . Wolcott 

Springfield  (Mass.)  Republican . Richard  Hooker . Cktmmodore 

.\rthur  H.  Junker . Commodore 

Springfield  (Mo.)  Leader . H.  S.  Jewell . Waldorf-Astoria 

Staten  Island  (N.  Y.)  Advance . Blanchard  M.  Preble.. 

Nora  H.  Golden . 

Superior  (Wis.)  Telegram . S.  W.  Buchanan . McAlpin 

Syracuse  (N.  Y.)  Post  Standard . J.  D.  Bamum . Biltmore 

W.  P.  Baker . Commodore 

R.  W.  Disque . (Commodore 

Tacoma  (Wash.)  Ledger . Frank  S.  Baker . Waldorf-Astoria 

Tampa  (Fla.)  Tribune . J.  T.  Beckwith . World  Building 

Tarrytown  (N.  Y.)  News . Wallace  Odell . 

Terre  Haute  (Ind.)  Star . J.  E.  White . McAlpin 

Terre  Haute  Tribune  . C.  Keifer . Majestic 

L.  L.  Keifer . Majestic 

Toledo  (O.)  Blade  . Grove  Patterson . Astor 

H.  D.  Bradley . Astor 

W.  F.  Hedrick . Astor 

Toledo  Times  . R.  C.  Patterson . McAlpin 

Topeka  (Kan.)  State  Journal . F.  P.  MacLennan . Waldorf-Astoria 

Toronto  (Ont.)  Globe  . W.  M.  Findlay . Plaza 

G.  H.  Wilson . Plaza 

Toronto  Mail  &  Ejnpire . J.  S.  Douglas . Waldorf-Astoria 

George  E.  Scroggie. . .  .^aldorf-Astoria 

Toronto  Star  . ; . W.  C.  R.  Harris . McAlpin 

Towanda  (Pa.)  Review . D.  M.  Turner . Latham 

H.  M.  Turner . Latham 

Troy  (N.  Y.)  Record . D.  B.  Plum . Commodore 

Troy  Times  . R.  P.  .\nderson . Astor 

J.  M.  Francis . Waldorf-Astoria 

Tulsa  (Okla.)  Tribune . .....Richard  L.  Jones . Empire 

Taylor  McPherson  ....Empire 


Representative  N.  Y.  Addtta 

Tulsa  World  . Eugene  Lorton . Waldorf-.Astorh 

F.  O.  Larson . Waldorf-.Ajtoni 

Uniontown  (Pa.)  Herald  &  Genius . H.  G.  Sturgis . Pennsylvania 

L'tica  (N.  Y.)  Herald-Dispatch . J.  C.  Fulmer . St.  James 

Utica  Observer . Prentiss  Bailey . Somerset 

Utica  Press  . W.  V.  Jones . Verre  &  Conklin, 

225  Fifth  atetj 

Warren  (0.)  Tribune  . Mrs.  Zell  Hart  Demin^. Waldorf -.Astorii 

Washington  (D.  C.)  Herald  . J.  E.  Rice . Pennnsylvania 

Washington  Post  . Edward  B.  McLean _ Waldorf-Astoria 

Arthur  D.  Marks . Waldorf-Astoria 

Washington  Star  . Frank  B.  Noyes . Ritz-Carlton 

Fleming  Newbold . Ritz-Carlton 

Washington  (N.  C.)  News  . Carl  (ioerch . Waldorf-Astoria 

Washington' (Pa.)  Observer  &  Reporter. ..  .John  L.  Stewart . Waldorf-Astoria 

Howard  L.  Christman.  .Waldorf-Astoria 

Waterbury  (Conn.)  Republican . W.  J.  Pape . Pennsylvania 

Irwin  B.  Myers . Pennsylvania 

Waterloo  (la.)  Courier . .A.  W.  Peterson . McAlpin 

Westerly  (R.  1.)  Sun . Wilfred  B.  Utter . Pennsylvania 

Wheeling  (W.  Va.)  Register  . Wm.  L.  Brice . Claridge 

Wichita  (Kan.)  Beacon  . Henry  J.  Allen . Waldorf-Astoria 

Wichita  Falls  (Tex.)  Times . Rhea  Howard . 

Wilkes-Barre  (Pa.)  Times  Leader . Ernst  G.  Smith . McAlpin 

Williamsport  (Pa.)  Gazette  Bulletin  . H.  R.  Laird . Waldorf-Astoria 

Williamsport  Grit . Dietrick  Lamade . Waldorf-Astoria 

Frederic  E.  Manson. .  .Waldorf-Astoria 
Charles  D.  Lamade. ..  .Waldorf-Astoria 
George  R.  Lamade. ..  .Waldorf-Astoria 

Williampost  Sun  . Wm.  I.  N.  Cox . 

Wilmington  (Del.)  Every  Evening . Wm.  F.  Sletten . Waldorf-Astoria 

Wilmington  (Del.)  News . Edgar  L.  Haynes . Waldorf-Astoria 

Woonsocket  (R.  I.)  Call . Samuel  E.  Hudson _ St.  James 

Buell  W.  Hudson . St.  James 

Worcester  (Mass.)  Post . James  J.  Conroy . Commodore 

Worcester  (Mass.)  Telegram  &  Gazette. ..  .Theodore  T.  Ellis . Waldorf-Astoria 

.  Roland  F.  Andrews. . .  .Waldorf-Astoria 

W.  L.  Thomas . Waldorf -.Astoria 

Yonkers  (N.  Y.)  Statqsnig^ . E.  A.  Oliver . 

York  (Pa.)  Dispatch  .’..i,  ,  . .  .  .W.  L.  Taylor . . Herald  Sqaurt 

York  (Pa.)  Gazette  &  Daily'll . <..1.  W.  Gitt . Waldorf-.Asioria 

Youngstown  (O.)  Vindicator  t'J . ^..W.O.  Brown . Commodore 

Zanesville  (0.)  Times  Recorder  . W.  O.  Littick . Waldorf-.Astoria 

C.  W.  Gibson . Waldorf-Astoria 

H.  C.  Smith . Waldorf- 
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ROGERS  SUGGESTS  A.  N.  P.  A. 
DEPARTMENTS 


(Continued  from  Page  12) 


were  discussed,  was  a  great  "mistake, 
for  the  specials  are  of  necessity  con¬ 
stantly  soliciting  business  from  the 
agents,  always  seeking  to  develop  and 
continue  friendly  relations,  and  are  not 
qualified  to  handle  general  matters  relat¬ 
ing  to  their  employers'  affairs  with  the 
agents. 

“Likewise,  the  self-constituted  group 
of  newspaper  ‘executives’  in  connection 
with  the  Newspaper  Department  of  the 
.Associated  .Advertising  Clubs  is  a  mis¬ 
named  body,  whose  activities  would  un¬ 
doubtedly  be  better  carried  on  as  a  de¬ 
partment  of  the  A.  N.  P.  A.  as  a  sort 
of  advertising  managers’  unit. 

“The  Publishers’  Buying  Corporation 
was  developed  to  care  for  the  print 
paper  requirements  of  newspapers  with¬ 
out  supply,  after  they  had  been  denied 
relief  by  the  chairman  of  the  paper  com¬ 
mittee  of  the  .A.  N.  P.  .A.  and  told  to 
hustle  for  themselves. 

“Unless  the  .American  Newspaper 
Publishers’  Association  can  be  made  to 
serve  all  the  requirements  in  the  way 
of  co-operative  service  for  its  members 
— which  should  include  all  daily  news¬ 
paper- — it  is  defective  in  its  function-- 
ing. 

“I  sincerely  believe  that  through 
proper  departmentalization  of  the  .A.  N. 
P.  .A.  its  service  and  its  meetings  could 
be  made  so  valuable  that  no  daily  news¬ 
paper  could  afford  to  remain  without 
the  fold.  Instead  of  staging  a  one-ring 
show,  so  to  speak,  filled  with  a  more  or 


EDITOR  &  PUBLISHER 

will  issue  its 

ANNUAL  A.  N.  P.  A.  and  A.  P.  CONVENTION  NUMBER 


THURSDAY,  APRIL  28 

and  a 


SPECIAL  CONVENTION  EXTRA 

SATURDAY,  APRIL  30 


.A  cordial  invitation  is  extended  to  every  visiting  newspaper  man  to 
make  Editor  &  Publisher's  headquarters  his  headquarters  during  the 
Waldorf-.Astoria  convention. 

Editor  &  Publisher  will  maintain  convention  offices  as  heretofore 
in  Suite  116,  convention  floor,  where  stenographers,  telephone  and  type¬ 
writer  facilities  will  be  provided  for  your  convenience. 

The  convention  staff  of  Editor  &  Publisher  will  be  as  follows: 


Mr.  Redmond 

Mr.  Perkins 

Mr.  Mellon 

Mr.  Keeney 

Mr.  Robb 

Mr.  Tanner 

Mr.  Blanchard 

Mr.  Groomes 

Mr.  Sammis 

Mr.  Staunton 

Miss  Higgins 

Mr.  Dowling 

Mr.  Barbour 

Mr.  Strate 

Miss  McMahon 

Miss  Sheldrick 

Miss  Mont.inyc 

Miss  Lambert 

Miss  Sirota 

Miss  Schrift 

Miss  Ferro 

Mr.  Brown 

Mr.  Ferguson 

Telephone,  Beekman  4330 


less  routine  and  uninteresting 
many)  program,  several  meetings 
be  going  on  at  the  same  time, 
covering  a  phase  of  business,  and 
under  the  direction  and  guidance 
expert  and  recognized  authority  oe 
particular  subject.  The  routine 
perfunctory  program  could  be 
curtailed,  to  a  short  general  meetii 
continued  for  the  benefit  of  those 
are  interested  in  such  matters. 

“I  believe  that  the  organization 
be  made  representative  of  dilfereitl 
tions  of  the  country  and  that 
meetings  should  be  held  from 
time  for  the  convenience  of  the 
new.spapers,  which  do  not  feel  !’ 
in  assuming  the  expenses  of  a  tr;| 
stay  in  New  York. 

“I  lielieve  that  the  whole  mai 
dues  and  assessments  should  k 
vamped  and  should  start  with  a 
nominal  annual  fee  of  $25  to 
cover  routine  and  bu'letin  serviet 
that  all  other  moneys  should  h* 
by  assessments,  based  on 

a.  Circulation 

b.  Advertising  rates 
or  c.  Machines. 

“The  present  A.  N.  P.  A.  in  ®| 
rious  functions  is  costing  the  nc' 
publishers  of  the  United  States  ni 
of  $100,(X)0  per  year,  or  over  S 
for  a  period  of  five  years.  Thiss 
of  money  to  be  spent  for 
short  of  maximum  efficiency.  I' 
be  hoped  that  at  the  meeting  next 
some  of  these  considerations 
discussed  or  brought  into  being 
merely  expressing  my  views  ^ 
constructive  use  as  may  be  n**! 
them.’’ 
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Editor  &  Publisher  for  April  23,  1921 


PUBLISHING  BUSINESS  AND  LABOR  WILL 
SETTLE  PROBLEMS  IN  PEACE 

^  War  Adjuatmenta  Will  Be  Made  Eaaily — Both  Sidea  Now 
5triyinfif  to  Learn  Where  They  Are  At — Greateat  Saving  Muat 
Be  Made  by  Aboliahing  Waate 

Ejitoriai-  Note:  Mr.  I^ary  is  the  industrial  expert  of  the  New  York  World.  Last 
jar  he  was  awarded  the  Pulitier  Priie  of  Columbia  University,  for  the  best  reporting 
ijgrioi  1919-  ***  *’■*  work  on  the  great  coal  strike.  He  was  intimately 

aacisted  with  President  Theodore  Roosevelt,  having  acted  as  his  ■  scout  and  adviser 
M  labor  and  political  matters,  and  is  the  author  of  “Talks  With  T.  R.,”  one  of  the 
sellers”  of  1920. 


EN'RY  clews  used  to  tell  a  story, 
old  perhaps  as  himself,  that  had  to 
with  the  demise  of  an  aged  colored 
looun. 

Aunty,”  said  one  of  the  group, 
on've  had  a  lot  of  troubles  and  wor- 
in  your  life.” 

“Yts,  chile,”  responded  the  dying 
onun,  "and  the  worst  of  them  never 
ipptned.” 

TTk  story  applies,  I  think  to  the  labor 
[publts  not  only  of  the  publisher  but 
every  other  manufacturer  and  em- 
er  of  labor  in  the  United  States, 
has  many  troubles,  or  thinks  he  has 
road  ahead  is  full  of  goblins  and 
Lord  only  knows  what.  If  the 
irld  and  particularly  the  labor  world 
not  en  route  to  the  demnition  bow 
lows,  he’d  like  to  know  where  it  is 
:aded. 

Frankly,  I  do  not  consider  the  labor 
Illation  as  serious  or  warranting  any 
:h  amount  of  worry  as  some  dis¬ 
like  .  the  old  negro  mammy’s 
lables  the  worst  of  them  won’t  hap- 
unless— and  here  is  the  big  point — 
publisher  as  a  class  develops  an 
:tf  post-war  psychosis.  If  he  does. 
It  will  not  be  only  serious  troubles 
IT,  but  much  more  serious  troubles 
be  stored  up  against  the  future. 
iPtrsnnally  I  am  not  at  all  afraid  of 
t  the  unions  in  the  publishing  trades 
do.  I  know  that  for  a  generation 
more,  these  unions  have  kept  the 
ice  in  the  industry  as  the  unions  in 
other  trade  have  kept  it.  More- 
this  highly  organized  industry 
been  freer  from  industrial  troubles 
I  many  unorganized  industries.  As 
|vic.  publisher  and  printer — and  I  use 
term  printer  in  its  generic  sense — 
e  gotten  along  splendidly.  Strikes 
'ebeen  few.  So  have  lockouts.  To 
eater  extent  than  in  any  other  in- 
itry  there  has  been  teamwork, 
bd  to  a  greater  extent  than  in  al- 
M  any  other  industry,  the  skilled, 
j(gfcetent  men  are  the  men  carrying 
cards.  By  this  I  do  not  mean 
that  all  men  carrying  union  cards 
competent.  Many  “blacksmiths” 
e  them.  Whether  or  not  the  pub- 
kr  is  loaded  up  with  “blacksmiths” 
largely  a  question  of  management, 
one  for  which  himself  or  his  fore- 
il®  chiefly  responsible. 

Jlorenver,  the  men  at  the  heads  of  the 
■•“ig  trades  unions,  with  one  excep- 
^  >re  men  who  have  been  tried  by 
years,  constructive  and  conservative. 

■  one  exception,  and  perhaps  the 
bat  scares  the  publisher  more  than 
bing  else,  is  surrounded  by  men 
'  *ill  not  let  him  run  amuck.  The 
'  ’iiat  he  is  in  office  in  a  conserva- 
._  “^^’'iaation  is  one  of  those  things 
*'*PPcn,  but  which  do  not.  as  a 
'  become  a  habit.  His  election  did 
that  the  members  of  his  or- 
iBjIJ'atinn  have  run  wild  overnight. 

1  know,  and  I  believe  that  most 
I  'J  the  publishing  business  know, 
be  heads  of  these  organizations 
bot  men  who  live  only  for  today. 
J^are  not  opportunists.  They  have 
■  business  just  as  much  as 

publisher.  It  is  because  of  this 


fact  that  they  stood  against  the  de¬ 
mands  of  their  men  not  in  one  city  but 
in  scores  of  them  during  the  period  of 
acute  labor  shortage  and  rising  wages, 
to  insist  on  vthe  keeping  of  contracts 
and  avoiding  those  things  that  would 
have  resulted  in  chaotic  conditions. 
They  were  the  best  friends  the  industry 
had  then,  for  if  they  served  their  own 
people,  they  also  served  the  publisher. 
It  required  bowels  and  courage,  to  do 
that  then.  It  also  required  foresight. 
These  are  not  the  kind  of  men  who 
run  amuck  or  deal  unfairly.  They  are 
not  going  to  do  anything  that  is  cal¬ 
culated  to  injure  the  business.  They 
know  the  difference  between  wages  and 
earnings  and  are  not  unacquainted  with 
the  law  of  vanishing  returns. 

Were  it  not  for  these  men  a  condi¬ 
tion  far  more  serious  than  some  seem 


majority  of  the  publishers  wish  peace 
with  their  employes  and  may  be  de¬ 
pended  upon  to  refrain  from  looking 
for  trouble.  This  is  not  altogether  be¬ 
cause  the  publisher  is  any  more  gener¬ 
ous  with  his  help  than  any  other  group 
— witness  the  low  wages  of  unorganized 
editorial  employes  as  compared  with  un¬ 
ionized  men  in  many  cities — ^but  mainly 
because  he  is  a  business  man  and  one 
way  or  another  has  learned  better. 

Given  these  conditions,  I  cannot  see 
why  the  post-war  adjustments  in  the 
newspaper  publishing  business  should 
not  be  made  as  easily  as  in  any  other 
industry  and  with  less  trouble  than  in 
most. 

But  they  cannot  be  made  overnight. 
They  must  be  approached  with  a  spirit 
of  fairness  and  an  appreciation  not  only 
of  conditions  as  they  are  but  of  the 
facts  preceding  these  conditions,  and 
with  due  allowance  for  the  fact  that  the 
publishers  have  to  deal  with  very  human 
men,  who,  like  themselves,  are  recover¬ 
ing  from  the  war  fever. 

The  truth,  if  we  wish  to  acknowledge 
it,  is  that  we  all  have  been  on  a  great 
big  financial  drunk.  During  this  period 
the  publisher,  as  a  class,  thanks  to  the 
excess  profits  law,  has  had  an  enormous 
volume  of  general  and  other  advertising 
that  otherwise  would  not  have  been  his. 
It  was  to  a  large  extent  advertising  paid 
for  by  Uncle  Sam. 

This  extra  advertising  set  up  a  sense 
of  false  prosperity  in  many  counting 


I  have  long  known  Mr.  John 
J.  Leary  well  and  intimately. 
1  vouch  for  him  absolutely.  He 
is  a  man  of  exceptional  intelli* 
gence  and  energy,  of  entire  dis> 
cretion,  of  excellent  judgment. 
—Theodore  Roosevelt. 


to  think  now  threatens  the  industry 
would  have  developed.  To  my  way  oi 
thinking,  the  great  big  battle  of  the 
publishers  was  fought  out  in  this  city- 
two  years  ago,  when  the  outlaw  strike 
of  pressmen  and  the  “vacation”  strike 
of  printers  broke.  The  international 
union  heads  met  that  situation  in  two- 
fisted  man  fashion,  and  they  won.  Had 
they  lost,  there  is  not  a  big  newspaper 
center  in  the  country  but  would  have 
had  a  similar  battle.  As  it  was,  even  in 
New  York,  the  newspapers  were  not 
affected. 

Incidentally,  that  battle  in  New  York 
might  never  have  developed  had  not 
smart  alecks  in  the  book  and  job  trade 
seen  or  thought  they  saw  an  opportu¬ 
nity  to  strengthen  their  own  position 
and  weaken  that  of  the  international  by 
driving  a  wedge  between  it  and  the 
locals.  They  drove  the  wedge  all  right, 
and  they  strengthened  the  locals  to  the 
point  that  they  felt  big  enough  to  stand 
the  whole  hook  and  job  trade  on  its 
head.  Then  the  international  officers 
saved  the  day. 

On  the  other  hand,  the  preponderating 


rooms.  The  cash  was  coming  in,  the 
volume  of  lineage  was  good.  It  was 
silk-shirt  days  for  the  publisher,  only 
instead  of  buying  silk  shirts,  as  the  tem¬ 
porarily  wealthy  longshoreman  did,  he 
bought  twin  sixes  and  allowed  extra  ex¬ 
penses  and  leaks  to  pass  that  ordinarily 
he  would  have  stopped  and  stopped 
quickly.  Then,  as  the  shrewder  foresaw, 
the  silk  shirt  days  ended  almost  over¬ 
night,  leaving  expenses  up  in  the  air, 
and  net  receipts  if  not  in  the  cellar  at 
least  seemingly  headed  that  way. 

For  this  condition  the  more,  prudent 
made  provision.  They  had  had  their 
drunk,  but  like  the  forehanded  tippler 
(in  pre-Volstead  days)  they  had  ar¬ 
ranged  for  the  morning  after.  That 
which  all  should  have  expected  did  not 
find  them  unprepared. 

Now  the  expected  (or  unexpected)  is 
here.  The  tendency,  the  necessity  is  to 
reduce  expenses  and  get  back  to  what 
President  Harding  calls  normalcy.  And 
as  the  first  step  towards  this,  the  pub¬ 
lisher,  like  every  one  else,  reaches  for 
his  mechanical  payrolls  and  begins  to 
figure  how  much,  if  any,  he  can  cut 


wages.  He  compares  wage  rates  with 
pre-war  days,  decided  that  the  increase 
is  terrific  and  unnatural  and  that  it  must 
be  wiped  out. 

Right  there,  he  makes  an  error  of  the 
first  magnitude.  Wages  will  go  down  in 
time,  that  is  to  say,  wages  as  measured 
in  terms  of  dollars  but  not  in  terms  of 
what  dollars  will  buy,  but  they  never 
will  go  back  to  1914  or  1915.  What  the 
new  level  will  be  no  man  can  tell.  It 
will,  however,  be  substantially  above 
1914.  And  it  is  a  wise  man  or  a  very 
foolish  man,  who  will  presume  to  say 
when  that  level  of  stability  is  reached. 

Furthermore,  it  is  a  more  reckless  pub¬ 
lisher  than  I  would  be  who  just  now 
makes  up  his  mind  to  reduce  or  try  to 
reduce  wages.  It  is  true  that  common 
labor  has  gone  down;  it  is  true  that 
cotton  mills  and  other  employers  of 
semi-skilled  men  have  cut  wages  radi¬ 
cally  and  without  serious  trouble;  it  is 
true,  in  all  probability,  that  railroad 
wages  are  coming  down.  But  the  pub¬ 
lisher  is  not  dealing  with  unskilled  or 
semi-skilled  men.  He  is  dealing  with 
mechanics  whose  increase  in  wages  at 
no  time  compared  with  the  increases  in 
unskilled  lines.  To  a  great  extent,  his 
employes  suffered  from  increasing  liv¬ 
ing  costs  just  as  the  so-called  white  col¬ 
lared  and  investing  classes  did. 

True  also,  living  costs  liave  gone 
down.  According  to  the  department  of 
labor  figures  the  decrease  is  important. 
Unfortunately,  however,  the  wage  work¬ 
er  buys  food,  not  figures;  clothes,  not 
statistics,  and  to  date  he  has  not  found 
the  decrease  to  be  as  marked  as  head¬ 
lines  would  seem  to  indicate.  He  has 
not  really  begun  to  feel  it  yet  and  may 
not  for  some  time.  Or  to  state  it  dif¬ 
ferently,  he  too,  is  having  his  troubles 
adjusting  himself.  He  does  not  know 
where  he  is  at  any  more  than  the  rest 
of  us,  publishers  included.  Furthermore, 
his  advances  were  well  in  the  rear  of 
advancing  living  costs.  Fair  play  might 
demand  that  he  be  allowed  to  remain  as 
far  in  the  rear  of  declining  costs. 

Until  he  knows  where  he  is  at,  until 
the  publisher,  as  well,  has  a  more  nearly 
accurate  idea  of  what  is  going  to  hap¬ 
pen.  the  play  of  the  publisher  in  my 
opinion  as  well  as  that  of  the  trades 
union  leader,  is  to  take  a  leaf  from  old 
Mark  Hanna’s  book  and  leave  well 
enough  alone.  If,  and  I  think  this  is 
possible  if  not  almost  certain,  scales  in 
most  cities  are  left  where  they  are  for 
the  present,  the  net  result  in  the  end  will 
be  beneficial.  It  will,  when  the  process 
of  readjustment  of  living  costs  has  pro¬ 
gressed  further  be  much  easier  to  make 
changes  if  changes  are  to  be  made. 

But.  says  the  publisher,  I  must  re¬ 
duce  my  expenses.  You  leave  me  where 
I  am. 

Not  at  all.  I  am  not  a  publisher,  but 
I  am  a  practical  newspaper  man  who 
knows  something  of  the  business  from 
selling  the  finished  product  on  a  street 
corner  up  to  but  not  including  actual 
service  in  the  publisher’s  office.  I  had 
the  advantage  (though  it  did  not  seem 
an  advantage  at  the  time)  of  learning 
my  trade  in  an  office  where,  at  times,  the 
cashier  was  “sick”  on  pay  days.  In  that 
office  we  had  to  economize,  we  had  to 
watch  expenses.  .\nd  to  this  day,  I  am 
impressed  by  the  waste  in  many  offices. 

In  my  opinion,  now  that  the  saloon 
has  gone,  there  is  no  business  in  which 
the  waste  is  as  great  as  in  the  average 
newspaper  office.  In  a  measure,  the  na¬ 
ture  of  the  business  compels  this.  But 
much  of  it  is  unnecessary,  much  of  it 
due  to  sheer  laziness,  much  more  to 
carelessness  and  force  of  habit. 

So  holding,  if  I  were  a  publisher,  be¬ 
fore  attacking  my  mechanical  pa>Tolls, 
I  would  look  elsewhere  for  leaks  and 
possible  economies.  In  the  editorial 
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rooms,  I  would  look  at  petty  expenses  the  use  of  castinjf  and  press  equipment,  known  to  the  men  in  these  departments  Jurgenson  watch.  The  f '’reman  has  J 
— this  is  not  always  as  petty  as  the  In  summer,  when  the  tendency  of  rollers  than  were  most  publishers  and'proprie-  on  the  job  for  years.  “Sits"  under liiJtil 

name  might  imply — and  see  how,  is  to  go  blooey,  the  time  that  may  be  tors  of  New  York  papers  who  were  in  are  a  thing  desired.  His  costs  art  i^' 

through  small  change  thrown  away  here  saved,  used  to  allow  slower  runs,  will  New  York  95  per  cent  of  their  time.  Why? 

and  there  the  total  is  boosted  to  quite  a  as  I  know  from  experience,  run  into  This  sort  of  thing  spells  no  loss  to  the  One  answer  that  will  be  madetotbJ 

respectable  amount.  This  is  because  of  real  money.  men.  but  it  does  spell  a  loss  to  the  suggestions,  I  am  sure,  willbe:“Butl 

petty  grafts  of  one  sort  or  another  that  Reverting  again  to  the  editorial  de-  publisher  or  proprietor.  If  he  does  not  have  employed  efficiency  experts  !w 

partment  and  the  necessity  of  closer  co-  care  enough  about  them  and  the  work  industrial  engineers  to  correct  errors^ 

operation  with  the  mechanical  depart-  they  do  to  look  in  on  them  once  in  a  we  know  we  are  all  right.”  Perhaps- 

ments,  there  is  no  reason  why  Sunday  while,  they  cannot  be  expected  to  care  a  have  used  so-called  experts  and  e- 

and  other  special  copy  should  not  flow  lot  for  him  and  his  welfare.  1  hey  are  neers.  My  experience  is  that  the  avt 

to  the  composing  room  in  a  systematic,  human  and,  say  what  you  will,  they  like  age  efficiency  engineer  is  a  map  A 

in  a  period  of  less  than  a  month  cut  this  steady  stream  beginning  Monday  morn-  to  see  the  boss  about  once  in  a  while,  never  has  been  efficient  in  anythimr^ 
account,  so  far  as  it  lay  within  his  con-  ing  and  not  he  lumped  in  a  few  days  of  The  fact  that  the  boss  is  visibly  “on  the  his  own.  He  may  he  long  on  figures 

trol,  approximately  $100  a  week,  and  each  week.  It  can  be  done  and  work  no  job”  helps.  usually  is.  .At  drafting  what  ht 

actually  improved  the  service  by  doing  hardship  on  any  person.  Furthermore,  the  contacts  with  the  graphs  he  is  usually  an  .A  1  perfoi 

so.  -Again,  the  counting  room  will  bear  men  are  not  what  they  should  be.  A  The  graphs  look  pretty  but— 

“Dead  Hook”  Costly  overhauling.  Is  the  publisher  paying  newspaper  office  should  be  the  most  What  do  they  know  about  typ«  , 

Telegraph,  cable  and  telephone  tolls  ^  ^or  the  advertising  that  democratic  place  in  the  world.  Actually  do  they  know  about  printers,  what 

w  ill  in  most  offices  stand  looking  into.  Pr'nt'nK?  How  many  of  his  ad-  in  many  large  offices  the  real  higher  ups  they  know  about  presses  and  press  ri 

There  are,  I  venture  to  suggest  few  '’^'"tising  staff,  usually  high  salaried  men,  are  frequently  about  as  accessible  as  the  practices? 

are  copy  collectors  and  how  many  are  .Ahkoond  of  Swat  and  about  as  well  i  ■^vas  in  the  composing  room  of  j 


have  been  allowed  to  creep  in.  In  one 
New  York  office  not  long  since,  a  new- 
night  city  editor  who  had  to  lie  shown 
and  who  knew  something  of  the  neces¬ 
sity  of  working  with  the  counting  room 


offices  in  which  much  matter  comes  in 


by  w  ire  that  in  all  conscience  could  *'®PJ  getters  ?  ^  How  many  of  them  are 
be  sent  in  by  mail  even  under  Burleson  hand  artists,  whose  gladdest  hand 


known.  .All  is  left  to  foremen. 


•office  not  long  ago  talking  with  a 


Mill 


praV 


and  with  no  loss  of  time.  Furthermore, 


is  for  the  boss, 


-And  in  the  selection  and  retention  of  friend,  a  splendid  mechanic  wholta-Jl 

_ _  J _ !  _ .n: _  1  •  .  «  •  .1  «  s  .  . 


the  excess  of  telegraph  ordered  and  re-  accounts 


ceived  over  the  amount  used  in  some 
offices  is  nothing  short  of  appalling.  In 
many  offices  the  “dead  hook”  is  a  very 
costly  institution  that  nobody  pays  much 
attention  to. 

Excess  composition  (overset),  excess 
breaking  of  pages  between  editions,  edi¬ 
tions  that  serve  no  purpose  other  than 
to  “keep  up  with  the  Joneses,”  offer  their 
avenues  for  retrenchment.  I  know  that 
overset  is  necessary,  but  I  also  know  that 
when  it  begins  to  run  into  many  pages  as 
it  does  in  many  offices  each  night,  that 
something  is  radically  wrong.  There 
are  times  when  big  news  breaking  late 
makes  heavy  overset  necessary.  But 
there  are  few  such  times.  The  truth  is 
that  excessive  overset  results  from  the 
fact  that  copy  is  allowed  to  run  freer 
than  space  conditions  should  permit. 
Because  the  machines  and  the  men  are 
there,  it  docs  not  occur  to  anybody  that 
to  set  it,  though  it  may  not  he  used,  costs 
money.  The  contrary  is  the  fact.  More 
careful  editing,  closer  work  on  the  sev¬ 
eral  desks  means  the  elimination  of  this 
waste  and  incidentally  better  papers.  It 
is  never  as  .satisfactory  to  cut  a  story  in 
type  as  it  is  in  copy.  .A  three-line  item 
in  the  paper  is  better  than  a  column 
storv  in  the  hell  box. 


,  and  how  many  originate  foremen — petty  despots  in  many  offices  his  trade  in  the  days  when  hand  coi*' 
tits?  How  many  are  liv-  — lies  much  of  the  publishers’  troubles,  sition  was  going  out  and  the 
To  illustrate;  coming  in.  I  had  worked  with 

The  press  room  of  a  certain  New  knew  him  to  be  a  real  mechanic  arj 
York  office  was  not  long  ago  in  a  con-  good,  working  executive.  We  spoh 

management. 

“\Ve  haven’t  much  here,”  said 


ing  on  the  strength  of  past  perform 
ances?  Atrain,  to  what  extent  is  the 
advertiser,  big  and  little,  allowed  to  edit 


PAPER  MILL  WORKERS  REJECT  OFFER 


Ikil'EMBERS  of  48  Locals  of  the  International  Brotherhood  of  Pulp.  Sul¬ 
phite  and  Paper  Mill  Workers  by  a  vote  of  6,338  to  5  have  rejected 
a  30  p?r  cent  decrease  in  wages  and  an  increase  in  hours  from  eight  to 
nine,  offered  them  by  the  manufacturers.  In  case  of  a  strike  approximately 
25.000  men  would  be  involved  and  the  production  of  fifty  mills,  owned  by 
nineteen  companies,  would  be  affected.  Practically  all  labor  contracts  with 
mills  fall  due  in  May.  Union  leaders  have  been  demanding  a  10  per  cent 
increase  in  wages. 

Six  companies  whose  agreements  fall  due  Alay  1  are:  Fort  Frances 
Pulp  and  Paper  Company.  Grand  Lake  Bag  Co.,  International  Paper  Com¬ 
pany.  Minn.,  and  Ont.  Paper  Company,  Pejepscot  Paper  Company,  and 
Tidewater  Paper  Mills. 

Those  whose  agreements  expire  May  11  arc:  .Abitibi  Paper  Company, 
De  Grasse  Paper  Company,  J.  R.  Booth  Paper  Company,  E.  B.  Eddy  Paper 
Company,  Hanna  Paper  Corporation,  Hoboken  Paper  Company,  Itsaca 
Paper  Company,  St.  Regis  Paper  Company,  St.  Maurice  Paper  Company, 
Schroon  Riv?r  Paper  Company.  Sherman  Paper  Company,  Spanish  River 
Paper  Mills,  and  Union  Bag  and  Paper  Corporation. 


“There’s 
know  him. 


and 

He’s 


so  over  there-J 


shark  on  >1:*, 
matter,  can  keep 'the  elevator  in  tk*® 


jaoD 

dl 
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Copy  Should  Be  in  Early 


his  advertisements  in  type  instead  of  in 
copy  and  at  the  expense  of  the  office? 

.Also  there  often  is  circulation  that 
costs  more  than  it  is  worth  to  anybody, 
and  reading  matter  out  of  all  propor- 


never  will  know  him  for  he  deefct 
know  his  men.  He  relies  on  tlx 
man  for  the  selection  of  men  for] 


<r 


This  of  course  pre-supposes  that  city  tion  with  advertising, 
and  other  departments  shall  turn  in  But.  says  Mr.  Publisher,  there  are 
early  copy.  In  most  offices  with  which  conditions  in  my  mechanical  depart- 
I  am  familiar,  the  peak  of  copy  comes  in  ments  that  are  impossible.  That  is  prob- 
morning  offices  well  into  the  evening,  in  ably  true  in  many  cases.  But  whose  is 
afternoon  offices  about  noon.  This  will  the  fault?  Within  the  month  the  na- 
always  be  the  case,  but  insistence  on  tional  head  of  the  largest  union  pledged 
early  copy  from  everybody  can  and  will  his  word,  and  it  is  good,  to  New  York 
lower  that  peak.  By  everybody,  I  in-  newspaper  proprietors  to  clean  up  con¬ 
clude  the  departments  not  excepting  ed-  ditions  that  might  be  unduly  burden- 
itorial.  There  are  few  editorials  that  some  and  unfair.  I  believe  others  will 
cannot  he  in  the  composing  room  by  do  likewise.  Before  worrying  too  much 
dinner  time.  Matters  arising  after  that  about  this,  why  not  see  to  what  extent 
time  if  important  enough  for  editorials,  co-operation  in  cleaning  up  these  ex- 
are  usually  important  enough  to  require,  crescences  will  get  results? 
if  they  are  to  be  worth  while,  something  .All  blame  for  had  conditions  cannot 
more  than  a  few  moments  considera-  be  placed  upon  unions  or  union  leaders. 


ferment,  .^nd  most  foremen,  as  i 
will  not  recommend  anyone  for  ij 
in  the  sun  who  might  endangtfi 


tion.  The  same  is  true  of  dramatic 
criticism — the  critique  hastily  written 
after  a  mad  dash  down  town  may  be  as 
good  as  one  done  more  deliberately,  but 
it  seldom  is. 


The  publisher  must  take  his  share 
exactly  as  he  must  pay  for  neglect 
of  an  essential  part  of  publish¬ 
ing  a  jiewspaper,  to  wit,  close  con¬ 
tact  and  supervision  with  every  de- 


This  means  on  the  other  end  few  partment  and  the  men  in  it.  There  is, 
broken  pages.  There  is  no  reason  why,  and  the  publisher  cannot  blink  the  fact, 
as  is  the  case  in  many  offices  practically  too  much  on  his  part  of  what  James 
every  page  is  broken  between  editions.  Gordon  Bennett  used  to  call  “country 
Pages  carrying  departments  as  well  as  life  in  .America.”  Because  of  it,  many 
those  where  the  room  for  news  is  light  do  not  devote  the  personal  attention  to 
should  rarely  be  broken  once  they  are  the  departments  and  the  foremen  and 
locked  up.  The  saving  here  comes  two  journeymen  that  he  should.  Bennett, 
ways  in  the  actual  casting  of  new  plates  in  his  life  time,  was  known  as  an  “ab- 
and  in  time  lost  in  re-dressing  presses,  sentee  proprietor.”  He  was ;  he  was 
leaving  time  for  the  casting  of  plates  abroad  practically  all  of  his  time.  But 
for  Sunday  and  other  editions,  and,  when  he  was  in  New  York  he  was  in 
perhaps,  making  possible  economies  in  his  departments  and  he  was  better 


all  night.  He’s  setting  “bastard”  aij 
ure  agate  and  not  earning  enoaji 
buy  his  salt.  Over  there  on  nuj*!' 
blank  is  so  and  so.  You  don’t  know 
but  on  agate  tabular  stuff  he's  a  ^ 

On  straight  matter,  he’s  just  abott 
erage.  He’s  on  straight  brevier, 
you  beat  that?’’ 

I  could  not  tie  it.  much  less  beat 
For  a  hard  shell  printer  of  that 
I  would  give  more  than  I  would 
Pullman  full  of  efficiency  engineers 
may  not.  probably  does  not  knowbMpiS 
operate  a  slide  rule,  or  to  makepij[|^ 
but — and  this  is  the  main  point 
the  chance  he  and  his  type  woui! 
leaks. 

Competent  Men 

Many  an  office  has  competent  s^pj' 

dition  bordering  on  anarchy.  Costs  were  typc-  The  publisher  tnott 

high,  editions  were  late,  everything  was  than  not  does  not  know ^of  him,  prnJJ 
about  as  bad  as  it  could  be.  Worse,  the 
condition  threatened  to  spread  into 
other  offices.  Foremen  were  changed. 

The  new  man,  practical,  and  a  rabid 
trades  unionist,  incidentally  drafted  for 

the  purpose,  changed  conditions  within  _  .  .  ■ 

a  month.  He  began  by  serving  notice  j^bs.  It  is  petty,  but  it  is  human r 
on  all  hands  that  there  would  be  no  least  one  kind  of  human  ^ 
more  favoritism  and  that  factions  and  Without  hope  of  reward  or 
office  politics  must  end.  If  they  didn't  ment,  that  type  of  man  will  noli^ 
something  would  happen.  Today  that  publisher  or  proprietor'  what  k 
press  room  is  one  of  the  best  in  the  know.  If  he  tries  to  do  so,  he 
city,  costs  are  down,  efficiency  is  up  and  his  place  and  gets  nothing.  Ifk 
the  foreman  has  as  easy  a  job  as  there  is  the  foreman  or  shows  him,  if  te' 
in  the  city.  are  tested,  he  may  get  a  few  (k® 

Yet  again,  in  another  office  I  might  week  for  his  trouble.  He  may,  lyiti 
name,  the  turnover  in  one  department  other  hand  be  told  to  mind 
is  beyond  all  excuse.  The  man  up  business.  There  are  foremen  who 
stairs  is  responsible  because  he  insists 
on  changing  foremen  and.  worse  than 
that,  has  been  knowyi  to  retain  a  fore¬ 
man  who  played  favorites  even  to  the 
extent  of  “firing”  old  employes  through 
unfair  means  to  make  room  for  friends. 

In  at  least  one  case,  a  union  very  prop¬ 
erly  intervened.  Had  it  been  my  office  labor  had  the  upper  hand.  !• 

that  foreman  would  have  left  the  office  work  as  well  now.  To  this  tlxj 

propelled  by  my  boot  and  followed  by  tion  may  and  probably  will  be 
his  clothes.  This  would  not  be  alto-  arbitrators  “always  or  nearly  t 
gether  because  of  any  over  developed  rule  against  the  publisher.^  If 
sense  of  fair  play.  A  big  factor  in  it  is  due  to  one  of  two  things, 
rousing  my  ire  would  be  that  the  man  publisher  had  a  case  that  he 

was  destroying  that  intangible  yet  pre-  lose  on,  or,  as  perhaps  as  o 

cious  thing — office  esprit  de  corps.  Costs  case,  he  agreed  to  an  arbiWW 
are  high  in  that  department.  Why?  could  be  depended  upon  to 
How  many  publishers  are  in  like  boats?  union  something  no  matter  hot  i 
In  that  same  office  another  mechanical  case, 
department  runs  as  smoothly  as  a  Jules  (Continued  on  pagt 


it  all. 

This,  of  course,  is  all  beside  tk 
that  in  numerous  cities  scales  S 
soon  and  must  be  renewed,  k* 
believe  there  is  a  clause  providing 


arbitration.  That  has  worked  welB^- 
a  fine  shock  absorber  in  the  P***lijj 
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Editor  &  Publisher  for  April  23,  1921 


gESETTING’’  RULE  OF  I.  T.  U.  ABOLISHED 
IN  PITTSBURGH  AND  DETROIT 


Condemned  as  Waste  by  Washington  Arbitrator — Opinion  of 


Ute  John  Mitchell  Recalled — Printers’  Publication  Criticizes 
I.  T.  U.’s  President  and  A.  N.  P.  A.’s  Commissioner 
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ESETT1N(j  of  advertising  matter 
supplied  to  newspapers  in  plate  or 
latrix  form,  long  fought  by  publishers 
I  acknowledged  by  labor  leaders  as  a 
iie,  has  been  brought  to  the  front  again 
the  recent  decision  of  Hon.  Walter 
McCoy,  chief  justice  of  the  Dis- 
of  Columbia  Supreme  Court,  who 
ted  as  arbitrator  in  the  proceedings 
atfn  Columbia  Typographical  Union 
,101,  and  the  Washington  Newspaper 
iblishers’  Association,  the  negotiation 
a  contract  between  the  Pittsburgh 
ispaper  publishers  and  the  local  typo- 
lical  union,  in  which  no  provision 
made  for  resetting  of  such  matter, 
the  abolishment  of  the  rule  in  De- 

IConsiderable  feeling  has  been  aroused 
tjpograpliical  union  circles  over  the 
idon  of  the  resetting  clause  from  the 
test  contract,  which  has  not  been 
tderwritten  by  the  International  offi- 
l!i,  who  have  also  stated  that  they 
ild  refuse  to  sanction  a  strike  by  the 
sburgh  Union  to  regain  the  reset  pro- 
Commenting  upon  the  omission 
International  President  McParland’s 
jtnde  toward  it,  the  Typo  Blade,  a 
liature  three-column  daily  published 
jDetroit,  of  which  William  G.  Kay  is 
sagin?  editor  and  business  manager, 
in  a  two-column  story  in  a  recent 
he: 

fn  Pittsburgh  made  its  scale  recently, 
laws  of  the  I.  T.  U.  governing  the  reset- 
i  of  mats  and  plate  matter  were  eliminated. 
fPlain  inexcusable  blundering  —  that’s  the 
any  real  union  man  can  say  of  it. 
tiy  of  the  most  pitiable  sort — is  what 
members  will  say. 

-or  many  years  the  members  of  local 
r.j  have  given  their  best  efforts  to  retain 
!  refraction  laws  on  the  books  of  the  or* 
laation.  Attempts  have  been  made  in  hun- 
p  of  instances  by  publishers  to  do  away 
he  resetting  laws,  but  in  every  instance, 
this  last,  the  local  union  has  stood  as  a 
vail  against  all  such  attempts,  and  has 
Hully  combatted  the  propaganda  of  the 
e  who  have  endeavored  to  have  the  laws 
1  to  suit  their  individual  pu^ose. 
publisher  of  the  Buffalo  Commercial 
n  parading  around  the  country  attacking 
graphical  union  on  the  reproduction 
D.  He  claims  it  is  an  economic  waste, 
in  spite  of  these  things  it  remained  for 
”gh  to  open  the  gate — put  every  local 
M  the  defensive  by  being  forced  to  face 
Ijpuaent  that  the  resetting  ‘buck’  is  going 
■heai|ilo^rs  feel  more  kindly  toward  you 

n’t  you  know  they  are  searching  for  just 
hwes  in  the  line  where  their  rapid  fire 
J*7  can  quickly  be  brought  into  play? 

we  surprised,  Mr.  McFarland,  surprised 
^{^Kogressive  can  also  be  an  ultra  con- 
We  must  have  been  sadly  lacking  in 
anding  not  to  have  seen  the  extreme 
‘-ism  of  the  progressive,  etc.” 

dent  McFarland  of  the  I.  T.  U. 

■  forth  the  details  of  the  Pittsburgh 
e  in  the  current  Typographical 
3l  as  follows ; 

1  Int  been  in  receipt  of  a  number  of  let- 
IWative  to  the  Pittsburgh  newspaper  scale 
‘  T  negotiated.  The  facts  in  the  case  fol- 

1919,  Pittsburgh  Typographical  Union 
Wfotiated  a  scale  with  the  newspaper 
' “i  which,  among  other  things,  pro- 
®ats  should  be  reproduced  within 
after  ffieir  issue  ‘or  be  considered 
Jae  section  reads: 

‘aoo  15a.  All  type  matter  in  local  mats 
V  ”  furnished  the  office  instead  of 
jail  M  reproduced  within  48  hours  after 
^ot  publication  or  thereafter  be  dead, 
^tme  shall  be  worked  in  the  reproduc- 
L"  mats  or  plates.’ 

effect  ot  this  was,  of  course,  to  kill 
»  of  nutrices.  Former  President  Scott 
underwrite  the  contract,  but  it  was 
11  expiration  on  De- 

u#  I’  report  of  the  Albany 

61  of  the  supplement  to 
as  Oitt»B  ^»^raphical  Journal  of  September,  1920, 
arhitrltOf  following: 

„  to 
er  ho*  ' 
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graphical  Union  shall  be  immediately  notified 
by  the  local  president.  This  refusal  shall  be 
deemed  a  gross  violation  of  contract  and  the 
executive  council  shall  forthwith  order  the  sub¬ 
ordinate  union  to  strike.” 

“  ‘('ommittec  reports  unfavorably. 

”  ‘Delegate  Graves  (Pittsburgh)  favored 
the  proposition. 

“  ‘President  Scott  said  Pittsburgh  union  re¬ 
linquished  the  resetting  of  mats  in  a  contract 
that  is  not  underwritten  by  the  International 
Typographical  Union.  .  .  . 

”  ‘The  report  of  the  committee  was  adopted.* 

”1  was  asked  by  a  telegram  from  Pittsburgh 
cfficials  to  come  to  that  city.  Upon  arrival  I 
was  presented  by  the  scale  committee  with  a 
contract  from  which  the  reset  clause  was  en¬ 
tirely  eliminated.  After  some  discussion  I 
was  asked  if  I  would  underwrite  the  contract. 

I  replied  that  I  would  not,  and  further  in¬ 
formed  the  committee  that,  in  my  judgment, 
they  were  seeking  to  regain  on  a  falling  market 
something  which  they  had  surrendered  on  a 
rising  one,  and  I  thought  their  task  was  im* 
possible  under  present  economic  conditions.  I 
further  informed  the  committee  that  1  would 
not  approve  an  application  for  strike  sanction 
over  the  matter.  The  following  day  the  com¬ 
mittee  signed  up  a  contract  with  the  proprie¬ 
tors  which  provided  for  an  increase  of  $7  a 
week  and  a  reduction  of  the  working  day  by 
a  quarter  of  an  hour.  Contracts  were  sent  to 
me  in  the  course  of  time  and  I  refused  to 
underwrite  them.  No  application  for  strike 
sanction  had  .been  made.  1  was  not  asked  to 
meet  the  proprietors,  nor  did  1  do  so.” 

Justice  McCoy’s  decision,  the  salient 
points  of  which  were  noted  in  Editor  & 
Publisher  of  April  16,  touches  upon  re¬ 
setting  as  follows : 

‘‘It  is  difficult  to  regard  ‘resetting*  as  any¬ 
thing  but  waste.  That  there  is  something  to 
he  said  in  favor  of  the  practice  is  to  be  in¬ 
ferred  from  the  fact  that  it  has  been  agreed 
to.  I  am  of  the  opinion  that  the  publishers’ 
proposition  should  be  adopted,  except  that  the 
time  within  which  matter  must  be  reset  should 
be  thirty  days  instead  of  one  year.  Obviously 
the  fixing  of  this  time  is  guess  work  on  my 
part,  but  I  increase  the,  time  over  the  present 
limit  [14  days],  thinking  that  it  will  make 
practicable  the  provisions  against  overtime 
work  in  resetting.  * 

This  position  had  been  strongly  stated 
before  by  both  publishers  and  union  rep¬ 
resentatives,  among  the  latter  notably  by 
John  Mitchell,  when  he  acted  as  arbiter 
in  the  dispute  between  Typographical 
Union  No.  6  and  the  New  York  City 
Publishers’  Association.  Mr.  Mitchell, 
after  reviewing  the  publishers’  and  print¬ 
ers’  arguments  on  the  point,  said : 

‘‘However,  I  cannot  reconcile  the  opinions  I 
have  entertained,  the  views  I  have  expressed 
and  the  decisions  I  have  made  all  through  this 
proceeding  'with  the  continuance  of  a  practice 
which  is  wasteful  of  material  and  unproduc¬ 
tive  of  results.  1  recognize  that  it  is  necessary 
for  workingmen  to  protect  themselves  in  their 
trade,  just  as  1  recognize  that  it  is  necessary 
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for  business  and  professional  men  to  protect 
tnemselvcs  in  their  respective  spheres  of  ac¬ 
tivity  and  if  the  question  here  submitted  were 
the  resetting  of  local  advertising  matter,  of 
which  there  is  a  large  volume  and  which  if 
discontinued  would  throw  out  of  employment 
large  numbers  of  men,  1  could  see  the  neces¬ 
sity  of  arriving  at  a  different  conclusion;  and 
it  that  question — the  question  of  resetting  local 
advertising  matter— were  submitted  for  my 
determination  I  should  have  no 'hesitancy  in 
deciding  that  all  such  matter  should  be  reset. 
Many  reasons  might  be  advanced  for  the  con¬ 
tinuance  of  established  trade  custom  of  re¬ 
setting  local  advertising  matter  which  do  not 
exist  for  the  resetting  of  out-of-town  advertis¬ 
ing  furnished  in  plate  or  matrix  form.  I  can¬ 
not,  however,  see  that  there  is  any  essential 
difference  in  out-of-town  advertising,  whether 
it  be  contract  or  non-contract.  The  very  au¬ 
thority  the  printers  have  quoted  in  support  of 
their  claim  that  there  should  be  no  decision 
changing  unfavorably  the  conditions  of  labor 
[President  Wilson]  would  seem  to  justify  an 
abandonment  of  unproductive  labor.  The 
United  States  Government  as  a  necessary  part 
of  its  war  policy  has  required  men  to  leave 
employments  which  were  not  ‘essential*  to  the 
prosecution  of  the  war  and  to  seek  employ¬ 
ment  in  what  are  termed  the  ‘essential’  in¬ 
dustries. 

‘‘In  many  industries,  this  order  has  caused* 
men  to  give  up  positions  which  they  had  held 
for  vears,  and  surely  if  citizens  are  required 
in  the  interest  of  their  country’s  welfare  to 
change  from  one  occupation  to  another,  there 
is  infinitely  more  reason  for  discontinuing  a 
trade  practice  which  is  not  only  non-essential, 
but  which  is  productive  of  nothing  and  which 
in  the  very  nature  of  things  must  be  distaste¬ 
ful  to  the  man  engaged  in  it.** 

Another  matter  which  is  of  vital  in¬ 
terest  to  newspaper  publishers  is  an  an¬ 
nouncement  this  week  by  President  Mc¬ 
Farland,  of  the  I.  T.  U.,  that  the  execu¬ 
tive  council  of  that  organization  has 
made  the  following  ruling  on  the  44-hour 
week  as  it  applies  to  newspapers  running 
job  offices : 

‘‘Newspapers  printed  in  job  offices  would 
come  under  the  provision  of  the  shorter  work¬ 
week  arrangement.  Members  working  in  daily 
newspaper  offices  who  do  job  work  for  other 
institutions  would  also  come  under  the  pro¬ 
visions  of  this  law.** 

Members  of  the  American  Newspaper 
Publishers’  Association  in  all  parts  of 
the  country,  as  well  as  thousands  of 
other  newspapers,  are  affected  by  this 
rule  and  it  will  probably  be  liberally  dis¬ 
cussed  by  the  A.  N.  P.  A.  at  its  conven¬ 
tion  next  week. 

Another  angle  of  the  labor  situation 
which  is  likely  to  come  before  the 
A.  N.  P.  A.  is  its  relation  with  the  inter¬ 
national  printing  trades  unions  through 
the  International  Arbitration  Board, 
which  have  been  criticised  by  the  pro¬ 
moters  of  the  open  shop  movement 
among  newspaper  publishers  and  also  by 
members  of  the  association  who  claim 
to  have  received  no  benefits  under  inter¬ 
national  arbitration. 

H.  N.  Kellogg,  who  represents  the 
A.  N.  P.  A.  on  the  board,  has  also  been 
criticised  by  members  of  the  typograph¬ 
ical  union  for  alleged  interference  in 
labor  disputes  outside  his  jurisdiction. 


r^'t  Ike  following  to  section  174,  general 
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J*"  T'fusal  by  employers  to  reset  bor- 
in  strict  accordance  with 
^wTiaoni  of  a  contract  with  a  subordinate 
*  president  of  the  International  Typo- 


NEWSPAPERS  GIVE  ADVERTISERS  GREATER 
VALUE  THAN  EVER  BEFORE 


By  D.  D.  MOORE 

Editorial  Note — Mr.  Moore  is  the  editor  and  manager  of  the  New  Orleans  Times- 
picayune. 

^HE  newspapers  of  the  United  States  have  long  been  insisting  that  prices 

for  labor  and  commodities  must  be  reduced  before  there  can  be  a  return 
to  normal  business  conditions.  The  advertiser  has  had  his  problems,  and 
it  is  natural  that  he  should  now  be  insisting  that  newspaper  advertising 
rates  be  reduced. 

It  is  the  old  story  of  chickens  coming  home  to  roost.  While  the  news¬ 
paper  editor  has  been  fighting  for  price  reductions  on  other  things  his 
own  cost  of  production  has  been  going  steadily  up.  Now  he  is  wondering 
how  he  will  be  able  out  of  this  year’s  earnings  to  pay  Federal  taxes  on  the 
earnings  of  1920  and  have  even  a  modest  dividend  to  show  for  1921.  Wages 
of  printer,  pressman  and  stereotyper  continues  to  advance.  Postage,  express- 
age,  freight  rates  and  other  expenses  mount  higher  and  higher  as  the 
volume  of  advertising  decreases. 

All  in  all  it  looks  as  if  1921  may  hold  more  serious  problems  for  news¬ 
paper  publishers  than  have  any  of  the  years  that  have  gone  before. 

Of  one  fact  we  must  not  lose  sight:  while  almost  every  commodity 
advanced  in  price  from  100  to  300  per  cent. advertising  rates  have  nowhere 
advanced  in  like  proportion.  The  average  newspaper  in  the  United  States 
now  is  giving  the  advertiser  greater  value  in  the  light  of  production  costs 
than  it  ever  before  gave. 


The  Typo  Blade,  which  was  quoted 
above,  in  a  recent  issue  takes  issue  with 
Mr.  Kellogg.  It  reproduces  a  letter  writ¬ 
ten  by  him  to  Charles  C.  Walden,  pro¬ 
prietor  of  Printing,  New  York,  bearing 
date  of  November  27,  1920,  in  which  Mr. 
Kellogg  states  that  John  McFarland, 
president  of  the  I.  T.  U.,  had  sent  him 
a  copy  of  his  letter  with  respect  to  an 
incorrect  statement  in  Printing. 

Mr.  Kellogg,  in  his  letter,  quotes  sec¬ 
tion  149  of  the  International  Typograph¬ 
ical  Union’s  book  of  laws  for  1920. 

“I  presume  you  did  not  know  of  the 
rule  quoted  above  when  you  placed  the 
responsibility  for  the  strike  of  the  He¬ 
brew  compositors  in  New  York  City 
solely  upon  President  McFarland.  It 
therefore  appears  that  you  have  prob¬ 
ably  unwittingly  placed  the  matter  be¬ 
fore  your  readers  in  an  incorrect  light,” 
wrote  the  A.  N.  P.  A.  labor  commis¬ 
sioner. 

The  Typo  Blade  takes  exception  to  the 
activities  of  Mr.  Kellogg  in  the  interest 
of  fair  play  and  of  President  McFar¬ 
land.  The  last  two  paragraphs  of  the 
article  follow : 

“The  International  Typographical  Union  has 
been  doing  business  with  the  Anjerican  News¬ 
paper  Publishers  Association  for  more  than 
twenty  years.  In  all  of  the  agreements  en¬ 
tered  into  for  settling  disputes  between  pub¬ 
lishers  and  subordinate  unions  there  has  never 
been  any  provision  that  the  representative  of 
the  publishers  should  undertake  to  tell  any 
other  employers’  organizations  what  position 
it  should  assume  as  regards  the  affairs  of  the 
International  Union;  neither  has  it  ever  been 
known  that  he  was  selected  to  be  in  any  man¬ 
ner  an  apology  for  any  officer  of  the  Inter¬ 
national  Union  or  to  determine  what  should  be 
the  judgment  of  such  officers  or  any  one  else 
regarding  the  law  of  the  present  body.’’ 

"The  correspondence  quoted  above  as  having 
been  published  in  Printing  seems  all  the  more 
ridiculous  after  we  have  learned  that  the  vote 
of  the  Executive  Council  authorizing  the  strike 
in  New  York  was  unanimous.” 


OPEN  SHOP  IN  N.  Y.  SUBURBS 


Weatchester  PublUherc,  Except  One, 
Refuse  44-hour  Week 

Open  shops  now  exist,  or  will  be 
started  in  several  newspaper  offices  in 
Westchester  County,  N.  Y.,  as  it  be¬ 
came  known  this  week  following  a  series 
of  conferences  between  members  of  the 
Publishers  Association.  Others  are  not 
affected  by  the  printers’  demand  for  the 
44-hour  week,  because  of  prior  agree¬ 
ments  or  because  they  do  not  operate 
job  shops.  The  status  of  the  various 
newspapers  follows ; 

Yonkers  newspapers  not  affected — 
agreement  for  48-hour-week  runs  to 
February  1,  1922. 

Mount  Vernon  Daily  Argus  not  af¬ 
fected — no  job  shop. 

New  Rochelle  papers  not  affected — 48 
hour  agreement  runs  to  September. 

Port  Chester  is  open  shop. 

White  Plains  expected  to  go  on  open 
shop  basis  May  1,  if  printers  continue 
demand  for  44-hour  week  and  $45. 

Tarrytowrf  is  uncertain — publishers 
are  willing  to  continue  present  hours 
and  wages,  which  is  $6  over  the  scale 
this  time  last  year,  but  will  go  on  open 
shop  basis  if  44-hour  week  is  insisted 
upon. 

Ossining  Citizen-Sentinel  will  become 
open  shop. 

Peekskill  Daily  News  has  agreed  to 
44-hour  week.  It  was  formerly  pub¬ 
lished  by  Belknap  Press,  which  signed 
short  week  agreement  and  publishers 
have  continued  the  agreement 


Bra^iip  ^**'***  Louie  Star 

(By  Teltfjnth  to  Eoitoi  &  Pubushbi) 

St.  Louis,  Mo.,  April  20. — B.  E.  Brad¬ 
ley  has  sold  his  holdings  in  the  Star, 
resigned  as  vice-president  of  the  pub¬ 
lishing  corporation  and  has  taken  Mrs. 
Bradley  to  California  for  her  health. 
This  was  made  known  today  by  Elzey 
M.  Roberts,  publisher  of  the  Star. 
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Editor  &  Publisher  for  April  23,  1921 


AMEND  ANTI-TRUST  LAW  ON  MONOPOLY 
OF  PRODUCTS  USED  IN  TRADE 


Publishers*  Success  in  Amending  Donnelly  Anti-Trust  Law  Expected 
to  Result  in  Similar  Efforts  in  Other  States  Where 
Photo-Engravers  Fix  Selling  Prices 


'^HE  Meyer-Martin  Bill,  which  is 
considered  to  be  the  entering  wedge 
for  putting  an  end  to  price-fixing  agree¬ 
ments  now  existing  in  many  cities 
throughout  the  country  between  the  In- 
ternaticral  Photo-Engravers’  Union  and 
employing  photo-engravers,  pas.sed  both 
houses  of  the  New  York  State  Legisla¬ 
ture.  April  16.  in  the  closing  hours  of 
the  session,  under  an  emergency  mes¬ 
sage  by  Governor  'Miller. 

Samuel  Gompers,  president  of  the 
.\merican  Federation  of  I-abor,  was  in 
Albany  working  against  the  passage  of 
the  hill.  When  the  measure  came  up 
in  the  Senate  April  15,  Senator  Seymour 
Lowman  of  Elmira,  offered  an  amend¬ 
ment.  the  purpose  of  which  was  to  put 
labor  organizations  in  the  same  category 
with  agricultural  associations  and  dairy¬ 
men  as  to  exemption  from  the  provisions 
of  the  Donnelly  Anti-trust  law.  This 
amendment,  adopted  so  near  the  close  of 
the  session,  was  believed  to  have  killed 
the  bill,  but  the  emergency  message  of 
the  governor  enabled  it  to  be  brought 
to  a  vote.  Mr.  Gompers  had  suggested 
that  an  investigation  be  made  of  the  dif¬ 
ferences  between  the  union  and  the  pub¬ 
lishers  and  that  Governor  Miller  act 
as  arbiter. 

Advertisers  also  Concerned 

Passage  of  the  Meyer-Martin  Bill  is 
the  direct  result  of  the  efforts  of  the 
Publishers’  Association  of  New  York 
City  and  the  Xew  York  Publishers  As¬ 
sociation  to  have  price  fixing  on  photo¬ 
engraving  made  illegal.  Organizations 
of  advertisers,  advertising  agencies,  the 
business  press  and  periodical  publishers 
gave  the  measure  their  support,  as  did 
several  chambers  of  commerce  of  tbe 
state. 

The  Donnelly  .\nti-Trust  Act  prohib¬ 
iting  combinations  in  restraint  of  trade, 
to  which  the  Meyer-Martin  Bill  is  really 
an  amendment,  heretofore  has  applied 
merely  to  commodities  in  common  use. 
Xew  York  courts  held  in  criminal  pro¬ 
ceedings  that  photo-engravings  were  not 
commodities  in  common  use.  Therefore 
it  has  been  impossible  to  proceed  against 
the  Photo-Engravers'  Union  of  the 
Photo-Engraving  Board  of  Trade  be¬ 
tween  whom  the  alleged  agreement 
exists. 

Under  the  Meyer-Martin  amendment, 
section  340  of  the  New  York  State  gen¬ 
eral  business  law,  now  reads  (the  italics 
denote  new  matter)  ; 

“Contracts  for  monopoly  illegal  and  void. 
Every  contract,  agreement,  arrangement  or 
combination  whereby 

“A  monopoly  in  the  manufacture,  pro¬ 
duction  or  sale  in  this  state  of  any  article 
or  product  used  in  the  conduct  of  trader 
commerce  or  manufacture  or  any  artide 
or  commodity  of  common  use  is  or  may  be 
created,  established  or  maintained,  or 
whereby 

“Competition  in  this  state  in  the  supply 
or  price  of  any  such  article,  prod^<ct  or 
commodity  is  or  may  be  restrained  or  pre* 
vented,  or  whereby 

“For  the  purpose  of  creating,  establish¬ 
ing,  or  maintaining  a  monopoly  within  this 
state  of  the  manufacture,  production  or 
sale  of  any  such  article,  product  or  com¬ 
modity,  the  free  pursuit  in  this  state  of 
any  lawful  business,  trade  or  occupation, 
is  or  may  be  restricted  or  prevented,  if 
hereby  declared  to  be  against  public  policy, 
illegal  and  void.’* 

A  new  section,  modeled  on  the  Fed¬ 
eral  Clayton  Act,  is  added  giving  those 
injured  by  practices  in  violation  of  this 
act  the  right  to  injunctive  relief  against 
such  practices.  This  differs  from  the 
former  procedure  which  required  crim¬ 
inal  prosecution  by  the  state  against  vio¬ 


lators  of  the  act  and  left  the  institution 
of  civil  suits  for  damages  by  individuals 
as  tbe  cnly  means  of  redress  for  those 
injured  by  the  illegal  practices. 

Martin  Saxe,  who  represented  the 
publishers  in  the  handling  of  the  Mey- 
ers-Martin  Bill,  gives  the  opinion  that 
the  law  removes  the  restriction  concern¬ 
ing  commodities  in  common  use  and  will 
prohibit  anything  in  tbe  nature  of  a 
combination  or  association  to  fix  prices. 

■  regardless  of  whether  the  articles  on 
which  prices  are  fixed'  are  in  common 
us^  or  not.  He  expresses  the  belief 
that  the  New  York  agreement  between 
the  union  and  the  employers  will  have 
to  he  broken  as  soon  as  Governor  Mil¬ 
ler  signs  the  bill. 

Union  May  Test  Law 

Edward  J.  Voltz,  president  of  the 
Xew  York  Photo-Engravers’  Union,  says 
his  organization  will  obey  the  law  but 
that  legal  action  may  be  taken  to  test 
its  constitutionality.  Xo  announcement 
has  been  made  yet  as  to  what  the  em¬ 
ploying  engravers  will  do  in  the  matter 
of  revising  prices  to  bring  about  condi¬ 
tions  of  free  competition  again. 

The  price-fixing  agreement  which  is 
in  existence  in  Xew  York  is  a  matter  of 
international  standing,  being  in  operation 
in  38  cities  of  the  United  States  and 
Canada.  So  it  is  expected  that  the  suc¬ 
cess  of  the  Xew  York  State  publishers 
will  result  in  publishers  of  other  states 
taking  the  Meyer-Martin  bill  as  a  model 
for  .similar  legislation  unless  conditions 
are  modified  when  new  contracts  are 
made. 

.\t  present  the  “Chicago  Plan”  of  fix¬ 
ing  prices  of  photo-engravings,  officially 
known  as  “Clause  10,”  is  included  in 
photo-engraving  contracts  in  the  follow¬ 
ing  cities : 

Buffalo,  X.  Y. ;  Cedar  Rapids,  la. ; 
Dallas,  Tex.;  Des  Moines,  la.;  Duluth, 
Minn.;  Fort  Worth,  Tex.;  Fresno,  Cal.; 
Galveston,  Tex.;  Houston,  Tex.;  In¬ 
dianapolis,  Ind. ;  Kansas  City,  Mo. ;  Mil¬ 
waukee,  Wis. ;  Minneapolis.  Minn. ; 
Xewark,  X.  J.;  Xew  York  City;  Oak¬ 
land.  Cal. ;  Oklahoma  City.  Okla. ;  Phil¬ 
adelphia.  Pa. ;  Pittsburgh,  Pa. ;  Portland, 
Ore. ;  Rochester,  X.  Y. ;  Sacramento, 
Cal.;  San  Francisco,  Cal.;  San  Jose, 
Cal.;  San  Antonio,  Tex.;  Seattle. 
Wash. ;  St.  Joseph,  Mo. ;  St.  Paul, 
Minn.;  St.  Louis,  Mo.;  Sioux  City,  la.; 
Stockton,  Cal. ;  Superior,  Wis. ;  Syra¬ 
cuse,  X.  Y. ;  Tacoma,  Wash.;  Toronto, 
Ont. ;  Utica,  N.  Y. ;  Victoria,  B.  C. ; 
Vancouver,  B.  C.,  and  Waterloo,  la. 

Chicago  Omits  “Clause  10“ 

The  1921  contract  of  the  Union  with 
the  Chicago  commercial  engraving  es¬ 
tablishments  does  not  contain  Clause  10. 
It  is  generally  believed  that  it  was 
omitted  because  of  action  by  the  Federal 
Trade  Commission  in  1918,  declaring 
that  the  combination  agreement  was  in 
restraint  of  trade,  but  that  business  is 
being  conducted  in  accordance  with 
the  spirit  of  the  clause. 

The  system  of  fixing  the  prices  of 
photo-engravings  began  operation  in 
Chicago  in  1916,  when  the  Employing 
Photo-Engravers  organized  a  club  with 
which  the  union  made  an  agreement,  it 
containing  the  clause  (known  as  Xo. 
10): 

“In  order  that  the  Union  may  secure 
the  adoption  and  carrying  out  by  all  photo¬ 
engraving  concerns  in  Chicago  of  the  scale 
of  wages  and  working  conditions  herein 


specified  and  have  the  responsibility  of  said 
club  for  their  observance  and  performance, 
the  Union  hereby  requests  and  the  Club 
hereby  agrees,  that  the  Club  will  admit  to 
its  meipbership  all  reputable  photo-engrav¬ 
ing  concerns  in  Chicago;  and  in  considera¬ 
tion  hereof  and  of  the  assumption  of  the 
responsibility  by  the  club  for  any  and  all 
violations  of  said  scale  of  wages  and  W’ork- 
ing  conditions  by  every  member  of  the 
club,  the  union  agrees  that  its  members 
will  work  only  for  such  photo-engraving 
concerns  as  are  members  ot  the  club,  pro¬ 
vided  that  the  club  shall  not  arbitrarily,  or 
for  any  good  cause,  refuse  adrnission  to 
or  deny  retention  of  membership  in  the 
club.” 

Ill  reporting  on  thi.s  matter  to  the 
Photo-Engravers’  Convention  in  1916, 
President  Woll  said : 

‘‘A  eareful  analysis  of  this  clause  will 
c!earl\  evidence  that  this  provision  is 
not  a  price  fixing  arrangement.”  He 
further  stated  that  it  was  the  purpose 
of  the  Union  to  adhere  to  its  contract 
with  the  Chicago  Club  and  that  in  the 
end.  members  of  the  Union  would  not 
hesitate  to  refuse  to  work  for  firms  who 
persisted  in  their  efforts  to  ruin  the 
trade  ( meaning  by  that,  employers  who 
indulge  in  price  cutting),  claiming  at  the 
same  time  that  no  court  in  the  land  haJ 
a  right  to  compel  workmen  to  work 
r.gaiii't  their  will. 

History  of  Fixing  Plan 

When  the  agreement  was  concluded  in 
Cliicago.  the  Labor  Commissioner  of  the 
International  Association  of  Manufac¬ 
turing  Photo-Engravers  visited  various 
cities  in  company  with  Pre.sident  Woll 
and  urged  employers  and  unions  to 
adopt  what  immediately  became  known 
a."  the  “Chicago  Plan.”  .\mong  the  first 
cities  to  sign  up  were :  Indianapolis,  Mil¬ 
waukee,  Minneapolis,  Xew  York.  Port¬ 
land,  Ore.,  St.  Louis  and  St.  Paul,  Minn. 
In  other  cities  representatives  of  the 
unions  and  employers  accepted  the  prin¬ 
ciple  but  did  not  formulate  contracts 
embodying  it. 

Within  a  year  similar  contracts  to  Chi¬ 
cago's  were  made  in  fifteen  cities:  Bal¬ 
timore.  Chiedgo.  Dallas,  Des  Moines, 
Duluth.  Fort  Worth,  Houston,  Indian¬ 
apolis.  Kansas  City,  Milwaukee,  Minne¬ 
apolis,  Xew  York,  Oklahoma  City,  Phil¬ 
adelphia.  Pittsburgh.  Portland,  Ore., 
San  Antonio,  St.  Louis,  St.  Paul,  Seattle, 
Sioux  City  and  Waterloo,  la. 

In  March,  1916.  the  Photo-Engravers’ 
Board  of  Trade  of  Xew  York  City,  at 
a  meeting  attended  by  representatives  of 
thirty-four  photo-engraving  concerns  lo¬ 
cated  in  Greater  Xew  York,  announced 
a  general  average  minimum  increase  of 
20  per  cent  in  the  price  of  photo-engrav¬ 
ing.  In  discussing  the  matter,  one  of 
the  officers  of  the  board,  referring  tp 
what  has  been  called  the  standard  scale 
tpr  photo-engravings,  said : 

“It  is  based  on  cost  plus  legitimate  profit. 
One  of  the  important  items  in  the  cost  is 
in  the  increased  cost  of  labor  necessitated 
by  a  new  labor  agreement  entered  into  by 
the  Beard  of  Trade  with  the  Photo-En¬ 
gravers’  Union,  which  becomes  operative 
April  3.” 

Former  Suit  Failed 

.Almost  immediately  after  the  action 
mentioned  was  taken,  the  matter  \vas 
brought  to  the  attention  of  District  At¬ 
torney  Swann  of  Xew  York  by  the 
president  of  a  company  operating  a  very 
large  photo-engraving  establishment  that 
had  refused  to  join  the  combine.  The 
District  Attorney  announced  his  inten¬ 
tion  of  investigating  the  matter  with  a 
view  of  determining  whether  or  not 
there  had  been  a  violation  of  the  Xew 
York  Anti-Trust  law. 

Suit  was  brought  during  1917  against 
the  Xew  York  Photo-Engravers’  Board 
of  Trade  under  the  Donnelly  Anti-Trust 
law.  Eiarly  in  the  proceedings  it  was 
ruled  that  the  action  taken  by  the  Photo- 
Engravers’  L'nion  was  not  contrary  to 
law,  and  after  deliberating  for  months 
the  court  decided  that  the  employers 
violated  no  law  because  photo-engravings 
arc  not  commodities  under  the  law. 


The  Appellate  Division  of  the  S 
preme  Court  refused,  December  22 
to  interfere  with  the  decision  of  Ge 
eral  Sessions  Judge  Mulqueen  b  ' 
missing  the  indictments  obtained 
District  .Attorney  Swann  against  Ph. 
Engravers'  Board  of  Trade  for  vi 
of  the  Drnnelly  .Anti-Trust  law. 

The  Federal  Trade  Commi 
brought  action  in  1918  against  the 
jiloying  photo-engravers  of  Chicag, 
the  allegation  that  the  combination 
vision  in  the  Chicago  agreement, 
was  exactly  the  same  as  that  ir 
in  Xew  York  city,  was  in  restraint 
trade. 

In  Xovember,  1918,  the  New 
Photo-Engravers’  Union  took 
step  in  their  combination  progran 
fixing  rates  for  which  photo-Higra' 
made  by  their  members  must  be 
The  publishers  termed  this  “a  u 
tion  of  the  rights  of  employers  and 
tainly  an  interference  with  the 
inent  of  their  business,  which  : 
almost  to  control.” 

The  union  representatives  tock 
stand  that  the  policy  of  the  Ph^ 
gravers’  Union  was  merely  to 
what  it  considered  to  be  a  just 
l  -ensation  and  that  an  attempt  to 
charge  would  be  frowned  upon 
with  an  attempt  to  cut  prices, 
union  men  declared  that  if  it 
known  unfair  charges  were  being 
for  any  item  or  items  in  the  c 
making  a  photo-engraving,  such 
would  be  reduced. 

However,  prices  have  maintained 
upward  trend  ever  since.  The 
^'ork  publishers  continued  their 
to  break  up  the  agreement  and 
cecded  in  March,  this  year,  in 
the  Meyer-Martin  bill  introduced 
legislature  to  amend  the  Donnelly 
Trust  law  so  as  to  bring  pl:ut< 
ings  within  its  scope.  The  bill  wit 
cessfully  enacted  as  law  on  .\pril 
spite  of  the  efforts  of  Samuel  b 
to  kill  it. - 
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BETTS  BILL  BECOMES  UV 


Session  Laws  Will  Not  Be  Prinlfl! 
N.  Y.  Papers  After  December 

{Special  to  Editor  &  PuBLiSHm 
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.Alb.\.\y.  X.  A'.,  .April  18.— The 
bill  abolishing  the  publication  oft: 
sion  laws  in  the  newspapers  of  the 
was  passed  by  the  Senate  at  theu 
session  Saturday  under  an  eiiiM 
message  of  Governor  Miller.  Tl: 
which  provided  for  the  iinmcdiat 
continuance  of  publication,  wasamd 
to  make  it  effective  December  31, 

It  was  reported  that  the  sccreB 
state  had  already  made  contracts 
publishers  for  the  printing  of  & 
sion  laws  of  1921  and  if  the  bJ 
passed  in  its  original  form  they 
have  damage  claims  against  tlx 
amounting  to  $500,000. 

Senator  John  Knight  fought  tkj 
for  two  hours  threatening  to 
committee,  hut  finally  withdrew® 
jections  when  Senator  Lusk,  ffiip 
leader,  promised  he  would  join  its 
Governor  Miller  to  send  a  messig^ 
the  next  legislature  advocating!®^ 
tion  of  the  session  laws  in  digest 
Senator  Knight  declared  that  f 
either  right  or  wrong  to  print  tW 
sion  laws  and  if  publication  was 
larceny”  as  charged  by  the  propon®^ 
the  bill  there  should  be  no  coinp^C 


Crane  Outline*  Delusion  d  ^ 

Boston,  April  IS. — The  four  F** 
fusions  of  men  are  that  virt*  '*'  ^ 
greeable,  that  work  is  an  affl'd'*, 
violence  is  effective  and  that  k# 
is  obtainable,  according  to  Ih- 
Crane,  who  spoke  recently  at  thHj  ’’u 
City  Club  before  more  than  1,“  V^a 
gates  from  Rotary  Clubs. 
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•  Editor  &  Publisher 

budgets  for  newspapers  are  way 
TO  BETTER  BUSINESS  PRACTICES 


Preparation  and  Value  Is  Explained — Under  Their  Operation 
Publisher  Can  Mark  His  Business  Course  for  Year — 

I  Banks  Favor  It 


By  C.  W.  BUGGY 

Editorial  Note — Mr.  Bug^y  is  the  general  auditor  and  assistant  business  manager 
of  the  Daily  Oklahoman.  He  is  well  qualified  to  discuss  the  subject  of  budgets,  as  the 
paper  with  which  he  is  associated  operates  under  the  budget  system. 


TjiE  budget  system  of  control  is  one 

*  of  the  most  interesting  business 
'actices  we  have  today.  What  it  is, 
jiiat  it  will  do  and  how  to  inaugurate  it 

how  to  operate  it  are  among  the 
..fjtjons  that  publishers  everywhere 
re  asking.  I  do  not  want  to  discuss 
reories  or  elaborate  on  technical  differ- 
ces.  but  will  dwell  exclusively  on  the 
'actical  preparation  and  operation  of 
.ii.lgets  for  publishers. 

The  controller  of  a  New  York  finan- 
al  institution  said  recently,  that  budg- 
;;  are  “Effective  in  indicating  the 

•  !,ahle  expenses  for  the  fiscal  period 
iiore  the  expenses  are  incurred,  in- 
‘ead  of  giving  an  unsatisfactory  review 
;f  them  afterward.”  I  know  of  no  better 
r  'nition  of  the  budget  than  this.  I  want 

1)  to  note  particularly  that  it  is  “effec- 
■vc  in  indicating  probable  expenses.”  It 
5  not  claimed  that  the  budget  system 
messes  any  inherent  power  to  foresee 
he  future,  but  it  is  well  known  that  a 
edget  system  properly  prepared  and  in- 
tHigently  operated  will  promote  econ- 
-y  and  control  expenditures  before 
sey  are  made  and  will  call  attention  in 
■dvance  of  the  financial  figures  not  as- 
’.ing  the  proportion  as  previously 
dred.  It  has  been  found  that  the 
"dget  expresses  “grief”  in  advance  of 
he  period  instead  of  afterward,  which 
>t  of  us  know  is  the  usual  case. 

Preparing  the  Sales  Budget 

;  It  has  not  been  until  recently  that 
1  y  except  the  larger  organizations  have 

tkd  the  budget  system  to  any  extent, 
here  are  several  reasons  for  this, 
■irst,  a  lack  of  proper  understanding 
I  the  function  of  the  budget ;  second, 
Aility  to  obtain  practicable  wmrking 
ii'jwledge  of  the  budget  through  or- 
-ary  channels,  how  to  prepare  and 
^rate  one,  except  with  the  assistance 
f  the  budget  experts.  The  latter  course 
eng  the  best,  but  of  course,  somewhat 
speusive  for  many  of  the  publishers. 

1  inquired  as  late  as  April  1st,  of 
ipresentative  publishers  of  business 
-ks  as  to  purchasing  a  book  on  the 
-[^ration  and  operation  of  budgets, 
I  was  told  that  not  a  first  class 
ak  on  this  subject  was  on  the  mar- 
3.  For  this  reason,  it  is  discouraging 
f  one  seeking  this  knowledge  through 
krature.  There  is  no  doubt  in  my 
■^d  that  the  lack  of  dependable  liter- 
on  this  subject  has  had  its  effect. 
Wieve  many  an  accounting  man  or 
sincss  executive  would  have  had  the 
suction,  at  least,  of  the  budgetary  sys- 
®  of  control,  were  he  able  to  read 
^  study  the  subject  in  ^  thoroughly 
diable  book.  However,  we  are  now 
cling  of  “Household  Budgets,”  show- 
»n  advance  in  accounting  in  the 

PnblUltert  Are  Manufacturers 

As  publishers,  we  are  manufacturers 
>  commodity,  a  newspaper.  While 
's  may  use  different  terms  to  express 
™  earnings,  expenses  and  product, 
■'■'rtheiess,  we  are  manufacturers,  just 
^  mneh  as  an  automobile  firm  or  an  ice 
maker.  Manufacturing,  sales 
administration  constitutes  the  im- 
^“rtant  functions  of  our  business.  If 
"a  are  operating  a  cost  system,  these 


heads  for  the  budget  system  should  be 
right  in  order. 

There  are  three  classes  of  budgets,  the 
sales,  or  quota ;  the  costs  of  operation 
or  expense;  and  the  working  capital  or 
the  finance  budget. 

Only  the  first  two  classes  will  be  dis¬ 
cussed  within  this  article.  The  finance 
budget  is  interesting  to  the  treasurer 
nr  to  the  financial  man  and  determines 
his  cash  needs  for  the  period,  month  by 
month,  whether  he  will  have  an  excess 
of  cash  on  hand  at  various  times,  or 
whether  he  will  have  to  obtain  a  loan 
to  care  for  his  indebtedness. 

The  sales  or  quota  budget  is,  as  its 
name  implies,  the  predetermination  of 
earnings  or  quota  in  points  or  money 
for  a  future  period,  based  upon  past 
e.xperience  and  the  outlook  for  the 
future. 


The  determination  of  the  sales  budget 
should  be  first.  Why?  Because,  it  is 
useless  for  the  manufacturing  or  me¬ 
chanical  division  to  attempt  to  deter¬ 
mine  their  needs  and  costs  until  the 
units  to  be  made  and  consequently  sold 
have  been  established.  Every  publisher 
regulates  his  operating  cost  as  near  as 
he  can  with  comparison  to  his  earnings. 
That  is  only  logical.  It  is  natural,  there¬ 
fore,  that  the  sales  units  and  the  earn¬ 
ings  are  the  first  to  be  established. 

In  the  establishing  of  the  sales  units, 
I  have  found  the  graphic  chart  to  be  ex¬ 
ceedingly  beneficial.  I  am  of  the  opinion 
that  no  budgets  should  be  prepared, 
without  the  guidance  of  the  graphs. 
In  that  all  budgets  are  prapared  show¬ 
ing  “tendency,”  it  can  readily  be  seen 
that  the  graphic  charts  and  the  budgets 
are  closely  associated. 

We  have  two  sources  of  revenue — 
circulation  and  advertising.  The  revenue 
from  advertising,  all  other  things  being 
equal,  is  dependent  upon  the  circula¬ 
tion.  The  circulation  quota  and  revenue 
should  be  the  first  item  to  be  established 
in  the  budget.  It  is  undeniable  that 
many  of  our  publishers  enter  a  new  year 
without  a  definite  idea  or  plan  regard¬ 
ing  circulation.  That  is  one  thing  which 
the  budget  compels  you  to  do.  Let  me 
quote  the  plan  which  one  of  our  pub¬ 
lishers  uses  in  this  connection.  A  con¬ 
ference  is  called  about  December  1st, 
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between  the  business  manager,  advertis¬ 
ing  manager,  managing  editor  and  the 
circulation  manager.  The  managing 
editor  is  in  the  conference  so  that  he  is 
thoroughly  conversant  with  the  de¬ 
mands  of  the  circulation  department 
upon  him  and  that  he  is  better  equipped 
to  prepare  his  own  departmental  budget 
at  the  proper  time.  Probably  all  the 
readers  have  been  in  conference  on  the 
circulation  question,  so  that  but  little 
space  may  be  taken  in  this  connection. 

The  Circulation  Budget 

The  policy  to  be  determined  is  whether 
to  increase,  decrease  or  keep  the  pres¬ 
ent  circulation.  The  tendency  is  usually 
upward  or  to  increase.  The  next  ques¬ 
tion  to  be  decided  is  how  much  and  how 
soon.  The  answering  of  this  question  is, 
as  every  circulation  manager  knows, 
more  or  less  dependent  upon  the  ex¬ 
penditure  of  money.  By  that  I  mean, 
a  heavy  drive  within  a  short  period  will 
probably  cost  you  more  than  getting 
the  increase  over  a  longer  period.  There 
are  many  angles  to  the  question  which, 
of  course,  must  be  decided  under  vary¬ 
ing  conditions.  Assuming,  however, 
that  the  circulation  policy  for  the  new 
year,  has  been  established,  let  us  refer 
to  form  “.-K”  and  we  will  see  the  basis 
of  the  budgeting  of  the  circulation 
quota  and  revenue. 

You  will  note  a  similarity  of  the  budg¬ 


et  to  the  comparative  operating  state¬ 
ment.  I  have  filled  out  several  months 
to  show  the  working  out  •  of  this  in 
practice.  I  want  to  call  your  attention 
to  the  comparison  of  the  budget  figures 
(proposed)  to  the  actual  figures  as  to 
the  individual  months  and  period  to  date. 
The  number  of  heads  is  optional  with 
you,  but  the  more,  of  course,  the  easier 
you  will  be  able  to  determine  your  budg¬ 
et,  and  in  case  of  error,  easily  see 
where  the  discrepancy  exists.  The  small 
figures  you  will  notice  are  cumulative. 

Do  not  imagine  you  will  be  a  lOO  per 
cent  man  in  the  beginning.  One  hun¬ 
dred  per  cent  each  month  is  goal  and 
you  will  notice  that  these  percentages 
are  added  during  the  year  so  that  you 
may  determine  how  you  are  progressing 
each  month  and  year  to  date.  At  the 
end  of  twelve  months,  should  you  be 
fortunate  to  budget  correctly,  you  will 
have  a  1,200  per  cent  figure  for  your 
goal.  You  will  note  the  ease  with 
which  the  budget  is  compared  with  the 
actual  figures  and  the  variances  easily 
detected,  step  by  step. 

You  will  notice  in  the  city  carriers’ 
column  that  January  and  March  fall  be¬ 
hind  expectations,  while  February  shows 
a  slight  increase.  The  year  to  date, 
however,  shows  three  points  lacking  to 
meet  with  the  prospective  column.  You 
will  notice  in  the  country  dealers’  col¬ 
umn  that  the  reverse  is  true  and  that 
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each  month  has  exceeded  the  goal.  The 
total  earnings  from  circulation  has  ex¬ 
ceeded  expectations  due  to  greatly  in¬ 
creased  February  earnings. 

The  total  is  now  fourteen  points  ahead 
or  nearly  an  average  of  five  points  a 
month.  January  and  March  would  be 
a  normal  increase  and  within  bounds, 
but  February  is  distinctly  abnormal. 
While  the  figures  shown  represent  dol¬ 
lars,  many  budgets  would  also  include 
units.  In  newspaper  publishing,  this 
would  mean  the  number  of  copies  in 
the  circulation  quota  and  lines,  inches, 
or  columns  in  the  advertising  budget. 
Where  the  unit  price  is  expected  to 
change  during  the  year,  it  is  well  to 
include  units  and  money.  If  the  unit 
price  is  fixed,  there  is  no  necessity  of 
including  it  in  the  budget.  Many  budg¬ 
ets  have  told  an  erring  story  traceable 
to  circulation.  There  appears  to  be  a 
tendency  to  over  estimate  the  ease  with 
which  circulation  can  be  procured  and 
to  under  estimate  the  cost  of  procuring 
it.  More  especially  is  this  true  when 
the  circulation  is  forced. 

The  Advertising  Budget 

It  is  not  infrequent  under  these  cir¬ 
cumstances  to  see  the  circulation  quota 
fail  to  rise  to  the  expected  figures  or 
that  the  cost  of  selling  circulation  has 
risen  so  abnormally  as  to  cause  a  policy 
of  retrenchment  during  the  budgetary 
period.  Such  an  action  causes  an  im¬ 
mediate  readjustment  of  the  budget  in 
so  far  as  it  can  then  be  readjusted. 
You  should  remember  that  advertising 
sales  have  made  their  budget  upon  the 
circulation  basis,  so  that  it  may  effect 
the  earning  from  advertising  also.  The 
operating  cost  you  will  probably  not  ex¬ 
perience  much  difficulty  in  readjusting. 
I  suggest  that  you  prepare  your  circu¬ 
lation  budget  very  carefully. 

The  form  for  the  advertising  budget 
is  the  same  as  the  one  for  circulation, 
with  the  exception  of  the  headings. 
You  will  probably  head  the.se  “Local 
and  Foreign.”  It  is  necessary  to  sub¬ 
title  these  headings  on  another  form, 
usually  in  conformity  with  the  meas¬ 
urement  classifications,  such  as  classi¬ 
fied,  autos,  banks,  department  stores, 
and  the  like.  The  sub-budget  is  totaled 
and  brought  forward  to  the  advertising 
budget.  The  sub-budget  and  the  budg¬ 
et  can  be  combined,  if  you  wish,  but  it 
usually  makes  an  unwieldy  sheet  to 
handle.  It  is  usual  to  include  units 
(inches,  lines  or  columns),  with  the 
earnings  in  the  preparation  of  the  sub¬ 
budget. 

Advertising  Sales  Quota 

The  determination  of  the  advertising 
sales  quota  has  many  angles.  The  fir.st 
thing  to  do  is  to  put  down  last  year’s 
figures.  I  would  then  consult  the 
graphic  chart  showing  the  sales  for  the 
past  few  years.  I  would  also  note  ab¬ 
normal  and  subnormal  figures  with  re¬ 
lation  to  the  probability  of  affecting  the 
sales  this  y«ar.  A  close  study  of  the 
chart  will  repay  you  and  at  the  same 
time  will  show  the  sales  tendencies.  It 
is  altogether  likely  you  show  seasonal 
changes  and  you  should  note  carefully 
how  these  compare  year  to  year.  Get 
from  the  circulation  manager  his  chart 
of  circulation  for  the  past  few  years 
and  the  proposed  quota  struck  in  and 
see  how  it  compares  with  your  sales. 
Try  the  comparing  of  a  chart  like  Bab- 
son’s  on  business  in  your  section  and 
see  how  your  sales  stand.  This  should 
give  you  the  tendency  of  business  in 
general  and  your  advertising  should  at 
least  compare  with  this  from  a  favor¬ 
able  standpoint. 

It  will  be  useless  for  me  to  attempt 
to  show  the  advertising  managers  how 
to  figure  their  sales  quota,  when  the 
promotion  departments  are  busy  every 
day  doing  work  along  this  line  and 
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which  they  can  "lake  their  own  medi¬ 
cine."  Whether  you  are  nearing  domi¬ 
nance  in  your  field  or  whether  the  other 
fellow  is  falling  are  factors  which  must 
l>e  taken  into  consideration.  At  the 
pre.sent  time,  industrial  conditions  will 
play  an  important  part  in  your  program. 
In  tile  agricultural  section,  this  is  also 
true  to  some  extent.  Your  foreign  rep¬ 
resentatives.  should  aid  you  considerably 
in  their  field  and  should  he  able  to  tell 
you  what  you  may  expect  from  their 
efforts. 

The  budgeting  of  your  local  display 
will  cause  you  to  look  at  the  problem 
from  ail  sides.  Hut  you  should  not  ex¬ 
perience  any  special  difficulty,  if  you 
weigh  the  tendencies  as  we  have  shown. 
It  must  l)e  understood  that  you  will  not 
expect  to  reach  100  per  cent  continu¬ 
ally  throughout  your  budget.  Your  ex¬ 
perience  in  the  past,  however,  has 
trained  you  in  your  mature  judgment 
to  view  the  future  by  the  past  and 
present,  aided  and  controlled  by  the 
forms  and  suggestions. — I  see  no  reason 
to  be  reticent  in  the  determining  of 
your  sales  quota.  Our  accounting  and 
statistical  records  at  the  present  time 
are  in  better  condition  than  ever,  and, 
together  with  the  general  law  of  av¬ 
erages,  forecasting  is  not  as  difficult  as 
it  may  first  appear. 


is  interested  in  and  not  in  the  depart¬ 
mental  detail,  excepting  of  course, 
where  there  is  a  wide  divergence  be¬ 
tween  the  proposed  and  actual  figures. 

The  forms  as  shown  are  only  basis 
sugge.stions.  They  merely  serve  to  il¬ 
lustrate  and  are  shown  because  they 
have  been  used  and  given  satisfaction. 
You  could  use  these  budget  sheets  as  an 
operating  report  when  filled  out,  should 
you  wish.  This  is  not  usually  done, 
however.  The  placing  of  the  figures  on 
the  budgets  by  the  bc>okkeeper  entails 
but  very  little  extra  labor. 

The  compilation  of  the  figures  in  the 
budget  form  and  the  discussion  incident 
thereto  often  points  to  economies  and 
improvements. 

You  can  readily  recognize  that  the 
procedure  in  the  preparation  of  the 
budgets  is  based  upon  the  earnings. 
.•\nd  from  that  basis,  we  determine  our 
co.sts  and  profits.  By  that  I  mean  we 
attempt  to  make  our  costs  come  within 
our  earnings.  These  calculations  on 
t)ur  part  should  be  checked  and  be  com¬ 
parable  upon  a  percentage  basis.  Budg¬ 
ets  have  been  made  upon  the  basis. 
“What  is  the  minimum  business  vve  will 
get  during  the  year  and  what  is  the 
maximum  expense  during  the  same  pe¬ 
riod.”  This  thought  should  not  be  en¬ 
tertained.  Even  should  you  plan  to 
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The  budget  earnings,  circulation  and 
advertising,  are  now  brought  together 
and  totaled.  The  miscellaneous  and 
non-operating  revenue  are  added.  There 
is  nothing  of  special  interest  in  this 
form  as  it  only  summarizes  and  brings 
together  the  findings  of  the  two  previ¬ 
ous  forms. 

Expeiue  Budgets 

With  the  sales  budget  established, 
you  should  not  have  the  least  difficulty- 
in  preparing  your  budgets  on  the  cost 
of  operation.  Each  department  will 
have  a  sheet  containing  the  various  di¬ 
visions  and  sub-divisions.  The  units 
and  costs  for  the  past  year  and  for  sev¬ 
eral  years  past  are  known.  In  a  brief 
way.  it  cost  so  much  to  itroduce  so 
much.  If  the  present  conditions  arc  the 
same,  it  resolves  itself  to  one  of  pro¬ 
portion.  More  often,  present  conditions 
are  not  the  same,  but  the  conditions  are 
known  and  usually  the  effect  they  will 
have  on  your  production  and  the  cost. 
The  item  of  newsprint  for  instance  will 
be  a  difficult  item  for  you  to  handle. 
I  refer  to  the  unit  price,  but  the  quan¬ 
tity  has  been  established  by  the  circula¬ 
tion  department  (numher  of  copies) 
and  by  the  advertising  department 
(number  of  pages). 

Payroll  may  present  a  perplexity  due 
to  the  downward  tendency  in  amount. 
A  budget  sheet  showing  editorial  costs 
are  shown  in  form  “R.”  The  costs  of 
circulating,  mechanical,  business  office, 
et  cetera  are  determined  in  a  similar 
manner.  These  departmental  expense 
sheets  are  brought  forward  to  master 
budget  form. 

The  master  budget  frequently  con¬ 
tains,  on  one  sheet,  the  earnings  as  well 
as  the  costs.  This  is  a  decided  con¬ 
venience  for  the  executive,  as  the  con¬ 
trol  can  be  easily  digested  and  the 
tendencies  carefully  watched.  The  mas¬ 
ter  budget  is  the  summary  and  a  re¬ 
flector  of  the  tendencies  and  your  ac¬ 
tivity.  This  is  the  sheet  the  e.xecutive 


make  drastic  changes  within  your  or¬ 
ganization,  your  various  percentages 
should  be  comparable  with  the  past  year 
or  years.  By  the  percentage  method,  I 
am  endeavoring  to  make  the  $1.00  as  the 
total  of  selling  circulation,  advertising 
and  miscellaneous  earnings.  -And  from 
the  dollar,  we  subtract  our  costs  and 
leave  our  net  profit.  Too  many  of  us 
lose  sight  of  the  fact  that  unless  we 
keep  our  affairs  proportionate  and  rela¬ 
tive,  the  bigger  we  grow-,  the  quicker 
may  come  our  reckoning  day. 

If  you  will  keep  your  budget  on  the 
dollar  basis  also,  each  department  can 
see  its  efforts  clearly  reflected  in  the 
columns — whether  they  are  adding  an 
additional  penny  to  the  dollar  or  deduct¬ 
ing  it. 

The  budget  will  show  how  many 
pennies  the  department  head  can  spend 
out  of  the  dollar's  earnings. 

It  is  often  difficult  for  some  to  get  the 
proper  relation  between  the  figures. 
When  this  is  reduced  to  a  dollar  basis, 
every  one  can  clearly  see  the  relation. 
Following  the  same  thought,  I  would 
like  to  impress  upon  you  in  the  prepara¬ 
tion  of  your  budgets  the  advi.sability  of 
preparing  them  slowdy  and  systemati¬ 
cally,  checking  up  proportions  continu¬ 
ally.  rather  than  preparing  them  hur¬ 
riedly  and  making  them  incomplete,  and 
trusting  that  they  will  come  out  all 
right.  If  you  prepare  budgets  under 
these  conditions,  they  will  not  serve  you 
properly.  I  can  say  that  I  fully  realize 
that  to  work  out  a  set  of  standard  forms 
for  any  business  budget  is  a  task  which 
I  do  not  care  to  minimize.  This  can 
only  be  accomplished  successfully  after 
several  trials. 

I  would  like  to  suggest  that  in  the 
preparation  of  the  first  budget  that  you 
make  it  for  a  short  period,  say  three  or 
six  months  instead  of  a  year.  To  the 
beginner,  to  see  his  figures  eight  months 
hence  differ  materially  with  the  actual 
figures,  may  serve  to  discourage  him 
from  further  attempts  at  budgeting,  or 


worse  still  may  seriously  affect  some  of 
his  proposed  plans  w-hich  were  based 
upon  the  budget  figures.  There  are 
times  of  cour.se,  when  things  unforseen 
occur  that  no  one  could  foretell.  This 
necessitates  a  revising  of  the  budget  to 
the  end  of  the  period.  But  it  is  also  a 
fact  that  through  the  use  of  the  budget, 
these  differences  are  readily  seen  and 
usually  seen  far  enough  in  advance  to 
make  a  quick  readjustment  of  the  plans 
and  finances. 

While  it  is  true  that  our  experience 
and  findings  of  the  past  may  be  the  key¬ 
stone  of  the  formation  of  our  budget, 
yet  it  is  equally  true  that  your  present 
knowledge  and  view  of  the  future  out¬ 
look  should  ably  assist  you  in  the  final 
figures.  I  make  this  statement  because 
many  organizations  are  born  during  the 
year  and  there  is  no  reason  why  a  year 
should  .slip  by  before  the  advantages  of 
the  budget  should  be  taken  advantage 
of. 

I  am  firm  in  the  belief  that  many  of 
our  organizations  have  been  saved  from 
the  rocks,  because  they  budgeted  at  the 
beginning  of  the  year,  instead  of  weep¬ 
ing  at  the  year  end.  They  foresaw  their 
obstacles  and  prepared  to  meet  them, 
instead  of  plunging  blindly  into  the 
abyss. 

The  budget  is  the  result  of  your 
brains.'  It  is  of  your  making.  It  will 
serve  you  or  deceive  you  in  just  the 
proportion  to  the  thought  and  time  you 
give  it  or  the  careless  slipshod  man¬ 
ner  in  which  you  have  prepared  it. 

The  careful  completion  of  the  income 
expense  budget  is  the  beginning  of  the 
finance  budget  previously  mentioned. 
To  the  larger  publisher  in  good  finan¬ 
cial  condition,  it  tells  him  when  excess 
funds  may  be  safely  diverted  to  other 
channels,  either  for  non-operating  profit 
or  for  the  increase  of  capital  assets. 

To  the  publisher  who  is  not  financially 
strong.  I’ll  say  just  this.  Prepare  your 
budget,  carefully  and  conscientiously. 
Check  up  on  yourself  for  a  few  months. 
The  next  time  you  want  a  loan,  take  a 
statement  and  your  budget  to  your 
banker.  Show  him  by  the  cold  blooded 
figures  which  he  likes  to  talk  about, 
the  reason  why  you  need  the  loan  and 
when  you  will  be  able  to  pay  it  back. 
Many  a  publisher  is  thoroughly  deserv¬ 
ing  of  financial  assistance  which  he 
cannot  procure,  because  he  cannot  .show 
his  future  operating  conditions  based 
upon  something  more  than  say  so.  The 
banker  can  understand  the  budget  (he 
probably  uses  one  himself),  he  can  see 
your  past,  prospective  and  actual  condi¬ 
tions  and  the  tendencies,  in  which  he  is 
interested.  If  you  are  deserving  of 
credit,  I  know  that  a  budget  carefully 
prepared  will  go  a  long  way  in  assisting 
you  in  your  application  for  credit  cour¬ 
tesy. 

The  stumbling  block  in  the  inaugura¬ 
tion  of  a  budget  is  the  “Resolve." 

Resolve.  _ 

Dailies  Merge  in  Hoopeston 

The  Hoopeston  Morning  Chronicle 
has  been  purchased  by  the  Evening 
Herald.  Chester  Aldrich,  editor  of  the 
Herald,  will  merge  the  papers  under 
the  name  of  the  Herald-Chronicle. 
Charles  W.  Warner,  former  president 
of  the  Illinois  Press  Association,  estab¬ 
lished  the  Chronicle  38  years  ago. 


Jewish  Paper  in  Worcester 

Tlie  new  Worcester  (Mass.)  Jewish 
Monthly  made  its  appearance  this  week 
and  the  first  copy  was  sent  to  Henry 
l-'ord.  B.  Larz  Newton  is  literary  ed¬ 
itor  and  Stanley  Monopole,  city  editor. 
'ITie  publication  will  be  issued  semi¬ 
monthly  from  now  on  and  later  it  is 
planned  to  make  it  a  weekly. 


NEWSPAPERS  ViaORs 
IN  PEORIA  HGHT 

Department  Stores  Capitulate  Befo 

Firm  Stand  of  SUr  and  Jourul. 

Transcript  for  Integrity  of 
Rates  and  Opinion 

By  Fred  Miiiis 

(By  Telegraph  to  Editor  &  PuBusHa) 

Indi.\napous,  April  18.— The  bovs  s-. 
coming  out  of  the  trenches  in  Peorii*. 
wire  received  today  from  Gen. -H.'- 
Pindell,  publisher  of  Peoria  Journi" 
Transcript,  that  the  last  hold-o- 
aniong  the  boycotting  department  storj 
surrendered  Saturday  to  his  army  ai: 
assisted  by  the  Peoria  Star.  Sin 
January  15  it  has  been  a  real  seraph 
the  old  distillery  town.  Spoiled  thrc« 
a  decade  of  bullying  their  own  wav 
every  question  in  Peoria,  whether 
or  business,  the  department  stores  uri!: 
the  leadership  of  Block  &  Kuhl  i 
biggest  store  in  the  city,  determined!: 
they  would  break  the  Peoria  pi~ 
when  it  was  announced  to  them  in  D; 
cember  that  a  raise  in  rates  was  gcs 
into  effect  January  1. 

For  years  the  merchants  had  plav; 
one  newspaper  against  the  other,  i 
shrewdly  had  they  maneuvred  andi 
carefully  had  they  nursed  along  co: 
petition  that  they  had  dictated  adv? 
tising  rates.  Peoria  advertising  rs: 
have  been  ridiculously  low,  so  low  :: 
but  a  few  years  ago  the  Journal-Trs 
script  was  fourth  in  America  in  adv: 
tising  volume.  An  effort  in  1917  to? 
a  more  equitable  rate  was  met  witk 
laugh.  Soon  after  this  rate-inc:;; 
was  asked  for  both  the  general  na 
ger  and  the  advertising  manager  of" 
Journal-Transcript  joined  the  an 
Mr.  Pindell  was  sick  in  a  hospitals 
several  months.  During  this  time: 
department  stores  coerced  a  substi:; 
manager  to  accept  ridiculously  Iowa 
tracts,  far  below  the  already  low  r-: 
notwithstanding  enormously  increa 
publishing  costs.  These  are  the  c 
tracts  that  expired  January  1,  !■ 
'ITte  rate  was  approximately  ten ; 
cent  over  the  audited  cost  of  prudac 
advertising  space.  But  the  depart™ 
stores  would  not  listen  to  it,  “Pre: 
eering”  was  their  cry.  Despite 
skilled  wire-pulling  the  merchants  c.t 
do.  the  publishers  stuck  together.  ' 
fight,  the  publishers  knew,  was  ffl 
than  to  secure  equitable  acivertia 
rates.  It  was  for  editorial  fred- 
and  absolute  independence  of  action 
part  of  the  publishers. 

.Attempts  were  made  to  io® 
strikes  among  the  newspaper  empl'I'* 
Stories  of  all  kinds  as  to  the  finaaa 
stability  of  the  publishers  were  e: 
lated.  Bulletins  were  sent  to  all  t 
ployes  of  the  stores  telling  them  to* 
cott  the  papers.  .An  effort  was  e 
to  separate  the  Star  and  Joiirnal-Tn 
script,  hut  the  publishers  stayed 
their  guns  and  won. 

One  by  one  the  merchants  came  to 
Eleven  went  out  at  the  .start.  Thejn 
outs  got  down  to  five  at  the  hegioB 
of  last  week.  These  were  the  = 
largest  and  were  users  of  much  ^ 
space  than  all  the  rest  put  togelj 
but  the  publishers  knew  that  the.r  • 
won  hecause  the  five  began  to  otj 
among  themselves.  They  could 
stand  the  pressure  any  longer. 

llie  five  capitulated  Saturday,  ■ 
day  that  had  been  set  for  the  start 
rate  advances  by  the  publishers 
had  been  determined  that 
rates  instead  of  decreasing,  ^ 
chants  insisted,  would  increase  a 
an  inch  a  week  as  long  as  the  nie'C-  ’ 
(Continued  on  page  23) 
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«4  A’S”  ALSO  ASK  FOR  EQUAL  RATES 
ON  NATIONAL  AND  LOCAL  ADS 

^  A.  A.  A.  Executive  Board  Endorse*  Joint  Reports  of  New  York 
and  Chicago  Conunittees — Armstrong  Explains  ^ 
Agency  Viewpoint 


equalization  and  staiidardiza- 
“  tion  of  local  and  national  advertis- 
jjg  rates  was  urged  in  a  resolution 
adopted  last  week  by  the  executive 
lioard  of  the  American  Association  of 
Advertising  Agencies  at  its  quarterly 
meeting  in  New  York.  The  board  had 
before  it  the  joint  report  of  the  officers 
and  executive  committee  of  the  Six- 
Point  Leagpie  and  the  newspaper  com- 
niiftte  of  the  New  York  council  of  the 
\K.  A.  A.,  which  was  printed  in  full 
m  Editor  &  Publisher  last  week,  and 
the  report  of  the  Newspaper  Represent¬ 
atives’  Association  of  Chicago  and  the 
Western  Council  of  the  A.  \.  A., 
fhkh  was  similar  in  tenor  to  the  New 
York  report.  Both  are  unanimous  that 
local  and  national  rates  of  newspapers 
should  be  standardized  and  equalized. 
The  A.  A.  A.  A.  resolution,  which  has 
been  transmitted  to  daily  newspaper 
publishers  throughout  the  United  States 
and  to  members  of  the  A.  A.  A.  A.,  the 
newspaper  publishers’  associations  and 
the  associations  of  special  representa- 
thes,  follows: 

"Risolved:  That  in  view  of  the  grow¬ 
ing  importance  of  national  advertising 
in  newspapers,  and  in  order  that  na¬ 
tional  advertisers  may  not  be  discrim- 
icited  against  in  favor  of  local  adver- 


LOCAL  COPY  TOO  BIG 
RATES  TOO  LOW 

Eqwlintion  of  Charges,  Involving  In- 
creue  In  Local  Need  Mean  No  Lots 
In  Revenue  To  Publisher,  Agen¬ 
cies’  Viewpoint 

By  Collin  .Armstrong 
N'tiional  Chairman,  Newspaper  Committee, 
A.  A.  A.  A. 

Though  the  announcement  of  the  de- 
iires  and  policy  of  the  .American  Asso- 
3ation  of  .Advertising  Agencies  are,  in 
^  opinion,  lucidly  and  comprehen- 
svely  set  forth  in  the  letter  to  pub- 
iitiers,  special  representatives  and  the 
umbers  of  our  Association,  and  in  fact 
» all  interested  in  newspaper  adver- 
iiing,  it  seems  to  me  that  two  points 
annot  be  over-emphasized. 

One  is  that  this  association  “earnestly 
'W  all  newspaper  publishers  to  give 
trious  consideration  to  the  matter  of 
Wraptly  equalizing  and  standardizing 
Iwr  local  and  national  rate”  and  that  it 
not  believe  the  national  advertiser 
'Iwnld  pay  any  more  than  the  local 
iil'trtiser  for  the  same  amount  of  space 
Wd  under  similar  conditions.” 

Id  arriving  at  these  conclusions,  our 
*ecutive  board  was  not  unmindful  of 
^ion,  precedent  and  the  intermin- 
“*»rguments  that  have  been  advanced 
Df  years  in  support  of  a  greater  or 
**  difference  between  national  and 
“QI  rates.  These  last,  in  my  judgment 
that  of  many  others  familiar  with 
«  subject,  are  based  largely  upon 
'oiy  and  conjecture,  not  upon  demon- 
trable  facts. 

I  >Di  constrained  to  answer  only  one 
^iDent  advanced  by  many  publishers, 
«y.  that  local  advertisers  cannot 
.  Psy  more  than  they  have  been 

In  my  opinion,  the  answer  to 
•s  that  if  they  can  spend  only  as 


tisers,  we  earnestly  urge  all  newspaper 
publishers  to  give  serious  consideration 
to  the  matter  of  promptly  equalizing 
and  standardizing  their  local  and  na¬ 
tional  rates.  This  executive  board  does 
not  believe  the  national  advertiser 
should  pay  any  more  than  the  local  ad¬ 
vertiser  for  the  same  amount  of  space 
used  under  similar  conditions.” 

Commenting  on  the  resolution,  a  let¬ 
ter  signed  by  James  O’Shaughnessy,  ex¬ 
ecutive  secretary  and  Collin  .Arm¬ 
strong,  national  chairman  of  the  com¬ 
mittee  on  newspapers,  said : 

“It  must  be  obvious  to  anyone  that, 
-SO  long  as  irregularities  in  rates  pre¬ 
vail,  advertising  agencies  representing 
national  advertisers  cannot  be  criticised 
for  endeavoring  to  purchase  space  at 
the  lowest  possible  rates.  The  execu¬ 
tive  board  of  the  American  Association 
of  .Advertising  .Agencies  desires  to  em¬ 
phasize  the  fact  that  its  action  in  this 
matter  is  an  integral  part  of  its  avowed 
policy  to  co-operate  with  publishers  for 
the  establishment  of  the  one-price  prin¬ 
ciple  in  newspaper  advertising,  an 
achievement  that  the  board  firmly  be¬ 
lieves  will  not  only  simplify  and  en¬ 
courage  newspaper  advertising  but  re¬ 
dound  to  the  benefit  of  all  who  are 
concerned.” 


much  money  as  heretofore,  let  them  re¬ 
duce  their  space  to  fit  the  amount  of 
their  appropriation.  It  seems  to  me  that 
many  of  the  larger  local  advertisers 
have,  of  late  years,  been  prodigal  of 
space ;  in  fact  seem  to  have  succumbed 
to  the  same  mania  of  many  publishers 
in  their  desire  to  consume  print  paper. 

To  my  mind,  one  of  the  strongest 
arguments  in  favor  of  equalization  of 
local  and  national  rates  is  the  fact  that 
the  printed  sheet  that  comes  from  the 
newspaper  press  costs  a  publisher  ex¬ 
actly  the  same  per  page,  or  any  other 
unit  and  he  should  get  from  each  ad¬ 
vertiser  the  same  price  for  the  portions 
rtf  that  sheet  that  he  desires  to  sell  to 
advertisers. 

The  other  point  I  wish  to  emphasize 
is  that  this  move  on  the  part  of  our 
■Association  “is  an  integral  part  of  its 
avowed  policy  to  co-operate  with  pub¬ 
lishers  for  the  establishment  of  the  one- 
price  principle  in  newspaper  advertis¬ 
ing.”  The  committee,  of  which  I  have 
the  honor  of  being  chairman,  started  in 
the  direction  indicated  a  year  and  a  half 
ago  by  calling  the  attention  of  pub¬ 
lishers  to  the  injustice,  as  much  to  them¬ 
selves  as  anyone  else  interested,  of  al¬ 
lowing  rebates  to  direct  advertisers. 

I  would  not  attempt,  in  the  limits  of 
the  space  you  have  asked  me  to  fill,  to 
recount  all  of  the  arguments  in  favor  of 
that  proposition  that  we  have  set  forth 
orally  on  many  occasions  and  by  circu¬ 
lar  letters  to  publishers  during  the  last 
year  or  more,  but  I  cannot  refrain  from 
calling  attention  to  two  conspicuous  ex¬ 
amples  of  success  based  upon  adherence 
to  the  one-price  principle,  namely,  the 
magazines  and  other  periodicals  and  the 
great  department  stores  of  the  country. 

I  think  it  is  generally  admitted  that 
one  of  the  greatest  handicaps  on  news¬ 
paper  advertising  as  compared  with 
magazine  advertising  is  the  simplicity 
of  the  magazine  system.  As  to  the 
department  stores,  their  success  rests 


upon  the  broad  fundamental  of  one 
price  to  all.  There  is  naturally  price 
competition  between  them,  competition 
in  buying,  in  merchandising  and  in  or¬ 
ganization,  but  it  all  rests  upon  the  firm 
foundation  of  one  price  to  all. 

An  agency  has  recently  announced, 
as  the  typical  characteristic  of  its  ser¬ 
vice,  that  it  takes  the  “guess”  put  of 
advertising.  I  earnestly  hope  they  have 
done  so,  but  scores  of  other  agencies 
have  been  endeavoring  with  varying  de¬ 
grees  of  marked  success,  to  do  the  same 
thing.  What  we  want  to  do  is  to  take 
the  “guess”  out  of  newspaper  advertis¬ 
ing  rates.  When  that  has  been  accom¬ 
plished  newspaper  advertising  will  come 
into  its  own  to  a  measure  that  will 
fulfil  the  most  sanguine  expectations  of 
those  who  are  engaged  in  that  greatest 
of  economic  factors. 

PEORIA  PUBLISHERS  WIN 

(Continued  from  page  22) 

were  out  of  the  papers.  The  last  in¬ 
crease  was  to  have  been  on  Saturday. 

These  things  won  the  day : 

First,  solidarity  of  purpose  of  two 
publishers. 

Second,  the  situation  licked  itself. 

Editor  and  Publisher’s  representa¬ 
tive  went  through  Peoria’s  stores  two 
days  before  they  capitulated.  The 
usually  live  progressive  city  was  dead, 
the  bargain  basement  of  Bloch  & 
Kuhl’s,  the  city’s  biggest  store,  usually 
jammed  with  people,  had  only  three 
people  besides  clerks.  One  woman  was 
buying  shoes  on  the  third  floor  in  the 
unusually  large  shoe  department.  In 
fifteen  minutes  but  six  people  went  up 
in  the  elevators,  which  normally  would 
have  carried  two  hundred  or  three  hun¬ 
dred  at  that  time  of  day. 

Peoria  people,  not  being  held  by  the 
usual  large  advertising,  went  to  Chicago 
to  buy.  Advertising  of  Bloomington, 
Springfield,  Davenport  and  other  close 
lying  cities  took  away  from  Peoria 
much  of  its  usually  large  out-of-town 
trade. 

An  interesting  incident  of  the  fight 
was  a  costly  lesson  in  circular  printing 
indulged  in  by  the  Peoria  merchants  in 
their  Peoria  Merchants’  News,  printed 
by  the  publisher  of  the  Galesburg  Re¬ 
publican-Register.  Thirty  thousand  of 
these  were  printed  each  week  and  dis¬ 
tributed  by  boys  and  by  mail  in  Peoria. 

,  The  cost  was  a  fraction  more  than  72 
cents  an  inch,  which  was  higher  than 
advertising  rate  the  papers  were  asking 
— and  the  circulars  pulled  absolutely  no 
results. 

Henry  M.  Pindell  said  over  the  tele¬ 
phone  : 

“We  won  because  we  were  right  and 
because  we  stuck  together.  It  was  a 
fight  not  only  for  living  advertising 
rates  but  for  absolute  freedom  of  ac¬ 
tion.  We  have  thrown  off  the  yoke 
the  merchants  have  persisted  in  hanging 
on  us.  We  fought  a  clean  fight,  not¬ 
withstanding  the  tactics  adopted  by  the 
stores.  We  hope  that  we  have  set  an 
example  for  other  publishers  who  may 
find  themselves  in  a  predicament  similar 
to  ours.” 

The  National  .Association  of  News¬ 
paper  Executives,  which  assisted  the 
Peoria  publishers  in  their  fight  wired  to 
Mr.  Pindell: 

“Congratulations  on  clean  victory  you 
have  made  for  publishers  of  America. 
There  can  not  be  at  any  time  in  the 
future  any  question  as  to  who  controls 
the  Peoria  Journal-Transcript.  We 
send  our  hearty  congratulations  to  ex¬ 
ecutives  of  Peoria  Star  and  congratulate 
both  of  you  on  the  way  in  which  you 
stood  together.” 


DEFENDS  INTERLOCKING 
EDISON  PLAN 

Vice-President  Maxwell  Says  It  in  No 

Way  Comes  within  Scope  of  Agi¬ 
tation  Over  Placing  National 
Advertising  Locally 

The  discussion  that  is  now  going  on 
in  regard  to  the  action  of  certain  na¬ 
tional  advertisers  in  placing  their  ad¬ 
vertising  through  local  dealers  in  order 
to  get  the  advantage  of  the  lower  local 
rate,  has  aroused  much  interest  in  ad¬ 
vertising  circles.  Manufacturers  who 
have  followed  this  course  are  consider¬ 
ably  perturbed  over  the  opposition  that 
has  suddenly  sprung  up  among  adver¬ 
tising  agents  and  newspaper  publishers. 
Others,  where  dealers  advertise  their 
products  on  their  own  hook,  are  ap¬ 
prehensive  lest  they  be  classed  with  the 
farmer. 

William  Maxwell,  vice-president  of 
the  Thomas  A.  Edison,  Inc.,  which  has 
developed  $3,500,000  worth  of  newspaper 
advertising  among  its  dealers  during  the 
past  year,  in  talking  with  a  representa¬ 
tive  of  Editor  &  Publisher  on  the  sub¬ 
ject  said: 

“I  am  very  much  disturbed  by  the  ar¬ 
ticle  in  your  April  16th  number,  en¬ 
titled  “One  Rate  on  Local  and  National 
.Asked  by  Ad  Agencies.”  We  are  in 
sympathy  with  the  newspapers,  in  their 
efforts  to  prevent  the  camouflaging  of 
manufacturers’  advertising,  by  the  use 
of  a  local  dealer’s  name,  but  if  any  ac¬ 
tion  is  taken  to  apply  the  foreign  rate 
to  Edison  interlocking  newspaper  ad¬ 
vertising,  on  the  ground  that  it  is  our 
advertising  and  not  that  of  the  local 
dealers,  it  will  have  the  effect  of  reduc¬ 
ing.  by  50  per  cent  at  least,  the  news¬ 
paper  advertising,  that  is  now  being 
done  by  Edison  dealers. 

“When  we  started  our  interlocking 
campaign,  about  a  year  ago,  Edison 
dealers  were  using  only  about  20  per 
cent  as  much  newspaper  space  as  they 
are  now  using,  and  their  advertising, 
with  certain  exceptions,  was  spasmodic. 
.At  the  present  time,  half  of  our  dealers 
are  regular  advertisers  and  the  news¬ 
papers  can  count,  with  certainty,  on  this 
advertising,  for  every  month  in  the 
year.  Furthermore,  the  dealers,  who 
are  not  using  the  interlocking  copy,  are 
stimulated  by  the  interlocking  campaign 
to  make  more  extensive  use  of  news¬ 
paper  space. 

“Edison  interlocking  newspaper  ad¬ 
vertising  is  local  advertising,  pure  and 
simple.  It  is  meant  to  bring  people  into 
the  dealer’s  store,  and,  when  it  does  not 
accomplish  such  result,  we  feel  that  it 
is  abortive.  1  can  conscientiously  say — 
in  fact,  am  willing  to  make  affidavit — 
that  the  idea  of  obtaining  local  rates 
for  foreign  advertising  never  entered 
our  heads  when  we  planned  the  inter¬ 
locking  campaign.  If  anyone  will  take 
the  trouble  to  study  the  Edison  inter¬ 
locking  copy  and  our  methods  of  pro¬ 
cedure,  he  will  quickly  see  that  we  are 
merely  endeavoring  to  stimulate  our 
dealers  to  more  extensive  use  of  news¬ 
paper  space  by  making  it  easy  for  them 
to  advertise,  and  contributing,  in  vari¬ 
ous  ways,  to  the  effectiveness  of  their 
newspaper  advertising. 

“So  far  as  I  am  aware,  the  interlock¬ 
ing  campaign  has  not  taken  any  business 
away  from  an  advertising  agency.  If 
a  dealer  is  big  enough  to  employ  an 
agency  and  is  advertising  continuously, 
we  don’t  consider  that  he  needs  our 
service,  and  we  arc  co-operating  with 
several  agencies,  who  are  handling 
Edison  dealers’  business.  What  we  are 
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MANY  OBSTACLES  PREVENT  ADJUSTING 
RATES  AT  THIS  TIME 


A  Few  Sugrgestions  That  May  Help  Solve  the  Problem — ^Tentative 
Atlanta  Program  Announced — List  of  Retail  Publications — 
Round  Table  for  Advertising  Managers 


By  FRED  MILLIS 

''HE  action  of  the  Six-Point  League 


of  New  York  City  protesting  to  the 
newspapers  of  the  country  against  the 
wide  divergence  in  local  and  national  ad¬ 
vertising  rates  brings  up  a  very  serious 
problem  which  newspaper  executives  will 
try  to  solve  at  their  Atlanta  Convention. 

This  article  should  not  be  taken  as 
making  any  pronouncements  of  the  poli¬ 
cies  of  the  newspapers.  But  it  is  merely 
a  discussion  of  a  few  of  the  phases  from 
the  publisher’s  viewpoint. 

The  statement  of  the  Six-Point 
League  has  some  very  good  suggestions 
in  it,  though  logically  some  of  them 
are  impractical.  The  first  suggestion 
that  it  be  explicitly  stipulated  in  con¬ 
tracts  that  a  local  advertiser  agree  never 
to  “job”  his  local  rate  to  a  national  ad¬ 
vertiser  is  particularly  a  good  one.  It 
should  be  easy  for  the  A.  A.  A.  .A.,  the 
A.  N.  P.  A.,  and  the  National  -Associa¬ 
tion  of  Newspaper  Executives  to  make 
an  agreement  to  put  this  practice  into 
effect. 

The  “Credit”  Practice 

But  the  practice  of  department  stores 
in  securing  credits  for  advertising  space 
run  and  running  the  actual  copy  of 
manufacturers  in  their  own  space  at 
local  rates  is  so  firmly  entrenched  that 
it  is  going  to  be  almost  impossible  to 
break  this  business  practice. 

The  Six-Point  League  makes  much  of 
the  Hart-Schaffner  &  Marx  switch  from 
a  national  advertising  basis  to  placing 
their  advertising  through  their  local  re¬ 
tail  outlets,  but  Society  Brand,  Fashion 
Park,  Kirschbaum  and  other  clothing 
manufacturers  have  been  placing  their 
advertising  through  retailers  for  years. 
Kirschbaum,  for  instance,  has  a  dealer 
service  which  includes  the  preparation 
of  advertising  copy  of  all  kinds.  So 
advertising  agencies  need  not  take  any 
undue  alarm  because  of  this  Hart- 
Schaffner  &  Marx  incident  for  a  prac¬ 
tice  such  as  this  can  only  be  made 
where  a  manufacturer  operates  through 
one  retail  outlet  in  each  city. 

Present  marketing  methods  involve  so 
many  "p.iii.s,’’  salaries  to  special  clerks, 
quantity  discounts  and  advertising  al¬ 
lowances  from  the  manufacturer  that  a 
newspaper  would  have  no  way  of  check¬ 
ing  on  whether  or  not  a  retailer  was 
reselling  his  space  to  a  manufacturer. 
Anyone  who  doubts  this  statement 
should  take  any  department  store  ad¬ 
vertisement  and  attempt  to  analyze  it. 
How  can  one  tell  whether  the  box  in 
the  advertisement  devoted  to  the  illus¬ 
tration  and  sale  of  Creme  Elcaya  has 
or  has  not  been  paid  for  by  James  C. 
Crane? 

Cannot  Be  Traced 


Mr.  Minis  conducts  in  Editor  & 
Publisher  each  week  (under  the  auspi¬ 
ces  of  the  National  Association  of  News¬ 
paper  Executives,  the  newspaper  de¬ 
partment  of  the  A.  A.  C.  W.,  of  which 
he  is  secretary-treasurer)  a  round  table 
discussion  on  matters  of  inter-relation 
to  the  newspaper  advertising  department 
and  the  user  of  newspaper  advertising 
space.  Criticism  of  or  comment  on  any 
views  expressed  and  contributions 
should  be  sent  to  Fred  Millis,  News 
Building,  Indianapolis. 


The  best  solution  of  this  problem  is  the  difference  between  local  and  m. 
a  little  straight  thinking  on  the  part  of  tional  rates  have  been  established  ij 
newspaper  publishers.  They  should  order  to  allow  advertising  agencies 
recognize  as  one  jjf  their  first  prin-  exist  and  to  make  money.  Newspap^ 
ciples  in  rate-making  the  fact  that  all  publishers  generally  know  that  it  pj,, 
competitive  business  must  be  privileged  to  co-operate  and  work  witli  tht 
to  advertise  in  their  papers  on  an  equal  agencies  in  every  possible  way. 
basis.  This  means  that  bakers  should  The  National  Association  of 
all  have  the  same  classification  of  rates,  paper  Executives  will  attempt  to  tlirei 
Cigar  stores  in  competition  with  one  out  in  its  joint  meetings  at  .Atlanh 
another  should  be  on  an  equal  basis.  ~ 

On  the  other  hand  all  jobbers  should 
be  on  the  same  basis.  This  leads  to  the 
following  suggestion  for  a  simple  and 
common  sensed  division  between  na¬ 
tional  and  foreign; 


with  the  agency  men  both  of  % 
A.  A.  A.  A.  and  outside  of  that  orgi- 
zation,  the  many  phases  of  the  rat 
problem. 


lions  every  month.  Resolutions  can  not 
stop  them. 

As  to  rates,  most  newspapers  advance 
their  local  and  foreign  charges  so  that 
the  foreign  rate  less  the  agency  dis¬ 
count  is  below  the  average  local,  rate. 
Many  newspaper  publishers  point  out 
that,  although  they  are  very  much  in¬ 
terested  in  national  advertising,  their 
first  obligation  is  to  the  local  retailers. 

•Advertising  agents  must  come  to  real¬ 
ize  that  newspaper  publishers  cannot  re¬ 
duce  rates.  Good  business  practice 
would  lead  them  to  advance  at  this  time 
in  most  cases,  'but  this  is  impossible  due 
to  the  widespread  of  propaganda  among 
retail  merchants  insisting  on  lower 
rates,  the  best  publishers  can  do  is  to 
maintain  their  present  standards.  On 
the  other  hand  publishers  cannot  re¬ 
duce  their  national  rates.  Therefore 
advancement  in  rates  which  would  bring 
local  and  national  nearer  together  i.s 
practically  out  of  the  question  at  this 
time. 


First — All  business  selling  goods 
at  retail  or  direct  to  the  consumer 
should  be  classified  as  local, 
whether  the  copy  comes  from  a  re¬ 
tail  store,  is  sent  in  by  an  agency 
or  is  sent  in  by  a  manufacturer. 
This  business  should  go  on  the  net 
local  rate  scale. 

Second — All  businesses  distribut¬ 
ing  merchandise  through  retail 
channels  and  not  coming  in  direct 
contact  with  the  ultimate  purchaser 
of  a  commodity  should  be  placed 
on  the  national  or  distributing  rate, 
named  in  common  practice  as  for¬ 
eign  rate.  This  rate,  of  course,  is 
subject  to  a  discount  by  a  recog¬ 
nized  advertising  agency. 

Illustrative  of  the  two  rules  above: 
Advertising  for  United  Cigar  Stores 
should  run  on  a  net  local  rate.  On  the 
other  hand,  advertising  on  some  “house- 
brand”  of  a  wholesaler  in  the  city  in 
such  a  newspaper  should  go  at  the 
national  rate.  It  should  make  no  differ¬ 
ence  whatever  where  the  business  orig¬ 
inates.  If  it  is  a  distributing  proposi¬ 
tion,  it  goes  on  the  national  rate.  If 
it  is  a  retailing  proposition,  it  goes  on 
the  local  rate. 

Publishers  in  considering  this  ques¬ 
tion  should  frankly  face  the  fact  that 


LIST  OF  RETAILER 
PAPERS  COMPILED 

NUMBER  of  inquiries  have  coij 

in  recently  from  advertising  agf 
cies  and  others  both  to  EniTt* 
Publisher  and  to  the  National  Asso; 
ation  of  Newspaper  Executives  as^ 
for  a  list  of  newspapers  publishing! 
tailer  and  Dealer  publications.  Thei 
lowing  list  is  published  as  incompli 
Many  newspapers  are  putting  out 
lications  of  some  kind  which  havec 
come  to  the  notice  of  the  Associatk 
Many  newspapers  are  just  entering  i 
field.  Here  is  the  incomplete  list; 


New  York  World 
Chicago  Herald-Examiner 
Chicago  Tribune 
New  York  Evening  Journal 
New  York  American 
Cleveland  News 
Batavia  (N.  Y.)  News 
New  Orleans  Item 
New  Orleans  Times-Picayune 
Indianapolis  Star 


St.  Louis  Globe-Democrat 
Oklahoma  City  Daily  Oklahoman 
Portland  (Ore.)  Journal 
London  (Ont.)  British  Whig 
Milwaukee  Journal 
San  Antonio  Express 
Worcester  (Mass.)  Telegram  &Caj«5 


DEFENDS  EDISON  PLAN 


(Continued  from  fage  22) 


RATE  FIGHTS  TRACEABLE  TO  BAD 
PUBUSHER  MANAGEMENT 


How  can  one  tell  what  part  of 
Maurice  L.  Rothschild’s  advertisements 
in  the  Chicago  papers  are  paid  for  oy 
H.  S.  and  M.  Practicallv  all  the  Roths- 


^  NEWSP.APER  is  a  through  mail 
train  on  which  an  advertiser  merely 
buys  a  ticket  to  ride  from  one  point  to 
another. 

In  the  ten  or  fifteen  cities  of  the 
United  States  where  newspaper  publish¬ 
ers  have  locked  horns  over  advertising 
rates  with  retail  merchant  organizations 
in  the  last  few  months,  it  is  very  evi¬ 
dent  that  the  publishers  have  not  real¬ 
ized  the  above  point. 

-An  analysis  of  each  one  of  these 
situations  shows  that  the  publisher  has 
followed  a  groveling  attitude  towards 
all  his  advertisers.  It  is  in  these  cities 
where  you  find  practically  everyone  of 
the  common  sense  rules  of  solid  busi¬ 
ness  building  publishing  violated.  In 
these  cities  you  find  the  automobile  and 
amusement  publicity  rampant.  The  lack 
of  a  healthy  classified  volume  is  also 
very  apparent. 

Search  the  files  of  the  newspapers  in 
these  cities  for  years  back  and  you  will 
find  a  noticeable  absence  of  news  about 
the  things  that  the  merchants  or  em- 


Tlie  only  thing  for  newspapers  in 
these  cities  to  do  is  to  get  together, 
clean  house,  declare  their  absolute  ed¬ 
itorial  independence,  eliminate  entirely 
unfair  and  unsportsman-like  selling 
methods,  secret  inside  advertising  rates, 
position  given  advertisers  without  ex¬ 
tra  pay  and  automobile  and  theatrical 
puffery.  These  with  the  rest  of  the 
barnacles  must  go,  else  the  newspapers 
will  not  be  able  to  face  the  business 
men  in  their  respective  communities 
with  clean  bills  of  health  and  moral 
courage. 

Dealing  as  they  do  daily  with  hun¬ 
dreds  of  customers,  newspapers  should 
be  particularly  careful  to  follow  well 
defined  business  practices. 

One  incident  that  recentlv  came  to 


endeavoring  to  do  is  to  give  servict 
the  dealer,  who  does  not  have  an  i 
vertising  agency  and  who  would  not 
ciir  the  expense  of  individual  agej 
service.  Some  of  these  dealers,  with 
our  service,  would  not  advertise  at: 
and  practically  none  of  them  would 
a  steady  advertiser. 

‘T  feel  that  if  other  nianufactr: 
will  do  what  the  Edison  Laboratf 
are  doing,  it  will  mean  a  material 
crease  in  newspaper  advertising,  a  c 
more  regular  expenditure  for  newspa 
advertising  and  a  considerable  econ 
to  the  newspapers.  It  seems  to  iw 
ino.st  incredible  that  the  newspapers 
this  country  should  do  anything  to  :■ 
courage  such  ah  enterprise  as  the  ij 
ison  interlocking  newspaper  advert 
Such  action  would  deserve  to  ^ 
or  take  precedence  over  the  fabled  kilS 
of  the  goose  that  laid  the  golden  egp| 

The  interlocking  advertising  ?! 
of  the  company,  to  which  Mr.  Mu' 
refers,  was  fully  described  in  the  Fs 
ruary  26th  issue  of  Editor  &  Pi'Biii" 
L’nder  this  system  the  Edison  Compfl 


child  copy  is  on  Hart-Schaffner  &  Marx,  ployees  of  the  merchants  have  done. 

Likewise  there  is  hardly  a  chain  This  does  not  refer  to  the  free  puffs 
grocery  that  is  not  getting  many  ad-  which  load  down  the  papers.  It  refers 
vertising  allowances.  Toilet  and  drug  to  the  fact  that  the  merchants  have 
sundries  manufacturers  for  years  have  been  able  to  keep  the  newspapers  from 
co-operated  with  retailers  in  their  ad-  publishing  real  news  which  happened  in 
vertising.  In  many  cases  the  retailers  those  cities  which  the  merchants  did  not 


the  notice  of  the  writer  was  of  a  news-  -  .  , 

paper  which  had  been  selling  its  ad-  performs  for  the  dealers  ^pfLCiKJ 
vertising  space  to  the  largest  depart¬ 
ment  store  in  the  city  for  35  cents  an 
inch,  while  the  regular  contract  price 
was  60  cents  an  inch.  How  this  news¬ 
paper  thought  that  it  could  have  the 
business  respect  of  that  department 
store  is  beyond  imagination. 


same  service  that  is  furnished  by  sn 
vertising  agency  except  that  it 
nothing  to  do  with  the  payment  of  J 
for  advertising,  and  receives  no  c 
mission  from  publishers.  It 
copy,  furnishes  the  newspapers,  <!'■ 
mats  or  stereotypes,  makes  all 


UC^UIIU  -  - -  *  , 

It  is  time  for  the  publishers  of  the  ments  with  the  newspapers  for  me 
their  business  pearance  of  the  advertisements, 


country  to  scrutinize 


have  sold  the  space  they  bought  at  re¬ 
tail  to  the  manufacturers  at  the  higher 
national  or  foreign  rates.  These  things 
are  outside  of  the  control  of  the  news¬ 


paper. 

Such  transactions  go  one  by  the  mil- 


want  to  get  in  print. 

Dirty  selling  tactics  and  keen  com¬ 
petition  between  the  papers  running 
back  through  the  years  is  a  condition 
that  is  found  in  those  cities  where  news¬ 
papers  are  facing  merchants’  boycotts. 


icir  UUSIIICS5 

practices  very  carefully.  Their  books  checks  them  up  after  they  ^ 
should  be  open  to  everyone,  their  ad-  published, 
vertising  contracts  should  be  above-  The  Edison  Company,  as 
board.  It  is  particularly  noticeable  that  stated,  pays  no  part  of  the  bills  fw 
in  the  cities  where  there  is  no  cut-  advertising  but  assumes  the 
throat  competition  and  where  the  news-  pense  of  the  service  performed 
papers  are  noted  for  following  set  poli-  advertising  department  for  the 
cies  there  has  hardly  been  a  ripple  from  and  the  newspaper  publisher  as 
the  merchants  on  the  question  of  rates,  above. 


Editor  &  Publisher  for  April  23,  1921 


25 


Constructive  Representation 

HROUGH  our  trade  paper  advertising 
you  know  our  grasp  of  the  newspaper 
business. 

You  can  gauge  our  understanding  of 
newspaper  representation  if  you  inquire 
among  our  own  publishers,  and  the  prominent 
advertisers  and  agencies. 

If  your  present  representative  is  serving  you  well, 
stick  to  him.  Newspapers  have  come  in  for  their 
share  of  general  depression. 

If  you  are  considering  a  change  in  representation, 
we  should  like  to  talk  with  you.  We  believe  that 
the  Katz  organization  represents  the  highest  de¬ 
velopment  in  newspaper  representation  today.  We 
offer  you  a  large  staff  of  competent  salesmen.  Of¬ 
fices  in  five  principal  cities.  We  work  altogether 
on  a  commission  basis. 


E.  Katz  Special  Advertising  Agency 

15  East  26th  Street,  New  York  City 

Harris  Trust  Bldg.  Waldheim  Bldg.  Candler  Annex  •  Monadnock  Bldg. 

CHICAGO  KANSAS  CITY  ATLANTA  SAN  FRANCISCO 


26 


Editor  &  Publisher 

CHILD  LABOR  LAWS  CAUSE  CONCERN 
AMONG  CIRCULATORS 


Principal  Topic  of  Discussion  at  New  Yoric  State,  New  England 
and  Iowa — Illinois — ^Indiana  Conventions  This  Week — 

No  Good  Reasons  for  Reducing  Prices 


(By  Telegraph  to  Editok  &  Publisher) 


¥TTICA.  X.  Y.,  April  20. — A  paper  on 
“The  News-boy  Law”  by  E.  F.  McIn¬ 
tyre,  of  the  Syracuse  Herald,  was  the 
feature  of  the  New  York  State  Cir¬ 
culation  Managers’  Association  Con¬ 
vention,  held  here  yesterday  and  today. 
He  said  in  part : 

“Personally  I  have  no  patieiKe  with 
these  long-haired  men  and  short-haired 
women  who  constitute  themselves  as  the 
self-appointed  guardians  of  the  poor, 
little  bare-footed  newsboy.  These  are 
our  reformers,  and  like  the  poor,  we 
shall  have  them  with  us  always.  Prob¬ 
ably  they  concern  themselves  about  the 
poor,  hungry  and  mistreated  newsboy 
because  having  no  children  of  their 
own,  they  naturally  know  all  about  the 
methods  of  bringing  love,  health  and 
happiness  to  the  offspring  of  others. 

“But  this  horde  of  notoriety-hunger 
disturbers  make  the  very  serious  error 
of  thinking  of  the  present-day  news¬ 
paper  carrier  as  the  bare-foot  urchin 
who  disported  himself  as  a  bootblack 
on  the  sidewalks  of  New  York  and  other 
weird  melodramas  of  the  early  nineties. 
As  a  matter  of  fact,  the  average  news¬ 
paper  carrier  today  lives  in  better 
homes,  is  better  clothed  and  his  parents 
probably  are  the  social  superiors  of 
those  who  would  reform  him.  The 
boys  are  bright,  capable  and  intelligent 
fellows,  who  eventUdlly  will  become 
■America's  best  business  men,  because  of 
the  training  they  receive  on  their  news¬ 
paper  routes.” 

The  meeting  was  probably  one  of  thty' 
best  that  has  been  held  by  the  organiza¬ 
tion  since  its  formation.  The  attend¬ 
ance  was  large,  the  subjects  discussed 
were  practical  and  well  handled  and  the 
delegates  present  all  declared  that  they 
had  been  instructed  in  what  they  heard 
and  saw.  The  local  newspaper  men  en¬ 
tertained  the  visitors  handsomely,  a 
banquet  and  two  or  three  luncheons  be¬ 
ing  given.  Speeches  by  editors  of  local 
papers  resulted  in  some  excellent  ob¬ 
servations. 

-Another  paper  that  attracted  much 
attention  was  that  of  F.  S.  Levy,  of  the 
New  York  Mail,  on  “How  present  day 
conditions  affect  newspapers.’’  He  said 
in  part : 

“In  the  last  analysis  the  only  conclusion  that 
can  be  reached  'is  the  .surprisini;  situation  we 
find  in  the  showing  of  the  two-  and  three  cent 
daily  morning  and  evening,  and  six-to  ten-cent 
Sunday  papers  against  the  former  onecent 
daily  morning  and  evening  and  five-cent  Sun¬ 
day  paper.  The  constant  increase  of  circula¬ 
tion  under  increased  prices  augurs  the  fact 
that  the  public  at  large  is  satisfied  that  news¬ 
papers  are  worth  their  present  fair  and 
equitable  charge,  and  also  that  it  is  not  neces¬ 
sary  for  newspapers  to  sell  their  product  at  a 
loss  as  they  persisted  in  doing  in  the  past. 

“The  better  newspaper  product  now  going 
to  the  public  warrants  the  present  charge,  and 
further  indicates  that  there  is  absolutely  no 
need  for  change  of  the  price  to  meet  falling 
business — that  does  not  exist.  .Summed  up. 
present-day  conditions  have  stabilized  news- 

f>aper  sales  and  prove  that  newspapers  have  at 
ast  come  into  their  own.  They  need  not  fear 
loss  of  public  prestige  or  sales  in  the  future  if 
existing  standards  of  excellence  are  maintained.” 

Suggestions  for  obtaining  best  results 
from  carriers  were  made  by  C.  E.  Blewer 
of  the  Binghamton  Press,  who  said: 

“The  following  arc  a  few  things  we  try 
to  do  to  keep  our  carrier  working:  First*  get 
his  confidence  and  make  him  feel  that  we  w’ant 
him  to  be  successful;  second,  always  follow 
up  all  complaints  and  let  the  carrier  know 
that  if  he  does  not  do  his  work  well  he  will 
have  to  answer  to  the  Circulation  Manager; 
third,  do  not  allow  him  to  become  careless 
with  his  collections  and  if  there  are  any  sub* 
scribers  who  will  not  pay  him  be  prepared  to 
send  a  man  from  the  omce  to  help  him.  Never 
keep  a  boy  who  will  not  keep  up  his  collections 


and  pay  his  bills  promptly.  Let  him  fee]  that 
you  are  backing  him  at  all  times.  Give  the 
carrier  something  to  work  for,  beside  the  na¬ 
tural  increase,  to  stimulate  his  enthusiasm.  The 
Circulation  by  carrier  is  the  base  of  nearly 
all  dailv  newspapers  and  any  circulation  man¬ 
ager  who  will  follow  out  the  suggestions  that 
have  been  mentioned  is  bound  to  get  good 
and  permanent  results  from  his  carriers.*’ 

“There  is  no  good  business  reason  why 
a  newspaper  should  be  sold  continually 
for  less  than  the  cost  of  the  materials  in 
it,  any  more  than  we  would  expect  any 
other  product  to  be  sold  continually  for 
less  than  its  cost”  said  Michael  J.  Burke 
of  the  Brooklyn  Daily  Eagle.  “There¬ 
fore,  maintain  a  three  cent  price  for  your 
paper  and  get  some  of  the  revenue  that 
is  properly  yours.  Secondly;  I  strongly 
urge  those  of  you  whose  paper  is  non- 
returnable  to  remain  that  way.  And 
those  of  you  whose  paper  is  returnable, 
I  strongly  urge  to  discontinue  the  prac¬ 
tice,  and  thus  greatly  reduce  your  costs 
by  not  wasting  your  most  expensive  ma¬ 
terial — newsprint.” 

“How  We  Built  Up  Our  Mail  List” 
was  the  subject  of  a  talk  by  W.  A.  Bas- 
tian  of  the  Rochester  Democrat  and 
Chronicle,  which  contained  some  good 
suggestions.  He  said : 

“Our  market  page  has  been  a  source  of 
favorable  comment  from  our  patrons,  who  say 
it  is  the  best  in  this  vicinity.  Another  hig 
factor  is  our  Western  New  York  news,  which 
our  subscribers  thoroughly  enjoy,  and  our 
classified  advertising  department,  which  has 
become  an  institution  in  itself. 

“We  do  not.  in  as  far  back  as  twelve  years 
or  more,  which  covers  the  period  of  my  affilia¬ 
tion  with  the  Democrat  and  Chronicle,  nave  we 
ewer  given  promiums  or  sold  the  paper  for 
less  than  the  price  published  in  order  to  secure 
subscribers,  occasionally  we  receive  new  sub- 
MtViptions  through  our  correspondents  in  the 
various  towns,  subscription  agencies 'and  news 
dealers.  We  make  no  clubbing  offers  with 
magazines  or  allow  any  commission  or  dis¬ 
count  whatever  on  these  orders. 

“The  majority  of  our  subscribers  have  been 
secured  through  oup  own  canvassers,  who 
solicit  and  also  ftillect  the  R.  F.  D.  routes  at 
the  same  time  and  through  subscriptions  that 
come  in  voluntarily.  Our  representatives  have 
been  in  the  employ  of  the  Democrat  and  Chron¬ 
icle.  for  a  great  many  years  and  cover  the 
same  territory  year  after  year,  which  gives 
them  the  advantage  of  getting  thoroughly  ac¬ 
quainted  with  their  route,  conditions  existing, 
and  also  saving  of  time  in  making  unnecessary 
stops  if  subscribers  are  paid  in  advance.  They 
have  made  a  great  many  friends  who  look  for¬ 
ward  for  them  to  make  their  annual  or  semi¬ 
annual  call  and  know  when  to  expect  them. 
The  routing  is  arranged  to  conditions  best 
adapted  for  the  subscriber.  This  helps  them 
materially  in  securing  renewals  and  new  busi¬ 
ness.”  ' 

In  a  talk  on  “Keeping  out-of-Town 
.\gents  Interested”  and  increasing  their 
sales,  George  Erb,  Jr.,  manager  of  coun¬ 
try  circulation  for  the  Buffalo  News, 
said : 


The  Standard  Size 

For  newspapers  has  become 

8  Cols.  12  Enisj;  6  Pt.  Rules 

on 

68&  34-in.  Newsprint  Rolls 


Compare  with  your  present  size  and 
figure  the  saving. 

Made  possible  by  the  Wood  Dry  Mat 


Address  inquiries  to 

Wood  Flong  Corp. 

25  Madison  Avenue,  New  York 


for  April  23,  1921 


“Don’t  lose  sight  of  the  fact  that  your  agent 
is  selling  your  paper  for  the  profit  derived 
therefrom.  There  may  be  some  fascination 
about  the  newspaper  game  so  far  as  it  effects 
some  of  us  but  it  does  not  extend  to  the  out 
of  town  agent.  Upon  the  attractiveness  of 
your  proposition  depends  the  extent  of  his 
services  to  build  up  your  sales. 

“Get  his  good  will  and  co-operation.  Make 
him  see  that  it  is  to  his  interest  as  much  as 
to  the  paper  he  represents  that  his  sales  show 
an  upward  trend.  Call  his  attention  to  new 
features  and  drill  him  incessantly  on  the  sup¬ 
erior  merits  of  your  paper.  Get  him  to  feel 
that  it  is  the  best  paper  be  sells  and  to  that 
stage  where  he  will  recommend  it  to  new 
people  moving  into  his  territory. 

“Your  road  man  can  help  greatly  in  this 
respect  but  the  road  agent  must  be  of  the 
right  kind.  '  Some  road  men  have  been  known 
to  do  more  harm  than  good  among  the  agents. 
The  road  man  should  be  of  the  right  tempera¬ 
ment,  personality  and  disposition.  They  and 
the  country  circulator  should  be  good  mixers 
but  at  the  same  time  be  able  to  draw  the  respect 
of  the  agent  to  the  extent  of  commanding  re¬ 
sults.  Some  large  papers  have  road  staffs  that 
are  more  a  liability  than  an  asset.  The  men 
are  usually  underpaid  to  begin  with  and  when¬ 
ever  you  see  them  they  either  need  a  shave 
or  their  clothes  need  pressing.  You  can  easily 
imagine  what  kind  of  an  impression  this  type 
of  man  would  make  on  a  dealer,  much  less  a 
boy  or  his  parents.” 

“Divide  your  country  territory  into  districts 
or  zones  and  place  one  of  your  road  men 
permanently  in  charge  of  each  zone.  Don’t 
shift  them  about.  By  devoting  all  his  time  to 
one  zone  a  road  man  can  keep  more  thoroughly 
in  touch  with  conditions  and  changes  that  are 
occurring  there.  He  gets  to  be  very  familiar 
and  in  close  personal  touch  with  his  agents 
and  the  results  will  be  greatly  to  your  ad¬ 
vantage. 

“Keep  your  agents  enthusiastic  and  building 
u|i  their  sales  by  offering  cash  and  other  prizes 
and  by  the  use  of  contests.  Promote  new 
business  by  clean  legitimate  methods  but  put 
the  taboo  on  the  use  of  premiums  and  the 
clap  trap  schemes  so'  much  in  use  on  some  of 
our  large  papers.  Schemes  of  this  kind  bring 
in  a  quick  rush  of  business  but  it  is  never 
permanent. 

“Most  large  dealers  do  not  like  to  show  any 
partiality  to  any  one  paper  for  fear  of  getting 
in  wrong  with  the  others,  but  you  can  get  good 


results  by  doing  your  promotion  «oik 
among  the  boys  whom  the  de^cn 
card  record  of  every  agency  bo, 
you  supply  direct  should  be  kept  on  file 
office.  " 

“Have  the  contests  which  you 
the  large  agencies  started  off  by 
road  man.  Don’t  leave  it  to  the  j,,-' 
handle.  Follow  the  contest  up  closelj  ^ 
letter  each  week,  telling  the  participi^ 
to  go  about  securing  new  business  ami 
them  to  greater  efforts.  The  road  mao  S 
step  in  each  week  and  have  a  personal  talk, 
every  boy  in  the  contest.  A  proposhioo 
dealer  at  such  a  time  to  get  him  to  coo-J 
in  pushing  along  the  contest  is  good. 

“A  bonus  of  say  50%  to  the  ajeiii! 
increased  sales  will  bring  in  good  bma 
This  works  well  for  about  two  or  three  r- 
until  it  gets  too  hard  for  the  agent  toe 
any  further  increase. 

“An  offer  to  pay  your  agents  a  certain, 
for  each  copy  that  they  increase  will  c 
in  new  business  from  those  dealers  *k 
slow  to  increase  for  fear  that  they  mat. 
a  few  copies  left  over  on  their  stanih.  { 
often  find  they  can  sell  the  additional  r- 
and  the  increase  is  allowed  to  stand  pej 
ently. 

“A  special  edition  for  certain  towu  i 
enable  your  canvasser  to  introduce  youtj 
into  many  more  new  homes  than  it  wet- 
possible  to  do  in  any  other  way. 

“When  you  find  a  town  that  has  fallen  h 
go  there  with  one  of  your  road  men. 
up  well  and  determine  about  how  many  a 
you  think  it  should  sell.  Figure  out  vbx 
increase  would  be  worth  to  you  and  nal 
proposition  to  your  agent  to  pay  him  Ua 
as  a  prize  if  he  will  put  your  sale  np  a 
stipulated  figure.  Usually  he  will  find . 
way  to  do  it.  If  not,  he  will  be  sure  to  i 
some  increase  anyway. 

“If  you  are  not  getting  the  busines 
should  from  any  of  your  big  towns  and  a 
locate  the  right  sort  of  agent  to  handle  i 
paper  on  a  commission  basis,  why  not  p; 
a  salaried  agent  to  represent  you  there 
have  experimented  in  this  respiect  and  li- 
suits  so  far  attained  have  greatly  £i.s 
our  fondest  expectations. 

“It  is  an  excellent  plan  to  have  a  catdie 
of  every  town  in  which  you  circulate 
card  should  give  information  regardinp. 

(Continued  from  Page  34) 


¥■ 


Let’s  Pool  Our  Energies! 


OF  course  the  first  aim  of  every  newspaper  advertising  man  is  to  de 
velop  maximum  space  for  his  own  publications,  but  at  the  same  tint 
let’s  pull  together  for  our  common  good.  Let’s  pool  our  energies  to  dt 
velop  more  national  newspaper  advertisers,  starting  in  our  own  colurani 


Of  the  products  represented  in  Baltimore  by  Howard  E.  Jones  aK 
Company,  Mr.  IL  P.  Strasbaugh  of  Aberdeen,  Md.,  is  right  here  alons 
side  of  us,  and  we  certainly  ought  to  be  able  to  convince  him  that  his 
Sugar  'Corn,  which  Howard  E.  Jones  &  Co.  are  pushing  with  the  Balti¬ 
more  dealers,  would  go  over  immensely  better  if  with  newspaper  adverti;- 
ing  it  were  similarly  pushed  with  Baltimore  consumers. 

Likewise  Sunsweet  Tomato  Catsup  from  Seaford,  Delaware,  so  do* 
to  us  that  we  can  certainly  get  to  Messrs.  Greenbaum  Bros,  and  pre® 
the  advantages  their  Catsup  would  enjoy  if  it  were  advertised  through  Tbt 
NEWS  and  The  AMERIC.\N  which  have  an  intensified  circulation « 
more  than  187,000,  daily  and  Sunday,  reaching  practically  every  buyin! 
home  in  Baltimore,  covering  Maryland  and  going  into  nearby  portion' 
of  the  adjoining  states. 


The  rest  of  the  Jones  &■  Co.  line  includes  Danish  Pride  Evaporated 
of  the  Danish  Pride  Milk  Products  Co.,  Sheboygan.  H’is.,  Excelo  Cake  Mix 
turc,  tnanufactitred  by  E.  C.  Gatlin  Co.,  Kansas  City.  Sardines  put  y 
E.  A.  Holmes  Packing  Co.,  EastPort,  Me.,  Magic  Chef  Vegetables  of  the  Mw- 
consin  Distributing  Co.,  Milivaukee,  American  Maid  Grape  Jam  of  the  r«» 
Dc  Laney  Co.,  Brocton,  N.  Y.,  and  Cal-Gro  Yellove  Cling  Peaches  the  prodnd 
of  the  California  Growers  Association,  Los  Angeles.  These  firms  are  farther 
array  from  us  and  while  every  one  of  their  products  could  enjoy  greater  re¬ 
turns  if  gix'en  substantial  advertising  support,  newspapers  closer  to  them,  and 
who  find  their  goods  in  even  greater  z>olume  in  their  nearer  markets,  aw 
doubtedly  be  able  to  do  more  intensive  constructive  xvork  zvith  them  than ^ 
can  at  our  jfreater  distance  away.  The  ^oint  is  that  if  ire  all  share  in  thu 
dei'elopment  work  more  national  advertising  will  be  developed  in  newspaptn 
and  we  will  all  get  more. 


THE  BALTIMORE  NE:>VS 

Evening.  Daily  And  Sunday.^ 

e  Baltiinffre jVnimcjml 

Morning.  Daily  And  Sunday. 


DAN  A.  CARROLL 
Eiitnu  RepreKDlilive 
ISO  Nasuu  SireM 
New  York 
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William  Allen  White 

Special  Correspondent  of  the  United  News 

ON  A  BUSINESS,  INDUSTRIAL  AND  POLITICAL  SURVEY  OF 

THE  MIDDLE- WEST  AND  EAST 


A  GREAT  REPORTER  ON  THE  BIGGEST  STORY  OF  THE  DAY 

Starting  May  I ,  copyrighted  stories  by  Mr.  White  will  appear 
exclusively  in  the  United  News  wire  report  from  the  principal  cities 
of  the  Middle-West  and  East. 

From  Washington  Mr.  White  will  give  his  observations  on  the 
work  of  the  new  Administration. 


United  News 


United  Press  Associations  Headquarters 


World  Building:,  New  York 
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TWO  NEW  TABLOID  DAILIES  FOR  BOSTON 
ONE  FOR  NEW  YORK,  IS  RUMOR 

Hearst  Buying  Machinery  for  Both  Cities — Chicago  Tribune  May 
Invade  Hub— Flattery  Says  Boston  Record  May 
Change  Han4s  May  1 


¥T  seems  quite  certain  now  that  the 
New  York  and  Boston  newspaper 
fields  are  in  line  for  enlargement,  nu¬ 
merically  speaking,  both  new  ventures 
emanating  from  the  sanctum  of  William 
Randolph  Hearst,  who,  it  is  understood, 
has  purchased  several  new  presses  more 
than  one  of  which  have  already  been 
completed.  The  drives  for  the  new 
presses  have  already  been  ordered  and' 
partly  completed. 

Two  or  more  of  the  new  machines 
are  manufactured  to  turn  out  “tabloid”- 
size  newspapers,  one  of  which  has  been 
built  for  New  York  and  the  other  for 
Boston.  The  proposed  new  New  York 
daily  is  to  be  published  in  the  afternoon 
and  evening,  while  the  new  Boston 
daily,  also  “tabloid”  size,  is  to  enter  the 
morning  field. 

William  Randolph  Hearst  may  not  be 
alone  in  his  entrance  on  the  Boston 
newspaper  horizon  with  an  illustrated 
daily,  for  .success  has  so  favored  the 
New  York  News,  which  has  run  up  a 
circulation  of  over  400.000  in  less  than 
two  years,  that  it  is  rumored  from  no 
idle  source  that  the  Chicago  promoters 
of  this  daily  are  to  enter  the  Boston 
field  with  a  similar  enterprise. 

The  New  York  News  has  “bucked” 
the  field  now  for  nearly  two  years  and 
any  new  paper  published  along  these 
lines  will  naturally  profit  by  the  mis¬ 
takes  and  experience  of  the  News, 
which  has  proven,  at  lea.st  in  New 
York,  that  England  is  not  the  only 
country  in  which  an  illustrated  daily 
paper  can  .flourish. 

Two  A.  P.  Memberships 

It  has  been  known  for  some  time 
that  Mr.  Hearst’s  official  agent  has  beeft 
dickering  with  M.  Douglas  Flattery, 
president  of  the  Boston  Evening  Rec¬ 
ord,  for  the  purchase  of  this  daily. 
Neither  has  Hearst  had  this  field  to 
himself,  for  Mr.  Flattery  has  received 
several  offers  for  the  sale  of  the  Rec¬ 
ord,  but  to  date  he  has  received  no 
proposition  '  attractive  enough  to  urge 
its  sale. 

Mr.  Flattery  states  at  this  writing 
that  the  Record  has  not  yet  been  sold, 
although  he  expects  matters  to  come  to 
a  head  around  May  1st,  when  it  is  prob¬ 
able  the  Record  management  will 
change  hands.  The  consummation  of 
this  proposed  deal  by  Hearst  would 
allow  Mr.  Hearst  to  use  the  Record’s 
.Associated  Press  membership  for  the 
Boston  .American,  and  the  Advertiser 
membership,  which  paper  he  purchased 
several  years  ago  from  the  Record,  for 
the  new  morning  illustrated  paper,  in 
addition  giving  him  a  plant  in  which  to 
publish  the  new  paper. 

If  Mr.  Flattery  does  sell  the  Record, 
one  of  the  most  versatile  characters 
ever  connected  with  the  newspaper 
business  will  drop  this  line  of  endeavor. 
Mr.  Flattery  is  the  master  of  easily 
half-a-dozen  major  professions.  When 
you  call  on  a  newspaper  owner  and  edi¬ 
tor,  and  find  that  he  has  been  a  soldier, 
an  opera  conductor,  composer,  author, 
playwright,  doctor,  lawyer,  a  business 
man  with  his  finger  in  all  kinds  of  real 
estate  and  industrial  matters,  a  man 
who,  at  fifty,  can  disarm  his  opponent 
with  the  foils,  and  whose  dominant  in¬ 
terest  today  is  the  study  and  the  com¬ 
bating  of  malignant  diseases,  you  have 
M.  Douglas  Flattery. 


Mr.  Flattery  has  just  returned  from 
Washington,  where  he  outlined  to 
President  Harding  a  concrete  plan  for 
a  co-ordination  of  medical  research 
work  in  which  the  President  has  ex¬ 
pressed  the  keenest  interest.  At  the 
President’s  request,  Mr.  Flattery  will 
prepare  a  brief  and  send  it  to  the  White 
House,  that  the  President  and  some  of 
his  associates,  notably  Gen.  Charles  E. 
Sawyer,  may  examine  the  details  at  their 
leisure. 

For  the  Public’s  Service 

Mr.  Flattery,  who  is  managing  direc¬ 
tor  of  Loew’s  theatre  enterprises,  chair¬ 
man  of  the  board  of  the  Murray  & 
Tregurtha  Corporation,  manufacturers 
of  marine  engines ;  president  of  the 
Old  Colony  Woolen  Mills  Company; 
director  of  the  Miami  Fisherie.s  Com¬ 
pany  and  a  director  in  various  financial 
institutions,  endowed  the  radium  clinic 
at  Carney  Hospital  and  also  donated 
the  laboratory  building;  he  endowed  a 
fund  of  $500  yearly  and  a  gold  medal 
at  Harvard  for  the  most  important  dis¬ 
covery  in  any  part  of  the  world  in  the 
preservation  of  health  and  the  preven¬ 
tion  of  disease,  and  h6  also  endowed 
the  Flattery  Fellowship,^  in  Research-- 
Medicine  df  the  Harvard.  Medical 
School.  In  addition  he  recently  has  en¬ 
dowed  a  research  ,  fellowship  known  as 
the  M.  Douglas  Flattery  Foundation  in' 
the  University  of  'Lyons,  France. 

It  is  a  fundamental  of  the  Flattery 
system  that  the  scientific  information 
gleantd  by  his  investigators  shall  be 
communicated  to  .  the  public  at  the 
farliest  possible  moment  and  in  such 
form  that  the  layman  may  understand 
it 'and  appreciate  its  value.  ' 

The  plan  Mr.  Flattery  has  in  mind 
contemplates  a  co-ordination  of  re¬ 
search  work  by  the  various  colleges  and 
research  organizations,  under  the  super¬ 
vision  of  a  small,  unpaid  commission; 
and  a  Federal  appropriation  to  be  dis-  ' 
bursed  where  necessary  to  aid  the  work 
and  also  for  the  payment  of  cash  prizes 
to  investigators. 

Fevir  men  have  led  as  varied  a  life  as 
Mr.  Flattery.  When  15  he  ran  away 
from  his  home  in  Dungarvan,  Ireland, 
to  join  the  army,  for  he  had  been  read¬ 
ing  Dumas,  and  had  an  idea  of  becom¬ 
ing  a  d’Artagnan.  He  had  one  serious 
disqualification  for  enlistment,  however. 
In  a  fight  a  brick  had  hit  him  in  the 
eye,  and  that  eye  was,  and  to  this  day 
is,  blind. 

A  Sabre  Champion 

Flattery  had  10  shillings  in  his 
pocket.  He  got  hold  of  the  recruiting 
sergeant. 

“Now,  look  here,”  he  said.  “I’ve  got 
10  shillings  and  I  want  to  join  the  army. 
When  you  put  your  fat  hand  over  my 
eye,  and  the  doctor  asks  me  to  count 
the  dots  on  the  chart  with  the  other 
one,  you  tap  me  with  your  finger  on  the 
back  of  my  head  the  number  of  dots, 
and  if  I  get  by,  the  10  shillings  is 
yours.” 

And  the  10  shillings  changed  hands. 

He  then  commenced  sabre  drill.  It 
is  a  fact  that  within  two  years,  “though 
my  form  was  rotten  bad,”  he  stated, 
“never  having  had  a  good  teacher  in 
the  elegance  of  the  art,”  he  took  the 
•prize  for  the  best  swordmanship  in  the 
British  army. 


In  speaking  of  his  aptness  for  doing 
so  many  things.  Mr.  Flattery  states : 
“Master  your  subject  at  the  very  be¬ 
ginning.  Know  what  you  are  doing, 
and  why.  After  that  give  the  details 
to  an  able  deputy  and  leave  him  alone, 
once  he  understands  your  wishes,  to 
work  them  out  in  hfs  own  way. 

“For  example,  before  I  bought  my  au¬ 
tomobile.  I  took  the  course  at  the  "Y.  M. 
C.  A.  Before  I  drove  the  machine  or 
hired  a  chauffeur  I  had  taken  it  to 
pieces  and  put  it  together  again. 

Stud  Poker  Best  Education 

“When  I  saw  what  a  hold  the  mov¬ 
ing  pictures  were  gaining  on  the  atten¬ 
tion  of  the  American  people  and  decided 
to  install  them  in  certain  of  my  theatres 
I  employed  a  man  to  come  to  my  office 
who  spent  two  hours  a  day  with  me 
until  I  knew  every  practical  detail  of 
the  business. 

“That’s  my  idea  of  self-education. 

“This  education  business.  While  at¬ 
tending  a  Harvard  Club  dinner  in  New 
York,  a  professor  on  either  side  of  me 
began  an  argument  relative  to  the  best 
system  of  education,  the  Cambridge 
(England)  or  the  Oxford,  and  they 
asked  me- what  I  thought. 

“I  answered : 

‘“Gentlemen,  if  you  really  want  my 
opinion,  here  it  is.  The  best  thing,  the 
most  important  thing,  in  my  thought  for 


young  gentlemen,  in  college,  and  p#. 
ticularly,  let  us  say,  in  the  junior  anj 
senior  years,  is  a  course  in  stud  pole' 

“They  laughed,  hut  I  didn’t  sij , 
wholly  in  fun.  ,A  young  fellow  flu 
plays  poker  has  to  think  hard  a,; 
quick.  He  has  to  judge  men, 
tlie'  situation,  and  act  on  it.  He  has  ? 
tell  what  is  in  his  hand,  and  bid  i, 
what  is  in  his  opponent’s.  He  has  *. 
know  .strategy  and  human  nature.” 

It  is  problematic  what  other  lints  > 
endeavor  Mr.  Flattery  will  enter  j 
years  coming,  for  he  himself  says  i 
always  is  open  to  suggestions. 

“There  are  only  two  things  I’ve  nev; 
wanted  to  be.  One's  an  actor.  Ts 
other’s  a  preacher.” 

Detroit  to  Advertise  for  Touriiti 

Detroit,  April  19. — A  nation-widepfl 
licity  campaign  is  being  launched  bya 
Detroit  Convention  and  Tourists’  & 
reau.  .A  budget  of  $40,000  has  he 
decided  on  for  advertising  space  k. 
ing.  - 

New  Machines  in  New  Jertsy 

Intertype  machines  have  recently  be 
installed  in  the  following  New  Jtr; 
newspaper  offices ;  Ocean  City  Sentis 
Bridgeton  Evening  News,  Atlantic  C; 
Gazette-Review,  Freehold  Traasn 
and  Long  Branch  Daily  Record. 


JOB  WELL  DONE 


7^HE  work  of  welding  The  Sun 
and  The  New  York  Herald  into 
a  single  entity  (now  The  New 
York  Herald)  has  been  com¬ 
pleted.  It  stands  out  as  the  most 
successful  amalgamation  of  news¬ 
papers  in  the  history  of  journalism. 


Advertising  space  in  The  New  York 
Herald  has  been  sold  on  the  basis 
of  200,000  circulation.  The  Post 
Office  Statement  of  April  1st,  1921, 
shows  net  paid  circulation  of 
202,088 — more  than  the  combined 
net  paid  circulation  of  the  two 
papers  when  amalgamated. 

On  contract,  the  present  general 
advertising  rate  in  The  Herald 
averages  about  40%  less  than  the 
combined  rate  of  the  two  papers 
when  amalgamated. 

Since  the  amalgamation.  The  New 
York  Herald  has  carried  more  Dis¬ 
play  advertising  than  any  other  New 
Yoric  Morning  Newspaper,  with  one 
exception). 


THE  NEW  YORK  HERALD 
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in  the  First  Three  Months  of  1921 

THE  PITTSBURG  PRESS 

Published  Nearly 

SIX  MILLION  Advertising 

(Exact  Measurement  5,786,830  Agate  Lines) 

Demonstrating  that  THE  PRESS’  field  is  the 
most  productive  of  results  to  advertisers  in 
the  world  today. _ 

In  the  nine  months’  period  Ending  March  31,  1921,  THE  PRESS  made 

30%  Gain  in  Circulation 


Which  we  believe  is  the  largest  percentage  of  increase  in  circulation  of  any  metro¬ 
politan  newspaper  in  the  United  States,  and  further  increasing  THE  PRESS’  over¬ 
whelming  lead  over  all  other  Pittsburg  daily  and  Sunday  newspapers. 

Average  Daily  ••  ee  'i.AA  Average  Sunday  iha  '^Z.A 

For  March . For  March . A  / 

(From  April  1,  1921,  Government  Circulation  Report) 

This  is  a  recoil  achievement  in  view  of  the  fact  that 
no  artificial  circulation  promotion  schemes  were  employed — 
such  as  premiiuns,  contests,  prizes,  canvassing,  etc.,  and  in 
view  of  the  drastic  newsprint  conservation  measures  in  force 
— such  as  non-allowance  of  returns,  no  extra  editions,  no  free 
lists,  limiting  editions,  etc. 

THE  PRESS*  great  increase  in  circulation,  therefore, 
is  the  result  of  NATURAL  GROWTH,  due  to  the  ev«r-in- 
creasing  RECOGNITION  OF  ITS  SERVICE  to  the  public. 


In  Pittsburg  Everybody  Reads  THE  PRESS 


GREATEST  RESULT  GETTER 

Member  A.  B.  C, 


THE  PITTSBURG  PRESS 


O.  S.  HERSHMAN, 
President-Editor 
H.  C.  MILHOLLAND, 
Vice  Pres.-Adv.  Mgr. 


Eastern  Representative, 
I.  A.  KLEIN, 
Metropolitan  Tower, 
New  York 


Western  Representative, 
GLASS  &  IRVIN, 
Wrigley  Bldg., 
Chicago 
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The  Friday  Night  Leased  \ 

the  Consolidated  Pre 
Dominant  Place 


Ten  Thousand  Miles  of  Leased  Wire  have  been  added 

been  contracted  for  by  Sunday^  Newspapei 


WHY? 


Because  articles  mailed  a  week  or  ten  days  in  advance  of  publicatiooi 

the  demand  for  features  of  the  news  as  they  occur.  This  demandi  edala 
economies  of  a  leased  wire  system. 

Because  this  service  does  not  duplicate  any  of  the  Saturday  night  seni  > 

Because  the  entire  report  of  fifteen  thousand  words  is  ready  for  compi  'riday 
it  comes  from  the  wire  or  early  Saturday.  It  means  early  copy. 

Because  in  the  foreign  as  well  as  the  domestic  dispatches  the  news  ela  idomii 

Because  the  Consolidated  Press  Association’s  dispatches  are  carefui  dand 
written. 


A  Fifteen*thousand  Words  Report  including  Dispm 


Rene  Viviani — 


William  Bird — 


Former  Premier  of  France  returning  from  a  month’s  visit  to  America  will 
resume  his  weekly  dispatches  by  cable  from  France.  What  he  reveals  as  the 
international  situation  develops  will  be  of  intense  interest. 


An  American  newspaper  man  who  is  winning  fame  for  his  clear-lxM 
simply  written  and  wonderfully  interpretative  dispatches  from  Europe’ii 
moil.  Mr.  Bird  has  a  “roving  commission.”  His  dispatches  come  from  Pi 
from  London,  or  Rome,  or  Madrid. 


George  N.  Barnes — 

\  member  of  the  British  War  Cabinet  and  of  the  British  peace  delegation, 
Mr.  Barnes  enjoys  today  the  confidence  of  the  government  in  power  and 
also  of  the  Labor  Party  which  is  fighting  Lloyd  George.  He  is  a  balance 
wheel  of  conflicting  interests  in  England  and  is  a  forceful  writer. 


Stuart  West — 


Financial  editor  of  the  New  York  Globe  and  a  recognized  authoril! 
financial  affairs  since  1897.  He  has  covered  every  big  event  in  the  wili 
finance  in  the  fast  twenty  years  and  is  an  expert  in  analyzing  market  a 
ditions  and  the  outlook  from  week  to  week. 


Maximilian  Harden- 


Harden  Colfax — 

The  pseudonym  employed  to  cover  the  activities  and  best  thought  of  a  p 
of  business  experts,  who  are  following  the  trend  of  affairs  not  only  in 
ington  but  in  New  York,  Chicago,  St.  Paul,  San  Francisco,  and  other  ta 
centers. 


By  the  series  of  brilliant  dispatches  he  has  sent  to  Consolidated  Press  papers 
this  year  Mr.  Harden  has  added  immeasurably  to  the  world-wide  reputation 
he  already  had  as  Germany’s  foremost  publicist.  His  was  the  pen  the  Kaiser 
could  not  silence  in  the  grim  days  of  war.  It  is  just  as  fearless  in  depicting 
the  conditions  of  today  in  Germany. 


Ralph  Barton — 


Devotes  himself  largely  to  the  laboring  man  in  the  news,  the  toil«  h ! 
fields,  and  the  great  mass  of  workers.  His  writings  on  labor  conditio* 
the  controversy  as  to  the  open  and  the  closed  shop,  on  co-operative  dern 
ments  in  the  field  of  labor,  and  on  farm  conditions  and  interests,  m 
accurate  as  they  are  convincing. 


EXCLUSIVE  Franchise  to  only  one 


Consolidated 


ROBERT  B.  McCIi  Bi 


Jay  Jerome  Williams,  Eastern  Superintendent 
Eleventh  Floor,  World  Building,  New  York 


Executive  Offices  —  Com  mt 
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fe  Service  of 
Association  has  won  a 
the  Sunday  Newspaper  Field 


System 
practically 

'led  to  'satisfy 
j  alone  by  the 

Friday  night  as 

^dominates, 
and  are  well 


since  the  First  of  this  year.  The  l^ryice  has 
Every. State  from  Coast  to  Coast 

Because  in  sports  as  well  as  finance,  business,  national  politics,  international  affairs,  humor, 
women’s  news,  the  dispatches  possess  a  human  element  which  make  them  appeal  to 
readers  of  all  classes  in  any  community. 

Because  the  service  has  already  had  many  scoops  in  interpreting  accurately  and  intelligently 
the  news  of  the  world  or  forecasting  the  trend  of  events  in  business,  the  realm  of  sport, 
politics,  government  and  international  diplomacy. 

Because  the  rates  of  the  Consolidated  Press  Association  are  reasonable  and  cover  all  costs  for 
delivery  and  service. 


8  by  the  following  Staff  of  Distinguished  Reporters: 


Betty  Baxter — 

Chronicler  of  Washington  Society.  Her  letters  each  week,  covering  every 
phase  of  the  many-sided  social  life  of  the  National  Capital,  are  written  in  a 
hreezy,  gossipy  vein  which  gives  the  reader  an  intimate  contact  with  the 
personages  and  personalities  in  Washington. 

Jeuie  Henderson — 

No  newspaper  feature  in  years  has  scored  such  a  tremendous  success  as 
“Seven  Days  in  li’l  ol’  New  York,”  wired  out  of  Gotham  every  Friday  night 
and  giving  the  most  easily  read  story  of  the  week’s  events  that  one  can  imagine. 
Jessie  Henderson  never  fails  each  Sunday  morning  to  give  all  of  America  a 
good  sound  laugh  at  the  expense  of  our  hectic  metropolis — so  verdantly  green 
in  its  many  ways  of  wisdom. 


Robert  C.  Benchley — 


Associate  editor  of  “Life”  and  one  of  the  foremost  humorists  of  America,  Mr. 
Benchley,  takes  each  week  an  outstanding  piece  of  news  and  renders  an 
interpretation  of  it  from  his  own  humorous  point  of  view.  His  recent  sup¬ 
positious  interview  with  Dr.  Einstein  on  “relativity,”  and  his  opening  of  the 
baseball  season,  depicting  the  game  as  directed  from  the  grandstand,  have 
been  newspaper  classics  in  their  own  particular  field. 


Robert  T.  Small — 

A  nationally  known  reporter  whose  assignments  of  the  last  twenty  years  have 
taken  him  to  many  parts  of  the  world.  He  is  one  of  the  clearest  and  most 
graphic  writers  in  American  journalism.  Friend  and  confidant  of  many 
Presidents  and  men  of  power  politically,  he  writes  timely  dispatches  on 
national  events  with  the  sureness  of  competent  knowledge  and  a  background 
of  wide  experience. 

Elizabeth  King  Stokea — 

Regarded  as  one  of  the  ablest  reporters  developed  in  the  last  few  years.  Miss 
Stokes  writes  of  national  politics  from  the  viewpoint  of  the  woman.  It  is 
not  the  viewpoint  of  feminine  prejudice,  but  of  a  vision  which  gives  to  woman 
the  place  she  has  won  in  the  councils  of  the  nation. 

Lawrence  Perry — 

One  of  the  best  posted  writers  on  all  varieties  of  sport.  He  has  a  style  that 
is  readable  and  distinct.  Lawrence  Perry’s  dispatches  are  distinctive  for  he 
lives  in  an  atmosphere  of  professional  and  amateur  sports  the  year  ’round. 

Walter  Camp — 

While  accepted  everywhere  as  the  final  authority  on  football,  Walter  Camp 
writes  in  a  sport  field  as  wide  as  the  country  itself  and  comprehensive  enough 
to  take  in  every  possible  phase  of  games  in  the  great  outdoors.  His  dominant 
position  as  a  sport  writer  goes  right  around  the  clock  of  the  seasons. 


aper  in  each  city.  For  rates  address 

Business  Manager 


ss  Association 


Bulldlnst,  Washington,  D.  C. 


Horace  Epes,  Western  Superintendent 
Fourth  Floor,  Dafly  Nevrs  Building,  Chicago 


Wallace  B.  Farrington  Comes  All  Way  To  New  York  Conventions 
From  Honolulu — Endorsements  Being  Recrived  Daily 
From  All  Parts  of  World 


American  Newspaper  Publishers’  per  cent  of  the  press  associations  of  the 
Association  and  the  Associated  Press  United  States  and  foreign  countries 
both  have  been  formally  invited  to  have  have  reported  election  or  appointment 
representatives  at  the  Press  Congress  of  their  delegates, 
of  the  World  in  Honolulu.  October  4  In  cases  where  the  formal  invitation 
to  14,  1921.  Herbert  L.  Bridgman,  the  to  representation  was  not  received  by 
Brooklyn  Standard  Union,  already  has  the  officials  of  an  organization  of 
been  appointed  a  delegate  by  the  A.  X.  newspaper  men,  a  letter  to  President 
P.  A.  and  others  will  be  named  later,  Williams  w 
probably  immediately  during  the  annual  system  of  representation.  1 
convention.  and  advertising  association  is  entitled 

Wallace  B.  Farrington,  chairman  of  to  five  voting  delegates  for  every 
the  Hawaiian  committee  on  arrange-  twenty  members  on  its  roster, 
ments  and  publisher  of  the  Honolulu  If  election  of  delegates  is  being  de- 
Star-Bulletin,  is  in  New  York  to  at-  layed  until  the  regular  annual  meeting 


NO  THIRD  TERM  FOR  KARGER  turned  over 'a  new  leaf  and  fixed  a 
•ill  bring  the  details  of  the  special  rate  of  one-fourth  the  regular 

Every  press  Barry  Head*  Standing  Committee,  rate,  for  all  such  notices. 

With  Henning  at  Secretary  p^r  ^ri  article  on  the  subject  contri- 

(srccial  to  Editor  &  Publisher)  ^f  the  Hawk- 

W  ASHiNGTON,^  .\pril  21. — The  third  Eye,  Mr.  Waite  points  out  the  very  im- 
term  rule  was  approved  here  this  week  portant  fact  that  although  the  instittt-'i 
when  the  new  Standing  Committee  of  tions  under  the  old  arrangement '  paid! 
association,  notification  Correspondents  met  for  organization  nothing  for  the  service  rendered  the  ex- 

of  such  delay  will  be  for  the  period  of  the  Sixty-Seventh  pense  had  to  be  met  by  the  rate  chargei 

President  Williams.  Congress.  Gus  J.  Karger,  of  the  Cin-  rei^lar  advertisers.  In  other  words  if] 
for  election  to  member-  cinnati  Times-Star,  was  re-elected  as  part  of  the  public  gets  its  advertisingj 
ing  received  from  jour-  chairman  of  the  Committee,  making  for  free,  the  remaining  pbrtion  mi^t  be] 
members,  and  the  exec-  his  third  term.  charged  enough  to  make  up  the  de- 

!  announces  it  will  be  Mr.  Karger  declined  to  serve  for  an-  ficiency. 

onsideration  to  further  other  two-year  period,  and  tendered  his  Concerning  the  new  policy  Mr.  Waitt 

de  in  this  manner.  In  resignation  as  chairman.  He  expressed  gays : 

)erson  for  membership,  his  appreciation  of  such  an  indorse-  ...  •  ,  i 

with  the  profession  ^ent  of  his  service  in  behalf  of  the  ,  Where  this  innovation  has  been  tr|e(^ 
in  full.  press  galleries  of  Congress,  especially  the  churches  are  the  gainers  by  it.  They 

rre..  Ha.  No  Due.  that  his  renomination  was  moved  by  prosper  as  well  or  better,  financially  and 
'  ,  ,  .  .  .  the  two  new  members  of  the  Standing  retain  their  self-respect  ifi  that  they  pay 

a  number  of  inquiries  Committee  Rov  A  Roberts  of  the  ^t)r  their  advertising  on  the  same  basis 
ership  dues  in  the  Press  Kansas  City  Star,  and  Robert  Barry,  of  ‘^ey  pay  for  fuel,  and  Hght  repair^ 
ecutive committee  has  di-  ,  ,  ,  , .  „  ...  .  j  insurance  and  janitor  work.  The  busi- 

ident  to  announce  posi-  Philadelphia  Public  Ledger.  churches  recognize  the 


Until  You  KNOW  Our 

Weekly  Business  Review  Page 


You  cannot  appreciate  its  monetary  and 
prestige-making  value  to  your  paper. 

'"PHE  Briggs  Business  Page  is  a  permanent  weekly 
^  feature.  It  carries  nearly  1 0,000  lines  of  local 
display  per  month  from  your  best  manufacturers  and 
wholesale  merchants.  We  sell  it  and  our  service 
department  keeps  it  sold. 

CXir  solicitors  are  reliable ;  our  solicitation  is  clean ; 
we  make  friends  for  you ;  we  create  revenue  for  your 
Saturday  or  Monday  editions. 

An  increasing  list  of  leading  publishers  are  willing 
to  speak  for  us.  Some  of  them  have  been  clients 
of  ours  for  5,  10,  1 5  to  20  years. 

We  employ  no  strong  arms  or  hundred  per  cent 
boys;  we  have  helped  to  drive  them  out.  And  while 
doing  it  have  built  up  a  business  as  legitimate  and  as 
permanent  as  yours. 

We  will  be  glad  to  send  samples  and  references. 


A  final  statement  of  the  basis  on  will  receive  the  benefit  of  concessions 
which  concessions  will  be  granted  dele-  secured  for  official  delegates  represent- 
gates  cannot  be  made  now,  but  this  jug  press  associations  or  states.  Some 
much,  Mr.  Farrington  says,  is  practi-  misunderstanding  has  arisen  over  this 
cally  assured:  point.  The  reason  for  the  appointment 

Delegates  will  find  it  easily  possible  of  such  official  delegates  is  to  insure  the 
to  make  the  trip  from  Chicago  to  Hon¬ 
olulu,  attend  all  the  sessions  of  the 
Congress,  enjoy  all  the  entertainments 
provided  in  the  Hawaiian  Islands,  take 
at  least  the  one  major  excursion  to 
Hilo  and  the  famous  volcano,  Kilauea, 
on  the  Island  of  Hawaii,  and  return  to 
Chicago  at  a  maximum  financial  outlay 
of  less  than  $500.  This  amount  will 
include  meals  en  route  and  in  Hawaii, 
excellent  hotel  accommodations  in  Hon¬ 
olulu,  and  perhaps  another  extensive 
side-trip  of  great  interest.  As  delegates 
live  nearer  Honolulu  they  will,  of 
course,  find  the  expense  of  the  journey 
lessened. 

Membenkip  Growing  Fart 

Mr.  Farrington  will  remain  on  the 
mainland  a  month  or  six  weeks  to  com¬ 
plete  arrangements  for  the  meeting. 

Membership  in  the  Press  Congress  is 
being  increased  daily  through  the  elec¬ 
tion  of  delegates  to  represent  press  as¬ 
sociations  and  the  appointment  by  gov¬ 
ernors  of  delegates  to  represent  the  sev¬ 
eral  states  of  the  United  States.  A  ma¬ 
jority  of  the  governors’  appointees  have 
been  reported  to  the  office  of  President 
Williams,  at  the  University  of  Missouri, 
five  being  appointed  as  the  official  rep¬ 
resentatives  of  each  state.  A  smaller 


UNSEEN 

POWER 


Thomas  W.  Briggs  Co 


operating  in  United  States  and  Canada 

Home  Office,  Memphis,  Tenn. 
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GILMAN,  NICOLL  &  RUTHMAN 


SPECIAL  REPRESENTATIVES 


ANNOUNCING  THE  OPENING  OF  OUR 

BOSTON  OFFICE 


On  May  First  we  will  formally  open  our 
Boston  Office,  in  charge  of  Mr.  Stanley 
Pratt.  This  step  has  been  taken  on  ac¬ 
count  of  the  ever  increasing  volume  of 
business  from  the  New  England  territory. 

We  have  opened  this  office  in  order  that 
we  may  give  our  publishers  the  same  in¬ 
tensive  service  in  New  England  that  has 
marked  our  activities  in  other  fields.  Mr. 
Pratt  has  been  placed  in  charge,  as  he  has 
been  identified  with  the  advertising  busi¬ 
ness  in  the  New  England  territory  all  his 


A.  G.  RUTHMAN 
CHICAGO 


Our  service  is  individual  to  each  paper 
represented.  To  render  such  service  we 
have  a  larger  staff  in  proportion  to  the 
number  of  papers  represented  than  any 
other  firm  in  our  field. 

Such  publishers  who  believe  they  are 
entitled  to  more  national  business  than 
they  are  now  receiving  are  invited  to  in¬ 
vestigate  our  standing,  not  only  with  pub¬ 
lishers  we  now  represent  but  also  with 
advertisers  and  agencies. 


A.  W.  STUCK 

NEW  YORK 


STANLEY  PRATT 
BOSTON 


M.  G.  ANDERSON 

CHICAGO 


C.  E.  TULLY 
NEW  YORK 


CHICAGO 


BOSTON 


NEW  YORK 


WORLD  BUILDING 


TREMONT  BUILDING 


TRIBUNE  BUILDING 
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CHILD  LABOR  LAWS  AFFECT 
CIRCULATORS 

(Continued  from  Page  26) 

agent,  his  average  monthly  draw  and  monthly 
data  on  the  sales  of  your  competitors,  the  lo¬ 
cation  of  the  town  and  the  manner  in  which 
it  can  best  be  reached  and  most  important  of 
all  it  should  give  the  character  of  the  popula¬ 
tion.  In  our  case  we  find  this  factor  to  nave 
a  considerable  bearing  on  our  sales.  The  more 
of  the  better  element  in  town  the  better  our 
paper  sells.  The  cards  should  be  checked  over 
monthly  and  letters  sent  those  dealers  who 
have  shown  an  increase. 

“In  the  smaller  towns  get  the  boy  if  you 
can  to  handle  your  paper  exclusively.  Among 
this  class  of  agents  a  catalogue,  one  issued  in 
the  spring  and  another  in  the  fall  can  be  used 
to  bring  in  new  business.  Pick  out  prizes 
that  have  a  strong  appeal  to  boys,  and  be 
as  liberal  as  you  can  in  making  your  offers  to 
them.  Don’t  expect  them  to  get  new  business 
for  little  or  nothing.  A  new  subscriber  should 
be  worth  not  less  than  from  3Sc  to  SOc  when 
secnred  throiwh  a  carrier. 

“A  cash  offer  to  the  boys  at  times  is  very 
good.  Real  money  has  a  stronger  appeal  to 
the  boys  very  often  than  anything  else  you 
can  give  them.  Send  out  a  special  offer  on 
something  new  about  each  month  to  supplement 
the  catalogue. 

“Send  out  a  sales  talk  occassionally  to  your 
boys  outlining  some  plan  whereby  they  may  be 
able  to  increase  the  number  of  papers  beit^ 
sold  in  their  town.  Never '  to  call  his 
attention  to  the  increase  in  his  profits  resulting 
from  an  increase  in  his  sale.  The  live  sort  of 
boy  is  out  to  make  alf  the  money  he  can  off 
his  route  and  you  cannot  dwell  on  that  phase 
of  the  matter  too  strongly.” 

At  the  banquet  held  last  evening, 
Hugh  Hughes,  managing  editor  of  the 
Utica  Press,  paid  a  high  tribute  to  the 
circulation  manager  and  said  that  he 
should  have  the  qualifications  of  the 
salesman,  the  traffic  manager  and  the 
big  executive,  characterizing  him  as  one 
of  the  big  factors  in  the  newspaper 
business. 

A.  W.  Cockerill,  president  of  the  As¬ 
sociation,  presided  at  all  the  sessions 
and  never  was  greater  interest  mani¬ 
fested  in  the  subjects  under  considera¬ 
tion.  All  the  men  felt  that  they  had  got 
something  that  not  only  strengthened 
them  individually  but  the  organization 
as  well.  *  •  • 

NEW  ENGLAND  ASSOCIATION 

{By  Telegraph  to  Eoitok  &  Puilishex) 

Boston,  April  21. — The  regular  April 
meeting  of  the  New  England  Associa¬ 
tion  of  Circulation  Managers  was  held 
at  the  City  Club  here  today  with  15  of 
the  44  members  present.  It  was  the 
first  meeting  under  the  new  president, 
W.  E.  Potter,  of  the  Manchester  Union- 
Leader.  J.  W.  Nolan  of  the  Springfield 
(Mass.)  Union  was  elected  a  director 
to  fill  the  linexpired  term  of  I.  M.  Ham¬ 
mond,  Jr.,  of  the  Boston  Transcript, 
whose  election  at  the  last  meeting  to 
secretary-treasurer  left  a  vacancy  on 
the  board.  A  resolution  proposed  by 
H.  M.  Wheeler  of  the  Hartford  Times, 
making  assistant  circulation  managers 
eligible  for  associate  membership  with¬ 
out  voting  power,  was  declared  uncon¬ 
stitutional  for  the  present,  and  as  Mr. 
Wheeler  was  not  present  the  resolution 
was  dropped  for  the  present.  Mean¬ 
while  assistant  circulation  managers  will 
be  welcomed  at  the  meetings. 

Papers  read  at  the  meeting  were: 

“How  can  publishers  determine  what 
kind  of  news  or  features  attract  new 
readers  and  the  best  way  to  check  up 


on  it.’*  J.  W.  Nolan;  “It  was  feasible  in 
morning  papers  to  reduce  the  number 
of  carriers  to  a  small  group  of  older 
Iwys  or  men  to  hand'e  different  sec¬ 
tions  of  the  city — each  ^roup  to  be  in 
charge  of  a  monitor  equipped  with  an 
automobile,”  R.  H.  Beach,  Springfield 
Republican ;  “Value  and  practicability  of 
using  patented  newspaper  container  for 
distributing  newspapers  to  branch  sta¬ 
tions  and  wholesale  dealers,”  was  sched¬ 
uled  to  be  delivered  by  H.  M.  Wheeler, 
who  was  absent,  but  it  was  generally 
discussed. 

“Transportation  of  newspapers — the 
advisability  of  a  newspaper  running  its 
own  garage  and  employing  its  own  re¬ 
pairmen  ;  whether  a  Ford  or  some  other 
car  is  the  best  for  a  newspaper  with 
about  30,000  circulation ;  what  are  news¬ 
papers  doing  to  reduce  the  tremendous 
cost  of  newspaper  delivery,”  was  the 
many-angled  topic  discussed  by  E.  D. 
Delehanty  of  the  Worcester  Telegram. 
“The  Child  Labor  Law  and  how  it  af¬ 
fects  the  delivery  of  daily  newspapers” 
was  the  topic  of  G.  H.  Reynolds  of  the 
New  Bedford  Standard. 

Other  papers  delivered  were :  “Mail¬ 
ing  lists,  how  orders  are  handled,  origi¬ 
nal  orders  filed  and  so  forth,”  by  F.  S. 
Hoy.  Lewiston  Sun;  “Summer  business, 
what  methods  used  to  get  it,”  ^E.  L. 
Coughlin,  Portland  Express;  “EHstribu- 
tion  of  papers  to  city  newsboys,  the  best 
way  to  supply  him  on  his  corner;  is  it 
advisable  to  establish  distributing  point 
and  place  them  in  charge  of  boys  hired 
by  the  office?”  E.  L.  Nutting,  New 
Haven  Journal-Courier. 

a  *  * 

“3-1”  CONVENTION 

(By  Telegraph  to  Editor  &  Publisher) 

Indianapolis,  Ind.,  April  20. — A  dis¬ 
tinct  impression  was  made  on  members 
of  the  “3  I”  Circulation  Managers’  As¬ 
sociation,  in  annual  convention  here  to¬ 
day,  by  John  H.  Lederer  of  the  Indiana 
Daily  Times,  who  in  his  address  said: 

“Distribution  of  newspapers  should 
show  as  reasonable  a  policy  of  admin¬ 
istration  as  that  pursued  by  any  other 
manufacturing  business  and  distribution 
cost  should  be  handled  with  as  much 
care.  The  cost  per  thousand  of  circula¬ 
tion  reflects  in  the  profit  and  loss  state¬ 
ment  of  newspapers,  just  as  the  cost  of 
any  commodity  is  reflected  in  profit  and 
loss  statements  of  the  manufacturer. 

“In  my  opinion  the  cost  distributing 
circulation  is  a  very  important  factor. 
Upon  it  depends  another  strong  influence 
in  newspaper  publishing  business  that 
retroacts  to  the  advantage  of  the  pub¬ 
lisher — namely,  the  value  of  his  circula¬ 
tion  to  advertising  clients  who  use  space 
in  his  publication  for  the  purpose  of 
developing  the  market  in  the  territory 
covered  by  the  newspaper.  The  lower 
the  cost  per  thousand  of  maintaining 
circulation  the  more  valuable  is  the  cir¬ 
culation  to  the  advertiser. 

“The  reader  that  subscribes  to  your 
paper  regularly  because  he  likes  your 
paper  is  the  more  valuable  to  the  adver¬ 
tiser.  The  subscriber  who  has  a  paper 
forced  upon  him  through  some  in¬ 


News  Bulletins 

Will  give  you  more  and  better  publicity  than  any  other  method  of  Adver¬ 
tising,  if  they  are  easily  read. 

The  Syracuse  Herald,  Syracuse  Journal,  and  the  Syracuse  Post-Standard 
are  all  posting  Clean,  Gear,  Printasing  Bulletins. 

SCOOP  the  other  papers  by  Installing  a  Printasign  Now!  Any  of  your 
office  help  can  operate  it.  Write  for  samples,  price  and  terms. 


The  Printasign  Co.  701  E.  40th  St.  Chicago,  DL 


ducement  which  costs  the  newspaper  a 
high  price  is  not  only  irresponsive  to 
the  advertiser’s  appeal  but  tends  to  in¬ 
crease  your  cost  per  thousand  distribu¬ 
tion.  He  is  not  a  valuable  reader  from 
the  advertiser’s  standpoint  and  at  same 
time  helps  to  reduce  the  black  ink  figure 
or  increase  the  red  ink  figure  in  the 
profit  and  loss  statement. 

“Neither  is.  the  transient  reader  of 
your  newspaper  a  valuable  asset  from 
the  advertiser’s  standpoint.  And  still 
we  have  newspapers  spending  immense 
amounts  of  money  to  obtain  distribu¬ 
tion  hundreds  of  miles  away  from  home 
and  beyond  the  possibilities  of  results 
to  local  advertisers.  Local  advertisers 
occupy  tbe  greater  percentage  of  the 
total  advertising  space  in  daily  news¬ 
papers.  The  regular  subscriber  who  is 
located  so  that  he  can  respond  to  the 
local  advertiser’s  appeal  is  the  reader 
that  makes  your  newspaper  a  good  ad¬ 
vertising  medium.  If  your  circulation 
is  situated  so  as  to  be  responsive  to 
your  local  advertiser  it  will  also  be  100 
per  tent  responsive  to  your  foreign  or 
general  advertisers. 

“I  have  known  of  newspapers  who  in 
eagerness  to  show  a  high  mark  figure 
in  circulation,  seemed  to  have  no  re¬ 
gard  whatever  for  money  when  it  came 
to  soliciting  rural  route  mail  subscrip¬ 
tions.  No  doubt,  each  one  of  you  has 
some  time  during  your  newspaper 
career  convinced  vourselves  that  the 


cost  of  soliciting  and  maintaining  a 
rural  route  mail  subscription  is  jIk 
highest  of  any  division  of  your  cirnih. 
tion.  .And  then  did  you  stop  to  think 
of  the  value  of  this  subscriber  to  yonr 
advertisers? 

“The  rural  route  mail  subscription  « 
the  most  expensive  to  maintain  and  tht 
least  responsive  to  the  majority  of  your 
advertisers.” 

“As  a  circulation  builder,  we  believj 
that  the  independent  system  of  car¬ 
riers  has  no  equal,”  said  Fred  V 
Schuch  of  the  Springfield  (Ill.)  Statt 
Register,  who  outlined  his  methods 
and  results  as  follows: 

“Our  system  is  not  the  independent  lyncB 
in  the  strictest  sense  of  the  word.  It  i 
what  you  might  call  the  ‘Little  Merchant  PW 
or  the  ‘Profit  Sharing  Plan.’  Our  boys  do  m 
own  their  routes,  nor  are  they  permitted  h 
carry  subscribers  outside  of  a  territory  sped, 
fied  by  the  office.  These  routes  or  territ^ 
are  leased  to  the  carriers  free  of  charge  sad 
the  boy  is  permitted  to  carry  and  derive  tie 
profits  therefrom  as  long  as  he  gives  tk 
service,  pays  his  hill  weekly  and  shows  sin 
of  aggressiveness  tending  toward  building  m 
the  list  of  subscribers.  * 

“A  recent  survgy,  revealed  that  72  of  n 
108  carriCj-s  .were  maintaining  bank  accoub 
and  20  were  carying  insurance  policies,  psyiM 
the  premiums  from  the  money  they  car^ 
from  their  routes.  So  you  see  we  are  able  u 
get  good  boys,  boys  who  will  throw  the  paper 
where  the  subscriber  wills.  Tbe  indepcndeal 
system  also  enabled  us  to  reduce  our  circsia 
tion  office  working  force  SO  per  cent 

“One  year  ago  the  State  Register  was  able 
to  show  only  54  per  cent  of  its  carrier  circs- 
lation  paid  weekly  and  less  than  one  per  test 
paid  in  advance.  Under  the  present  systci 
95  per  cent  of  the  carrier  circulation  and  97 

(Continued  on  Page  38) 


Only  character  can 
give  lasting  value  to  a 
newspaper.  For  more 
than  a  generation,  The 
Minneapolis  Journal 
has  been  known  as  a 
clean,  plain-spoken, 
interesting  and  service¬ 
able  newspaper,  finely 
representative  of  the 
people  who  read  it. 
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The  Times-Star  Leads  in  Cincinnati 
by  Larger  Margins  Than  Ever  Before 

Most  space  buyers  and  advertising  managers  know  the  supreme  position  of  the  Times-Star  over  all  other  me¬ 
diums,  Daily  or  Sunday,  in  this  territory,  either  in  Cincinnati  or  within  the  trading  radius — but  all  space 
buyers  want  to  have  the  story  fresh  in  their  minds.  These  figures  are  for  your  consumption  and  information — 
display  lineage  only  is  given.  We  do  not  lump  classified  with  display,  but  we  do  include  the  Sunday  figures 
of  the  morning  papers  and  still  lead  the  field  by  a  gigantic  total. 


JANUARY—] 


FEBRUARY-^] 


MARCH—] 


Times-Star 
Post  . 


Timcs-Star 
Excess  . . . . 


Enquirer — 

Daily _ 

Sundays  . 


Times-Star 
Excess  . . . . 


Commercial  Tribune 

Daily . 

Sundays  . 


Times-Star 
Excess  . 


National  Total 
Lines  Lines 

117,530  81  1,272 

84,630  600,628 


32,900  210,644 


82.615  640,360 

34.615  170,012 


25,753  312,172 

91,777  499,100 


Times-Star 
Post  . 


National 

Lines 
134,820 
1 1 1,636 


Times-Star 
Post  . 


Times-Star 
Excess  , . . . 


Enquirer — 

Daily _ 

Sundays  . 


Times-Star 
Excess  . . , . 


Enquirer — 
Daily _ 


National  Total 
Lines  Lines 

194,677  1,014,041 

145,131  641,494 


49,546  372,547 


Times-Star 
Excess  . , . . 


Commercial  Tribune 

Daily . 

Sundays  . 


Times-Star 
Excess  .  . . . 


Commercial  Tribune 
Daily  . 


Times-Star 
Excess  . .  , . 


159,103  750,204 


THE  SCORE  FOR  THE  FIRST  THREE  MONTHS 
OF  T921  AS  COMPARED  WITH  1920 


Total  Lines  1921 


Total  Lines  1920 


TIMES-STAR  2,578,093  2,308,308 
Post,  ,  ,  ,  1,764,210  1,827,448 
Enquirer  ,  .  1,781,622  2,036,452 
Ctnmal  Trihifle  815,474 '  831,207 


269,785 


63,238 

254,830 

15,733 


1,  ^Te^.  JblO  -4  I  JlL  S 


!  During  January,  February  and  March  the  Times-Star  printed  813,883  lines  more  than  the  Post. — 796,471  lines 

I  more  than  the  Enquirer  (Daily  and  Sunday) — 1,762,619  lines  more  than  the  Commercial  Tribune.  The  excess 

of  the  Times-Star  in  these  three  months  is  nearly  200,000  lines  more  than  the  next  newspaper  printed  during 
*'  the  month  of  March.  The  decided  increase  over  1920  as  compared  with  the  losses  of  all  the  other  papers  is 

particularly  significant  at  this  time  when  there  is  a  general  tendency  to  consider  more  than  ever  the  productive¬ 
ness  of  advertising  mediums. 

The  Marked  Leadership  Which  the  Times-Star  has  Maintai  ed 


Continuously  So  Many  Years  is  a  Clear  Indication  of  the  Charac¬ 


ter  and  Resoonsiveness  of  Its  Tremendous  HOME  Circulation. 


THE  TIMES-STAR  IS  THE  ONLY  A.  B.  C.  PAPER  IN  CINCINNATI 
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E  d  i  t  o  r  &  P  u  b  I  i  s  he  r  f  o  r  A  p  r  il  2  3  ,  1  9  2  1  I 


CLASSIHED  COLUMNS  A 
BIG  BAZAAR 


New  York  American  Use*  Department 
Store  Copy  To  Promote  Universal 
Employment  of  It*  Want 
Advertisements 


Likening  its  classified  advertising  col¬ 
umns  to  a  big  store  with  many  depart¬ 
ments.  the  New  York  American  is 
working  out  a  new  plan  of  promotion, 
using  large  display  space  in  its  own  pa¬ 
per,  cast  in  department  store  style,  to 
sell  the  idea  to  the  public.  C.  L.  Per¬ 
kins,  who  is  in  charge  of  the  American’s 
classified  advertising,  describes  the  plan 
in  the  following  words : 

“Out  advertising  salesmen  are  con¬ 
sidered  in  the  same  light  as  merchan- 
-dising  buyers  in  retail  stores.  Their 
duty  is  to  get  people  to  put  merchandise 
on  our  shelves ;  my  duty  is  to  sell  this 
merchandise — to  get  results  for  our  ad¬ 
vertisers.” 

How  both  tasks  are  being  helped  is 
shown  by  the  following  extracts  from 
advertisements,  which  appeared  in  the 
American  during  the  past  few  days: 

Solves  the  H.  C.  L.  Problem: 

Read  daily  and  patronise  the 

MODERN  BAZAAR 

You  have  no  realization  of  what 
the  Modern  Bcizaar,  the  .American’s 
“For  Sale — Miscellaneous’’  columns, 
will  do  in  cutting  living  costs  until 
you’ve  tested  it.  A  $42  filing  cabinet 
[  for  $18.  for  instance,  used  perhaps, 

I  but  you’d  never  know  it.  Clothing, 

j  furniture,  household  utilities;  a  vast 

!  variety  of  items  and  all  at  tremen- 

I  dons  savings. 

Baby  Carriages  That  Spell  Comfort 

Strong,  sturdy  carriages ;  easy 
j  running ;  easy  riding.  See 

1  For  Sale^Miscellaneous 

I  Page  20 

The  copy  is  illustrated  with  high  class 
cuts  of  the  type  found  in  the  best  de¬ 
partment  store  copy  and  has  appeared  in 
three,  four  and  five-column  size.  A  va¬ 
riety  of  articles  in  common  use  are  il¬ 
lustrated.  with  text  indicating  the  sav¬ 
ings  to  be  made  by  purchases  through 
the  classified  columns,  and,  as  in  the 
e.xample  above,  the  reader  is  told  where 
to  look  for  his  needs  in  the  classified 
columns  of  the  current  issue. 


I  With  New  Toledo  Agency 

Geoffry  J.  Dwyer,  who  joined  the  ad¬ 
vertising  department  of  the  Willys- 
Overland  Company  of  Toledo,  Ohio, 
in  1916  and  G.  R.  Carpenter,  who  has 


been  in  charge  of  publications  and 
publicity  for  that  company  since 
January,  1920,  have  joined  the  staff 
of  the  United  States  .Advertising  Cor¬ 
poration  of  Toledo,  Ohio. 


FAIR.PLAY  TO  BOOTH 


No  Record  Disclosed  of  Sale  to  Main¬ 
tain  Five  Cent  Newsprint  Price 

An  investigation  by  Editor  &  Pub¬ 
lisher  has  not  disclosed  facts  to  sup¬ 
port  the  story  published  in  this  news¬ 
paper  of  April  Skh,  on  page  38,  in  which 
it  was  stated  that  J.  R.  Booth,  the 
Ottawa  paper  manufacturer,  had  offered 
and  sold  his  newsprint  output  to  the 
Canadian  Pulp  &  Paper  Association  at 
$100  a  ton.  Neither  has  Editor  &  Pub¬ 
lisher’s  investigation  disclosed  that 
other  mills  were  preparing  to  induce  the 
Canadian  Pulp  &  Paper  .Association  to 
purchase  their  newsprint  output  for  the 
balance  of  the  year  at  a  stated  price 
of  5  cents. 

The  investigations  of  EIditor  &  Pub¬ 
lisher  have  failed  to  show  that  the 
Canadian  Pulp  &  Paper  .Association  has 
actually  bought  and  sold  or  contem¬ 
plated  the  purchase  and  sale  of  any 
newsprint. 

The  story  appearing  in  Editor  &  Pub¬ 
lisher  under  the  head,  “Where  the  Five 
Cent  Paper  Goes.”  was  republished  in 
this  newspaper  after  its  publication  and 
circulation  in  Canada  through  the  col¬ 
umns  of  an  accepted  reputable  and  rec¬ 
ognized  daily  newspaper  of  that  Do¬ 
minion. 


PUBLISHING  BUSINESS  AND 
LABOR 


(Continued  from  page  18) 


It  is  not  so  very  long  since  that,  in  a 
controlling  case,  the  arbitrator  selected 
was.  not  only  an  interested  party,  but 
more  vitally  interested  than  any  member 
of  the  local  union  which  was  seeking 
more  money.  How  he  came  to  be  se¬ 
lected  I  do  not  know.  I  have  tried  to 
learn.  But  the  union  not  only  got  all  it 
expected  to  get,  but  all  that  it  asked  to 
get  and  was  reprimanded  for  not  asking 
for  more. 

Selecting  Arbitrators 

If  publishers  wish  to  go  into  that  sort 
of  arbitration,  it  is  their  fault  if  they 
lose,  just  exactly  as  the  union  would  be 
foolish  to  agree  on  a  notorious  union 
buster  to  pass  upon  their  case. 

The  semi-professional  arbitrator,  the 
college  professor  who  knows  nothing  of 
business  but  is  willing  to  tell  those  who 
do  all  about  it,  tbe  pseudo  labor  experts, 
now  very  much  favored  in  arbitrations, 
are  not  necessary.  In  each  community 


'  Super  Calendered  Newsprint 
33V2  66V2  70"  Rolls 

Standard  Newsprint 

33^2  34V8  36V2  49^/2  54  55  66V2  67"  Rolls 
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Prices  on  Application 
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there  must  be  some  person  of  intelli¬ 
gence  who  is  independent  and  honest 
enough  to  hear  any  case  and  be  reason¬ 
ably  certain  of  giving  to  the  side  with 
the  best  case  the  decision. 

Meantime,  if  further  suggestion  be 
acceptable,  let  the  publishers  through 
their  association  or  their  executive  com¬ 
mittee,  take  up  the  question  of  providing 
expert  examination  of  members  plants 
with  a  view  to  cutting  out  waste  and  in¬ 
stituting  economies.  There  are  practi¬ 
cal  men  available,  hard  shell  printers  of 
the  type  I  have  quoted,  press  men  who 
know  the  game  and  editorial  depart¬ 
ment  men  who  know  how  to  conserve 
the  other  fellow’s  money  and,  who  as  a 
means  towards  that  end  will  not  start 
with  demands  for  new  machinery  and 
equipment  that  will  cost  more  than  it 
will  save  or  insist  upon  the  installation 
of  systems  that  would  slow  up  any  office. 

I  am  not  so  sure  that  it  would  not  be 
worth  the  time  of  a  committee  of  the 
association  to  consider  the  wisdom  of 
setting  up  machinery  for  doing  just  this 
sort  of  work  at  the  expense  of  the 
member  served. 

That,  of  course,  is  only  a  suggestion. 

But  my  advice  as  to  attempting  radi¬ 
cal  revisions  of  payrolls  at  this  time  is 
similar  to  that  of  Punch  on  marriage: 

Don’t. 

That  advice  goes  also  in  the  matter  of 


attempting  the  “open  shop.”  Some  inaj 
wish  to  try  it — indeed  1  am  informed 
that  during  the  convention  a  sort  of  sid; 
show  will  be  set  up  near  the  big  ttm 
for  the  exhibition  and  advancement  gf 
this  proposition.  Misery  always  did  like 
company.  The  side  show  will  necessa- 
rily  attract  some  attention.  It  is  well 
that  it  receive  attention. 

It  may  be  well  for  those  who  he 
tempted  to  consider  the  proposition  to 
remember  that  the  professional  advo¬ 
cates  of  the  open  shop  are  almost  inva- 
riably  men  who  have  no  shops,  who  for 
the  most  part  are  lawyers  lacking  briefs, 
and  who,  in  industry,  are  little  more 
than  devils’  advocates. 

Inverted  I.  W.  \V.’s  might  be  a  better 
description. 


A.  P.  War  Correspondent  Dead 

Philip  M.  Powers,  formerly,  war  coo 
respondent  of  the  .Associatei  Press  at 
Berlin,  with  the  German  .Arnly,  and  the 
American  forces,  died  in  a  Boston  hoo 
pital  April  18,  of  spinal  meningitis. 
Mr.  Powers,  after  his  graduation  fro* 
Dartmouth  College,  joined  the  staff  di 
the  Boston  Sunday  Post,  and  later  be 
came  a  member  of  the  Boston  Herald 
staff.  He  entered  the  service  of  the 
Associated  Press  in  1915  and  j  was  at¬ 
tached  to  foreign  service.  | 


Better  Than 

I 

One  Out  of  Three!  i 

1 

One  subscriber  to  every  2V2  homes 
is  the  record  of  The  Kansas  City 
Star  (Daily  and  Weekly)  in  the  f 
state  of  Kansas. 


In  Missouri,  excluding  the  city  of 
St.  Louis,  the  record  is  better  than 
one  subscriber  for  every  3  homes. 


Families  Star  Subscrihlers 


THE  BETTER  HACHINE 


Get  Started  Right 


Publishers  and  Printers: 

The  right  kind  of  line  casting  composing  ma¬ 
chines  is  what  your  business  demands. 

Intertypes  are  built  to  endure  hard  usage,  to 
cover  the  widest  range  of  typographical  require- 
^,,ments.  To  be  dependable  at  all  times. 

You  can  make  money — Yes,  substantial  profits 
^in  your  composing  room  if  you  GET  STARTED 
^•RlGHT.  the  standardized  way. 

Wy  You  should  get  first  hand  information  as  to 
ijk  wh}'  the  standardized,  simplified  and  dependable 
iJj^GNTERTYPE  is  the  line  casting  composing 
.*v  machine  to  install.  Make  a  clean  sweep,  get  the 
A  benefit  of  Intertype,  standardization  and  sim- 
plicity. 

Ask  your  neighbor  Publisher  why  the  Inter- 
type  is  “The  Better  Machine.” 

*  We  offer  a  practical  demonstration  of  Inter- 
type  simplicity,  standardization  and  efficient 
.  versatility,  at  your  convenience. 

The  latest  achievement  of  Intertype  En- 


CONTROLLED  BY  ONE  OPERATOR 


Display  Matrices 

following  are  specimens  of  modern  type  faces 
in  series,  now  ready  for  Display  Composition 
up  to  36-pt.  on  the  Model  D-s.  m.  Intertype. 

I  36  Pt.  Century  Expanded 

INTertype 

I  36  Pt.  Century  Bold 

i  INTertype 

36  Pt.  Cheltonian 

INTertype 

36  Pt.  Cheltonian  Wide 

INTertype 

36  Pt.  Cheltonian  Bold 

INTertype 

36  Pt.  Cheltonian  Bold  Condensed 

INTertype 

.36  Pt.  Bodoni  Bold 

INTErtype 

!  Set  it  on  The  D-s.m. 


INTERTYPE  CORPORATION 

B, -  - - -BUILDERS  OF  “THE  BETTER  M.WHINE”  . . — — - - -n 

‘  General  Offices:  50  COURT  STREET,  BROOKLYN,  N.  Y. 

Middle  Western  Branch  .  -  .  .  -  Rand-McNally  Building,  Chicago,  Ill. 

Southern  Branch  -------  160  Madison  Avenue,  Memphis,  Tenn. 

Pacific  Coast  Branch . 86  Third  Street.  San  Francisco,  Cal. 

I 

U^T'  Visit  us  at  A.N.P.  A.  and  A.P.  Convention,  Myrtle  Room,  Waldorf-Astoria,  Week  of  April  25th 
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New  York. 
Birmingham. 
Chicago  . . . 
Philadelphia 
Los  Angeles 


Buffalo  .... 
St.  Louis.. 
Indianapolis. 
Minneapolis. 
St.  Paul . . . 
Milwaukee. . 


Total 

•Loss. 

tGain. 


Advertisers  KNOW  it  reaches  those  who  have 
the  purchasing  power 

and  BECAUSE  advertisers  KNOW  it  has  the 
confidence  of  buyers 


THEY  BELIEVE  IN  IT 


CHILD  LABOR  LAWS  AFFECT 
CIRCULATORS 

(Continued  from  Page  34) 


per  cent  of  the  entire  city  circulation  is  paid 
weekly  and  the  remainder  in  advance.** 

“In  summing  it  all  up  after  a  year’s 
trial  we  have  found  the  following  to 
be  true;  1,  circulation  increased;  2, 
net  earnings  increased;  3,  expenses 
reduced;  4,  cooperation  of  our  car¬ 
rier's  parents;  5,  better  class  of  car¬ 
riers;  6.  better  service  by  our  carries; 
7.  city  ciculation  strictly  paid.” 

D.  \V.  Ring,  city  circulation  mana¬ 
ger  of  the  Indianapolis  Times,  out¬ 
lined  a  simple  method  or  plan  which, 
he  said  makes  it  a  very  easy  matter  to 
reduce  unaccounted  for  copies  to  the 
minimum,  he  said: 

“We  now  and  for  the  past  several  years 
have  made  the  foreman  of  the  mailing  room 
absolutely  responsible  for  all  papers  printed, 
and  under  no  circuimtances  are  papers  drawn 
from  any  source  other  than  throi^di  him  or 
one  of  his  ethployes.  As  a  result  of  this 
responsibility  you  caa  rest  assured  that  he  is 
extremely  careful  that  the  papers  for  which 
he  is  charged  are  delivered  to  his  department. 

“An  absolute  record  of  the  number  of  papers 
received  is  kept  by  the  employe  carrying  papers 
from  the  press  room  to  the  mailing  room.  If 
the  size  of  the  paper  permits  his  handling  200 
copies  at  a  time,  the  boy  on  the  folder  stacks 
papers  in  piles  of  200  and  a  noUtion  for  each 
bundle  carried  is  made  on  a  record  sheet  used 
for  that  purpose,  the  number  of  papers  carried 
being  dependent  upon  the  number  of  pages. 

“As  a  result  when  an  edition  run  is  o6F,  the 
foreman  of  the  mailing  room  knows  the  exact 
.number  of  papers  that  he  has  received.  Then 
if  he_  is  either  short  or  over  he  immediately 
gets  in_  touch  with  the  press  room  foreman  to 
ascertain  the  reason  for  discrepancy.  Spoils 
are  recounted  and  all  other  possibilities  for 
mis-count  rechecked. 

“If  error  is  not  found  on  recheck  the  press 
run  figures  compiled  in  office  are  checked  for 
possible  error.  If  the  original  orders  for 
various  editions  as  given  foreman  of  press 
room_  are  found  O.  K.  then  it  is  simply  a 
question  of  some  employe  of  the  mailing  de¬ 
partment  haying  made  an  error  in  his  count, 
either  shorting  or  giving  some  dealer,  sub¬ 
station  or  street  man  the  incorrect  number  of 
papers  as  the  case  may  be.  However,  this 
seldom  occurs  as  mailers  know  how  carefully 
this  count  is  watched  and  that  any  report  of 
miscount  can  practically  be  traced  to  the  man 
who  was  responsible  for  same.” 

“To  build  up  an  organization  of  car¬ 
riers  that  are  on  their  toes,  get  the 
boys  that  have  the  ‘pep,’  make  them 
know  that  your  paper  is  the  best, 
show  them  some  fun  along  with  the 
work  and  you  will  have  an  organiza¬ 
tion  that  will  do  wonders  for  your 
circulation,”  according  to  E.  C. 
Hewes,  of  the  Danville  (Ill.)  Com- 
mercial-Xews,  who  said: 

“Our  carriers  arc  shown  a  good  time  along 
with  their  work.  At  least  every  two  weeks 
and,  in  winter  each  week,  they  are  taken  to  a 
show,  once  a  year  a  banquet  is  given  them 
and  in  the  summer  an  all  day  picnic  is  the 
amusement.  The  boys  stick  longer  and  show 
more  loyalty  than  on  papers  where  their  enter¬ 
tainment  is  not  considered. 

“These  show  nights  are  fine  to  talk  things 
over  too,  as  the  boys  are  always  on  hand  early. 
Occasi(mally  the  carriers  arc  permitted  to 
bring  their  substitutes  along  and  this  also  helps 
us  when  securing  new  carriers.  Our  paper, 
from  January  1  to  April  1  of  this  year,  made 


three  changes  in  our  force  of  65  carriers.  This 
shows  that  the  boys  are  satisfied.'* 

J.  A.  Beckett  of  the  Decatur  (Ill.) 
Review,  discussing  “Future  Transpor¬ 
tion  Problems,”  declared  the  railways 
must  get  down  to  a  basis  of  operation 
that  will  enable  them  to  compete  with 
motor  passenger  and  freight  systems 
if  they  expect  to  do  any  “short  haul” 
business. 

Sixty  circulators  from  Illinois,  Iowa 
and  Indiana  attended  the  meeting.  Fol¬ 
lowing  the  welcoming  address  by  Ben  F. 
Lawrence,  general  manager  of  the  In¬ 
dianapolis  Star,  many  subjects  pertain¬ 
ing  to  newspaper  circulation  were  dis¬ 
cussed. 

(Tharles  D.  Chaffee  of  the  Aurora 
(Ill.)  Beacon-News,  gave  a  three 
minute  brief  on  the  co-operation  be¬ 
tween  circulation  and  editorial  depart¬ 
ments  of  a  newspaper.  Other  papers 
read  were;  “Increased  Circulation  Un¬ 
der  the  Present  Conditions,”  by  J.  Paul 
Kienzle,  of  the  Springfield  (Ill.)  State 
Journal ;  “Securing  Mail  Subscriptions,” 
by  Roy  Parish  of  the  Quincy  (Ill.)  Her¬ 
ald  ;  and  “Securing  Carrier  Subscrip¬ 
tions”  by  C.  A.  Ferris,  of  the  Fort 
Wayne  News  and  Sentinel. 

After  the  addresses  and  briefs  an 
open  “quiz  session”  for  the  discussion 
of  individual  problems  was  conducted. 
.At  the  close  of  the  afternoon  meeting  an 
open  discussion,  covering  the  subjects 
of  Indiana  Child  Labor  Laws,  the 
handling  of  starts  and  stops  by  carriers, 
baseball  bulletin  service,  maintaining 
discipline  among  the  carriers  waiting 
for  papers,  and  weekly  or  monthly  col¬ 
lections.  was  conducted. 

The  newspaper  men  were  entertained 
Tuesday  evening  by  the  Indianapolis 
newspapers  with  a  theatre  party  at 
Keith’s.  The  delegates  were  taken  on 
a  sight  seeing  tour  of  Indianapolis  Wed¬ 
nesday  morning.  After  an  inspection  of 
the  newspaper  plants  the  convention 
divided  into  groups.  The  morning 
newspapermen  then  spent  their  time  in 
the  conference  at  the  Indianapolis  Star 
office  and  the  evening  newspapermen 
met  at  the  Severin  Hotel.  The  dele¬ 
gates  were  entertained  at  noon  lunch 
by  the  Indianapolis  newspapers  at  the 
Severin  Hotel. 

The  next  meeting  will  be  held  in 
Chicago,  October  12  and  13.  Officers 
elected  for  coming  year  are ;  President, 
Vattier  Snyder,  assistant  circulation 
manager  Indianapolis  News;  vice-presi¬ 
dent,  Charles  D.  Chaffee,  circulation 
manager  Aurora  (Ill.)  Beacon-News; 
secretary -treasurer,  G.  S.  Galloway, 
Rockford  (Ill.)  Register  Gazette;  dir¬ 
ectors,  W.  -A.  Cordingly,  Des  Moines 
Register  &  Tribune;  W.  H.  Coonradt, 
Decatur  (Ill.)  Review  and  Charles 
Payne,  Indianapolis  Star. 


COAST  CITIES  SHOW  GAIN 

Total  March  AdvertUing  10  Per  Cent 
Below  Last  Year 

Two  cities  in  the  United  States,  Los 
.Angeles  and  Oakland,  Cal.,  are  the  only 
ones  listed  by  the  New  York  Evening 
Post  Statistical  Bureau  as  having 
printed  more  advertising  lineage  in 
March,  1921,  than  in  March,  1920,  the 
total  for  25  cities  showing  a  loss  of 
about  10  per  cent  for  the  same  periods. 
Of  the  115  newspapers  listed,  19  show 
gains  and  96  show  losses,  while  23  of  the 
cities  show  losses,  varying  from  28,926 
lines  to  1.237,950  lines.  The  totals  for 
the  respective  months  were  1921 :  98,- 
111,941  lines;  1920,  110,041,110  lines. 
The  summary  by  cities  follows  : 


Baltimore 
Boston  . 
Detroit  . 
Qeveland 


Cincinnati  . 
Louisville  . 
Houston  . . 
Columbus  . 
Providence 
Seattle 
Oakland  . . . 


N.  Y.  Commercial  12S  Yeart  Old 

The  New  York  Commercial  will  en¬ 
tertain  at  a  dinner  on  May  23,  at  the 
Hotel  Commodore,  in  celebration  of  its 
125th  anniversary.  President  Harding, 


1921. 

1920. 

13,296,208 

14,234,746 

938,538* 

1,921,360 

2,035,334 

113,974* 

S. 984,865 

6,600,741 

705,876* 

6,404,616 

6,878,205 

473,589* 

6,725,558 

6,681,542 

44,016t 

4,174,305 

4,837,520 

663.215* 

;  4,968,464 

5,963,181 

994,717* 

,  4,382,644 

5,425,560 

1,042,916* 

,  4,078,725 

5,316,675 

1,237,950* 

3,914,577 

4,159,483 

244,906* 

.  3,421,268 

4,189,444 

768,176* 

,  3,744,330 

4,286,200 

541,880* 

3,019,521 

3,582,837 

563,316* 

2,713,816 

3,220,448 

506,632* 

,  2,189,578 

2,622,354 

432,776* 

2,672,229 

2,982,275 

310,046* 

)  3,804,990 

4,184,096 

379,106* 

s  3,063,948 

3,398,360 

334,412* 

,  3,101,100 

3,560,400 

459,300* 

,  2,421,509 

2,602,813 

181,304* 

,  2,310,238 

2,391,592 

81,354* 

,  3,000,690 

3,133.790 

133,100* 

,  2,495,378 

2.524.304 

28.926* 

.  2,571,212 

3,535,112 

963,900* 

.  1.820.812 

1,694.098 

126,714t 

.98,111.941 

110,041.110 

11,929,169* 

Vice-President  Coolidge,  and  Secttinj 
Hoover,  will  be  among  the  speakers  a( 
Secretary  of  State  Hughes  will  be  ch«. 

man.  - - 

Fire  in  Johnstown  Ledger  Plant 
Fire  which  broke  out  in  the  plant  ti 
the  Johnstown  (Pa.)  Ledger,  a  inon- 
ing  newspaper,  April  14,  destroyed  Ij 
three-story  building  with  a  loss  of  ow 

$2(X),(X)0.  - 

Iron  Mountain  Daily  News  Out 
(By  Telegraph  to  Editor  &  Publishm) 
Iron  Mountain,  Mich,  .April  20.- 
The  Daily  News  began  publishing 
11  under  direction  of  Frank  J.  Russel 
publisher  of  the  Marquette  Mining  Jot*, 
nal.  It  takes  over  and  succeeds  tkt 
Press,  a  weekly,  and  the  Trib® 
Gazette,  a  daily^ _ 


UNSEEN 

POWEfV 


WHAT’S  THE  ANSWER? 


WHY  DID 

The  Bradford  Era 

RUN  3,224,704  LINES  OF 
ADVERTISING  IN  1920 

(A  record  for  an  eight  page  paper) 


LEDGER  SYNDICATE 

News  and  Feature  Services 

Maintain  Prestige — Create  Circulation — Attract  Advertising. 

Complete  Leased  Wire  Service  From  52  Correspondents. 

Foreign  News  Service  from  28  Correspondents. 

Domestic  News  Service  from  Staff  of  Trained  Writers. 

Financial  News  Seivice  from  16  Authoritative  Correspondents. 
Commentaries  by  former  President  Taft,  Col.  E.  M.  House, 
and  other  Authorities  of  World  Renown. 

Feature  Service  Includes  Magazine  Pages,  Comics,  Cartoons, 

Paris  and  American  Fashions,  Home  Page  Features,  Daily 
and  Weekly  Serials,  Sports  Features,  Inspirational  Features. 


WHY  Did  It  Run  384,874  Lines  More 
Than  Its  Nearest  Competitor  ? 


All  Needs  of  a  Distinctive  Newspaper 


LEDGER  SYNDICATE 


INDEPENDENCE  SQUARE  PHILADELPHIA,  PA. 


BECA  USE 


k  ■ 


HIGH  LOW  CONSIRUCnON  UNUTYffintESSES 
25  FODRI^  W>E  DNnS  e  12-HIGH  ^ELTHHIMS 

INSTALLED  IN  THE  PLANT  OF 


THE  GOSS  PRINTING  PRESS  CO 

CHICAGO  NEW  YORK  LONDON 


^  0 

1  ■•l 

o' 

1 

V 
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Editor  &  Publisher  for  April  23 ,  19  21 


SENATE  BARS  LOBBIES  not  felt  the  Press  Gallery  can  sub- 
Trk  PFPOPTFR^  silence  to  a  lengthy  trial.  Mr. 

1  ”  Ivta  LWx  1  UKo  .\lhert  and  his  associates  on  the  spe- 

-  cial  subcommittee  of  the  Standing  Corn- 

Protest  Committee,  Headed  by  C.  S.  mittee.  Messrs.  Barry  and  Roberts,  will 
Albert,  Will  Preaent  Newspaper  appear  before  the  Rules  Committee 

Arsument  to  Rules  Committee  "  ithin  a  few  days. 


Albert,  Will  Present  Newspaper 
Argument  to  Rules  Committee 
in  a  Few  Days 

tSfecicI  to  Editor  &  Pcblisher) 

Washingtox,  .■\pril  20. — Charles  S. 
.Mhert.  who  does  the  Senate  for  the 
Xew  York  World,  and  is  the  dean  of 
that  corps  of  correspondents,  has  been 
selected  as  the  spokesman  of  the  Wash¬ 
ington  fraternity  to  protest  against  the 
exclusion  of  newspaper  men  from  the 
lobbies  of  the  Senate.  Mr.  .\lbert  was 
author  of  a  resolution  adopted  by  the 
correspondents  at  their  general  meet¬ 
ing  on  .\pril  13.  and  his  associates  on 
the  Standing  Committee  believed  it  to 
he  eminently  fitting  that  his  dual  claim 
to  represent  the  Gallery  should  be  rec¬ 
ognized  by  having  him  chairman  of  the 
committee  to  appear  before  the  Senate 
Committee  on  Rules,  of  which  Senator 
Philander  C.  Knox,  of  Pennsylvania.'  is 
the  chairman. 

The  Washington  correspondents  view 
the  closing  of  the  Senate  lobbies  as  a 
matter  of  very  great  concern  to  the 
entire  profession,  since  it  reflects  a  state 
of  mind  developed  by  politicians  who 
believe  themselves  entrenched  in  power. 
The  mere  fact  that  the  Republican 
Party  happens  to  control  the  Senate  is 
of  no  consequence.  Democrats  have 
acted  likewise  under  like  conditions. 

The  action  of  the  Rules  Committee 
operates  to  the  very  decided  disadvan¬ 
tage  of  newspaper  men.  who  are  obliged 
to  stand  in  a  vestibule  and  send  it 
their  names  through  one  page.  The 
Washington  correspondents  feel  that  the 
Senate  is  an  institution  for  the  transac¬ 
tion  of  the  public  business  and  not  a 
millionaires’  club  where  the  sole  thought 
of  members  is  personal  comfort  and  re¬ 
laxation.  The  newspaper  men  entered 
no  complaint  over  the  closing  of  the 
marble  room  in  order  to  treble  the 
lounging  space  of  the  Senate.  They 
made  no  comment  on  the  decision  to 
have  an  open  air  cafe  exclusively  for 
senators  on  the  north  balcony  of  the 
Canitol.  They  were  only  mildly  satiri¬ 
cal  in  their  references  to  the  reopening 
of  the  marble  baths  in  the  Senate  Office 
Building,  where  none  but  Senators 
might  dip  in  mirror-like  pool  or 
stretch  upon  marble  slab  for  alcohol 
rubs  by  Nubian  slaves.  They  are  con¬ 
cerned  solely  with  the  facilities  for  the 
prompt  collection  of  the  news  of  the 
Senate. 

Editors  in  many  cities  have  taken  up 
the  fight  of  the  Washington  correspon¬ 
dents.  There  is  a  decided  opinion 
among  a  considerable  body  of  Senators 
favorable  to  an  open  discussion  of  the 
matter  on  the  Senate  floor  with  a  view 
to  having  the  action  of  the  Rules  Com¬ 
mittee  set  aside. 

Mr.  Albert  has  undertaken  to  effect 
an  amicable  settlement  of  the  problem. 
Mr.  Knox  has  requested  that  ample  test 
be  given  the  new  arrangements,  but  it 


PRAISES  “WE  BOYS"  OUSTER 

President  Harding  Assures  Co-Opera¬ 
tion  to  Protect  Press  Corps 

Washixgtox.  .\pril  21. — President 
Harding  has  given  his  unqualified  in¬ 
dorsement  to  the  campaign  of  the  corps 
of  Washington  correspondents  against 
the  tipsters,  fakers  and  agents  of  stock 
brokers  and  foreign  governments.  He 
has  assured  the  White  House  reporters 
of  his  full  co-operation  to  safeguard 
the  relations  between  the  Executive  and 
the  Press.  Secretary  Christian  is  no 
less  enthusiastic  over  the  steps  taken  to 
deny  admission  to  all  persons  who  are 
not  bona  fide  correspondents. 

The  President  has  addressed  a  letter 
to  the  White  House  Correspondents’ 
-Association,  stating  he  was  “interested 
and  pleased’’  over  the  revival  of  that 
organization. 

“In  your  efforts  to  insure  that  there 
shall  be  proper  safeguards  about  the 
privileges  of  the  White  House  press 
headquarters  and  that  unauthorized  per¬ 
sons  or  interests  shall  not  be  permitted 
to  avail  themselves  of  special  opportuni¬ 
ties  that  arc  afforded  to  the  press  in 
that  confidential  relation  which  it  prop¬ 
erly  sustains  with  public  officials,  you 
may  be  assured  of  my  hearty  co-opera¬ 
tion.’’ 

The  President’s  letter  has  been 
framed.  It  hangs  in  the  press  room  at 
the  White  House  as  a  symbol  of  the 
relationship  between  the  Executive  and 
the  Press  and  as  a  warning  to  prospec¬ 
tive  intruders. 

Results  are  following  the  activities  of 
the  “we  boys”  and  other  fakers,  who 
.seek  to  ply  an  illicit  trade  at  the  ex¬ 
pense  of  the  honor  and  privileges  of 
newspaper  men.  One  “ringer”  has  been 
detected  and  ejected  from  the  White 
House.  He  sought  to  obtain  an  advance 
copy  of  President  Harding’s  message_ 
to  Congress.  He  shouldered  his  way 
into  Secretary  Christian’s  office  with 
newspaper  men  on  the  morning  that  the 
President  was  to  go  to  the  Capitol. 

Members  of  the  White  House  Corre¬ 
spondents’  Association  demanded  his 
credentials.  His  only  pretense  was  that 
he  was  a  member  of  the  Press  Club  and 
he  thought  that  gave  him  all  the  privi¬ 
leges  of  a  newspaper  man.  He  was 
told  to  be  on  his  way  and  not  to  stop 
to  pick  any  flowers  en  route. 

Frank  R.  Lamb,  of  the  Washington 
Times,  the  new  president  of  the  White 
House  organization,  spends  more  time 
at  the  White  House  each  day  than  any¬ 
one  with  the  possible  exception  of  the 
President  and  Mrs.  Harding,  and  dur¬ 
ing  every  minute  of  his  long  watch  he 
is  working  to  keep  out  fakers. 

The  State,  War  and  Navy  Corre¬ 
spondents.  under  the  leadership  of 
Frank  W.  Connor,  of  the  New  York 


Publishers 
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Must  be  sold  during  convention.  For  appointment 
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World ;  the  veteran  Edward  M.  Hood, 
of  the  Associated  Press ;  Norman  W. 
Baxter,  of  the  Philadelphia  Public  Led¬ 
ger;  Emmett  M.  Daugherty,  of  the 
New  York  Tribune,  and  “Col.”  Matthew 
Tighe.  of  Universal  Service,  have  been 
assured  of  full  co-operation  by  Secre¬ 
tary  of  State  Hughes,  Secretary  of  War 
Weeks  and  Secretary  of  the  Navy 
Denby. 

The  correspondents  who  cover  the 
Treasury.  Justice  and  Commerce  De¬ 
partments.  have  a  separate  organization. 
.At  their  recent  meeting,  they  named  an 
executive  committee  to  handle  the  mat¬ 
ter  of  safeguarding  press  conferences 
with  Secretaries  Mellon  and  Hoover 
and  .Attorney  General  Daugherty,  and 
will  co-operate  with  the  general  com¬ 
mittee  provided  for  in  the  Barry  reso¬ 
lution  adopted  by  the  correspondents  at 
their  general  meeting  on  .April  13.  The 
central  committee  representing  all 
branches  of  newspaper  work  will  begin 
the  preparation  of  uniform  regulations 
in  a  short  time. 

Homer  J.  Dodge,  of  the  Federal 
Trade  Information  Service;  W.  .A.  Col¬ 
lins,  and  Donald  MacGregor,  both  of 
the  New  York  Herald ;  Isaac  Gregg, 
of  the  New  York  Sun;  Samuel  W. 
Bell,  of  the  Philadelphia  Public  Ledger; 
and  Rodney  Bean,  of  the  New  A’^ork 
Times,  have  taken  the  lead  in  the  fight 
against  the  tipsters  on  that  run. 

One  unfortunate  development  of  the 
agitation  has  been  an  inclination  of 


.some  of  the  correspondents  to  go  to  iIk 
extreme  of  censuring  bona  fide  newj. 
paper  men  for  alleged  violations  of  thf 
confidences  of  Cabinet  officers.  Th,(jj 
a  matter  of  such  serious  aspect  thjj 
caution  is  being  urged  upon  its  propo. 
nents.  _ 

Newsprint  Service  Bureau  Moves 

The  Newsprint  Service  Bureau  wj 
move  on  April  25  from  18  East  41jt 
street  to  the  Canadian  Pacific  Build, 
ing,  342  Madison  avenue.  New  York 
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I.  T.  U.  HEAD  SEES  TROUBLE 

Say*  15,000  Men  Will  Walk  Out  May  1 
To  Enforce  44-Hour  Week 

(By  Telegraph  to  Editor  &  Pi'Bi.tSHER) 

Dkxvkk,  Colo.,  April  13. — Three  hun¬ 
dred  members  of  the  various  locals  of 
the  TypoRraphical  Union  attended  the 
“(jet-toftether”  meeting  here  Sunday  af¬ 
ternoon  which  was  addressed  by  John 
McFarland,  president,  and  J.  W.  Hays, 
secretary-treasurer,  of  the  International 
Typographical  Union,  who  stopped  in 
Denver  for  a  conference  en  route  to 
Colorado  Springs,  Colo.,  for  an  annual 
finance  conference  of  the  Printer’s 
Home. 

The  two  executives  asserted  approxi¬ 
mately  15.000  men  in  the  United  States 
would  walk  out  on  May  1  in  accordance 
with  plans  to  enforce  and  establish  the 
44-hour  week  as  opposed  to  the  48-hour 
week. 

“We  have  already  laid  plans  to  begin 
to  levy  a  ten  per  cent  assessment  on  all 
members  in  our  unions  to  assist  the 
strikers  in  the  event  of  a  walkout.”  Mr. 
McFarland  explained.  “We  expect  our 
greatest  trouble  to  arise  in  the  South 
and  Southeast  though  we  expect  to  en¬ 
counter  difficulties  here  in  Denver  and 
elsewhere  in  the  Mountain  States.” 

The  wage  hearing  requested  by  the 
job  printing  trades  of  Colorado  has  been 
set  by  the  State  Industrial  Commission 
for  .April  21. 

BIG  BOSTON  SHOP  RESUMES 

Plympton  Pres*  Recognizes  Old  Scale 
of  Pressmen  and  Binders 

(Special  to  Editor  &  Publisher) 

Boston,  .April  18. — What  was  called 
by  officials  of  the  Allied  Printing  Trades 
Council  "breaking  the  backbone”  of  the 
printers’  lockout  occurred  late  last  week, 
when  more  than  400  members  of  the 
bindery-workers,  pressmen  and  feeders’ 
unions  returned  to  work  at  the  Plymp¬ 
ton  Press  at  Norwood,  following  a 
settlement  of  the  strike. 

The  unions  will  retain  the  same  wage 
scale  as  that  established  last  September, 
being  held  by  the  unions,  and  upheld  by 
arbitration  proceedings,  that  the  Sep¬ 
tember  raise  constituted  an  established 
scale. 

This  action  on  the  part  of  the  man¬ 
agement  of  the  Plympton  Press  is  dir¬ 
ectly  in  opposition  to  the  stand  of  the 
Boston  Typothetae,  which  claimed  that 
the  September  increase  was  a  ‘‘volun¬ 
tary  affair”  and  not  a  permanent  addi¬ 
tion  to  the  wages  of  their  employees. 
By  breaking  with  the  Boston  Typothetae 
and  resuming  work  under  the  former 
rates  of  pay,  the  Plympton  Press,  it 
was  declared,  has  set  a  precedent  which 
will  be  followed  by  many  of  the  other 
employers. 

It  was  also  announced  that  the  con¬ 
troversy  between  the  unions  and  Ber¬ 
wick  &  Smith,  employing  printers  of 
Norwood,  has  gone  to  arbitration — 
much  to  the  chagrin  of  the  Boston 
Typothetae.  which  has  declared  for 
“open  shop”  conditions  throughout  its 
members’  plants  and  persistently  re¬ 
fused  to  rescind  the  arbitrary  cut  in 
wages  effective  .April  4. 

I.  C.  M.  A.  CONVENTION  CALL 

Meeting,  Less  Than  Month  Off,  Re¬ 
quire*  Immediate  Arrangement* 

James  McKernan  of  the  New  York 
World,  chairman  of  the  I.  C.  M.  A.  pub¬ 
licity  committee,  makes  the  folowing  an¬ 
nouncement  on  the  coming  annual  con¬ 
vention  : 

“Your  transportation  committee,  through  its 
chairman,  A.  E.  MacKinnon,  has  covered  the 


Question  of  transport.ation  so  thoroughly  in 
the  current  issue  of  the  I.  C.  M.  A.  Official 
Bulletin,  that  1  do  not  think  it  necessary  to 
touch  on  that  subject  in  this  article,  but  as 
chairman  of  the  publicity  committee,  I  desire 
to  remind  the  members  of  our  organization 
who  are  readers  of  this  paper  that  the  con¬ 
vention  is  to  be  held  in  Columbus,  Georgia,  on 
May  10th,  11th  and  12th,  which  is  less  th,an 
a  month  off,  and  those  who  expect  to  attend 
should  make  their  arrangements  now. 

"Our  worthy  president,  William  M.  Argue, 
calls  attention  to  the  numerous  questions  and 
business  of  importance  that  will  be  transacted 
at  this  meeting.  J.  M.  .\nnenberg,  chairman  of 
the  program  committee,  has  prepared  a  most 
interesting  program,  covering  every  phase  of 
the  circulation  managers  work. 

“W.  E.  Page,  chairman  of  the  entertain¬ 
ment  committee,  has  promised  an  interesting 
and  unique  entertainment  for  the  members 
after  the  regular  business  of  the  convention  is 
concluded.  The  entire  town  from  Joe  Couch, 
the  mayor,  to  the  humblest  citizen  has  prom¬ 
ised  our  good  friend  P.age,  that  they  will  give 
the  members  of  the  I.  C.  M.  A.  and  their 
friends  a  time  that  will  be  long  remembered. 
One  of  the  features  of  the  big  program  will  be 
a  realistic  battle  scene  at  Camp  Benning. 

"Every  memlier  who  can  possibly  get  away 
from  his  desk  should  attend  this  meeting." 


LESS  NEWSPRINT  BY  9  PER  CENT 

North  American  Mills  Made  176,291 
Tons  During  March 

The  44  companies  reporting  to  the 
Newsprint  Service  Bureau  produced 
156.183  tons  and  shipped  151,556  tons 
during  March.  Production  exceeded 
shipments  by  4,627  tons.  Production 
figures  include  1,149  tons  of  hanging,  of 
which  225  tons  were  made  in  Canada. 

The  average  daily  production  of 
newsprint  paper  for  March  amounted  to 
78.8  per  cent  of  the  average  daily  out¬ 
put  during  the  three  months  of  greatest 
production  in  1920,  allowing  for  new' 
machines  recently  started. 

The  decrease  in  production  was  due 
to  .shortened  operating  time  caused  by 
shut  dow'iis  for  repairs,  lack  of  power 
and  insufficient  orders. 

Production  by  the  reporting  United 
States  mills  during  the  first  three  months 
of  1921  was  33,473  tons  or  11  per  cent 
less  than  in  the  first  three  months  of 
1920,  and  production  by  Canadian  mills 
decreased  15,236  tons  or  7  per  cent  dur¬ 
ing  the  same  period,  making  a  total  de¬ 
crease  of  48.709  tons  or  9  per  cent  by 
the  44  reporting  companies. 

Stocks  during  March  increased  3,091 
tons  at  United  States  mill  points  and 
1,553  tons  at  Canadian  points.  Total 
stocks  at  all  reporting  mills  amounted 
to  4,644  tons  more  on  March  31  than  on 
February  28.  The  total  of  50,665  tons 
on  hand  March  31  amounted  to  about  9 
days’  production. 

The  summary  follows : 

United  States  Mills 

Production  Shipments 
Total  Tons 

Tons  During  Mill 
Per  Month  Month  Stock 

1921— Tanuary  .  104,781  98,806  23,471 

February  _  85,555  80,158  28,911 

March  .  90,564  87,371  32,002 

3  Months  ....  280,900  266,335  . 

1920—3  Months _  314,373  302,168  23,319 


Can.adian  Mills 

1921— Januarv  .  71,518  67,360  15,118 

February  _  63,607  61,575  17,110 

March  .  65,619  64,185  18.663 

3  Months  _  200.744  193.120  . 

1920— 3  Months  _  215.980  212,995  10,861 

United  States  and  Canadian  Mills 

1921—  Jaiiu-ary  .  176,291  166,166  38,589 

February  _  149,162  141,733  46,021 

March  .  156,183  151,556  50,665 

3  Months  ...  481,644  459,455  . 

1920—3  Months  _  530,353  515,163  34,180 

SEES  LOWER  PAPER  PRICES 


Great  Northern  Head  Say*  Company’* 

Wage*  Will  Probably  Come  Down 

(Special  to  Editor  &  Publisher) 

Boston,  .April  18. — Garret  Schenck, 
president  of  the  Great  Northern  Paper 
Company,  stated  last  week  that  he  is 
expecting  lower  prices  for  newsprint 
this  year  than  those  named  for  the  first 
quartet  of  1921  by  various  paper  com¬ 
panies. 

Continuing.  Mr.  Schenk  states:  “Prob¬ 
ably  less  newsprint  will  be  used  in 
1921  than  last  year,  though  I  do  not 
expect  that  this  will  affect  our  produc¬ 
tion  appreciably.  .At  present  w'e  are  run¬ 
ning  at  full  capacity  and  expect  to  keep 
production  at  100  per  cent  for  some  time. 
The  only  unit  that  we  have  shut  down 
was  the  Madison  (Me.)  sulphite  mill, 
where  we  employed  about  90  men. 

“.As  far  as  our  company  is  concerned, 
no  reduction  in  wages  has  as  yet  been 
determined  upon,”  he  states,  speaking 
of  the  possibility  of  a  strike  among 
paper  mill  workers  on  or  about  May 
1  when  present  wage  agreements  ex¬ 
pired,  to  combat  the  proposed  wage  cut, 
said  to  be  between  25  and  30  per  cent. 
“However,  it  is  but  natural  to  expect 
that  there  will  be  deflation  in  the  wages 
|)aid  to  employees  of  paper  companies 
in  common  with  the  trend  in  other 
industries.  .As  the  price  of  paper  de¬ 
clines,  costs  must  be  reduced  to  main¬ 
tain  a  fair  margin  between  outlay  and 
income,  and  labor  should  expect  to  bear 
its  proportion  of  the  reduction.  At  the 
employment  peak  of  the  year,  we  have 
about  10,000  workers  on  the  payroll. 
We  expect  to  meet  the  union  represent¬ 
atives  the  latter  part  of  this  month  to 
take  up  the  question  of  a  new  scale  of 
wages.  If  the  large  companies  make 
an  adjustment  in  the  wage  scale  before 
that  time,  it  is  fair  to  assume  that  the 
scale  agreed  upon  will  be  accepted  by 


Morri*on  Buried  In  Portland 

The  funeral  of  David  F.  Morrison, 
chief  editorial  writer  of  the  Portland 
(Ore.)  Telegram,  who  died  March  2 
in  Shanghai,  China,  was  held  on  April 
11  in  Portland.  The  services  were  con¬ 
ducted  by  the  Elks’  lodge  and  the  pall¬ 
bearers  were  Portland  newspaper  men. 


NEWSPRINT  “'"spo” 

We  offer  Finnish  newsprint  for  immediate  delivery  in  the  following  sizes: 


Rolls 

31  lbs.  2%  cores 


The  prices  on  this  spot  lot  are  very  attractive. 

Through  our  Finland  office  we  can  contract  to  supply  standard  newsprint  in 
all  sizes.  Our  delivery  facilities  and  prices  warrant  our  being  favored  with 
a  list  of  your  npeds 
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HOLMAN  PANHANDLE 'PRESIDENT 

Can’t  Cut  Rate*,  Texa*  PublUlur, 
Decide  At  Amarillo 

^  (By  Telegraph  to  Editor  &  I’crlishii) 

-Am.arillo,  Tex.,  .Ajiril  19.— The  Four- 
teenth  .Annual  Convention  of  the  Pan- 
handle  Press  .Association  was  held  at 
■Amarillo,  .April  15  and  16.  with  news- 
paper  publishers  from  all  parts  of  the 
Texas  Panhandle  and  from  adjoining 
portions  of  Oklahoma  and  New  Mex- 
ico  present. 

Amarillo  wai  selected  as  the  conven¬ 
tion  city  and  officers  were  elected  as 
follows :  Seth  B.  Holman,  Hereford 
President:  R.  H.  Nichols,  Amarillo, 
Tribune,  A’ice-President ;  F.  R.  Jamie! 
son.  Manager  Plains  Chamber  of  Com¬ 
merce.  Secretary. 

Discussion  was  devoted  largely  to 
problems  of  the  newspaper  business  in 
this  section. 

L.  D.  Shaw  and  J.  C.  Thomas  spoke 
on  “The  Editorial  Page”;  Miss  Mabel 
Timmons  on  “The  Social  Column”;  J.  L. 
Pope  on  “Summarizing  in  the  Countri 
Weekly”;  Horace  Russell  on  “Can  the 
Buyer  Strike?’’  L.  G.  Waggoner  and  Joe 
Taylor  of  Dallas,  also  spoke. 

In  the  discussion  of  wage  increases, 
the  local  firm  of  Russell  &  Cockrell  an¬ 
nounced  they  would  join  the  “open 
shop”  movement  if  present  demands  are 
forced.  .A  questionnaire  distributed 
among  the  delegates  showed  the  aver¬ 
age  Panhandle  linotype  operator  re¬ 
ceives  $40  a  week. 

-At  the  Friday  afternoon  session 
stereotyping  in  country  print  shops,  free 
publicity  anid  propsised  reductions  in 
subscription  and  advertising  prices  were 
discussed  at  a  round  table.  The  con¬ 
sensus  of  opinion  was  that  reductions 
could  not  be  made  under  present  con¬ 
ditions. 

-As  a  result  of  tbe  session  it  is  prob¬ 
able  decided  action  will  be  taken  by  the 
Panhandle  Press  -Association  against  Ihe 
use  of  all  free  advertising,  especially 
that  of  large  state  fairs,  which  feed 
much  free  matter,  hut  little  advertising 
to  the  press. 


Financial 

Advertising 

/  represent  these  papers 
exclusively  in  the  finan- 
dal  districts  of  New 
York  and  Chicago. 
This  list  tells  the  story. 

Atlanta  Constitution  (Chicago  only) 
Boston  Transcript 

(New  York  and  Chicago) 
Buffalo  Courier 

(New  York  and  Chicago) 
Buffalo  Enquirer 

(New  York  and  Chicago) 
Chicago  Journal  of  Commerce 

(New  York  and  Chicago) 
Cincinnati  Commercial  Tribune 

(Chicago  only) 

Davenport  Times  (Chicago  only) 
Denver  Post  (New  York  and  Chicago) 
New  Orleans  Times-Picayune 

(Chicago  only) 
Paterson  Press-Guardian  (United  States) 
Philadelphia  North  American 

(New  York  and  Chicago) 
Providence  Journal 

(New  York  and  Chicago) 
Providence  Bulletin 

(New  York  and  Chicago) 
San  Francisco  Journal  of  Commerce 

(New  York  and  Chicago) 
Troy  Record  (New  York  and  Chicago) 

Joseph  A.  Klein 

Publishers  Representative 

42  Broadway  108  So.  La  Saik  St 
New  York  Chicago 
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paschall  named  for  president 

poor  Richard  Club  Elections  Scheduled 
For  May  16 

(Special  to  Editor  &  Publisher) 

Philadfxphia,  April  12. — The  Poor 
Richard  Club  has  nominated  candidates 
for  the  club  offices  to  be  voted  on  at 
the  annual  election  to  be  held  in  the 
club  house  on  Camac  street,  on  May  16. 
The  polls  will  be  open  from  4  to  8 
P.  M.  With  the  exception  of  the  sec¬ 
retaryship  and  the  choice  of  three  di¬ 
rectors,  for  terms  of  three  years,  there 
are  no  contests,  and  the  nominations  are 
equivalent  to  election.  The  nominations 
are  as  follows ; 

President,  Irvin  F.  Paschall.  adver¬ 
tising  manager  of  the  Farm  Journal; 
first  vice-president,  Philip  C.  Staples, 
vice-president  of  the  Bell  Telephone 
Company  of  Pennsylvania ;  four  vice- 
presidents,  Karl  Bloomingdale,  retiring 
president,  and  member  of  the  firm  of 
the  Bloomingdale-Weiler  Advertising 
.\gency;  Cyrus  H.  K.  Curtis,  head  of 
the  Curtis  Publishing  Company,  and 
publisher  of  the  Public  Ledgers;  Rowe 
Stewart,  general  manager  of  the  Record, 
and  president  of  the  Associated  .Adver¬ 
tising  Clubs  of  the  World ;  and  Charles 
A.  Stinson,  president  of  Gatchel  & 
Manning,  photo-engravers ;  secretary, 
Jerome  B.  Taft,  of  the  Biddle  Adver¬ 
tising  Agency,  and  William  H.  Martin 
of  the  Holmes  Press;  treasurer,  J.  M. 


Fogelsanger;  directors.  E.  S.  Edmond¬ 
son,  advertising  manager  of  the  North 
American ;  Edwin  L.  Lewis,  general 
passenger  agent  of  the  Philadelphia  & 
Reading  Railway;  Jack  A.  Lutz,  adver¬ 
tising  director  of  the  W.  B.  Saunders 
Company,  medical  publishers;  John  H. 
Sinberg,  realtor ;  Walter  Lee  Rosen- 
berger,  of  the  J.  H.  Cross  Advertising 
Agency;  and  Charles  H.  Henkels,  art 
director  of  the  Eugene  McGuckin  Ad¬ 
vertising  Agency. 

ONE  HUNDRED  YEARS  OF 

CAMDEN  NEWSPAPERS 
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ager ;  Harry  T.  Saylor,  managing  edi¬ 
tor;  Frank  Sheridan,  city  editor;  Hugh 
Hinckle,  telegraph 'and  suburban  editor; 
Frank  Ryan,  sports  editor;  Mrs.  Helen 
Hess,  society  editor;  and  these  re¬ 
porters — Bernard  Bertman,  Louis  J. 
Gale,  Frank  Alcott,  Vincent  Qark, 
Charles  Leo  McKeone,  D.  E.  de  Buys, 
and  William  Abbott. 

No  article  dealing  with  Camden 
newspapers — especially  the  account  of 
an  anniversary  celebration — would  be 
complete  without  some  reference  to  the 
late  Henry  L.  Bonsall,  who  was  known 
and  respected  by  practically  all  of  the 
older  newspaper  editors  and  publishers 
throughout  the  East.  Mr.  Bonsall 
served  as  an  army  correspondent  for  a 


number  of  metropolitan  newspapers 
throughout  the  Civil  War  and  also 
worked  at  various  times  in  New  York 
City  before  he  settled  down  perman¬ 
ently  in  Camden.  He  started  the  Daily 
Post — the  forerunner  of  the  present 
Post-Telegram,  on  October  2,  1875. 

The  fame  of  Camden  has  been  carried 
by  advertising  into  every  corner  of  the 
earfh,  for  Camden  is  the  birthplace  and 
home  city  of  the  Victor  Talking  Ma¬ 
chine  Company  and  the  Joseph  Camp¬ 
bell  Company  of  “Add-Hot- Water-and- 
Serve”  fame.  This  same  city  is  also  the 
home  of  the  famous  Esterbrook  Pen 
Company,  New  York  Shipbuilding  Com¬ 
pany.  The  J.  B.  Van  Sciver  Company. 
Camden  Iron  Works  and  C.  Howard 
Hunt  Pen  Company. 

It  is  but  comparatively  a  few  years 
since  Camden  was  indeed  a  “little  town.” 
and  its  remarkable  growth  during  the 
last  twenty-five  years  is  one  of  the  most 
astonishing  chapters  in  the  recent  indus¬ 
trial,  commercial  development  of  this 
country.  .And  it  is  doubtful  if  any 
single  influence  has  been  a  bigger  factor 
in  encouraging  and  stimulating  the 
growth  of  the  city  than  the  Camden 
newspapers.  They  have  been  stead¬ 
fastly  devoted  to  the  growth  and  de¬ 
velopment  of  their  city  and  have  missed 
no  opportunity  to  aid. 

Today,  the  Camden  newspapers,  with 
their  well-equipped  plants,  good  news 
service  connections,  capable  and  trained 


newspaper  men  in  charge  of  their  edi¬ 
torial  and  news  staffs,  and  good,  live 
distributing  facilities,  give  every  indi¬ 
cation  of  marked  growth  both  in  circu¬ 
lation  and  advertising  during  the  coming 
years. 

Galveiton  News  I«  Eighty 

The  Galveston  (Tex.)  News  cele¬ 
brated  its  80th  anniversary  .April  11. 
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WELCOME  TO  OUR  CITY! 

The  stage  is  set  for  Convention  VVeew  in  New 
York  and  on  Tuesday  when  the  curtain  goes 
up  on  the  annual  meeting  of  the  Associated 
Press,  and  on  Wednesday  on  the  meeting  of  the 
American  Newspaper  Publishers  Association  the 
city  will  be  in  the  hands  of  a  host  of  Editors  and 
Publishers  representing  nearly  every  prominent  daily 
newspaper  in  the  United  States. 

The  importance  of  these  two  conventions  to  the 
newspaper  industry  cannot  be  over  estimated.  They 
are  the  press  congresses  in  which  questions  are  dis¬ 
cussed  and  decisions  are  made  that  affect  every 
daily  in  every  city.  The  men  who  attend  them  are 
the  live  wires  of  journalism. 

Perhaps  the  most  important  topics  that  will  come 
up  in  the  A.  N.  P.  A.  meeting  are  labor,  Federal 
taxation,  postal  rates  and  paper.  Of  these  labor  de¬ 
mands  and  will  doubtless  receive  the  most  serious 
attention.  Publishers  are  anxious  to  get  all  the  light 
they  can  on  such  topics  as  “What  is  to  be  done  about 
the  demand  for  a  44-hour  week?”  “Are  wages  to 
be  cut  in  the  mechanical  department  to  meet  present 
conditions  or  are  they  to  remain  on  a  war  basis  ?” 
“Is  the  open  newspaper  shop  preferable  to  the  closed 
shop?”  ^ 

The  Associated  Press  meeting  will  be  devoted  to 
the  presentation  of  the  annual  reports  and  various 
subjects  connected  with  the  as.sembling  and  distribut¬ 
ing  of  news. 

In  Room  116  on  the  Thirty-third  street  corridor 
of  the  Waldorf-Astoria  Hotel,  where  these  two 
conventions  will  take  place.  Editor  &  Publisher 
will  hold  a  continuous  reception  for  the  newspaper 
men  and  women  and  other  visitors.  A  warm  wel¬ 
come  awaits  every  one  who  accepts  our  invitation  to 
avail  himself  of  our  hospitality  and  our  headquarters 
facilities. 

LABOR  UNIONS  CANNOT  FIX  PRICES 

After  a  long  and  bitter  fight  between  labor  or¬ 
ganization  and  the  newspaper  publishers  over 
the  Meyer-Martin  amendment  to  the  Donnelly 
anti-trust  law  the  bill  was  finally  passed  in  the  closing 
hours  of  the  New  York  legislature.  In  its  amended 
form  its  anti-monopoly  provisions  apply  to  the  sale 
of  all  commodities  instead  of  to  commodities  only 
of  general  use. 

Under  the  Donnelly  act.  previous  to  the  adoption 
of  the  amendment,  the  photo-engravers’  union 
claimed  it  had  the  right  to  dictate  to  employers  the 
prices  to  be  charged  for  photo-engraving  work.  The 
latter  were  perfectly  willing  to  advance  prices  to 
the  high  figures  named  by  the  unions  because  they 
meant  a  large  increase  in  their  profits  after  paying 
the  extraordinary  increase  in  wages  demanded  by 
the  union. 

Those  who  objected  to  this  fixing  of  prices  by  the 
union  liecause  they  regarded  them  as  excessive  were 
the  newspapers,  magazines  and  publishing  houses. 
Such  action  by  the  photo-engravers’  union  put  an  end 
to  all  competition  in  the  field.  Prices  were  far  in 
excess  of  what  they  should  be  for  the  work  done, 
but  the  publishers  had  to  pay  them  or  go  without 
illustrations.  It  was  as  clean-cut  an  example  of 
hold-up  as  has  presented  itself  in  recent  years  and 
was  just  as  obnoxious  as  a  combination  by  manu¬ 
facturers  and  dealers  to  regulate  prices  in  order  to 
maintain  profits. 

The  amendment  to  the  Donnelly  anti-trust  act  puts 
an  end  to  this  intolerable  and  unjust-  practice.  If 
labor  unions  are  allowed  to  fix  prices  at  which  com¬ 
modities  are  to  be  sold,  thus  taking  from  employers 
the  right  to  name  such  prices,  they  would  be  just 
as  dangerous  a  force  in  the  industrial  world  as  any 
combination  of  manufacturers  that  attempted  to  fix 
prices.  That  this  particular  peril  will  be  removed 
under  the  Meyer-Martin  amendment  is  probable 
when  the  issue  comes  before  the  high  state  courts 
for  adjudication,  as  it  undoubtedly  will. 

l^lior  unions  and  associations  of  employers  of 
labor  are  desirable  organizations  in  a  republic  like 
oitrs.  They  are  helpful  in  many  ways  not  only  to 
their  members  but  to  the  country.  When,  however, 
they  abrogate  to  themselves  the  power  to  strangle 
competition  and  force  the  public  to  pay  any  price 
they  may  fix  for  a  manufactured  product  they  be¬ 
come  a  menace  to  industrial  progress. 


I  L 


“IVhatever  may  be  a  man’s  abstract  talent, 
if  he  have  not  the  hearts  of  the  people,  if  he 
have  not  patriotism,  if  he  prefer  a  reputation 
among  diplomatists,  and  the  good  will  for 
foreign  courts,  to  the  wide  dear  love  of  his 
common  country-men — the  glory  of  the 
proudest  office  is  but  a  sham,  and  all  his  gain 
is  loss," — Walt  Whitman. 


NO  ROOM  FOR  A  RELIGIOUS  DAILY 

The  demise  of  the  American  Daily  Standard  of 
Chicago  after  an  undernourished  existence  of 
two  months  emphasizes  the  futility  of  trying  to 
establish  a  religious  daily  newspaper  on  a  commer¬ 
cial  basis.  The  experiment  has  been  made  many 
times  and,  with  one  exception,  with  the  same  result — 
failure.  The  Christian  Science  Monitor  has  won  out. 
but  it  owes  its  success  more  to  the  fact  that  it  has 
specialized  upon  news  rather  than  upon  religious 
intelligence. 

The  New  York  World  was  founded  in  1860  as  a 
religious  daily,  but  it  was  so  indifferently  supported 
by  the  Christian  public  that  it  would  have  been 
forced  into  bankruptcy  had  it  not  been  converted 
into  a  purely  secular  newspaper.  The  American 
Daily  Standard,  the  latest  venture  of  this  character, 
failed,  as  other  similar  ventures  have  failed  because 
the  public  prefers  to  read  the  secular  newspapers  al¬ 
ready  established.  It  wants  its  news  unflavored  and 
undiluted.  It  believes  in  the  integrity  and  the 
morality  of  the  daily  press  and  has  no  desire  to  be 
“preached”  to  or  at  seven  days  in  the  week.  Secular 
newspapers  have  their  faults  but  irreverence  or  a 
lack  of  religion  are  not  among  them. 

With  these  facts  in  mind  is  it  any  wonder  that 
the  religious  daily  newspapers  as  such  do  not  suc¬ 
ceed?  As  long  as  the  secular  newspapers  continue 
to  give  “all  the  news  that’s  fit  to  print”  in  an  im¬ 
partial  manner  there  is  no  room  for  a  purely  re¬ 
ligious  daily. 


one  can  accuse  our  Editor  President  of  in¬ 
action.  He  has  been  in  office  less  than  two 
months  and  yet  see  what  he  has  already  accomp¬ 
lished!  His  newspaper  training  has  taught  him  the 
importance  of  getting  things  done  on  time.  A  dilly¬ 
dallying  policy  does  not  appeal  to  him. 
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IS  COMMERCIALISM  SMOTHERING  IDEALS? 

{Continued  from  Page  9) 

any  time  since  the  world  began.  Multitudinous  farts 
regarding  international  fraternity  are  crying  aloud 
for  newspaper  space.  The  crimes  of  profiteering  art 
shielded  in  silence.  Outrages  against  the  rights  of 
citizenshin  are  demanding  publication  and  serious 
thought. 

The  struggles  of  nations  to  revive  economic  lift 
v  ould  if  'ruly  told  be  more  fascinating  than  any 
romance  and  of  profoundest  importance.  Adjust¬ 
ments  of  wrong  conditions  growing  dangerously 
critical  throughout  all  industry  and  trade  of  fli 
world  need  thorough  discussion  and  full  setting 
forth  of  the  facts.  The  sore  heart  of  mankind  today 
is  set  on  grave  things,  not  on  nonsense.  There  is  no 
lack  of  opportunity  for  big  news,  vital  news,  human 
interest  news  that  stir  the  popular  mind  and  heart 
far  more  deeply  and  make  impress  for  good  far  mort 
permanent  and  important  than  do  the  shallow  ob¬ 
scenities  of  the  divorce  court. 

The  editor  of  one  of  the  largest  newspaper  feiturt 
services  tells  me  that  for  several  years  he  virtuously 
sought  to  supply  only  the  kind  of  features  hi 
thought  newspapers  ought  to  have.  The  best  b 
could  attain  was  60  clients.  Finally  the  policy  was 
changed.  Efforts  were  made  to  find  out  just  what 
the  newspapers  wanted,  and  they  were  given  that 
By  sufficiently  lowering  and  loosening  the  quality  ol 
the  service  its  clientele  was  boosted  into  the  hun¬ 
dreds.  This  would  seem  to  carry  a  reflection  upos 
newspaper  editors,  but  the  editors  can  pass  tb 
responsibility  and  the  opprobrium  on  to  the  public 
It  is  an  overstatement  that  the  press  is  taking  tb 
place  of  the  pulpit,  or  that  it  ever  can,  or  wants*) 
Each  has  its  own  place  and  function,  and  the  ont 
cannot  replace  the  other.  Each  can  supplement  tb 
other.  Both  can  work,  each  in  its  own  way,  towaul 
the  same  ends.  They  can  bring  about  results  in  tb 
public  conscience  that  may  sometimes  seem  to  b 
alike.  But  the  pulpit  puts  the  leaven  into  the  huimt 
loaf,  while  the  press  reflects  mankind  as  it  is.  Tb 
press  at  its  best  is  a  ceaseless  series  of  moving  pic¬ 
tures  of  the  punishments  that  follow  crimes,  of  tb 
suicides  that  follow  sins,  of  the  want  and  despiit 
that  come  of  improvidences  or  unjust  conditions, of 
the  successes  that  result  from  right  endeavors  ani 
of  the  sweet  and  serene  old  age  that  ripens  witb 
righteous  living. 

According  as  it  interprets  life,  the  press  is  neces¬ 
sarily  a  mighty  power  for  or  against  elevation  of  the 
public  conscience.  There  are  two  sets  of  forces  ever 
active — one  pulling  down,  the  other  pulling  up.  As 
times  change  these  forces  take  new  shapes,  new 
phases,  new  names ;  but  through  all  the  ages  aui 
under  all  conditions  they  are  substantially  the  same- 
the  one  animated  by  love  of  truth  and  justice,  tb 
ether  by  greed;  the  one  working  for  the  gieii 
brotherhood  in  which  there  is  a  common  glory  and 
a  common  joy,  the  other  animated  by  a  selfishness 
that  is  ready  to  see  humanity  damned,  root  and 
branch,  if  it  can  only  put  money  in  the  purse  and 
attain  to  the  gratification  of  the  lust  for  place  and 
power.  It  is  a  ceaseless,  unflagging  battle,  of  viul 
and  far-reaching  results ;  and  it  is  the  first  business 
of  every  editor  to  squarely  answer  for  himself  tb 
question : 

Which  way  am  1  pulling?  .Am  I  with  the  forces 
which  diminish  the  sum  total  of  human  joy  ^ 
dwarf  the  world’s  manhood,  or  am  I  on  the  side 
of  those  forces  which  flood  the  world  with  tmtl 
and  justice  and  promote  the  character  which  u 
the  basis  of  all  real  advancement? 

The  newspaper'is  a  business  enterprise,  of  course 
and  what  brings  in  profit  must  be  primarily  consid¬ 
ered.  But  direct  profit-making  is  not  all  of  life,  P>[' 
ticularly  not  all  of  editorial  life.  Very  few  entw* 
for  the  profit  in  it  and  fewer  still  remain  long  in  < 
for  the  money  emoluments,  because  they  seldom  »rt 
•larg?  at  best.  The  real  journalist,  the  successful  W 
the  influential  one,  the  happy  one,  is  he  who  is,****! 
ing  not  merely  to  get  for  himself  but  also  to  givt®' 
hims.df. 

Even  if  direct  profit-making  were  all  of  newspJp® 
life,  the  fact  remains  that  direct  profit-making  is  I*’* 
the  best  profit-making.  The  newspaper  capital  ^ 
pays  the  best  dividends  is  character — “good  will.  * 
is  called.  C.  G.  M-  I 
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PERSONAL 


EE.  BRODIE.  publisher  of  the  Ore- 
*  gon  City  (Ore.)  Daily  Enterprise 
and  new  president  of  the  National  Edi¬ 
torial  Association,  was  welcomed  home 
from  his  trip  through  the  United  States 
and  Canada  by  a  dinner  at  the  Oregon 
City  Commercial  Gub.  The  Hawley 
Pulp  &  Paper  Company,  which  has 
mills  at  Oregon  City,  presented  Mr. 
Brodie  with  a  gold  fountain  pen. 

William  D.  Leahy,  editor  and  pub¬ 
lisher  of  the  Milford  (Mass.)  Daily 
Kews,  has  been  elected  exalted  ruler 
of  the  Milford  Lodge  of  Elks. 

Oscar  Woodruff,  veteran  editor  of  the 
Dansville  (N.  Y.)  Express  is  recover¬ 
ing  from  a  serious  illness. 

D.  J.  Colbert  has  been  appointed  edi¬ 
tor  of  the  Addison  (N.  Y.)  Advertiser, 
which  recently  changed  hands.  Mr. 
Coibert  was  formerly  with  Elmira 
new-spapers. 

A.  T.  Norman,  owner  and  editor  of 
the  Hempstead  (Tex.)  News,  having 
been  chosen  county  agent  lor  the  Bu¬ 
reau  of  Extension  of  the  United  States 
Department  of  Agriculture,  will  no 
longer  edit  his  newspaper.  He  has  em¬ 
ployed  B.  M.  King,  formerly  of  Lex¬ 
ington. 

Norman  Dodge,  vice-president  and 
general  manager  of  the  Mergenthaler 
Linotype  Company,  left  New  York 
April  16  on  board  the  fteamer  Cedric 
for  a  business  trip  of  several  months’ 
duration  in  England;  France  and  Ger¬ 
many.  Fred  C.  Grumman,  assistant 
manager  of  the  New  York  agency,  ac¬ 
companied  Mr.  Dodge.  While  in  Lon¬ 
don  they  will  attend  the  Sixth  Interna¬ 
tional  Printing.  Stationery  and  Allied 
Trades’  Exposition,  April  30  to  May  14. 

Leon  M.  Conwell  has  been  elected 
general  manager  of  the  Somerville 
(Mass.)  Journal  to  succeed  the  late  Jo¬ 
seph  0.  Hayden,  for  more  than  44  years 
manager  and  majority  owner.  After 
graduating  from  Princeton  in  1893 
Mr.  Conwell  became  a  reporter  on  the 
Philadelphia  Record.  Later  he  was 
night  editor  and  city  editor  of  the 
Philadelphia  Press  arid  was  assistant  to 
the  Sunday  editor  of  the  Press  when 
he  came  to  Somerville  in  1904  as  editor 
of  the  Journal.  Mr.  Conwell  is  a 
nephew  of  the  late  Mj.  Hayden  and  will 
continue  as  editor. 

George  F.  Booth,  formerly-  publisher 
of  the  Worcester  (Mass.)  (jazette,  has 
returned  from  a  vacation  at  Atlantic 
(jt)-  and  is  now  on  his  way  to  the  Pa¬ 
cific  Coast.  He  is  accompanied  by  Mrs. 
Booth. 

Charles  S.  Parker,  for  nearly  SO 
years  editor  and  owner  of  the  .Arling¬ 
ton  (Mass.)  .Advocate  and  Lexington 
(Mass.)  Minute  Alan,  recently  observed 
his  82nd  birthday  by  attending  to  his 
nsual  newspaper  duties.  The  office  staff 
presented  him  with  a  gold  pencil. 

Ilr.  John  W.  Cunliffe.  director  of  the 
Columbia  School  of  Journalism,  will 
fihe  an  address.  “College  Journalism 
’■'d  Professional  Journalism,”  before 
Southern  Intercollegiate  Newspaper 
Conferences  in  Richmond,  Va.,  April 
“■  The  opening  address  will  be  made 
M.  McKnight.  president  of  the 
“Stern  Intercollegiate  Newspaper  .As- 
^>tion  and  editor  of  the  Columbia 
spectator. 

Milliam  G.  Dwight,  editor  of  the 
IJolyoke  (Mass.)  Transcript,  attended 
the  annual  banquet  of  Sigma  Delta  Chi, 


honorary  journalistic  fraternity  of  the 
Columbia  School  of  Journalism,  last 
Friday  night,  with  Mrs.  Dwight.  Their 
daughter.  Miss  Helen  Dwight,  is  a 
member  of  the  school  and  officer  of 
Theta  Sigma  Phi,  honorary  journalistic 
sorority. 

Frank  J.  Markey,  of  the  Chicago  Tri¬ 
bune  Syndicate,  is  back  in  New  York 
for  the  publishers’  convention,  after  a 
trip  around  the  country. 

Lemuel  C.  Hall,  editor  and  publisher 
of  the  Wareham  Courier  and  the  Cape 
Cod  Magazine,  and  president  of  the 
Massachusetts  Press  Association,  has 
just  returned  from  Florida,  where  he 
attended  the  National  Editorial  Conven¬ 
tion. 

Will  Wilke,  of  Grey  Eagle,  Minn., 
former  president  of  the  National  Edi¬ 
torial  Association,  has  gone  to  Vancou¬ 
ver,  B.  C.,  to  assist  in  making  prepara¬ 
tions  for  the  World’s  Press  Congress 
at  Honolulu. 

Joseph  M.  Page,  editor  of  the  Jersey- 
ville  (Ill.)  Democrat,  this  week  cele¬ 
brated  his  golden  wedding  anniversary 
with  a  reception  given  in  the  office  of 
his  paper.  Mr.  Page  was  for  several 
years  secretary  of  the  National  Edito¬ 
rial  Association  and  also  secretary  of 
the  Illinois  Press  Association. 

Hon.  Thomas  Rees,  publisher  of  the 
Springfield  Illinois  State  Register,  with 
Mrs.  Rees  has  returned  from  a  trip  of 
several  weeks  through  the  South  and 
the  Hawaiian  islands. 

Elias  B.  Dunn,  known  to  new.snaper 
men  throughout  the  country  as  “Far¬ 
mer”  Dunn,  is  being  put  forward  by  his 
friends  for  the  post  of  chief  of  the 
Weather  Bureau.  Mr.  Dunn  came  by 
his  sobriquet  of  “Farmer”  from  the 
newspaper  wits  at  the  time  that  the 
U.  S.  Weather  Bureau  was  transferred 
from  the  War  Department  to  that  of 
Agriculture.  He  has  just  completed  an 
exhaustive  treatise  on  “Weather  and 
How  to  Forecast  It,”  which  will  be  is¬ 
sued  in  a  few  days  by  Dodd,  Mead  & 
Co.  His  candidacy  has  been  endorsed 
by  the  New  York  City  publishers. 

C.  .A.  C.  Jennings,  editor-in-chief  of 
the  Toronto  Mail  and  Empire  delivered 
an  address  on  “Journalism”  before  the 
Davenport  High  School  Literary  So¬ 
ciety  last  week.  This  was  the  last  of 
a  scries  of  vocational  talks  to  the  stu¬ 
dents  of  Toronto’s  newest  collegiate. 

Capt.  Edward  J.  Stackpole,  Jr.,  w-ho 
w-as  recently  discharged  from  Walter 
Reed  Hospital,  where  he  was  treated 
for  more  than  two  years  for  wounds 
received  in  France,  has  rejoined  the 
staff  of  the  Harrisburg  Telegraph. 

Ivy  L.  Lee.  former  director  of  pub¬ 
licity  of  the  Pennsylvania  Railroad,  and 
associated  in  an  advisory  capacity  with 
a  number  of  railroads  and  other  cor¬ 
porations,  was  the  speaker  at  the  April 
luncheon  of  the  members’  council  of 
the  Philadelphia  Chamber  of  Commerce 
last  Thursday. 

J.  David  Stern,  editor  and  publisher 
of  the  Camden  (N.  J.)  Daily  Courier, 
has  announced  the  opening  of  a  Phila¬ 
delphia  office  in  the  De  Long  Building. 

Stephane  Lauzanne.  editor  of  Le 
Matin,  of  Paris,  sailed  April  20  on  the 
steamer  France  after  a  visit  to  the 
United  States. 

.M.  P.'Linn.  of  the  St.  Louis  office  of 
the  S.  C.  Beckwith  Special  Agency,  is 
spending  a  few  days  in  New  York. 

Col.  C.  B,  Blethen,  vice-president  of 


FOLKS  WORTH  KNOWING 


pROM  newsboy  to  publisher  would 
be  a  truthful  title  to  many  a  biog¬ 
raphy  of  American  newspaper-makers, 
but  there  are  not 
so  many  who 
could  write 
“from  Reporter 
to  Publisher,” 
and  fewer  still 
who  have  made 
the  latter  ad¬ 
vance  so  rapidly 
as  has  Bernard 
L.  Cohn,  recently 
named  publisher 
of  the  Memphis 
News  -  Scimitar. 

Mr.  Cohn’s  news-  Bernakd  L.  Cohn 
paper  experience 

began  in  New  York,  where  he  served 
the  city  dailies  while  a  student  at  Co¬ 
lumbia  University  and  continued  when 
he  returned  to  Memphis  as  a  reporter 
for  the  News-Scimitar.  He  soon  be¬ 
came  Sunday  editor,  but  in  1912  left 
the  editorial  rooms  for  the  counting 
office  and  jumped  rapidly  from  adver¬ 
tising  solicitor,  to  advertising  manager 
and  then  to  business  manager. 

Last  year  saw  his  appointment  as  gen¬ 
eral  manager  and  when  the  ownership 
of  the  News-Scimitar  changed  in 
March,  1921,  he  was  made  publisher  and 
president  of  the  Memphis  News-Scim- 
itar  Company. 


the  Seattle  Times,  is  in  New  York  for 
the  A.  N.  P.  A.  convention. 

George  Mc.Aneny,  formerly  president 
of  the  Borough  of  Manhattan,  New 
York,  and  president  of  the  aldermanic- 
board,  was  named  recently  as  chairman 
of  the  Transit  Commission,  a  body 
with  a  mandate  to  clear  up  the  muddled 
transit  situation  in  New  York. 

Arthur  W.  Crawford,  general  man¬ 
ager  of  the  Chicago  Tribune  Newspa¬ 
pers’  Syndicate,  is  telling  his  friends 
about  the  “greatest  boy  in  the  world.” 
Arthur  W.,  Jr.,  recently  arrived  at  the 
Crawford  home. 

C.  F.  Crandall,  managing  editor  of 
the  Montreal  Star,  is  in  New  York  this 
week. 


IN  THE  EDITORIAL  ROOMS 

P^ARREN  MOSES,  after  covering 
the  legislature  for  the  Great  Falls 
(Mont.)  Tribune,  has  been  given  charge 
of  news  concerning  the  oil  development 
of  the  state. 

Guy  L.  Mooney,  graduate  this  spring 
of  the  school  of  journalism  of  the  Uni¬ 
versity  of  Montana,  has  been  added  to 
the  staff  of  the  Great  Falls  (Mont.) 
Leader. 

Lawrence  M.  Wilson  has  resigned 
from  the  Great  Falls  (Mont.)  Tribune, 
and  will  make  a  trip  by  motor  boat 
down  the  Missouri  River  to  New  Or¬ 
leans.  He  will  start  June  1  from  Fort 
Benton  below  the  three  great  falls  of 
the  Missouri  and  expects  to  be  gone 
two  months. 

Raymond  .A.  Kierman,  federal  build¬ 
ing  reporter  for  the  Boston  Traveler, 
who  recently  became  a  benedict,  had 
the  honor  of  putting  “Rookie”  Denby, 
now  Secretary  of  the  Navy,  through  his 
preliminary  paces  when  he  was  a  ser¬ 
geant  of  marines. 

Frank  -A.  Lovell,  Sunday  editor  of  the 
St.  Paul  Dispatch,  has  become  manag¬ 
ing  editor  of  the  Racine  (Wis.)  Times- 
Call. 

Joseph  W.  Becker,  of  Jerseyville,  a  well 
known  Central  Illinois  newspaper  editor 
and  publisher,  has  been  made  managing 
director  of  the  Illinois  Tuberculosis 
Association  with  headquarters  in 
Springfield. 

Miss  Grace  Alae  Comstock,  formerly 
society  editor  of  the  Springfield  Illinois 
State  Register,  and  Lynn  D.  Searcy, 
former  reporter  on  the  Springfield 
Illinois  State  Journal  have  announced 
their  marriage,  which  occurred  in  Pe¬ 
oria,  January  31.  Miss  Comstock  at  the 
time  was  a  feature  writer  on  the  Peoria 
Transcript.  Mr.  Searcy  has  resigned 
from  the  State  Journal  and  will  be  as¬ 
sociated  with  W.  M.  Comstock,  father 
of  the  bride,  in  the  publication  of  the 
Oconto  (Wis.)  Reporter-Enterprise. 

Lynn  C.  Lightner.  formerly  of  the 
Harrisburg  (Pa.)  Telegraph,  has  be¬ 
come  wire  editor  of  the  Harrisburg 
Evening  News. 

Miss  Margaret  C.  Getchell,  of  th’e 
Worcester  (Mass.)  Telegram  woman’s 
department,  is  the  author  of  a  play, 
“Spruce  Cone  and  Bunchberry,”  which 


Among  the  papers  that  have  signed  con¬ 
tracts  for  the  Haskin  Service  for  the 
coming  ]?ear  are  the  following: 

Pittsburgh  Gazette -Times 
Glxe  Toledo  Blade 
HTe  Louisville  Herald 
GLe  Newark  Star  Eagle 
GTe  Decatur  Herald 
nite  Sandusky  Register 
TKe  Huntington  Herald  Dispatch 
nite  Bristol  Herald  Courier 
nite  Kokomo  Daily  Tribune 
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is  being  presented  by  several  young 
women's  societies  in  that  city. 


Stewart  B.  Maguire,  formerly  a  desk 
man  on  the  Worcester  (Mass.)  Tele¬ 
gram,  but  now  connected  with  the  Syra¬ 
cuse  Post-Standard,  has  been  visiting  in 
Worcester. 


irom  1890  to  1902  was  one  of  its  edi¬ 
torial  writers.  He  has  been  doing  simi¬ 
lar  work  for  other  Canadian  papers 
since  then  and  will  contribute  to  the 
editorial  columns  of  the  Globe. 


elected  president  of  the  Young  Men’s 
Business  Club,  an  organization  ’of  the 
leading  business  and  professional  men 
in  the  city. 


land,  France  and  possibly  go  as  fatu 
Cairo,  Egypt. 


Miss  Bessie  M.  Gleason,  formerly  of 
the  Worcester  (Mass.)  Telegram,  is 
now  in  China,  and  is  writing  a  series 
of  articles  on  conditions  in  that  coun¬ 
try  for  the  Telegram. 


Malcolm  Molland.  who  joined  the 
Worcester  (Mass.)  Telegram  copy  desk 
.several  weeks  ago,  sold  his  first  movie 
scenario  to  the  Maurice  Tourneur  Com¬ 
pany  recently  for  $1,000.  He  resigned 
the  day  he  sold  the  production,  and 
plans  to  devote  his  time  in  the  future 
to  writing  plays  at  his  summer  home 
near  New  London,  Conn. 


F.  T.  Birchall.  of  the  staff  of  the 
New  York  Times  will  address  the  Co¬ 
lumbia  School  of  Journalism  on  “Truth 
in  the  News”  on  .\pril  26.  Will  Irwin 
talked  on  “National  and  International 
Journalism”  before  the  news  writing 
and  editing  department  of  the  school 
on  .^pril  15th.  He  was  the  guest  of 
Professor  Charles  P.  Cooper,  head  of 
this  department. 


Elias  S.  Woodruff,  business  manager 
of  the  Salt  Lake  City  Deseret  News, 
left  Salt  Lake,  April  14,  for  a  business 
trip  to  the  East.  He  will  attend  the 
publishers’  conventions. 

Arthur  H.  Brownsworth,  after  16 
years,  service  in  the  Sandusky  Star- 
Journal’s  circulation  department,  the  last 
four  years  as  manager,  has  resigned  to 
sell  the  Paige  and  Studebaker  automo¬ 
biles  in  Sanduskv. 


George  B.  McDonald,  director  of  tb( 
bureau  of  business  standards  for  the  ( 
W.  Shaw  Company,  spoke  on  “industrjji 
Markets  and  Merchandising,”  at  t!» 
luncheon  of  the  Advertising  Club  ol 
St.  Louis,  April  12.  Gerrit  A.  Benekei 
painter,  spoke  at  an  evening  meetm|oj 
the  club  under  the  auspices  of  the  (4. 
cational  committee.  Eugene  Taylot ' 
spoke  before  the  Women’s  Advertisa^ 
Club  on  “Photographic  Salesnea) 
Samples.’’ 


Hugh  F.  E^mes  of  Towanda,  Pa.,  has 
joined  the  Corning  (N.  Y.)  Evening 
Leader  as  news  editor.  Mr.  Eames  was 
originally  a  resident  of  Wellsboro,  Pa., 
and  served  on  the  Philadelphia  North 
.■\merican  staff  for  several  years. 


.•Mexander  Lapointe,  who  recently  re¬ 
turned  to  his  home  in  Worcester 
(Mass.),  after  three  years’  service  with 
the  Y.  M.  C.  A.  in  Russia,  has  joined 
the  staff  of  the  Boston  Telegram.  He 
V  as  formerly  a  makeup  editor  on  the 
Worcester  Telegram. 


Henry  A.  S.  Ives  has  connected  him¬ 
self  with  the  St.  Paul  Dispatch-Pioneer 
Press  as  editorial  writer. 


William  D.  Leahy,  editor  and  pub¬ 
lisher  of  the  Milford  (Mass.)  News,  has 
been  elected  exalted  ruler  of  Milford 
lodge,  B.  P.  O.  E. 


Herbert  A.  Laduke  has  been  made 
an  assistant  city  editor  on  the  Wor¬ 
cester  (Mass.)  Telegram,  taking  the 
city  desk  two  nights  a  week. 


IN  THE  BUSINESS  OFFICE 


JV.  .\MBROSE  has  become  associ- 

*  atpH  with  tbp  bJpw  Vnrlf  nffirp  of 


John  W.  Hart,  formerly  of  the  At¬ 
lanta  Constitution,  has  joined  the  copy 
desk  of  the  Worcester  (Mass.)  Tele¬ 
gram. 


Leo  A.  Smith  has  left  the  Marysville 
fCal.)  Appeal  to  take  charge  of  the 
Ventura  (Cal.)  Free  Press  as  editor 
and  manager. 


Miss  Katherine  M.  Crosby  entertained 
recently  for  Miss  Margaret  C.  Getchell. 
editor  of  the  woman’s  page  of  the  Wor¬ 
cester  (Mass.)  Telegram.  whose 
marriage  to  Eugene  Parsons  will  be  ?)ne 
of  the  May  ceremonies.  The  bride-to- 
t>e  was  given  a  kitchen  shower.  The 
guests  were  newspaper  women  of  Wor¬ 
cester  associated  with  Miss  Getchell. 
Miss  Crosby  will  succeed  Miss  Getchell 
as  woman’s  page  editor. 


Raymond  Bissell.  business  manager  of 
the  Buffalo  Commercial,  is  being  urged 
for  reappointment  to  the  city  board  of 
education  by  the  Schoolmasters’  .Asso¬ 
ciation  of  Buffalo.  His  term  expires 
shortlv.' 


William  E.  Hooper,  a  member  of  the 
financial  staff  of  the  New  York  Tri¬ 
bune.  will  speak  to  students  of  the 
Pulitzer  School  of  Journalism,  on 
“Railroad  Financing”  on  .April  26. 


John  Lewis,  for  the  past  year  editor 
of  Liberal  publications  at  Ottawa,  has 
resigned  to  rejoin  the  staff  oi  the  To¬ 
ronto  Globe.  He  entered  the  service  of 
this  paper  as  a  reporter  in  1883  and 


To  NEWSPAPER  PUBLISHERS: 


I  am  in  touch  with  a  supply  of  900  tons  super- 
calendered  f>ap>er  at  SY^c.  a  pound. 


About  350  tons  33V2  inch  rolls 
About  550  tons  66V2  inch  rolls 
About  40  tons  70  inch  rolls 


This  is  suitable  for  comic  sections  or  roto-gravure. 
If  interested,  communicate  with  me  and  1  will  put 
you  in  touch  with  the  p>eople  having  the  paper  in 
New  York  for  immediate  delivery. 


JASON  ROGERS 

The  New  York  Globe 


THE  ADVERTISING  FOLKS 


^ILLI.AM  L.AMBERI,  .Middletown 
(N.  Y.)  newspaper  man,  has  been 
named  sales  manager  of  the  Farmers’ 
Service  Company,  of  Batavia,  N.  Y. 


Henry  .A.  Bruno,  advertising  manager 
of  the  .Aeromarine  Engineering  and 
Sales  Company,  New  A’ork,  was  in  Bos¬ 
ton  the  past  week  with  a  view  to  inter¬ 
esting  Boston  business  men  in  the  pos- 
si’jilities  of  commercial  aviation. 


The  Atlanta  Journal 

Atlanta,  Ga. 


C.  Seymour  Clark  has  been  appointed 
director  of  publicity  and  advertising  for 
the  Robertson-Cole  motion  picture  in¬ 
terests. 


March  again  brought  over 

A  Million  Lines 
of  Advertising 


To  The  Atlanta  Journal 


ated  with  the  New  A’ork  office  of 
Frost,  Landis  &  Kohn,  publishers’  rep¬ 
resentatives.  During  the  seven  years 
he  has  been  in  the  advertising  business, 
Mr.  .Ambrose  has  been  associated  with 
the  .American  Association  of  Foreign 
Language  New.spapers  and  the  H.  L. 
Winer  Special  Agency. 


Clarence  Cranmer,  member  of  the 
Poor  Richard  Club,  has  just  been  made 
sales  manager  of  the  Rex  Seal  Products 
Company  with  offices  in  the  Widener 
Building.  Philadelphia. 


The  people  of  Atlanta’s  ter¬ 
ritory  are  working  hard  and 
buying  with  judgment. 


Edgar  Cole,  who  recently  resigned  as 
director  of  publicity  for  the  Philadel¬ 
phia  Rapid  Transit  Company,  and  who 
was  formerly  on  the  staff  of  the  North 
.American,  sailed  this  week  for  Europe 
for  a  private  enterprise  interested  in 
scientific  research.  He  will  visit  Eng- 


Advertising  in  The 
Journal  Sells  the  Goodi 


Philo  Kane  who  left  newspaper  work 
several  years  ago  to  enter  the  insurance 
business,  has  returned,  and  will  have 
charge  of  automobile  advertising  for  the 
Springfield  Illinois  State  Register.  P. 
H.  Giblin,  former  automobile  advertis¬ 
ing  manager,  has  gone  to  Detroit  to 
engage  in  bond-selling  with  his  brother. 


Harry  F.  .Aitchison,  manager  of  the 
advertising  department  of  the  Twin 
City  Daily  Sentinel  of  Winston-Salem. 
N.  C.,  formerly  a  newspaper  man  in 
Fitchburg  (Mass.)  has  been  visiting  in 
Worcester  and  Fitchburg. 


BENJAMIN  &  KENTNOR 
COMPANY 


ESTABLISHED  1893 


James  Ewing,  advertising  manager  of 
the  New  Orleans  Daily  States,  has  been 


REPRESENTING  DAILY  NEWSPAPERS 


NATIONAL  ADVERTISING 


I 


225  FIFTH  AVENUE 


NEW  YORK 


M ALLERS  BUILDING 


CHICAGO 


I 


Editor  &  Publisher  for  April  23 ,  1  921 


FORUM  OF  FEMININE  FRATERNITY  OF 
FOURTH  ESTATERS 

Conducted  by  MILDREX)  E.  PHILLIPS 


Editorial  Note — The  director  of  this  new  column  in  Editor  &  Pl'blisher  is  Sun- 
diy  editor  of  the  Syracuse  (N.  Y.)  Post-Standard.  Miss  Phillips  announces  her  pro- 
jram  as  follows:  “Everyone  knows  there  are  newspaper  women,  hut  unless  one  knows 
ind  reads  all  the  newspapers  in  the  world  there's  no  way  of  knowing  who’s  who  in 
feminine  newspaperdom.  Where  is  there  a  better  place  to  learn  than  in  the  biggest 
and  best  newspaper  magaeine  published?  I  hope  to  make  this  colum  the  most  popular 
and  unusual  of  its  kind.  It  will  be  purely  a  newspaper  woman's  feature — all  masculine 
members  of  the  fourth  estate  being  excluded.  Of  course,  unless  some  one  happens 
to  write  something  unusually  clever,  then  in  payment  we  shall  allow  them  to  have 
their  li<»'e 

John  Brozm’s  body  lies  a-moldin’  know  that  the  man  who  started  all  this 
1  ia  disgust  calumny  about  “woman  covering  up  their 

But  his  soul  goes  nuirehiiig  on !  years”  was  found  frozen  to  death  out- 

^  ^  ^  side  Sing  Sing  prison  the  other  day? 

Just  over  his  heart  was  pinned  the  con- 

SO  saying,  with  its  natal  debt  paid  to  fession  which  had  brought  him  to  the 
the  Father  of  the  Forum,  the  first  Place  of  Reckoning  for  poor  conscience- 
meeting  of  the  F.  F.  F.  E.  (Feminine  stricken  souls.  It  was  sad — but  brier: 

Fraternity  of  Fourth  E.staters)  is  de-  “Frost  bitten  ears,  and  masculine  jeal- 

dared  open-above  board,  and  ready  for  ousy  of  feminine  ear  puffs  caused  the 
^.jr!  ruin  of  my  reason,  and  now  my  death!” 

Since  its  foun-  This,  of  course,  did  not  appear  in  the 

millions  of  “coluyms”  which  have  daily 
borne  something  facetious  about  the 
j  “girls  and  their  hidden  ears.”  It  was 

suppressed,  as  all  really  feminine  propo- 
ganda  is,  by  a  manhandled  man-brained 
I  pre.ss!  *  *  * 


RUT  we  can  change  all  that,  and  do 
much  more !  And  we  can  do  it 
througli  this  “coluym”  if  we  all  band 
tf)gether  and  write  our  heads  off  and  our 
wits  dry.  We  intend  to  back  Edward 
Bok,  F.  P.  A.,  the  Office  Dog,  quite  off 
the  columnist’s  map. 

w  *  * 

^^E’VE  started  out  to  make  the  Friars 
look  like  a  bunch  of  deacons,  and 


lUUI  III^  ICct^Ully  ctliu  IIUW  111^  UCcllll  . 

Since  its  foun-  This,  of  course,  did  not  appear  in  the 

dation  the  (Mas¬ 
culine)  F.  F.  F. 
j  L  those  male 
penpushers  who 
ddegated  us  to 
tie  covering  of 
fiir,k  teas  and 
bdics'  Aid  So- 
•iety  ice-cream 
iocials,  have 
!i':iiinatc(l  Edi- 
II* &  Publisher. 

paper  and  press.  f.  i".  A.,  the  Uttice  Uog,  quite  off 

But  the  worm  Mo-drkd  K.  I'hh.lips  the  columnist’s  map. 
dlways  turns,  as  ♦  ♦  ♦ 

iere  now  is  evidence!  V^E’VE  started  out  to  make  the  Friars 

It  took  a  member  of  the  staunch  old  ^  ji^e  a  bunch  of  deacons,  and 

ami!y  of  color  to  do  it.  In  spite  of  it  I 

iaa'ii-  from  an  organized  body  of  male 

lia.r^  more  formidable  than  the  ^HIS  is  an  open  invitation  for  every 
■iaUr:.’  Union,  this  loyal  seconder  of  newspaper  woman  who  loves  the 
liirko’s  famous  words  “Gentlemen,  game,  and  wants  to  make  it  a  “real 
lerf  arc  those  amongst  us  mightier  woman’s  game  for  newspaper  women  to 
an  we”  has  thrown  open  the  editorial  contribute  to  the  “Coluym”.  We  want 
■“■r:  of  Editor  &  Publisher  with  a  to  hear  from  every  woman  writer,  editor. 
Come  on  in  ladies  of  the  F'ourth  Es-  publisher  in  the  wide  world.  Tell  us 
ste.  the  whole  sheet  is  yours,  if  you  can  about  your  part  in  the  game  Miss 
am  it!”  Chinese  Newspaper  Woman,  Miss 

.\iid  so— Here  we  are!  French  Newspaper  Woman,  Miss  News- 

With  a  “Long  wave  the  editorial  ban-  paper  Woman  from  Every  Country  in 
er  of  one  James  W.  Brown”  who  the  World.  We’re  all  members  of  the 
'11  go  down  in  the  pages  of  history  as  F.  F.  F.  E.,  and  the  only  dues  you  have 
it  only  publisher-editor  in  this  twen-  to  pay  is  paid  in  the  way  in  which  we 
rth  century  who  dared  distinguish  him-  make  our  living — with  our  typewriters. 

:li  by  the  sagacious  act  of  recognizing  That’s  the  only  method  by  which  we 
*  Mary  Kings,  the  May  Humphreys,  can  “put  the  coluym  over  the  top”  and 
It  Fay  Stevensons,  the  Margaret  Moers  prove  ourselves  real  newspaper  women, 
l«halls,  the  Marion  Spitzers  and  the  and  not  pink  tea  artists. 

I:!  of  us,  en  masse !  Incidentally,  we  shall  prove  ourselves 

A  soul  truly  worthy  of  an  ancestor!  right,  and  our  editors  of  the  past  re- 
To  satisfy  the  morbid  masculine  curl-  spected,  but  wrong ! 

«y  of  the  gentlemen  who  are  craning  Write  what  you  want  to,  whether  it 
w  necks  over  the  transom  we  wish  be  a  harangue  in  vers  litre  against  your 
state  once  and  for  all  that  this  is  a  city  editor,  or  “Foolish  questions  asked 
'“ym”  of  the  sisters,  for  the  sisters  newspaper  women.”  (This  last  includes 
111  by  the  sisters  of  the  fourth  estate ;  proposals.) 

« all  masculine  members  of  said  Pen  And,  by  the  way,  next  week  we  are 
•>bers’  Union  are  henceforth  and  for-  going  to  spring  a  dreadful  piece  of  news 
"  excluded— even  on  state  occasions,  about  a  “consoeur”  of  ours — Watch  for 
the  newest  and  most  guaranteed  *1 — and  don’t  forget  to  address  the  Edi- 
%  beginning  “2  pounds  of  raisins”  tress  of  the  Coluym  with  your  little  bit. 
^“add  the  yeast”  is  published.  - -  — 

yierefore,  our  first  want  ad  is  as  d  i  •  •  .« 

Hows:  Pa»ley  Hewing  The  Line 

“'1  anted:  A  woman  newspaper  car-  The  Chicago  Tribune’s  column,  “A 
-'■‘ist  to  cartoon  the  brothers  in  the  Line  o’  Type  or  Two,”  which  was  in- 
estate  as  they  have  for  years  car-  augurated  by  Bert  L.  Taylor  who  died 
“Md  us.  Nell  Brinkley  need  ndt  recently,  is  now  being  conducted  by  a 
fly!"  man  well  known  to  Central  Illinois 

r, ,  ♦  ♦  ♦  newspaper  folks  and  who  started  out  as 

ooves  us  to  push  the  pen  might-  a  reporter  on  the  Decatur  Review  sev- 
.)  girls  and  show  these  men  col-  eral  years  ago.  Fred  Pasley,  now  in 
®ts  that,  in  spite  of  our  years  of  charge  of  the  famous  column,  left  Cen- 
^  teas,  personals,  and  W.  C.  T.  U.  tral  Illinois  for  the  west  and  was  also 
^"">85,  there’s  no  moss  growing  on  for  a  while  in  Manila,  P.  I.,  on  the 
even  if  we  do  keep  them  cov-  Times.  He  for  a  while  was  in  charge 
1  \  of  “Ye  Towne  Gossip,”  run  as  a  daily 

by  the  way,  did  you  happen  to  feature  by  the  Chicago  Examiner. 


DRY  MATS 


Our  Mats  have 

Uniform  thickness 


Uniform  shrinkage 


Uniform  prices 


and  there  is  adequate  protection 
for  the  type.  They  are  easily  re¬ 
moved  from  the  mold  and  do  not 
stick  or  pluck,  because  they  are 
especially  cherhically  treated. 

Surely  enough  good  qual¬ 
ities  to  warrant  a  trial. 

For  Newspaper  Work,  Rush  Edi¬ 
tion  Work,  Job  Work,  Color  Work. 
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SMALL  PAPERS  WANT  AN  A.P. 

DIRECTORSHIP 

(Continued  from  Page  11) 

Frank  P.  MacLcniian,  Topeka  (Kan.) 
State  Journal. 

D.  D.  Moore,  New  Orleans  (La.) 
Times-Picayune. 

Stuart  H.  Perry,  .Adrian  (Mich.) 
Telegram  &  Times. 

Henry  M.  Pindell,  Peoria  (111.)  Jour¬ 
nal  and  Sunday  Journal-Transcript. 

E.  Lansing  Kay,  St.  Louis  (Mo.) 
Globe-Democrat. 

D.  E.  Town,  Louisville  Herald. 

To  till  the  unexpired  term  of  two 
years  of  A.  C.  Weiss  of  the  Duluth 
(Minn.)  Herald,  resigned,  these  two 
nominations  were  made : 

H.  V.  Jones,  Minneapolis  (Minn.) 
Journal. 

J.  H.  McKeever,  .Aberdeen  (S.  D.) 
.American. 

Retiring  Advisory  Board 

The  advisory  boards  who  have  served 
tile  past  year  are  composed  of  the  fol¬ 
lowing  members :  E.astern  Division  : 
Richard  Hooker,  Springfield  (Mass.) 
Republican ;  A.  P.  Moore,  Pittsburgh 
(Pa.)  Leader,  chairman;  E.  L.  Haynes, 
Wilmington  (Del.)  Morning  News;  W. 
H.  Dow,  Portland  (Me.)  Express  & 
.Advertiser;  Edward  H.  Butler,  Buffalo 
Evening  News,  secretary. 

Central  Division  :  Marcellus  M. 
Murdock.  Wichita  (Kan.)  Eagle,  chair¬ 
man;  Gardner  Cowles,  Des  Moines 
(la.)  Register;  Tams  Bixby,  Muskogee 
(Okla.)  Phoenix;  J.  T.  Murphy,  Super¬ 
ior  (Wis.l  Telegram;  Mrs.  Zell  Hart 
Doming,  Warren  (Ohio)  Tribune,  sec¬ 
retary. 

Southern  Division:  H.  C.  Adler, 
Chattanooga  (Tenn.)  Times,  chairman; 
J.  X.  Heiskell,  Little  Rock  (Ark.) 
Gazette,  secretary;  J.  L.  Horne,  Rocky 
Mount,  (X.  C.)  Telegram;  John  S. 
Cohen,  .Atlanta  (Ga.)  Journal;  L.  J. 
Wortham,  Ft.  Worth  (Texas)  Star 
Telegram. 

Western  Division  :  C.  B.  Blethen, 
Seattle  (Wash.)  Times,  chairman;  J.  R. 
Knowland,  Oakland  (Cal.)  Tribune, 
secretary;  F.  H.  Hitchcock,  Tucson 
(.Ariz.)  (Titizen;  J.  E.  Wheeler,  Portland 
(Ore.)  Telegram  and  A.  M..  McKay, 
Salt  L^ke  City  (Utah)  Tribune. 

On  Wednesday,  .April  27th,  the  board 
with  the  newly  elected  directors  will 
meet,  probably  at  the  Waldorf-Astoria 
for  the  election  of  the  president,  first 
and  second  vice-presidents,  secretary, 
assistant  secretary  and  treasurer. 

Eye*  on  McKeever 

Especial  interest  is  being  manifested 
by  smaller  newspapers  in  the  .Associated 
Press  in  obtaining  the  election  of  one 
of  their  number  to  the  board  of  direc¬ 
tors.  Their  attention  seems  to  have  cen¬ 
tered  on  J.  H.  McKeever  of  the  Aber¬ 
deen  (S.  D.)  American  and  News,  one 
of  two  candidates  nominated  to  fill  out 
the  unexpired  term  of  A.  C.  Weiss,  who 
when  elected  was  publisher  of  the 
Duluth  Herald.  Speaking  in  behalf  of 
Mr.  McKeever,  one  of  the  most  active 
of  the  smaller  .A.  P.  members  said : 

"While  the  .Associated  Press  needs  the 
aid  of  the  financially  strong  papers,  in 
order  to  carry  on  its  work,  at  the  same 
time,  the  little  papers  are  vital  to  the 
growth  and  expansion  of  our  Associa¬ 
tion,  and  representation  is  vital  to  true 
co-operation.  It  is  a  fact  that  out  of 
the  1,257  members  of  the  association, 
nearly  550  are  papers  with  less  than 
5,0(X)  circulation,  and  about  200  more 
range  from  5.000  to  10,(XX). 

“Quite  a  few  of  the  members  have 
expressed  their  opinion  that  it  would 
seem  fair  to  have  at  least  one  out  of  the 


fifteen  members  on  the  Board  chosen 
from  the  ranks  of  the  majority  of  the 
individual  members.” 

It  is  considered  likely  that  the  board 
of  directors  will  act  on  the  retirement 
of  Melville  E.  Stone  as  general  manager 
and  appoint  Frederick  Roy  Martin,  now 
acting  general  manager,  to  the  full  title 
of  general  manager.  For  several  years 
past  Mr.  Stone  has  been  in  poor  health 
and  it  is  understood  that  prior  to  the 
last  annual  convention  he  presented  his 
resignation,  but  the  board  did  not  act 
upon  it.  Instead  immediately  after  the 
convention  and  the  reelection  of  Mr. 
Stone  as  secretary  and  general  manager 
the  granting  to  him  of  an  indefinite 
leave  of  absence  was  announced. 

.Another  matter  that  is  awaited  with 
much  interest  is  the  report  of  the  com¬ 
mittee  that  has  been  investigating  the 
charges  of  suppressing  news  made 
against  the  .Associated  Press  by  Upton 
Sinclair  in  his  book  “The  Brass  Check.” 
The  committee  has  been  at  work  for 
several  months  and  while  it  is  not  defi¬ 
nitely  known  that  it  will  present  a  report 
to  the  convention,  it  is  considered  pos¬ 
sible. 

WITH  THE  AD  AGENTS 

IJOBERT  B.  DA\TS  has  been  elected 
vice-president  of  the  Arnold  Joerns 
Company  and  will  direct  charge  of  the 
Detroit  office,  with  Tom  Killian,  vice- 
president,  heading  the  Chicago  force. 
Frank  W.  Pekar  has  joined  this  agency 
as  auditor  and  assistant  treasurer. 

Walter  Mulhall,  until  recently  of 
Philadelphia,  is  now  associated  with  the 
Basford  Agency  in  Xew  York  City. 

The  Periodical  Publishing  Company, 
Grand  Rapids,  Mich.,  has  sold  its  control 
of  the  George  E.  Helme  Furniture  Ad¬ 
vertising  Service  to  the  Meyer  Both 
Company,  of  Chicago,  art  and  advertis¬ 
ing  organization,  which  will  continue  the 
work  in  the  interest  of  furniture  re¬ 
tailers  throughout  the  United  States. 

Frederick  H.  Toye,  Little  Building, 
Boston,  has  been  recognized  as  an  ad¬ 
vertising  agent  and  the  application  of  the 
Derby-Brown  Company  for  transfer  of 
recognition  to  Derby  Brown,  Inc.,  113 
State  Street,  Boston,  has  been  approved 
by  the  Boston  publishers. 

F.  V.  Broady  has  joined  the  sales 
staff  of  the  Walter  J.  Peterson  Com¬ 
pany,  Grand  Rapids  (Mich.)  'advertis¬ 
ing  agency.  He  formerly  was  with  the 
Brearley-Hamilton  Company,  Grand 
Rapids. 

J.  11.  Korff,  artist,  is  now  with  the 
Xewspaper  Engraving  Company,  Grand 
Rapids,  Mich.  He  formerly  conducted  a 
studio  of  his  own  in  Muskegon,  Mich. 


HUNCHES 


UNSEEN 

POWE(\ 


Managing  editors  and  city  editors  ore  aluays 
on  the  lookout  for  news  and  feature  ideas  that 
can  he  used  locally.  Editor  &  Publisher  wilt 
tay  $1  for  each  hunch  published  under  this 
head.  The  fact  that  the  hunch  is  now  being 
worked  successfully  in  your  city  does  not  bar 
it  from  this  department.  Address  your  con- 
tributions  to  the  Hunch  Editor. 

The  Pekin  (Ill.)  Times  is  arousing 
interest  among  automobile  owners  by 
means  of  a  unique  daily  feature  inaugu¬ 
rated  a  few  days  ago.  Each  day  a  re¬ 
porter  notes  the  number  of  a  passing 
automobile  and  it  is  published  in  the 
paper.  The  owner  of  the  car  is  entitled 
to  15  gallons  of  gasoline  by  calling  at  the 
office  of  the  Pekin  Times. — L.  G.  S. 

*  *  * 

L’Auto,  the  leading  daily  sports  paper 
in  Paris,  has  just  leased  an  additional 
building  next  to  its  present  establishment 
and  is  preparing  to  open  a  maison  du 
sport,  or  general  sports  headquarters. 
The  intention  is  that  all  persons  in¬ 
terested  in  amateur  and  professional 
sports  of  all  kinds  shall  use  the  maison 
du  sport  as  an  information  bureau  and 
as  a  meeting  place.  Rooms  will  be  pro¬ 
vided  for  meetings  of  recognized  sports 
organizations,  and  for  arranging  matches 
and  games.  The  newspaper  also  pro¬ 
poses  to  arrange  for  lectures  from  time 
to  time  by  authorities  in  the  various 
branches  of  sport. — W.  A.  B. 

*  *  ♦ 

The  Chicago  Herald  &  Examiner  pub¬ 
lishes  an  interesting  column  headed 
“WHY — Pet  Peeves  of  Patient  People.” 
The  column  is  made  up  entirely  of  con¬ 
tributions  such  as  “Why  does  it  cost 
more  to  get  a  divorce  than  to  get  mar¬ 
ried?”  or  “Why  do  they  give  the  names 
of  everyone  in  the  movie  company,  from 
the  janitor  to  the  chimney  sweep,  before 
they  run  the  picture?”  etc.  The  con¬ 
tributors  ease  their  minds  and  every 
reader  can  find  one  or  more  “pet  peeves” 


in  the  column  which  please  him  bj  ^ 
pressing  his  exact  sentiments.— D.  J 

♦  ♦  »  ' 

The  St.  Paul  Daily  News  offers  at* 
prize  of  $5  to  the  person  devisiag 
best  finish  for  “The  Spasms  of  Sar 
a  nonsensical  serial  which  has  beenr* 
ning  in  Maurice  Almy  Aldrich's  “H., 
net’s  Nest”  column  on  the  editorial  p^' 
The  News  also  offers  a  cash  priatj 
the  boy  or  girl  furnishing  the  bestir 
for  a  contest  for  the  page. — J.  T. 

♦  ♦  * 

In  view  of  wide  interest  in  Jli 
Street,”  Sinclair  Lewis’  novel  of  s® 
town  life,  why  not  get  art  on  unsigli 
vacant  lots  and  corners  on  the  “llj 
street”  of  your  town.  The  bigger  i 
city  the  better  the  feature,  thougi 
paper  in  a  small  city,  or  town  li 
prides  itself  on  appearance  should  arai 
comment  and  perhaps  civic  action  byi 
“stunt.”  The  Detroit  Saturday  Xi 
used  this  feature  to  good  effect.  Iti 
surprising  how  many  unsightly  andi 
seemly  buildings  can  be  found.— E.C 

♦  ♦  * 

The  Marion  (Ill.)  Daily  Republi 
has  had  excellent  success  with 
recipe  column.  They  first  mailed  tea 
postal  cards  to  100  of  the  most  pra 
nent  women  in  the  city  and  withthep 
lication  of  the  first  of  these  recipe 
vited  all  of  their  readers  to  sendinil 
best  recipe.  This  brought  a  ready 
sponse  which  ran  for  several  moa 
printing  only  one  a  day  on  the  soa 
page.  Later  the  head  of  the  high  sd 
Household  Science  department  was 
terested  in  the  plan  and  she  reip 
everyone  of  her  class  to  submit  ont 
their  recipes  for  publication.  This; 
ated  considerable  interest  and  as-ii 
the  high  school  domestic  science  dep 
ment  in  their  work.  The  recipes  i 
all  saved  and  will  be  published  ini 
form  at  a  later  date. — O.  P. 


Bureau  of 

Canadian 

Information 


''  'THE  Canadian  Pacific 

_ ^  Railway,  through  its 

Bureau  of  Canadian  Infor¬ 
mation,  will  furnish  you  with  the  latest  reliable  in¬ 
formation  on  every  phase  of  industrial  and  agricul¬ 
tural  development  in  Canada.  In  the  Reference 
Libraries  maintained  at  Chicago,  New  York  and 
Montreal  are  complete  data  on  natural  resources, 
climate,  labor  transportation,  business  openings,  etc., 
in  Canada.  Additional  data  is  constantly  being 
added. 

No  charge  or  obligation  attaches  to  this  service. 
Business  organizations  are  invited  to  make  use  of  it- 
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These  papers  will  introduce 
you  to  the  right  people 


MASSACHUSETTS — Population,  3,852,356 


Circu- 

2,500 

10,000 

lation 

lines 

lines 

^Attleboro  Sun . 

. (E) 

5,053 

.025 

.0175 

Boston  Sunday  Advertiser.  .  (S) 

380,668 

.55 

.55 

tBoston  American  .  . .  . 

. (E) 

301,595 

.50 

.50 

^Boston  Globe . 

.  .(M&E) 

285,189 

.40 

.40 

^Boston  Globe . 

. (S) 

349,003 

.45 

.45 

^Boston  Post . . 

. (M) 

422,631 

.60 

.60 

^Boston  Post . 

. (S) 

380,461 

.55 

.55 

Boston  Transcript  .  .  . . 

. (E) 

37,012 

.20 

.20 

Fall  River  Herald.... 

. (E) 

11,035 

.035 

.035 

’Fitchburg  Sentinel  . . . 

. (E) 

9,685 

.05 

.035 

*Haverhill  Gazette  . . . . 

. (E) 

14,983 

.055t 

.04 

KLynn  Item  . 

. (E) 

16,165 

.06 

.04 

^Lynn  Telegram  News  .  . 

. . .  (EAS) 

18,083 

.05 

.05 

Lowell  CourierwCitizen 

.  .  (MAE) 

17,044 

.045 

.045 

*New  Bedford  Standard>Mercury 

(MAE) 

27,827 

.07 

.07 

*Salem  News . 

. (E) 

19,818 

.09 

.07 

Worcester  Telegram-Gazette 

(MAE) 

72,922 

.24 

.21 

^Worcester  Telegram  . 

. (S) 

42,900 

.18 

.15 

MAINE- 

— Population,  768,014 

Bangor  Daily  Commercial.  .  .  (E) 

14,858 

.0475t 

.04 

*Portland  Daily  Press 

. .  (MAS) 

14,358 

.04 

.04 

Portland  Express  .  . . . 

. (E) 

24,740 

.10 

.07 

Portland  Telegram  . . . 

. (S) 

22,855 

.10 

.07 

NEW  HAMPSHIRE— Population,  443,083 

Keene  Sentinel  . (E)  3,222  .03  .02 

tMancheater  Union-Leader(MAE)  25,564  .08t  .06 

i^Portimouth  Timet . (E)  4,065  .02  .015 


ENGLAND 

In  1900  New  England  had  a  little 
less  than  5,000,000  people.  Today 
its  total  population  is  nearly  7,- 
500,000,  an  increase  of  about  50 
per  cent. 

This  tremendous  increase,  com¬ 
bined  with  the  fact  that  nearly 
85  per  cent  is  inland  population 
has  made  FOOD  IMPORTATION 
necessary— and  you  will  find 
food  advertising  campaigns 
meeting  with  success  in  this  ter¬ 
ritory. 


RHODE  ISLAND — Population,  604,397 


^Newport  Daily  News.  . . 

....(E) 

6,155 

.03357 

.02928 

^*Pawtucket  Times . 

. . . .  (E) 

23,404 

.06 

.06 

:^Pawtuxet  Valley  Daily  Times 

(Artie)  . 

....(E) 

2,130 

.021429 

.021429 

Providence  Bulletin  . . . . 

....(E) 

59,108 

.135 

.135 

Providence  Journal  .  . . . 

...(M) 

31,374 

.08 

.08 

Providence  Journal  . . . 

.  ...(S) 

51,737 

.12 

.12 

^*Providence  Tribune  ... 

....(E) 

24,633 

.10 

.09 

^Westerly  Sun  . . 

iWoonsocket  Call  . . 

....(E) 

....(E) 

4,529 

13,201 

.025 

.04 

.025 

.04 

VERMONT — Population,  352,428 


*Barre  Timet . (E) 

Brattleboro  Daily  Reformer.  (E) 

^Burllncton  Daily  Newt . (E) 

’Burlington  Free  Prett . (M) 

St.  Jonntbury  Caledonian- 
Record  . (E) 


7,035  .025 

2,825  .03 

7.010  .04 

10,874  .05 

2,920  .0214 


.02 

.015 

.04 

.05 

.015 


CONNECTICUT— Population,  1,380,631 


’Bridgeport  Post-Telegram (EAM) 

51,638 

.145 

.14 

Bridgeport  Post . 

. . . . (S) 

19,858 

.085 

.08 

*Hartford  Courant . 

.(MAS) 

29,856 

.08-.  07 

.10-. 09 

Hartford  Times  . 

...(E) 

42,537 

.14 

.14 

tNew  Haven  Register.  . . . 

.(EAS) 

29,861 

.09 

.08 

*New  London  Day . 

....(E) 

10,853 

.06 

.045 

Norwich  Bulletin  . 

...(M) 

10,755 

.07 

.05 

’Norwalk  Hour . 

....(E) 

4,101 

.025 

.025 

’Stamford  Advocate  . . . 

....(E) 

7,839 

.0375 

.03 

’Waterbury  Republican  . 

...(M) 

11,155 

.05 

.04 

’Waterbury  Republican. 

....(S) 

12,272 

.05 

.04 

New  England  workers  are  on  the  alert 
to  welcome  all  that  is  good  in  all  kinds 
of  food  and  they  DEPEND  on  New 
England  daily  newspapers  to  introduce 
them  and  tell  all  about  the  new  brands. 
Advertise  your  goods  where  results  will 
be  quickest,  through  the  advertising 
columns  of  the  New  England 

DAILY  NEWSPAPERS 


Government  Statements,  April  1,  1921. 

*A.  B.  C.  Publishers*  Statements,  April  1,  1921. 
itGovernment  Statements,  October  1,  1920. 

**A.  B.  C.  Publishers*  Statement,  October  1,  1920. 
§Publishers*  Statement. 
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Editor  &  Publisher  for  April  23,  1  921 


WHAT  OUR  READERS  SAY 


The  Case  of  Upton  Sinclair 

I. 

Los  Angeles,  Cal.,  April  10.  1921. 
To  Editor  &  Publisher:  In  carrying  his  case 
to  the  advertising  pages,  Mr.  Upton  Sinclair 
leads  where  I  cannot  follow.  He  has  ample 
means  at  his  disposal.  Revolutionism,  when 
shrewdly  practi.«ed,  is  a  highly  lucrative  art, 
and  Mr.  Sinclair  is  doubtless  its  most  suc¬ 
cessful  practician.  My  own  line  of  activity, 
on  the  other  hand,  brings  small  returns  If, 
as  he  avers,  I  have  sold  out  to  the  capitalists 
and  have  become  a  paid  agent  of  the  White 
Terror,  there  must  be  a  large  fund  due  me 
from  some  quarter,  even  though  an  undesig¬ 
nated  and  unapprehended  one.  But  as  no  part 
of  this  fund  has  yet  reached  me,  I  cannot  com - 

rte  with  him  in  the  field  of  advertising. 

therefore  gladly  avail  myself  of  the  invita¬ 
tion  of  Editor  &  Publisher  to  restate  this  case 
of  an  impudent  attempt  to  humbug  the  public 
for  the  sake  of  personal  publicity. 

This  controversy  has  run  through  the  pages  of 
the  Weekly  Review  and  of  the  New  York 
Globe,  with  a  brief  invasion  of  the  Kansas 
City  Star.  Mr.  Sinclair  has  employed  a  tor¬ 
tuosity  of  method  and  a  tergiversation  of 
speech  well  calculated  to  baffle  or  wear  out 
any  opponent ;  he  has  not  hesitated  to  alter 
certain  of  my  statements  to  a  form  more  serv¬ 
iceable  to  his  purposes;  he  has  here  and  there 
turned  a  trick  of  not  unclever  theatricism,  and 
he  has  indulged  freely  in  silly  vituperation. 

Yet  not  a  single  turn,  twist  or  wiggle,  not 
a  single  fabrication,  nor  any  of  the  idiotic 
accusations  he  has  so  liberally  flung  at  me, 
has  served  to  weaken  in  the  slightest  degree 
my  original  statement.  The  case,  in  fact, 
comes  out  the  stronger  for  the  ordeal  of  debate. 
On  one  matter  alone,  which  I  shall  deal  with 
later,  he  scored  a  point;  and  by  a  smart  and 
spectacular  maneuver  he  has  for  the  moment 
turned  attention  from  the  question  at  issue. 
But  the  debate,  controversy  or  even  judicial 
trial  in  which  all  the  advantage  flows  un- 
brokenly  to  one  side  is  unknown  in  history. 
He  is  welcome  to  this  point.  It  has  nothing 
to  do  with  the  original  statement,  and  though 
by  a  variety  of  devices  he  has  sought  to  make 
the  most  of  it.  the  indictment  remains  un¬ 
altered.  * 

Pricking  the  bubble  of  pretentious  fakery 
is  a  somewhat  thankless  task.  The  venturesome 
one  who  attempts  it  quickly  finds  himself  in  an 
unenviable  position.  He  meets  the  savage 
resentment  of  the  faker,  desperately  resolved 
not  to  be  shorn  of  his  prestige  nor  <iislodged 
from  his  graft.  He  meets  also  the  aroused 
group  consciousness  of  other  fakers  (so  long 
as  they  are  n<^  direct  eompetitors  of  the  one 
under  fire)  who  hold  fast  to  the  ethic  that 
every  thimble  rigger  has  the  right  to  work  his 
own  side  of  the  street  in  his  own  way. 

He  meets  further  the  sullen  anger  of  the 
lowbrr»w  section  of  the  boobery.  fiercely  in¬ 
sisting  upon  its  inalienable  right  to  be  bilked 
and  humbugged  to  the  limit;  and  the  ebullient 
anger  of  that  mo‘^t  hot>eless  and  pathetic  sec¬ 
tion  of  the  b  .obery.  the  radical  intelligentsia, 
more  prone  than  even  the  unlettered  rustic  of 
the  crossr(»ads  to  believe,  in  spite  of  fact  and 
reason,  the  things  they  want  to  believe.  He 
meets  also  the  amused  and  half-cynical  mood 
of  a  part  of  the  public  which  cares  little  how 
the  battle  goes,  but  watches  it  for  whatever 
it  may  furnish  in  the  way  of  diverting  turns. 

But  he  knows  that  somewhere  back  of  all 
these  are  those  that,  with  conscience  and  un¬ 
derstanding.  follow  closely  to  note  who  is  tell¬ 
ing  the  truth  and  who  is  distorting  or.  evading 
it;  and  he  feels  that  for  these  he  must  carry  his 
task  to  completion.  If  there  be  those  who  con¬ 
sider  all  this  a  needless  expenditure  of  time 
and  labor  on  an  unworthy  subject,  very  well; 
let  them  pass  on  to  something  more  entertaining 
and  instructive.  I  am  not  to  be  dissuaded 
from  what  seems  to  me  no  less  a  public  .service 
than  a  personal  obligation,  and  I  mean  to  have 
my  say.  Too  manv  in  past  times  have  played 
this  man’s  game  for  him  bj'  leaving  him  in 
possession  of  the  field. 

II. 

My  original  statement  had  to  do  chiefly  with 
the  untruthful  charges  made  by  Mr.  Sinclair 
to  the  insurgent  press  immediately  after  the 
election.  Only  incidentally  did  I  touch  upon 
the  like  untruthful  charges  made  during  the 
campaign.  But  Mr.  Sinclair  in  his  replies  has 
repeatedly  harked  back  to  the  campaign ;  and 
so  it  seems  to  me  needful  to  take  up  that 
matter  as  well. 

The  campaign  for  Congress  was  from  the 
beginning  an  imposture.  Mr.  Sinclair  had  been 
out  of  the  Socialist  party  for  three  years;  he 
had  returned  to  the  fold  in  July  and  almost 
immediately  thereafter  had  been  nominated. 
Xo  fN»litical  principle  was  involved  in  the  cam¬ 
paign.  Xo  definite  cause  sought  to  muster 
Its  strength  at  the  polls.  The  combination 
alleged  to  have  nominated  and  supported  Mr. 
Sinclair  contained  two  such  mutually  contra¬ 
dictory  gr(»ups  as  the  Single-Taxers  and  the 
Socialists. 

The  end  really  sought  in  the  campaign  was 
an  increase  of  the  circulation  of  the  Appeal 
to  Reason  and  an  increase  of  the  sale  of  “The 
Brass  Check.**  Mr.  Sinclair’s  candidaev  was 
formally  proclaimed  in  the  Appeal  of  August 
28.  in  a  i2  inch  double  column  announcement 
under  the  heading.  “Upton  Sinclair  in  Con¬ 
gress.**  This  announcement,  rewritten  and  in 
more  abbreviated  form,  reappeared  in  the 
same  issues  of  September  11.  18  and  25.  On 
October  2,  it  was  again  expanded  and  this 
time  headed  “A  Victory  for  Sinclair  Is  a 
Victory  for  Debs.**  On  October  9,  somewhat 
reduced.  %  had  its  final  appearance. 

Persons  interested  in  a  matchless  exhibition 
of  carefree,  joyous  and  absurd  mendacity 
should  not  fail  to  read  these  announcements. 
All  restraints  were  thrown  aside,  and  the 
writer  turned  himself  loose.  “Upton  Sinclair 
wdll  be  a  member  of  Congress  after  March 


4th.**  read  the  first  one,  “If  you  and  the  other 
Appeal  readers  want  him  elected  to  Congress. 

.  It  a  majority  of  the  voters  in  Sinclair’s 

district  were  to  read  every  week  from  now  until 
election  day  just  Upton  Sinclair’s  page  in 
the  Appeal,  Sinclair  is  elected  hands  down.’* 

There  was  no  earthly  chance  of  Mr.  Sinclair’s 
election,  no  chance  even  of  his  making  a 
conspicuous  showing,  and  both  the  writer  and 
the  candidate  knew  the  fact.  That  Mr.  Sin¬ 
clair,  in  his  last  speech,  October  31,  admitted 
not  only  that  he  could  not  be  elected,  but  that 
this  forecast  had  been  made  by  him  at  an  even 
earlier  date,  only  throws  into  stronger  relief 
the  humbug  that  characterized  his  campaign. 

But  this  was  only  a  beginning.  Every  con¬ 
ceivable  falsehood  regarding  the  situation  in 
the  Tenth  District  was  jammed  into  these  an¬ 
nouncements;  and  so  unskilful  was  the  lying 
that  it  repeatedly  contradicted  itself.  The 
capitalist.'^  were  both  “ignoring”  Sinclair 
and  yet  “fighting  him  tooth  and  nail.’*  (There 
is  not  the  slightest  evidence  that  they  regarded 
his  campaign  with  any  seriousness.) 

They  were  suppressing  the  fact  of  his  can¬ 
didacy.  and  yet  “floo<ling  Sinclair’s  district  with 
lying  literature.**  (If  any  anti-Sinclair  or  pro- 
Osborne  “literature*’  w’as  at  any  time  distri¬ 
buted.  my  mailbox  and  doorstep  were  neglected, 
aiwl  I  never  saw  it.)  They  are  represented 
as  having  “combined'*  against  him  by  elim¬ 
inating  a  Democratic  candidate.  (As  a  matter 
r>f  fact,  in  the  preceding  campaign  there  Mas 
also  no  opposing  Democratic  candidate.  O.-borne 
having  won  the  Democratic  nomination  in  the 
primaries.) 

Though  Mr.  Sinclair  himself  gave  space  in 
the  Appeal,  September  11,  to  the  fact  that 
the  Times  had  attacked  his  candidacy,  the  gorge¬ 
ous  prevaricator  who  wrote  his  adverti.sing  for 
him  asserted  (Appeal.  September  25,)  that  “the 
newspapers  are  keeping  the  voters  of  the 
Tenth  ('alifornia  district  in  absolute  ignorance 
of  the  fact  that  Upton  Sinclair  is  the  Socialist 
candidate  f*)r  Congress.*’ 

No  (»ne  knew  better  than  did  Mr.  Sinclair 
the  utter  falseness  of  some  of  these  statements 
and  the  contra<liction  involved  in  the  others. 
Hut  iho  falsehoods  he  did  not  disavow.  He 
stmglu  only  to  profit  by  them,  and  he  actively 
aided  in  their  circulation.  He  publicly  ad- 
niitttd  that  the  Times  had  attacked  him  as  the 
candidate  in  the  Tenth  District:  and  he  might 
easily,  if  he  had  cared  anyth  inj>  about  the 
truth,  have  admitted  other  references  made 
by  the  Times  to  his  campaign. 

Mr.  Sinclair  charges  that  the  Times  omitted 
his  name  from  a  list  of  candidates  in  the 
primaries  1  assume  that  he  may  be  right  about 
this,  though  I  do  not  recall  it  and  have  not 
looked  it  up.* 

The  presumable  date  would  be  some  time 
before  .\ugust  23,  since  on  that  day  he  tele¬ 
graphed  the  charge  to  the  Appeal.  But  he 
wholly  forgot,  and  he  has  since  continued  to 
forget,  to  acknowdedge  that  the  Times  included 
him  in  its  mention  of  candidates  on  Augu.st  29. 
The  clipping  of  this  mention  I  cut  out  at  the 
time  to  show  to  a  friend.  In  that  issue,  under 
the  four-column  heading.  “Who’s  Who  on 
Tuesday’s  Ballot,’*  the  Times  gave  him  some 
longed-for  publicity,  closing  its  comment  with 
this  senence:  “As  the  Tenth  District  gave  the 
heaviest  Republican  vote  of  any  Congress  Dis¬ 
trict  in  the  United  States  two  years  ago,  it  is 
not  likely  that  Sinclair’s  candidacy  will  occasion 
much  excitement  in  the  district.^’  It  did  not, 
and  Mr.  Sinclair,  if  he  has  even  ordinary 
sense,  knew  that  it  would  not.  All  the  shouting, 
the  beating  of  tomtoms  and  the  barefaced 
lying  w'ere  intended  for  another  purpose. 

Each  of  the  Appeal  announcements  carried 
the  inevitable  coupon.  The  faithful  were  im¬ 
plored  to  contribute  funds  to  insure  Mr.  Sin¬ 
clair’s  election.  The  main  activity  of  the 
Appeal  during  the  last  eighteen  months  has 
been  the  soliciting  of  funds,  and  every  plea, 
argument  or  device  that  could  wring  a  penny 
from  the  most  impoverished  of  the  credulous 
has  been  employed.  “Press  funds,**  “paper 
funds.’*  “  ‘Debs  Is  Dying’  funds’’  and  a  score 
of  other  special  solicitations  have  filled  its 
pages.  That  the  editor,  Emmanuel  Julius,  has 
r-cently  published  a  volume  with  the  title 
“Dust**  is  significant.  It  is  the  thing  he  is 
after,  and  he  ought  to  know. 

The  action  of  the  Post  office  Department  a 
few  months  ago  in  cutting  off  three  or  four 
of  the  main  grafts  of  the  Appeal  has  somewhat 
diminished  its  range,  but  in  the  midsummer  of 
1920  it  had  a  free  hand.  In  his  speech  of 
August  22,  reported  by  the  orator  himself  in 
the  Appeal  of  September  11,  Mr.  Sinclair  an¬ 
nounced  that  he  had  just  received  a  telegram 
from  Mr.  Julius  requesting  him  (Mr.  Sin¬ 
clair)  “to  ask  the  Appeal  Army  to  subscribe 
money  to  pay  for  sending  the  Appeal  to  Rea¬ 
son  to  every  voter  in  my  district  for  the 
campaign.** 

But  Mr.  Sinclair,  though  a  candidate  for 
Congress,  was  also  an  author.  He  had  a  book 
to  sell,  and  he  had  no  intention  of  allowing 
Mr.  Julius  to  hog  the  whole  game.  In  the 
same  speech  he  called  attention  to  “The 
Brass  Check.’*  It  was  a  most  important  work, 
and  he  knew’,  “from  the  inside,  that  the  l.»os 
Angeles  Times  is  scared  to  death  about  it.** 
One  of  the  writers  in  the  Times,  he  said,  had 
attacked  him  on  the  ground  that  he  was  run¬ 
ning  for  office  in  order  to  sell  his  books.  His 
reply  was  simple  and  direct.  “Well,  you 
know,**  he  said.  “I  never  expect  to  read  any¬ 
thing  true  about  myself  in  The  I..OS  Angeles 
Times,  but  that  is  true.  (I.AUghter  and  ap¬ 
plause.)  I  will  take  up  that  challenge  right 
here  and  now.  I  am  running  for  office  to 
sell  ‘The  Brass  Check.*  ’*  (Laughter  and  ap¬ 
plause.)  (Appeal  to  Reason,  September  11, 
p.  1.  col.  3.) 

Xo  “capitalist-party  political  hack*’  could  have 
made  so  brazen  an  avowal  of  private  interest. 
And  there  was  a  time,  in  the  better  days  of  the 
Socialist  party,  when  a  Socialist  candidate 
voicing  such  an  admission  would  have  been 
instantly  yanked  from  the  ticket  and  the 


Socialist  local  which  dared  to  support  him 
would  have  been  suspended  or  expelled  from 
the  organization.  But  those  days  had  passed, 
as  Mr.  Sinclair  knew,  and  he  knew  also  that 
he  had  an  unlimited  franchise  to  work  the  game 
as  he  pleased. 

III. 

Then  came  the  election,  and  any  one  who 
had  followed  the  course  of  the  campaign  might 
well  have  been  prepared  for  the  seauel.  On 
November  3,  the  day  after  election,  Mr.  Sin¬ 
clair  telegraphed  to  the  Appeal  to  Reason: 
“All  Los  Angeles  papers,  two  morning  and 
three  afternoon  papers,  suppress  all  election 
returns  from  the  Tenth  Congressional  district 
in  order  to  avoid  mentioning  the  name  of  the 
author  of  ‘The  Brass  Check.*  Not  one  word 
has  been  mentioned  concerning  our  election  re¬ 
sults.**  Earlier  in  the  day,  as  he  admits,  he 
had  telegraphed  the  same  message,  lacking  the 
second  sentence,  to  the  New  York  Call  and  to 
certain  other  insurgent  journals. 

Both  telegrams  were  in  several  ways  un¬ 
true.  That  is.  they  were  compound  prevari¬ 
cations.  The  Times  had  that  morning,  in  the 
first  column  on  the  first  page,  under  the  two- 
column  heading,  “Van  de  Water  Is  Victor,** 
published  the  following  statement:  “Congress¬ 
man  Osborne  is  far  ahead  of  his  Socialist  op¬ 
ponent,  Upton  Sinclair,  in  the  Tenth  Congress 
District.*’ 

Mr.  Sinclair’s  telegram  to  the  insurgent 
press  on  the  following  day  was  more  shrewdly 
worded.  It  read:  “Second-day  boycott  by  I.x)S 
Angeles  newspapers  of  all  election  returns 
Tenth  Congressional  District  continues  un¬ 
broken.**  This  telegram  was  evasive  and  mis¬ 
leading.  The  Times  had  that  morning,  again 
in  the  first  column  of  the  first  page,  under  the 
two-column  heading.  “Van  de  Water  Lead 
Grows,”  published  this  paragraph:  “Osborne 
M'as  re-elected  to  Congress  from  the  Tenth 
District  by  a  big  increase  over  his  vote  of  four 
years  ago,  according  to  the  latest  count.  The 
returns  tabulated  from  a  majority  of  the  pre¬ 
cincts  showed  that  he  had  fairly  snowed  under 
his  Socialist  opponent,  Upton  Sinclair.” 

Evidently,  in  the  office  of  the  Times,  as 
had  also  been  shown  during  the  campaign,  there 
was  no  insuperable  objection  to  the  mention 
of  the  name  of  the  author  of  “The  Brass 
Check.”  No  figures  were  given  for  either 
Sinclair  or  Osborne,  although  a  fragmentary 
tabulation  for  certain  other  candidates  was 
printed  on  the  3d  and  a  fuller  tabulation  on  the 
4th.  In  his  replies  to  my  published  statements 
Mr.  Sinclair  has  studiously  ignored  his  untruth¬ 
ful  charge  about  the  boycott  on  his  name  and 
has  emphasized  the  omission  of  the  figures. 
He  has  advanced  many  objections,  demurrers 
and  cross-complaints.  He  has  said  that  he 
forgot  having  sent  the  telegram  to  the  Appeal 
(a  singular  lapse,  on  the  assumption  that  he 
reads  the  paper  to  which  he  contributes  week¬ 
ly,  for  the  item  appeared,  appropriately  headed, 
in  the  second  column  of  the  first  page  of  the 
issue  of  November  13).  He  has  ventured  the 
conjecture  that  the  Times  statement  of  Novem¬ 
ber  3  was  not  in  the  Pasadena  edition  (it  was, 
however) ;  and  he  has  said  that  the  tabulation 
of  the  vote  on  November  3,  was  complete 
except  for  the  Tenth  District  (it  wasn’t,  a  fact 
which  he  subsequently  admitted).  Much  more 
of  a  like  nature  he  has  brought  in.  hut  always 
he  has  come  back  to  the  omission  of  the  figures 
in  the  issues  of  November  3  and  4;  and  it  has 
pleased  him  to  charge  me  with  disingenuousness 
in  not  having  conceded  that  their  omi'Nsion 
confirmed  the  alleged  truth  of  his  telegrams 
of  November  3  and  4. 

If.  before  sending  his  telegrams,  he  had  taken 
the  trouble  to  look  at  the  Times  for  the  cor¬ 
responding  period  two  years  earlier,  he  would 
have  found  the  same  omission.  The  tabulation 
of  the  v(  te  in  the  issue  of  November  6.  1918, 
gives  the  figures  for  the  Ninth  District,  but 
omits  those  of  the  Tenth.  Even  in  the  tabula¬ 
tion  of  the  official  vote,  in  the  issue  of  Novem¬ 
ber  20.  1918,  the  Tenth  District  is  wholly 
omitted.  Mr.  Sinclair  will  admit,  I  presume, 
that  he  was  not  then  a  candidate. 

If  the  omission  of  Tenth  District  returns 
in  the  issues  of  the  Times  for  the  3d,  4th  and 
5th  of  November,  1920,  was  due  to  the  cause 
ascribed  by  Mr.  Sinclair,  what  M'as  the  cause 
for  a  like  omission  in  1918.  The  most  probable 
cause  in  both  instances  is  that  to  local  news¬ 
paper  men  a  contest  in  the  Tenth  District 
betM'een  Henry  Z.  Osborne  and  a  Socialist — 
any  Socialist,  even  Mr.  Sinclair — is  no  contest 
at  all.  If  any  industrious  reporter  chooses  to 
record  the  figures,  they  may  be  published,  hut 
they  are  far  likelier  to  be  ignored.  That  the 
incomplete  figures  for  1920  were  published  on 
November  6.  Mr.  Sinclair  ascribes  to  his  having 
loosed  an  avalanche  of  protests  from  his  friends 
in  America  and  England.  It  may  be  so,  but 
I  am  inclined  to  think  that  a  real  boycott 
should  be  made  of  sterner  stuff  and  that  it  could 
not  so  easily  be  broken.  Anyhow,  the  assertion 
is  authoritatively  denied.  There  were  some 
protests  (Mr.  Sinclair’s  recent  statement  that 
I  had  said  there  were  none  is  an  outright 
lie) :  but  of  three  members  of  the  staff  who 
ought  to  have  known  about  the  matter,  two 
had  never  heard  of  them,  and  the  third,  who 
had  seen  a  few,  declared  that  they  had  had  no 
effect.  “How  could  they?”  he  asked.  “We 
had  him  anyhow  all  the  time.”  Here,  how¬ 
ever.  was  a  faulty  recollection.  On  November 
5.  Mr.  Sinclair  had  not  been  mentioned.  But 
the  answer  is  far  more  suggestive  of  the  real 
editorial  attitude  than  is  Mr.  Sinclair’s  vain¬ 
glorious  assertion. 

Mr.  Sinclair  may  have  thought  that  he  was 
cutting  some  figure  in  the  campaign;  but  in 
spite  of  every  effort  made  by  him  to  attract 
attention  and  in  spite  of  the  publicity  oc¬ 
casionally  given  him  by  the  Times  (and  per¬ 
haps  by  the  other  papers,  which  I  seldom 
see),  his  candidacy  was  virtually  unnoticed. 
Judging  from  the  result,  there  seems  small 
reason  for  discrediting  the  view  of  the  news¬ 
paper  men.  Mr.  Sinclair,  with  a  clear  field 
against  his  opponent,  which  ought  to  have 
enabled  him  to  draw  to  his  support  every  dis¬ 
gruntled  person  of  every  shade  of  opinion, 
polled  a  fraction  over  17  per  cent,  of  the  vote. 
This  was  indeed  a  much  better  showing  than 
had  been  made  during  the  Socialist  slump  of 
1914-18,  but  it  compares  ill  with  the  showing 


a  four-cornered  contest,  polled 


of  21  per  cent.  (20.97)  of  the  vote***^ 
Furthermore,  in  charging  this 
a  boycott  against  the  author  of  ‘‘TCftJ 
Check.”  Mr.  Sinclair  forgets  or  repudiaii^ 
own  previous  assertions.  For  the  alle^v! 
cott  by  the  local  newspapers  again«^' 
an  ancient  grievance.  In  the  Aou^i 
February  28,  1920,  one  may  find  a  lonrMi 
complaint.  Mr.  Sinclair,  so  he  himifi 
us,  is  an  accomplished  tennis  player  fi" 
taking  part  in  the  Pasadena  tournament 
has  scored  some  notable  victories.  ‘ 
But  the  Los  Angeles  newspapers  rcfnK 
solutely  to  print  his  name.  He  knows  tbS 
reporters  have  the  news,  for  he  “tookS 
trouble  to  inquire  of  the  man  who  gave  t 
them.”  But  the  “high-up  editors  cut  h  * 


Let  no  one  suppose,  however,  that  Mr 
clair  is  resentful  because  of  this  outr^^ 
treatment.  It  is  more  in  compassion  tff 
anger  that  he  speaks.  “Imagine,  if  you  « 
he  writes,  “the  state  of  mind  of  editors  i 
imagine  they  are  causing  me  pain  by  doi 
me  fame  as  wielder  of  a  tennis  racket’  ' 
infinite,  incredible  pettiness  of  them, 
childish  silly  spite!” 

Appearing  in  the  Appeal  (which  predalh- 
issues))  for  February  28,  1920,  this  must  J 
been  written  not  later  than  the  15th.  ] 
hardly  likely  “The  Brass  Check,”  which 
but  recently  reached  the  market,  could  so 
have  awakened  such  a  concert  of  anta™ 
on  the  part  of  the  editors.  Let  us  sasl— 
however,  that  the  harm  had  already  beenjl 
But  Mr.  Sinclair  el.sewhere  tells  us  of  a 
earlier  origin.  In  “The  Brass  (Theck”  (p.  h- 
he  ascribes  it  to  a  little  e])isode  occurrini3 
or  twelve  months  before  America’s  cntf« 
into  the  war.”  That  would  be  about  Mar 
June,  1916.  So  that  the  boycott,  if  therciii- 
was  one,  long  antedates  the  publication  offl 
book.  But  boycott  or  no  boycott,  his  ta 
for  some  unaccountable  reason,  continoK 
appear  in  the  Times. 

In  my  final  letter  to  the  Globe  I  called  as 
tion  to  the  fact  that  he  had  set  in  motioa 
charge  of  a  boycott  on  his  name,  to  1^  r^i] 
by  the  radical  press  long  afterward,  and 
though  by  November  20.  he  knew  that  it 
been  disproved,  the  charge  was  never  i 
fied  or  retracted. 

*  Mr.  Sinclair  scoffs  at  this  point  as  ootJ 
sical,  and  avers  that  since  he  broke  the^ 
cott  he  is  under  no  obligations  to  acknoij 
anything.  Let  me  put  the  matter  more  pla 
On  November  3.  he  telegraphed  the  allm 
of  a  boycott  on  his  name.  Even  assumini 
he  “overlooked"  the  Times  comment  of  N’a 
her  3,  he  knew,  from  the  repeated  puUka 
of  his  name  during  the  campaign,  that 
allegation  was  untrue.  On  November  4.  i 
he  had  fresh  proof  of  its  untruth,  he  rCM 
the  term  “boycott,”  but  he  betrayed  J 
knowledge  that  the  charge  of  the  day  bo] 
was  false  by  shifting  the  application  of 
term  to  the  returns. 

The  printing  of  both  returns  and  name 
November  6.  he  explains  by  asserting  the 
broke  the  boycott.  Let  us  assume,  ini 
of  the  probabilities,  that  he  did.  But  is 
case,  as  he  well  knew  and  had  unwisi 
admitted,  the  boycott  which  he  broke  wn 
a  !>oycott  on  his  name  hut  tm  the  retumi, 
November  20,  both  returns  and  name  « 
again  printed. 

It  is  hardly  likely  that  a  new  batch  <rf 
tests  had  in  the  meantime  been  sent  ii 
that  the  fear  and  ilread  inspired  by  the  orr| 
batch  w  re  still  operative.  Here  he  had  a 
lative  disproof  of  the  charge  which  he 
falsely  made  on  November  3.  Yet  he  pww 
it  to  circulate  as  far  at  would  go.  Pri 
by  this  time  he  will  see  the  point. 

So,  then,  that  part  of  the  first  tw 
which  asserted  that  neither  his  name  aor 
announcement  of  the  results  had  been 
was  either  a  bare-faced  falsehood  or  a  r« 
assertion  made  without  an  examination  ci 
first  column  of  the  first  page  of  his  min 
paper.  That  part  of  it  which  asserted  i  i 
cott  on  his  name  is  contradicted  not  meff?' 
the  publication  of  his  name  on  the  samei 
but  by  several  publications  of  his  name, it; 
one  of  which  Sinclair  acknowledged,  durini 
campaign.  That  part  of  it  which  ascriW 
omission  of  the  figures  to  this  alleged  br 
is  contradicted  by  the  like  omission,  two’' 
earlier,  when  Sinclair  was  not  a 
And  that  part  of  it  which  a.scribes  thb  ■■ 
boycott  to  his  authorship  of  “The  Brass  C* 
is  contradicted  by  earlier  statements  of  S» 
himself. 

The  second  day’s  telegram  is  less  overtlys 
But  in  omitting  to  acknowledge  the  puN® 
of  his  name  and  the  result  of  the 
in  using  the  phrase  “second-day  boycott.  ^ 
evasive  and  misleading.  Taken  togetbc: 
telegrams  constitute  a  glaring  example  of  ^ 
cate  and  complex  prevarication.  The  ^ 
shifts,  turns  and  fabrications  and  the 
cusations  he  has  since  made,  in  the  att^ 
bolster  up  his  case,  have  but  swelled  the  “ 
of  evidence  against  him.  There  is  Mt 
thinkable  interpretation — an  attempt  to 
the  public  in  the  interest  of  personal 


IV. 


This  was  the  case,  except  for  sucji  fjj 
light  as  I  have  here  added.  It  was  a  wwj 
impregnable  case;  and  Sinclair,  by 
headed  raving,  all  too  plainly  revealed  tbe 
that  he  knew  and  understood.  And  tjw_ 
tune,  which  in  all  ages  has  so 
favored  the  charlatan,  turned  a  t***^?. 
the  immense  value  of  which  he  f****{.  ^ 
ized  and  which  he  has  since  used  to  w*’* 
advantage.  ,  _ 

In  the  Call  of  November  7  appesf”  ■ 
purported  to  be  a  dispatch  from 
dated  November  6.  This  dispatch  (of  J*- 
us  s^)  asserted  that  in  spite  of  the 


the  Los  Angeles  newspapers  to 
fact,  it  was  now  known  that 
polled  20,000  votes,  and  that  the  woodm* 
suit  was  a  presage  of  victory  two  7***^ 
To  one  saturated  as  I  am  with  the 
of  the  Sinclair  publicity  bureau  this Jj® 
the  ear-marks  of  the  authentic  stw- 


(ConttMued  on  pagt  52)  -- 
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ifuf(aJticHat(l^d€cia£cil(^ 

This  page  is  addressed  to  the  newspaper  publisher  who  by  chance  is  not  a  sup¬ 
porting  member  of  this  organization  and  is  in  direct  answer  to  the  question 
in  his  mind  of  what  the  National  Association  of  Newspaper  Executives 
is  doing  that  justifies  his  joining. 


Membership  ^  I  ^HE  National  Association  of  Newspaper  Execu- 
X  tives  is  made  up  of  advertising  and  business 
managers  and  in  some  cases  of  general  mana¬ 
gers  or  publishers  who  keep  a  close  contact  with 
the  advertising  departments  of  their  papers. 

The  .Association  does  not  seek  to  touch  on  cost 
of  paper,  labor  or  other  materials.  It  does  not 
concern  itself  with  news  policy  or  other  phases  of 
publishing  except  those  which  directly  touch  the 
advertising  department. 

Bonus  Plan  The  bonus  plan  for  paving  advertising  and  repre¬ 
sentatives  worked  out  by  the  Association  for  its 
members  during  the  past  year  was  invaluable. 

Standard  of  I"  co-operation  with  a  committee  of  the  American 
Merchandis-  .Association  of  Advertising  Agencies,  the  committee 
mg  Practice  agency  relations  of  the  National  Association  of 
Newspaper  Executives  has  set  out  a  standard  of 
merchandising  practice  for  newspapers  which  is 
being  generally  adopted  by  other  organizations  over 
the  country.  This  standard,  handsomely  printed, 
was  furnished  to  all  members.  Hung  in  the  adver¬ 
tising  offices,  it  has  saved  many  a  publisher  hun¬ 
dreds  of  dollars  for  postage  and  printing  and  pro¬ 
motion  work. 

Rate  Trouble  Much  assistance  has  been  given  to  individual  news¬ 
papers  during  the  past  year  in  opposing  fights  made 
by  local  merchants  and  advertising  agencies  on 
■  rate  increases.  The  office  of  the  Association  has 

been  a  clearing  house  for  information. 

Confidential  Each  year  the  Association  issues  after  its  annual 

Digest  convention  a  digest  of  the  information  and  ideas 

brought  out  in  the  many  meetings.  The  sixty-four- 
page  book  last  year  was  pronounced  by  scores  of 
publishers  as  the  most  complete  volume  of  its 
kind  ever  printed. 

Routine  Work  Through  its  secretary-treasurer’s  office  at  Indian¬ 
apolis  a  clearing  house  for  specific  information  on 
advertising  practice  and  policies  is  maintained. 
From  July  1,  1920,  to  March  1,  1921,  answers  were 
given  to  462  questions  from  newspaper  members. 
Sixty-one  special  investigations  were  made.  Avail¬ 
able  men  and  forty-six  positions  were  brought  to¬ 
gether. 

It  is  the  purpose  of  the  Department  to  mail  to 
these  members  each  month  information  of  some 
sort  of  value.  The  compilation  of  the  percentages 


to  gross  sales  which  retailers  should  understand 
for  advertising,  prepared  by  tbe  Department  and 
sent  to  the  members,  has  been  reprinted  now  for  the 
third  time.  More  than  25,000  of  this  set  of  figures 
have  been  placed  in  retailers’  hands  over  the  coun¬ 
try  by  members. 

Round  Table^  Through  a  round-table  page  in  Editor  and  Pub- 
Page  lisher  each  week,  articles  of  interest  are  discussed 
by  different  members  of  the  Association, 

Retailer  A  symposium  and  ranking  of  the  retailer  publication 
Publication  newspapers  of  the  United  States  and  Canada 

Symposium  made  by  a  secret  committee  of  the  Association. 

.A  similar  symposium  is  now  being  made  of  market 
analyses  prepared  by  newspapers.  These  reports 
will  be  judged  by  a  secret  committee  of  the  Ameri¬ 
can  .Association  of  Advertising  Agencies. 

Standing  This  committee,  working  throughout  the  year,  is 

Committee  of  taking  up  with  agencies  practices  which  worked 

Agency  to  the  detriment  of  newspapers. 

Relations 

The  .Association  will  meet  in  Atlanta  in  connection 
with  the  convention  of  the  Associated  Advertising 
Atlanta  Clubs  of  the  World  to  work  and  not  to  play.  There 
Convention  will  be  morning,  afternoon  and  night  sessions, 
crammed  full  of  brass-tack  practical  discussions  of 
the  many  problems  which  constantly  confront  the 
newspaper  advertising  executives.  These  meetings, 
with  the  exception  of  one  or  two,  will  be  closed 
meetings — open  only  to  members  of  the  Association. 

Selling  News-  The  National  Association  of  Newspaper  Execu- 
papers  as  a  newspaper  organization  allied  with 

National  Associated  Advertising  Club.  It  is  taking  ad- 

Advertising  vantage  of  this  opportunity  to  “sell”  the  newspaper 
Medium  general  advertising  fraternity. 

Dues  Money  received  by  the  Association  is  spent  for 
meetings,  printed  matter,  postage  and  stenographic 
help.  The  dues  for  papers  in  cities  of  100,000  or 
larger  are  $25  a  year;  for  newspapers  of  smaller 
cities,  )10  a  year. 

Attendance  at  Publishers  can  send  their  advertising  managers  to 
Meeting  ^he  .Atlanta  convention  with  the  practical  assurance 
that  they  will  attend  every  session.  A  check  is 
kept  on  attendance  and  any  publisher  can  find  out 
from  the  secretary’s  office  how  many  of  the  sessions 
were  missed  by  his  representative. 


Send  your  membership  application  with  check  for  year’s  dues  today  to  office  of  Secretary- 
Treasurer,  Fred  Millis,  News  Building,  Indianapolis 
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AND  HER  INDUSTRIAL  DEVELOPMENT 

First  among  the  forces  that  have  combined 
to  make  possible  industrial  development  in 
Indiana  must  be  put  the  geographical  location. 
Included  within  her  borders  is  the  center  of 
population  and  the  center  of  manufacturing 
for  the  United  States  as  a  whole. 

Indiana  is  superbly  situated  to  capture  wide 
markets  and  to  secure  cheap  raw  materials.  More¬ 
over  the  state  touches  the  Great  Lakes  and  lies 
across  the  path  of  the  great  trunk  lines  of  railroads 
and  also  many  north  and  south  lines  and  has  there¬ 
fore  exceptionally  good  transportation  facilities. 

Indiana,  with  over  three  million  population, 
prosperous  cities  and  wide  awake,  well  edited  daily 
newspapers  makes  it  a  state  worthy  of  the  consid¬ 
eration  of  any  National  advertiser. 

This  list  of  home  dailies  will  interest  the  family 
in  your  product  and  one  market  problem  will  be 
solved. 


WHAT  OUR  READERS  SAY 

{Continued  from  page  50) 


Circu« 

Rate  for 

lation 

5,000  lines 

*Crawford*viUe  Review  . 

4,005 

.025 

Decatur  Democrat  . 

. . . (E) 

3,114 

.025 

Evansville  Courier  . 

. . .  (M) 

23,513 

.05 

Evansville  Courier  . 

. . . . (S) 

21,318 

.05 

•’Fort  Wayne  Journal-Gazette. 

. . .  (M) 

25,406 

.07 

••Fort  Wayne  Journal-Gazette 

....(S) 

23,829 

.07 

1  "Fort  Wayne  Newa  and  Sentinel  .  .  . 

.  . . .  (E) 

33,313 

.08 

•Gary  Evening  Poet . 

. .  . .  (E) 

6,789 

.045 

•Indianapolis  News  . 

- (E)  11 8,205 

.20 

LaPorte  Herald  . 

. . . .  (E) 

3,638 

.025 

Richmond  Palladium  . 

.  . . .  (E) 

11,937 

1  .05 

South  Bend  News-Times  .  . . 

..(M) 

10,617) 

17,168 

.05 

South  Bend  News-Times  .  . . 

..(E) 

6,551  > 

South  Bend  Tribune  . 

. . . .  (E) 

17,028 

.055 

Terre  Haute  Tribune . 

.(E&S) 

21,670 

.06 

•Vincennes  Commercial  .  .  .  . 

.(M&S) 

4,532 

.025 

Government  Statements, 

April  I 

1921. 

•A.  B.  C.  Publishers*  Statenaents, 

April  1, 

1921. 

••A.  B.  C.  Publishers’  Statement, 

October 

1,  1920. 

-^-Publishers’  Statement. 

•  Huxley’s  bathybius,  even  though  later  the  great 
man  had  to  disown  the  thing,  it  superficially 
answered  all  the  scientific  tests.  Ordinarily  it 
is  a  sound  inference,  the  validity  of  which  1 
have  tested,  that  all  propaganda  celebrating  the 
attainments  and  the  triumphs  of  Mr.  Sinclair 
which  issues  from  anywhere  within  a  12-mile 
radius  of  the  Pasadena  City  Hall,  has  an  iden¬ 
tical  origin. 

Furthermore,  to  doubt  the  text  or  the  date 
of  this  item  was  to  doubt  the  integrity  of  the 
Call;  and  the  Call,  which  so  often  is  impelled 
from  the  highest  ethical  motives  to  flay  the 
capitalist  press  for  its  sins,  would  assuredly 
never  do  such  a  thing  as  pad  a  dispatch  with 
fulsome  verbilge  or  fake  a  date. 

If  the  date  on  this  item  was  correct,  then  the 
news  of  the  20,000  votes  was  sent  after  it  had 
been  printed  in  the  Times;  and  here,  then,  was 
another  bit  of  fakery  to  add  to  an  already 
mountainous  pile.  But  for  all  that,  the  author¬ 
ship  was  unproved,  and  when  I  first  used  the 
item  for  publication  I  contented  myself  with 
pointing  out  its  absurdities,  without  ascribing 
It  to  Mr.  Sinclair. 

Most  provokingly,  this  use  of  it  went  un¬ 
challenged;  and  so,  on  the  principle  that  silence 
gives  consent,  I  used  it  the  next  time  with  an 
implication  of  Sinclairean  authorship.  The  let¬ 
ter  in  which  this  implication  was  contained  ap¬ 
peared  promptly  in  the  Kansas  City  Star  and 
so  was  quickly  seen  by  Mr.  Sinclair.  Other 
letters  in  which  it  was  embodied  were  later  sent 
to  the  Globe  and  to  the  Weekly  Review.  Mr. 
Sinclair  thereupon  gathered  up  and  transmitted 
to  the  Weekly  Review  his  proof  that  the  original 
telegram  was  a  mere  skeleton,  that  it  was  signed 
by  Michael  Rudolph  and  that  it  was  sent,  not 
on  November  6,  but  on  November  5. 

That  the  telegram  bore  the  signature  of 
Michael  Rudolph  rather  than  that  of  Upton 
Sinclair  I  choose  to  regard  as  of  mighty  small 
importance.  Mr.  Rudolph,  estimable  and  wor¬ 
thy  person  though  he  may  be  for  all  I  know 
to  the  contrary,  is  the  secretary  of  the  Los 
Angeles  Socialist  party  local,  and  if  the  recent 
swindling  imposture  known  as  the  Sinclair  cam¬ 
paign  had  such  a  thing  as  a  general  manager, 
this  was  the  man.  He  pays  flattering  tribute 
to  Mr.  Sinclair’s  greatness  as  a  maker  of  So¬ 
cialist  propaganda,  and  anybody  who  wants  to 
see  a  perfect  example  of  single-thoughted  souls 
with  hearts  beating  in  unison  will  do  well  to 
scan  his  testimonial  to  the  book  ‘MOO  Per  Cent” 
in  the  Appeal  of  November  6,  1920,  p.  4,  col,  2. 

So  that  the  difference  between  the  name  of 
Mr.  Rudolph  and  the  name  of  Mr.  Sinclair  on 
a  document  of  this  particular  sort  at  that  par¬ 
ticular  time  means  to  me,  rightly  or  wrongly,  no 
more  than  the  difference  between  Tweedledum 
and  Tweedledee.  But  the  fact  that  the  tele¬ 
gram  was  a  mere  skeleton  was  important,  and 
far  more  important  was  the  date,  tor  this  was 
fatal  to  my  theory  that  the  news  had  been 
taken  from  the  Times. 

My  letter  to  the  Weekly  Review  was  still 
unpublished  when  Mr.  Sinclair's  missive  reached 
the  editor.  The  Sinclair  contribution  dealt  with 
a  multitude  of  matter  besides  the  Rudolph 
telegram.  Mr.  Sinclair  had  carefully  fabricated 
one  of  my  statements  to  make  it  refer  to  a 
previous  telegram  sent  to  the  Call,  and  here 
also  was  the  original  to  prove  the  error  of  my 
imputed  statement. 

There  was  much  more.  But  the  editor  was 
tired  of  the  whole  thing;  he  had  already  in¬ 
dulged  Mr.  Sinclair  far  more  than  any  un¬ 
friendly  editor  had  ever  done  before;  he  had 
no  reason,  from  experience,  to  suppose  that  the 
missive  contained  anything  of  the  slightest  im¬ 
portance,  and  he  had  already  definitely  decided 
to  close  the  discussion.  He  gave  the  stuff  but 
a  cursory  examination  and  sent  it  back. 

Here  was  Mr.  Sinclair's  opportunity  of  ex¬ 
tricating  himself  from  a  desperate  situation. 
Mr.  Sinclair  could  again  proclaim  himself  to 
the  world  as  an  accused  innocent  who  was 
denied  a  hearing.  A  breach  had  been  opened 
in  what  till  then  had  been  a  solid  front. 

Into  that  breach  he  rushed,  exulting.  The 
charge  was  spectacular  and  effective.  It  was 
magnificent,  and  it  was  war!  One  cannot  but 
pay  tribute  to  a  telling  maneuver,  even  in  a 
villainous  cause.  To  all  the  impressionable, 
highbrow  and  lowbrow  alike,  who  ao  their  rea¬ 
soning  on  the  run,  the  case  was  clear. 

Mr.  Sinclair’s  screaming  advertisements  told 
the  storv.  Because  a  wearied  editor,  already 
overburdened  with  too  much  Sinclair,  had  arbi¬ 
trarily  closed  a  controversy,  Mr.  Sinclair  was 
vindicated.  A  long  series  of  glaring  and  shame¬ 
less  fakeries  had  been  expunged  from  the  rec¬ 
ord.  and  this  life-long  victim  of  newspaper 
malice  again  stood  forth  in  the  posture  of 
greatness  undiminished  and  innocence  unas¬ 
sailed. 

The  success  of  this  maneuver  emboldened 
him  to  another  and  the  most  audacious  exercise 
in  fakery  he  has  yet  attempted.  In  his  letter 
published  in  the  Globe  of  March  22  he  pretends 
not  to  have  seen  in  print  his  letter  published 
in  the  Globe  of  February  4.  He  further  pre¬ 
tends  that  with  that  earlier  letter  was  printed 
the  skeleton  of  the  Call  telegram  of  Novem¬ 
ber  5*6. 

Under  cover  of  this  pretense  he  assails  me 
for  having,  as  he  alleges,  disingenuously  criti¬ 
cised  the  telegram  as  it  appeared,  rewritten  and 
expanded,  while  knowing  the  text  of  the  orig¬ 
inal.  This  flabbergasting  fakery  is  easily  ex¬ 
posed  by  the  fact  that  the  original  was  not  pub 
lished,  that  it  was  confessedly  omitted  by  the 
editor  of  the  Globe,  that  there  was  not  the 
slightest  indication  in  the  letter  as  printed  that 
the  telegram  had  Been  rewritten  and  that  there 
was  no  earthly  way  in  which  I  could  have 
known  the  original. 

The  only  explanation  of  this  impudent  fakery 
is  that  as  the  Weekly  Review  had  already 
closed  the  controversy  and  as  I  had  announced 
that  my  letters  to  the  Globe  were  finished,  he 
could  do  this  thing  with  no  risk  of  exposure. 


This  episode  of  itself  is  sufficient  torcTH). 
character  of  Mr.  Sinclair. 


And  so  Mr.  Sinclair  thinks  the  case  se*'. 
But  it  isn’t,  and  it  never  will  be  in  the  tar; 
hopes  and  imagines.  He  has  powerfd 
sources — egotism,  audacity,  persistence,  muj.' 
ulousness  and  the  auxiliary  of  materi^ 
both  personal  and  contributory;  and  he  b. 
unfailing  medium  through  which  to  wo?>i 
credulity  of  the  ignorant  and  the  imprit  ’ 
able.  But  it  is  all  too  little.  He  needs^^non 

The  press  made  this  man ;  and  it  can 
him.  It  began  by  treating  him  as  a  scntiSn 
Then  it  turned  to  denouncing  him,  and 
ward  to  ignoring  him.  In  every  case  it  p^. 
directly  into  his  hands.  Everything  he  is - 
has  he  owes  to  the  press;  he  has  capitaliied*!! 
grievances  against  it;  he  has  watered  hit  sa 
by  successive  increases  in  the  capitalization 
has  floated  vast  issues  of  paper,  which  H 
been  avidly  taken  up  by  the  boobery,  and  •: 
returns  are  enormous. 

The  press  cannot  extinguish  this  maa  i 
merely  denouncing  him.  For  the  consma^ 
or  even  the  moderate  liberal  press,  to  denci 
him  is  to  draw  the  radical  and  the  militasL 
eral  press  to  his  support.  The  insurgent 
as  a  rule,  has  no  better  opinion  of  Mr.  S„ 

the  individual  than  has  the  conservative^ 
It  knows  him.  But  it  finds  his  propaganda; 
ful.  and  it  chooses  to  regard  a  conservatmi 
tack  on  him  not  as  personal  but  as  an 
on  the  general  cause  of  insurgency.  So  a; 
fends  him,  uses  him  and  contributes  to  bis^i 
tige.  Nor  can  the  conservative  and  ido.^- 
press  ^in  anything  in  the  contest  by  igr,.... 
him.  That  policy  he  can  outwit,,  as  he  b 
signally  done,  by  a  direct  appeal  to  the  lyvl, 

The  press  can  unmake  him  only  by  p: 
ently  and  pitilessly  exposing  bis  fa'.- 
Though  fortune  favors  the  faker,  and  t 
the  rule  holds  good  for  Upton  Sinclair  air 
for  Alexander  the  Paphlagonian  and  for  r- 
audacious  charlatan  that  ever  lived,  this 
vantage  can  be  neutralized  and  the  fake 
literated. 

Mr.  Sinclair  asserts  that  I  am  a  “def 
of  the  newspapers.  Of  course  he  knows  be. 
They  are  no  friends  of  mine,  in  so  far 
can  discover;  or  if  they  are.  they  have  si; 
ways  of  dissembling  their  friendship. 
fore  Mr.  Sinclair  was  ever  heard  of  1*1 
doing  battle  in  my  humble  way  for 
news.  Only  I  have  always  insisted  thai 
duty  of  telling  the  truth  was  quite  as  obl^ 
upon  the  insurgent  as  upon  the  coosctvh 
press.  I 

I  have  always  maintained  that  the  iosej 
journal  which,  while  assailing  the  conser^.^ 
press  for  distorting,  suppressing  or  exafg^'^ 
the  news,  itself  indulged  in  the  same  przi: 
dishonored  the  cause  for  which  it  proiesis 
labor.  No,  if  Mr.  Sinclair  really  war- 
learn.  I  may  tell  him  that  what  I  am  defal 
is  the  boobery  from  swindling  exploitatioit 
the  cause  of  social  justice  from  a  shameMi 
credit.  And  surely  no  one,  for  his  ovi! 
grandizement,  has  ever  so  humbugged  i 
boobery  and  so  discredited  the  social 
as  has  Upton  Sinclair. 

Here,  for  the  present,  though  I  haveife 
a  great  mass  of  other  Sinclairean  fakeriol 
further  exposition,  I  may  rest.  Butooefei^ 
seems  needful  for  a  closing  mention.  Mr! 
clair  has  several  times  indulged,  with  i  n: 
excitability  as  the  case  proceeded,  in  ratk: 
gentle  aspersions  on  my  veracity.  The?'; 
those  who  will  lightly  say  that  anythbgcfi 
kind  from  that  source  needs  precious  litib 
tention.  But  I  choose  to  take  it  up  lai 
express  a  pertinent  belief  which  may  ors 
not  be  justified. 

There  are  a  considerable  number  of  pf^ 
still  holding,  in  a  world  gone  mad,  to  cot; 
tional  ideas  of  truthfulness  who  knov  ■ 
some  degree  of  real  knowledge  both 
clair  and  me.  Among  them  are  some 
erstwhile  comrades  of  the  Socialist  party  w 
whom  I  am  now  irrevocably  parted  on 
of  the  deepest  import  and  who  are  ^ 
enough  incensed  at  me  for  my  repudi*^ 
present  Socialist  policies.  I  venture  to 
that  not  less  than  nine  out  of  ten  of  s 
persons  (including  the  now  alienated  ono*’ 
credit  anything  I  say  about  Upton 
and  that  not  more  than  one  (if  that)  « 
ten  of  them  will  credit  anything  that 
Sinclair  says  about  me.  From  the 
domicile  of  chronic  unveracity  one  shoolfl- 
throw  stones. 

W.  J.  GHK' 

*  The  manuscript  of  this  article  leftOT^ 
on  April  10.  A  couple  of  days  later  it^ 
to  me  that  I  might  to  easily  have  allow! 
point  to  go  unchallenged,  and  that  a 
the  records  might  prove  illuminating. 
office  of  the  Registrar  of  Voters  I  jow; 
Mr.  Sinclair’s  nominating  petition  had  be>^; 
on  the  final  day,  July  22.  In  the 
Times,  in  the  issue  of  July  23,  I  found 
of  “all  the  candidates.*'  Mr.^  ^*®7**f 
named  as  the  Republican  candidate 
gress  in  the  Tenth  District,  but  there 
mention  of  Upton  Sinclair.  Mr. 
charge  was  apparently  vindicated. 
following  morning  appeared  an  anneor^ 
which  resolved  Mr.  Sinclair's  charge 
impudent  fraud.  On  page  3  of  , 

Times,  under  the  heading 
item:  “Nomination  petitions  which 
Registrar  of  Voters  office  just  before  ®^ 
on  Thursday  and  not  given  ont 
list  (italics  mine)  were  filed  by 
candidates:  Ninth  District — Ralph  L  wj 
(Rep.).  Tenth  District — Milton  pryaB  lf";! 
Upton  Sinclair  (Soc.).”  The  Tunes 
used  the  official  list  given  to  the  presfc^^ 
this  list,  because  of  the  lateness  of 
petition,  Mr.  Sinclair's  name  had  not, 
The  additional  list,  bearing  Mr.  SincU^  ■ 
was  given  to  the  press  on  the  follow 
and  was  promptly  printed  by  the 
is  incredible  that  Mr.  Sinclair  did 
fact.  It  was  of  course  his  business 
This  charge  of  the  omission  of  his  na®^  j 
repeatedly  circulated  all  over  the  co«w 
is  now  show'n  to  be  a  shameless  fsW;  j  ^ 
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Editor  &  Publisher  for  April  23, 


tEoilo»iAL  Note — Mr.  Ghent  was  secretary 
j  the  School  of  Social  Science  for  a 
’niber  of  years  and  later  president.  Prior  to 
It  he  »■»*  associated  with  Samuel  M.  Jones 
■  hi.  campaigns  for  mayor  of  Toledo  and 
*  “-or  of  Ohio.  In  1911-12  he  was  secretary 
^Victor  L.  Berger.  He  was  editor  of  the 
riiaomia  Outlook  from  1915  to  1917  and  at 
S»me  time  served  as  a  National  Executive 
^-itieeman  of  the  American  Alliance  for 
iXr  and  Democracy.  Among  his  books  are 
rv  Benevolent  Feudalism,  Mass  and  Class 
Socialism  and  Success.] 

Sinclair  Repliea  To  Harris 

Pasadena,  Cal.,  April  11,  1921. 

To  Editor  &  Publisher:  My  attention  has 
M  been  called  to  a  letter  dated  March  19 
iroin  \V.  W.  Harris  of  the  New  V'ork  Herald, 
S  published  by  you.  The  letter  deals  with 
Ifruin  statements  made  in  “The  Brass  Check” 
SiCfrning  an  investigation  into  conditions  in 
Chicago  Stock  Yards  made  by  the  New 
York  Herald  under  the  direction  of  Mr.  Harris, 
tgd  subsequently  denied  publication.  Mr. 
Barris  states  that  the  most  important  parts  of 
gT story  arc  untrue.  He  says: 

"It  is  true  that  Mr.  Bennett  authorized  going 
iftcr  the  article,  but  he  made  Sinclair  or  any- 
goe  else  no  promises  about  its  publication.” 

It  is  R  question  of  my  word  against  the  word 
of  Mr.  Harris.  Your  readers  w  ill  accept  which 
ooe  they  please.  Here  is  my  word,  as  em¬ 
phatic  as  I  know  how  to  make  it.  Mr.  Harris 
Sac  personally  to  see  me  where  I  was  living 
then,  m  Point  Pleasant,  N.  J.,  to  try  to  per- 
iBidc  me  to  go  to  Chicago  to  make  the  inves- 
jjption  myself.  Mr.  Harris  represented  to  me 
that  he  was  an  ardent  Socialist,  fully  in  sym- 
Bthy  with  my  point  of  view,  and  that  he  would 
mrantee  me  to  publish  the  material,  if  I 
fould  get  it.  My  answer  was  that  I  was  quite 
sere  that  even  though  Mr.  Harris  himself 
night  wish  to  publish  the  material,  Mr.  Ben- 
sen  would  not  permit  him  to  do  so,  and  I  said 
til  I  would  .have  nothing  to  do  with  the  pro¬ 
posed  investigation;  I  would  not  w'aste  a 
unute  thinking  about  it,  unless  Mr.  Harris 
ffoold  first  obtain  from  Mr.  Bennett  a  definite 
nthorization  to  make  the  investigation  and  a 
definite  promise  to  publish  the  material.  Mr. 
Harris  agreed  that  this  was  a  reasonable  prop- 
oiiiion,  and  he  promised  to  write  to  Mr.  Ben- 
Mtt.  who  was  then  in  Bermuda,  and  show  me 
^r.  Bennett’s  reply.  He  came  to  see  me  again 
io  Point  Pleasant,  and  submitted  to  me  a  copy 
of  bis  letter  to  Mr.  Bennett,  embodying  my 
ewditions.  and  a  cablegram  just  received  from 
Mr.  ^nnett  saying:  “Go  ahead  with  Packing- 
torn  story,”  or  words  to  that  effect. 

Mr.  Harris  then  goes  on  to  state  that  the 
Rppressioii  of  the  story  was  not  due  to  the 
leason  I  have  stated.  All  I  know  about  that 
I  what  1  was  told  by  Mrs.  Ella  Reeve  Bloor, 
ftio  made  the  investigation  together  with  a 
Berald  reporter,  and  who  was  intimately  in  the 
ewftdence  of  Mr.  Harris.  Mrs.  Bloor  wrote 
Be  a  long  letter  telling  me  what  had  happened. 
Mr.  ^nnett  had  killed  the  story  without  ex- 
plmtion,  and  Mr.  Harris  was  broken-hearted 
ikont  it  He  had  pleaded  with  her  to  do  every- 
tkm{  in  her  power  to  persuade  me  not  to  take 
Hj  action  in  the  matter,  out  of  a  sense  of 
^ay  to  Mr.  Harris,  who  was  a  comrade, 
ud  bad  gone  into  the  enten>rise  from  the 
■otiTcs  of  a  comrade,  and  who  would  be 
nined  with  the  Herald  if  I  took  action  against 
it  and  exposed  the  whole  situation. 

Tbe  Herald  had  caused  me  to  write  an 
liBtnduction  for  the  proposed  series  of  articles, 
lud  I  had  a  heavy  claim  for  damages  against 
jit,  u  well  as  the  price  agreed  upon  for  the 
Introduction,  But  the  Herald  never  paid  me 
la  cent,  and  I  finally  dropped  the  matter,  out 
|M  consideration  for  “Comrade”  Harris  and  my 
laid  friend  Mrs.  Bloor. 

I  That  was  fourteen  years  ago,  and  it  would 
|Kem  that  bolding  a  job  upon  a  “Brass  Check” 
•nrjpaper  has  had  the  usual  effect  upon  the 
IpiTchology  of  Mr.  Harris.  He  is  no  longer 
|aB  ardent  young  Socialist,  but  a  hired  man. 

I  Upton  Sinclair. 


Journalism’s  Primary  Function 

Springfield,  Mass.,  April  20.  1921. 

To  Editor  &  Publisher:  Now  that  Editor  & 
n-iUSHER  is  devoting  more  attention  to  the 
jrmciple?,  intellectual,  ethical  and  civic,  under- 
the  editorial  side  of  journalism,  your 
may  be  interested  in  a  criticism  of 
“c  American  press  published  by  the  New 
Statesman  in  the  course  of  a  discerning  re- 
jJJ*  of  Upton  Sinclair’s  book,  “The  Brass 
tjwk.  ’  which  it  by  no  means  accepted  at 
value.  But  the  writer  says: 
uertainly  it  is  true  that  in  no  other  coun¬ 
ter  us  the  press  developed  so  satanic  an  in- 
J^O'ty  of  perversion,  so  extraordinary  a  facil- 
presenting  a  man  as  a  fool  or  an  unde- 
jjjbie  in  making  him  say  or  imply  what  never 
his  mind.  The  evil  is  not  to  be  ex- 
in  any  simple  fashion,  but  there  are 
^otfibutory  reasons  which  may  be  de- 
as  constant. 

/TQc  first  is  that  American  reporters  and 
■*fTiewcrs  do  not  use  shorthand.  The  coun- 
7  which  has  produced  the  most  efficient  class 
w  commercial  stenographers  in  the  world  ac- 
toS  stenography  is  a  drawback 

ifie  recording  of  public  speech  and  tolerates 
practice  of  having  the  reporter’s  own  lan- 
PJJJ  put  within  inverted  commas  as  a  ver- 
transcript  of  what  was  said.  The  second 
II  that  a  straight  report  of  a  meeting 
.  w  news  in  the  American  newspaper  world; 
not  a  story.” 

mt  r*  concrete  criticisms  of  prevail- 

gUoamalistic  methods.  These  methoas  have 
rWy  come  to  be  taken  for  granted.  But 
u  JWnalist  trained  in  a  different  technique 
5^ as  hindrances  to  the  fulfillment  of 
function  of  a  daily  newspaper — 
**  fbe  accurate,  painstaking,  uncolored 
'^^tation  of  thoughts  and  events. 

E.  N.  JENCKES,  Jr. 


Mr.  McCone  of  Buffalo 

Buffalo,  N.  Y.,  April  19,  1921. 

To  Editor  &  Publisher:  It  has  just  been 
my  privilege  to  read  the  editorial  which  appears 
on  page  36,  of  Editor  &  Publisher  of  April 
16,  in  which  among  other  things  the  writer  is 
charged  with  being  one  of  the  two  dangerous 
elements  that  you  hold  are  responsible  for 
the  condition  of  industrial  unrest  existing  in 
this  country. 

In  all  friendliness,  the  writer  wishes  to  take 
issue  with  you,  for  the  reason  that  I  do  not 
believe  that  the  editorial  in  question  is  the 
result  of  any  firmly  established  conviction 
upon  the  part  of  the  party  who  wrote  this 
editorial,  but  rather  I  am  inclined  to  feel  that 
the  article  represents  merely  an  unfortunate 
selection  of  language. 

The  facts  are  that  the  writer  has  made  cer¬ 
tain  very  definite  charges  against  the  closed- 
shop  press.  I  have  repeatedly  challenged  the 
publishers  of  closed-shop  newspapers  lo  meet 
me  in  a  joint  debate  of  the  issues  involved, 
but  for  some  unknown  reason  all  of  those 
challenges  have  been  ignored.  I  now  wish  to 
challenge  any  member  of  your  editorial  staff 
to  a  debate  upon  the  subject  of  “The  Closed- 
Shop  Press,”  and  if  honored  by  an  acceptance 
I  will  attempt  to  prove  ^o  the  satisfaction  of 
our  audience  that  not  a  single  closed-shop 
newspaper  in  America  can  be  pointed  to  as  en¬ 
joying  editorial  freedom.  It  is  true  that  a 
great  many  publishers  have,  through  the  col¬ 
umns  of  their  papers,  issued  a  broad  denial 
of  the  conditions  that  I  allege  exist,  but  they 
have  all  failed  in  one  very  important  par¬ 
ticular;  they  have  failed  to  present  any  proof 
that  my  contentions  were  wrong.  On  the 
contrary,  we  are  ready  to  present  an  over¬ 
whelming  mass  of  documentary  evidence  to 
sustain  our  charge,  but  lacking  an  acceptance 
to  our  challege  to  date,  a  large  amount  of  our 
evidence  of  a  censorship  of  the  press  has 
never  reached  the  public  eye. 

You  may  be  interested  to  know  that  the  pub¬ 
lishers  of  26  great  daily  newspapers,  having  a 
total  combined  daily  circulation  of  more  than 
1,600,000  copies,  are  now  eligible  to  become 
members  of  the  American  Open-Shop  Pub¬ 
lishers  Association,  and  I  have  the  personal 
assurance  of  a  majority  of  these  publishers 
that  they  would  be  glad  to  have  the  opportunity 
to  assist  in  proving  the  existence  of  that 
damnable  thing  that  you  innocently  or  pur¬ 
posely  deny — a  censorship  of  the  press  by  the 
radical  labor  unionists. 

E.  J.  McCone,  General  Manager, 
Buffalo  Commercial. 

•  «  • 

Mr.  E.  J.  McCone, 

General  Manager  Buffalo  Commercial, 
Buffalo,  N.  Y. 

Sir:  This  will  acknowledge  receipt  of  your 
letter  of  April  19,  addressed  to  one  of  my 
associates,  with  respect  to  the  editorial  in 
Editor  &  Publisher  for  April  16:  entitled: 

“Mr.  McCone  of  Buffalo.” 

Inasmuch  as  I  inspired  the  editorial  to 
which  reference  is  made,  and  sanctioned  its 
publication  in  our  columns,  and  in  the  last 
analysis  am  responsible  for  its  presentation, 
I  feel  that  I  should  say  to  you  very  franklv 
that  I  am  in  hearty  sympathy  and  accord  with 
the  sentiments  expressed. 

Moreover,  it  is  my  judgment  that  the  leaders 
of  public  opinion  in  America  share  this  view. 
This  is  also  the  judgment  of  the  members  of 
the  staff  of  Editor  &  Publisher. 

In  further  response  to  your  letter,  permit 
me  to  say  that  I  find  Mr.  Mellon  is  disposed 
to  meet  your  wishes  as  to  a  joint  debate  but 
says  that  it  must  be  under  the  following  con¬ 
ditions,  because  he  is  not  a  public  speaker 
and  would,  therefore,  be  at  a  great  disadvan¬ 
tage  when  your  experience  of  the  last  two 
years  is  considered. 

Mr.  Mellon  will  prepare  a  manuscript  of 
1,500  words  and  you  a  manuscript  of 
equal  length.  When  both  are  completed  and 
ready  for  publication,  you  will  exchange  copies 
of  vour  articles  for  answer  and  each  wilt  hold 
reply  in  rebuttal  to  500  words. 

I  wilt  agree  to  publish  both  the  first  argu¬ 
ments  and  the  arguments  in  rebuttal  in  a 
single  issue  of  Editor  &  Publisher,  on  a  date 
to  be  announced  later,  giving  the  same  treat¬ 
ment  and  display  to  each. 

The  readers  of  Editor  &  Publisher  will  be 
the  judges.  That  is  a  greater  audience  than 
could  otherwise  be  reached,  and  at  the  same 
time  it  is  one  that  is  keenly  interested  in  the 
subject. 

It  must  be  understood,  however,  that  Editor 
&  Publisher,  aside  from  printing  the  views  of 
Mr.  Mellon  and  yourself,  will  take  no  part  in 
the  debate  but  will  at  all  times  hold  itself 
ready  to  express  its  opinion  in  the  editorial 
columns  and  Mr.  Mellon  will  not  write  the 
editorial. 

If  for  anv  reason  upon  reflection  you  decide 
that  it  will  be  more  advantageous  for  your 
cause  to  present  all  of  your  basic  facts  in  one 
issue  of  Editor  &  Publisher,  instead  of  in  a 
limited  space  as  suggested  by  Mr.  Mellon,  then 
I  should  be  glad  to  renew  our  offer  of  last 
September  and  place  our  columns  at  vour  dis- 
f>osal  for  the  proper  presentation  of  the  truth. 
Of  course,  with  reasonable  space  limitations 
and  with  the  further  understanding  that  the 
Seattle  and  Winnipeg  incidents  are  old  stuff 
with  us,  having  been  adequately  chronicled  in 
our  columns. 

James  W.  Brown,  Editor. 

Palatka  News  Changes  Field 

The  Palatka  (Fla.)  Daily  News  has 
changed  from  the  evening  except  Sun¬ 
day  field  to  the  morning  except  Mon¬ 
day.  A  Sunday  edition  is  being  issued. 

The  Associated  Newspapers  move 
their  New  York  office  to  114  Liberty 
street  April  23. 
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OWA 


Iowa  farm  property  increased 
128  per  cent  over  1910.  Value 
in'  1910,  $3,745,860,544  and 
on  Jan.  1,  1920  it  was  $8,- 
525,266,091. 

Value  of  land  and  buildings 
increased  133  per  cent;  of  im¬ 
plements  and  machinery  224 
per  cent;  of  live  stock  56  per 
cent. 


Iowa  is  greater  in  plements  and  machinery  224 

area  than  Connect-  cent;  of  live  stock  56  per 

icut.  New  Hamp- 

shire,  Rhode  Is-  The  value  of  an  average 

land,  Vermont,  buildings  and 

Marvland  and  New  P^perty  stood  at  $39,- 

Maryland  and  ^ew  ^^20  as  against  $17,- 

Jersey  combined  259  in  1910. 

and  there  are  more  - . 

families  and  peo¬ 
ple  living  in  Iowa  than  there  are  in  all  of  the  following 
states  combined:  Rhode  Island,  Vermont,  New  Hampshire, 
Maine  and  Delaware. 

A  territory  with  farm  land  valued  at  nearly  a  Billion  and 
an  income  from  crops  alone  at  a  Billion  per  year  with 
over  750,000  individual  accounts  in  savings  banks,  aver¬ 
aging  over  $400  each  is  some  territory.  It  is  a  territory 
any  advertiser  needs. 

These  daily  Iowa  newspapers  will  carry  your  story  of  your 
goods  into  the  city  stores  and  to  the  farms  and  country 
merchants. 

THESE  PAPERS  WILL  CONVINCE  YOU 


Burlington  Hawk-Eye 
Burlington  Hawk-Eye 
*  Cedar  Rapid*  Gazette 


*  Davenport  Democrat  A  Leader 
*Davenport  Democrat  A  Leader 
Davenport  Time*  . 


De*  Moine*  Sunday  Capital 
De*  Moine*  Regi*ter  and  Trifa 
De*  Moine*  Sunday  Reguter 
flowa  City  Pre**-Citizen  .... 
“*Ma*on  City  Globe  Gazette  . 


Ottumwa  Courier 


Sioux  City  Journal  . 

**  Waterloo  Evening  Courier 
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15,554 
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Government  Statement*,  April  1,  1921. 

*A.  B.  C.  Publuher’*  Statement,  April  1,  1921. 
**A.  B.  C.  Audit,  October  1,  1920. 
tPubli*her’*  Statement. 


TIPS  FOR  AD  MANAGERS 


A  LATE  SERIAL 

The  Ghost  Garden 


Indication  of 
Lineage  lncre^l8e 


Doremut  St  Co.,  44  Broad  street.  New  Liberty  street  New 
York.  Making  yearly  contracts  with  news-  York  City  n< 

papers  for  National  City  Company.  pression  Tube  Co 

Theo  F.  McManus,  44  East  Hancock  ave-  New  York,  and  2C 
nue,  Detroit.  Making  yearly  contracts  with  a.  i  -i. 

newspapers  for  Dodge  Brothers  and  Maxwell- 

Chalmers  automobile.  ASrhorVl^^A 

Lord  St  Thomas,  3  South  Wabash  avenue,  wr  d  c 

Chicago.  Making  5,000-line  contracts  with  a  «  .*****^t^’  pnov 
selected  list  of  newspapers  for  Pepsodent  Boston.  Placing  < 
Company  newspapers  in  Host 

r  A  ^  A.  a-  •  i,4aL  Boiler  Corporation, 

F.  A.  Grey  Advertising  Company,  14th  .  « 

&  Oak  streets,  Kansas  City.  Making  5,000-line  ***^ff'  “  Finn* 

contracts  with  Pacific  Coast  newspapers  for  ^cw  York.  Repor 

Cactus  Remedy.  orders  for  Gortoi 

McJunkin  Advertising  Company,  5  South  Gloucester,  Mass. 
Wabash  avenue,  Chicago.  Making  5,000-line  ,  Frank  Seaman, 

contracts  with  newspapers  in  selected  cities  for  York.  Planning 
Orange  Crush  Company.  paign  for  the  Du  I 

Benson,  Gamble  St  Slaten,  Corn  Exchange  Company,  Wilir 
Hank  Bldg.,  Chicago.  Making  5,000-line  con-  The  McAdam  . 

tracts  with  Western  newspapers  for  Portland  Bank  Bldg.,  Whee' 
Cement  Association.  papers  and  direct-b 

Carl  S.  Von  Poettgen,  Kresge  Bldg.,  De-  l>any.  Wheeling.  W 
tioit.  Making  5,000-line  contracts  with  news-  ^9**?  through  West 
papers  for  the  Briscoe  Motor  Corporation.  Kinia  news^pers 

Martin  V.  Kelley  Company.  Second  Na-  concrete'  structures 
tional  Bank  Bldg.,  Toledo.  .Making  5,000-line  i  ^ 

Conne^stiHe'“lnd"‘"*“'"  Corporation,  wholisMe 

CritchBeld  St  Co.,  Brooks  Bldg.,  Chicago.  r’-iA.e.kAm.i.j  jl  r. 
Making  lO.OOO-line  contracts  with  middle  West  r,f 'J^erTisin 
newspapers  for  Fitzpatrick  Brothers.  Chicago.  manufaci 

^  George  L.  Dyer  Company,  42  Broadway,  of  Indianapolis. 
New  \ork.  Sending  out  schedules  for  the  j  aj  a 

United  States  Tire  Company.  Sending  out  r'u-  °  ”  ni  «  •  ^ 

schedules  for  Kuppenheimer  Clothes.  later**a  '  genera'l'"ad 

Collin  Armstrong,  Inc.,  1463  Broadway,  Tum  Auto  Compan 
New  \ork.  Making  1,000-line  contracts  with  ou-i*  ir  ui.  r* 
new'spapers  for  Lamport  &  Holt  S.  S.  Lines.  ®Pl*  • 

Albert  Frank  St  Co.,  14  Stone  street.  New  L  product*:  ^Cor 
York.  Making  3.000-line  contracts  with  G.  L. 

Miller  &  Co.,  financial.  Making  yearly  news-  tires, 

paper  contracts  for  International  Mercantile  Potts-Turnbull 
Marine  Company.  Kansas  City.  Har 

George  W.  Ford.  214  Rhodes  Bldg,,  At- 
lanta.  Making  contracts  with  newspapers  for  '-'“y* 

Atlantic  Ice  &  Coal  Corporation.  William  H.  Rar 

Southwestern  Advertising  Agency,  Con-  ilichigaii  avenue.  ( 
tinental  Bldg..  Oklahoma  City.  Making  news-  for  Haynes  Aui 

paper  contracts  for  Firestade  Laboratories,  Inc. 

Dillard-Jacobs  Agency,  Candler  Bldg.,  F,  Wallis  Armsti 
.Atlanta.  Making  yearly  newspaper  contracts  lean  Bldg.,  Philade 
for  Dr.  Blair's  Laboratories.  with  a  few  newspat 

Frank  Seaman.  Inc.,  470  Fourth  avenue, 

New  York.  Malting  yearly  contracts  with  ”^lout  street,  I  hil. 
newspapers  for  Studebaker  Corporation.  Brandt  Advertis 

Joseph  Richards  Company,  Inc.,  9  East  •’or"  street,  Chicage 
40th  street,  New  York  Handling  account  of  advertu^ing  for  Reoi 
Richard  £.  Thibaut,  Inc.,  New  lork.  Lists  John  Buchanan  . 

for  spring  campaign  call  for  concentration  in  Bldg.,  Boston.  .Aga 
New  York  territory,  using  newspaper  space.  Eastern  newspaper* 
Erwin^  Wasey  A  Co.,  58  East  Washington  R*  R*.  Bangor.  Me. 
street,  Chicago.  Again  renewing  newspaper  CampbelUEwald 
contracts  for  the  Goodyear  Tire  &  Rubber  Com-  Bldg.,  Detroit.  Rei 
pany,  Akron.  vertising  with  news 

Federal  Advertising  Agency,  6  East  39th  inum  Products  Com 
street.  New  York.  Placing  orders  with  news-  cooking  utensils,  Lc 
papers  for  International  Silver  Company,  Charles  L.  Doi 

Meriden,  Conn.  Reported  to  be  handling  ad-  Cincinnati  Rennrt 
vertising  for  Waldcs  &  Co.,  “Koh-i-noor*»  newspapers  during 
fasteners,  315  Fifth  avenue,  New  York.  Company,  househok 

Fonda^Haupt  Company,  266  Fifth  avenue.  Ayer  A 

New  York.  Reported  will  make  up  lists  dur-  Philadelphia.  Send 
ing  June,  using  newspapers  for  National  Black  ]5  fimes  in  a  1 

Goods  Company.  r  j  Reynolds  1 

J.  W.  Gannon,  Inc.,  220  Fifth  avenue,  New  Albert’*  tobacco. 
York.  Handling  advertising  account  for  East¬ 
ern  territory  for  the  Alexander  Lumber  Com-  George  Batten 
pany,  253  Broadway,  New  York.  avenue.  New  York 

Gardner  Advertising  Company,  1627  Lo- 
cust  street,  St.  Louis.  Reported  to  be  handling  w®  Natmnal  Blank 
advertising  for  Circle  A.  Corporation  ginger  K^^n^wing  < 

ale,  Waco,  Tex.,  and  St,  Louis.  pany. 

H.  W.  Kastor  A  Sona  Advertising  Agency,  w"**'’ 

Lytton  Bldg.,  Chicago.  Placing  orders  m  ,„c,,’i,h  eastern 
magazine  section  of  newspapers  for  Tifnite  T- 

Co.,  jewelry,  Chicago.  Company,  T; 

Philip  Kobbe  Company,  208  Fifth  avenue,  . 

New  York.  Placing  advertising  for  Theo  H. 

Gary  Company,  “Unicum”  hair  nets,  69  Irving  S'J*"  ®  sel^ted  lis 
place.  New  York.  Worcester  Corsets. 

Chas.  D.  Levin,  Inc.,  158  West  45th  ,  *^*,‘**v**  'iT** 

street.  New  York.  Placing  orders  with  news-  i'ew  lorg. 

papers  in  a  few  selected  sections  for  Carbona  rotogravure  i 

Products  Company,  cleaning  fluid,  302  W'est  P®"^- 
26th  street.  New  York.  Brearley  -  Ham 

Louis  V.  Urmy,  41  Park  Row.  New  York. 

Again  placing  ^orders  with  newspapers  in  vari-  Vt- 
ous  sections  for  E.  Pinaud,  toilet  preparations, 

84  Fifth  avenue,  New  York.  Michigan  on  Da: 

Brearley  Hamilton  Company,  Grand  *, 

Rapids,  Mich.  Has  secured  the  advertising  lork.  Will  i 

account  of  the  Marine  Wheel  Company,  succes-  using  newspaper^ 
sors  to  the  Michigan  Wheel  Company,  motor 

boat  propeller  wheels  and  motor  boat  acces-  Broadway,  ISew  ic 

rhoetde  pow*der. 

Zimmer-Thien,  Kresge  Bldg.,  Detroit.  Wales  Advertii 
Placing  orders  with  a  few  newspapers  in  sel-  36th  street.  New 
ected  sections  for  Kermath  Manufacturing  during  May  and  Ju 
Company,  marine  motor,  Detroit.  zincs,  trade  and  f 

Turner-Wsfener  Company,  28  East  Jack-  *''>"’1’®"^. 

son  Blvd.,  Chicago.  Handling  advertising  for  ^  Granville  S.  Sta 
Stromberg  Electric  Company.  I'nion  Trust  Bldt 

Thomas  F.  Logan,  Inc.,  680  Fifth  avenue.  55^}^^  up  lists  dur 
New  York.  Placing  orders  with  newspapers  Holmes  Company, 
in  selected  sections  for  International  Mercan-  u®uce,  K.  i.,  make 

tile  Marine  Company,  New  York  City.  - - 

Long-Costello,  Inc.,  153  North  Michigan  *  •  i 

avenue.  Chicago.  Reported  to  be  handling  ad-  Linci« 

vertising  for  the  National  Refining  Company,  c  t 

oils  &  greases,  Cleveland.  Lindei 

^  H.  K.  McCann  Co.,  61  Broadway.  New  representatives. 
York.  Again  placing  orders  with  newspapers  th#>  Pnnndinn  Pn 
in  various  sections  for  Standard  Oil  Company,  xt 

26  Broadway.  New  York.  SOn  avenue,  New 


by  Amelia  Rives 
{Princess  Troubetskoy) 


Already  ordered  by 
New  York  W’orld  San  Diego  Sun 

San  Francisco  Star  Evansville  Press 

Cincinnati  Post  Oklahoma  City  News 

Seattle  Star  Columbus  Citizen 

Los  Angeles  Record  Houston  Press 

Des  Moines  News  Tacoma  Times 

Cleveland  Press  Duluth  Herald 

Snokane  Press  Dallas  Dispatch 

Alcron  Press  Portland  News 

Sacramento  Star  Memphis  Press 

Terre  Haute  Post  Toledo  News  Bee 

A  Sonthern  story  of  exauisite  charm  and 
sentiment,  with  a  background  of  the 
supernatural 

Wire  your  order 

McClare  Newspaper  SyDdicate 

373  Fourth  Avonue  New  York  City 


Financial  Advertising 

Total  Line.,  1918...  21,769 
••  ••  1920. .  .233,609 


Buy  Space  in 
Bo$ton’$  Greatut 
Evening  Netcipepn 


Few  Papere— (if  any)- 

TRENTON 
NEW  JERSEY 


TIMES 

A  Food  Medium 


Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  our 
regular  weekly  Thursday  food  featur^-^ 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto 
pages.  Tuesday,  Music  Page. 

Circulation  26,649.  Member  A.  B.  C. 

KELLY-SMITH  CO. 

Marbridge  Bldg.  Lytton  Bldg. 

New  York  Chicago 


Th«  World’s  Greatest  Circulstioi 
Builders 


A  business  depression  has  no  terrors  for 
the  North  Jersey  Shore — the  field  domi- 
nsted  by 


International 
Feature  Service,  Inc, 

New  York 


(Evmnine  and  Sunday^ 

This  territory  has  factories  that  produce 
$25,000,000  annually;  farms  yielding  $10,- 
000,000  annually;  and  a  huge  resort  busi¬ 
ness  besides. 

It  requires  a  panic,  indeed,  to  seriously 
affect  all  of  these  lines  of  endeavor. 
Member  A.  B.  C.  Standard  Rate  Card 

Frank  R.  Northrup,  Special  Rapmsentativa 
303  Fifth  Avenue,  New  York  City 
Aaaociation  Bldg.,  Chicago,  III. 

J.  LYLE  KINMONTH,  Publiahor 
Asbury  Park,  N.  J. 


Ofcd  PLAIN  DEALERS  MARKET 


OF  THE  SHAFFER  GROUP 


The  Plain  Dealer 


The  Indianapolis  Star  had  larger  gain 
in  advertising  during  the  year  of  1920 
than  any  other  Indianapolis  newspaper, 
exceeding  the  gain  of  its  nearest  com¬ 
petitor  by  173,097  agate  lines. 


Cleveland 


INDIANAPOLIS 

STAR 


Largest  Morning  and  Sunday 
Circulation  in  Indiana 


mtss 


OF  NEWSPAPERS 


Convention 


Circulation  sells  in  New 
York  for  50%  more 
Daily  and  100%  more 
Simday  than  any  other 
New  York  Morning 
newspaper. 


Early  edition  issued  Thursd*! 
morning  on  FREE  distribution  il 

Room  116,  Waldorf- Astofii 
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Editor  and  Publisher  for  April  23 ,  1921 


11111 ; ;  sisSfiWri^^ 


^HE  Detroit  News  is 
preferred  by  adver¬ 
tisers  because  they  find 
it  reaches  Michigan's 
greatest  buying  zone 
with  thoroughness  un¬ 
approached  by  any 
other  paper. 


Yale  Class  Votes 
The  Times  Best  Paper 

New  Haven,  April  1 7 — In  the 
poll  of  the  seniors  of  the  Shef¬ 
field  Scientific  School,  Yale, 

THE  NEW  YORK  TIMES 

was  again  voted  the  favorite  and 
the  leading  neKvspaper  of  the 
United  States.  The  class  num¬ 
bered  84  members,  including  72 
Republicans. 


The  AsheviilepN.C.  Times 

is  rapidly  forging  ahead  under 
the  new  management  of  capa¬ 
ble  newspapermen  and  due  to 
its  change  of  political  policy. 

indications  point  to  the  fact 
that  the  TIMES  will  soon  be  the 
LADING  PUBLICATION  in 

this  progressive  Southern  city. 
Represented  by 

Frost,  Landis  &  Kohn 

CHICAGO  NEW  YORK  ATLANTA 


[VIK 

mw 

Far  Evening  andSundayNewspapers 
bifernational  News  Service 

Vbrld  Building,  NewYorfe. 


Another 


Big  Plant 

Now  in  Course  of  Construction  at 

Perth  Amboy,  N.  J. 

Large  increase  in  Savings 
Deposits  during  past  year. 

For  further  information  regarding 
wi«  important  territory,  address 
Perth  Amboy  Evening  News  or  F.  R. 
Northrop,  ^3  Fifth  Avenue,  New 
York  Qty. 


NOTES  OF  ASSOCIATIONS 
AND  CLUBS 


TWO-DAY  convention  of  the  Mis- 
^  souri  Press  Association,  a  one-day 
convention  of  Missouri  Writers’  Guild, 
an  advertising  day,  and  a  day  devoted 
to  the  editorial  page  and  special  features 
of  newspapers  will  make  up  the  1921 
Journalism  Week  at  the  University  of 
Missouri,  May  23  to  27. 

The  week  will  close  with  a  Nationally 
Advertised  Banquet.  It  is  planned  to 
have  every  article  served  or  used  at  tlie 
l)an(iuet  or  given  as  souvenirs  consi.st  of 
a  nationally  advertised  product. 

The  meeting  of  the  Missouri  Writ¬ 
ers’  Guild  will  be  held  May  23.  Tues¬ 
day,  May  24  will  be.  devoted  to  discus¬ 
sions  of  the  editorial  page  and  special 
features.  Wednesday  is  to  be  advertis¬ 
ing  day.  In  connection  with  this  there 
will  be  interesting  exhibits  of  advertis¬ 
ing,  including  specimens  of  work  done 
by  students  in  the  advertising  courses 
of  the  Missouri  School  of  Journalism. 
.\iiother  exhibit,  arranged  by  the  edu¬ 
cational  committee  of  the  Associated 
.\dvertising  Clubs  of  the  World,  will 
show  the  original  drawings  and  lay-outs 
for  the  national  advertising  campaign 
of  the  Old  Colony  Trust  Company,  of 
Boston. 

Invitation  to  the  Montana  State  Press 
•Association,  to  meet  at  Whitefish  July 
28,  29  and  30,  has  been  extended  by 
I'Mitor  G.  M.  Moss,  of  the  Whitefish 
Pilot  to  T.  J.  Hocking  of  Glasgow, 
Mont.,  president;  and  to  S.  EL  Peter¬ 
son  of  Great  Falls,  secretary.  Enter¬ 
tainment  planned  includes  an  automobile 
trip  to  Lake  McDonald  in  Glacier  Na¬ 
tional  Park,  and  another  to  Kalispell 
and  Somers  and  a  steamer  trip  on  Flat- 
head  Lake. 

The  Savannah  (Ga.)  Advertising 
Club  is  planning  to  entertain  the  mem¬ 
bers  of  the  New  York  Ad  Club  next 
June,  when  they  stop  off  in  that  city 
enroute  to  attend  the  annual  convention 
of  the  Associated  Advertising  Clubs  of 
tlie  World  at  Atlanta. 

The  New  England  Business  Papers 
.Association  elected  Henry  G.  Lord  of 
the  Textile  World  president  at  its  re¬ 
cent  meeting  in  Boston.  Arthur  R. 
Nagle  was  elected  secretary-treasurer. 

The  Pilgrim  Publicity  Association, 
Boston,  held  its  annual  election  of  offi¬ 
cers  last  week  at  the  Hotel  Bellevue, 
with  President  George  C.  Frolich  pre¬ 
siding.  Officers  were  named  for  the 
coming  year  as  follows:  President, 
Henry  Kuhns ;  vice-j^resident,  H.  Wes¬ 
ley  Curtis;  treasurer,  George  D.  Moul¬ 
ton  ;  secretary,  Mark  W.  Burlingame : 
directors,  Alfred  T.  Haskell,  E.  H. 
Kittredge,  William  H.  McLeod,  Daniel 
Starch  and  E.  F.  Worcester.  The 
speaker  of  the  evening  was  Dr.  Teyhi 
Hsieh,  who  has  been  pleading  for  an 
entente  cordiale  between  China  and  the 
United  States  at  gatherings  in  various 
parts  of  the  country,  who  declared  be¬ 
fore  the  Pilgrim  associates  that  the  time 
is  now  ripe  for  American  merchants  and 
manufacturers  to  invade  China  commer¬ 
cially. 

The  Poor  Richard  Club,  Philadelphia, 
has  been  presented  with  a  silver  golf 
trophy  by  Bartley  J.  Doyle,  member  of 
the  club,  and  president  of  the  Keystone 
Publishing  Company.  The  cup  will  be 
contested  for  in  the  club’s  annual  golf 
championship  and  any  member  who 
wins  the  championship  three  times  will 
keep  the  trophy  permanently. 

The  Press  Club  of  San  Francisco  held 
its  “Fifteen  Years  After’’  show  at  mid¬ 
night,  April  16,  the  anniversary  of  the 
fire  which  destroyed  the  city  in  1906. 


■Artists  of  the  Chicago  Opera  Company 
entertained. 

The  Newark  (N.  J.)  Advertising 
Club,  it  has  been  announced,  will  join 
the  Poor  Richard  Club  of  Philadelphia, 
on  the  trip  to  Atlanta  in  June  to  attend 
the  convention  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World. 

At  the  annual  meeting  of  the  Ad¬ 
vertising  Club  of  Minneapolis,  William 
Unsgaard  was  elected  president,  Fred¬ 
erick  Kammann,  first  vice-president ;  I. 
J.  Hentschell,  second  vice-president; 
Truman  G.  Brooke,  secretary-treasurer 
and  J.  B.  Bushnell,  Miss  Agnes  Rooney 
and  Clare  G.  E'erguson,  directors. 

The  Technical  Publicity  Association 
of  New  A’ork  at  its  monthly  meeting  on 
.April  14  elected  the  following  officers : 
President,  W.  A.  Wolff,  Western  Elec¬ 
tric  Company ;  vice-president,  G.  W. 
Vos,  Te.xas  Company;  second  vice- 
president,  Cyril  Nast,  New  York  Ed¬ 
ison  Company,  secretary,  O.  M.  Bost- 
wick,  Sprague  Electric  Works;  treas¬ 
urer,  R.  P.  Kehoe.  The  active  members 
of  the  new  executive  committee  are: 
H.  J.  Downes,  American  Locomotive 
Company,  and  W.  B.  Ruse,  Jenkins 
Brothers ;  associate  members,  W.  E. 
Kennedy,  Simmons-Boardman  Publish-| 
ing  Company,  and  C.  S.  Baur,  Iron 
Age. 

The  Grand  Rapids  (Mich.)  Advertis¬ 
ing  club  has  begun  the  issue  of  the 
Spur,  semi-monthly,  for  the  interests  of 
club  members.  The  purpose  of  the 
periodical  is  to  offer  mutual  helps  and 
suggestions  which  will  create  a  closer 
understanding  between  the  various  ad¬ 
vertising  and  publishing  interests  of 
that  city.  Ben  Dean,  advertising  agent, 
is  editor,  and  O.  E.  Munn,  secretary- 
treasurer  of  the  Periodical  Publishing 
Company,  is  business  manager.  At  a 
meeting  of  the  advertising  club  held 
last  week,  the  following  officers  for  the 
new  year  were  elected :  President,  John 
B.  Hutchins ;  vice-president,  Ray  F. 
Barnes ;  secretary-treasurer,  A.  E. 
Howell.  _ 

OPEN  OFFICE  IN  BOSTON 


Stanley  Pratt  In  Charge  For  Gilman, 
Nicoll  &  Ruthman 

Gilman,  Nicoll  &  Ruthman,  for  years 
with  offices  in  New  York  and  Chicago, 
will  open  an  office  in  the  Tremont 
Building,  B  o  s  - 
ton,  on  May  1. 
Stanley  Pratt 
who  has  been  in 
the  advertising 
business  in  New 
England  all  his 
life,  has  been  se¬ 
lected  as  man¬ 
ager.  He  was 
until  recently  as¬ 
sistant  advertis¬ 
ing  manager  of 
the  E'isk  Rubber 
Stanley  Pratt  Company,  and 

during  the  war 
was  with  the  Emergency  Fleet  Corpora¬ 
tion.  Prior  to  that,  Mr.  Pratt  was  ad¬ 
vertising  manager  of  the  Boston  Trav¬ 
eler,  and  was  also  at  one  time  connected 
with  the  Boston  Journal  and  the  Boston 
Herald. 

The  ever-increasing  importance  of  the 
New  England  territory  and  the  in¬ 
creased  volume  of  business  emanating 
from  that  territory  prompted  Gilman, 
Nicoll  &  Ruthman  to  open  an  office  in 
Boston.  The  Gilman,  Nicoll  &  Ruthman 
organization  now  comprises  six  men,  all 
actively  engaged  in  solicitation  work  for 
the  nine  papers  they  represent. 


W.  W.  Bowen  Dead 

W.  W.  Bowen,  publisher  of  the  Jour¬ 
nal  and  The  Farmers’  Fireside  Bulle¬ 
tin,  of  Arlington,  Tex.,  died  recently., 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

Carrie*  more  diH>lay  ad¬ 
vertising  than  any  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledg¬ 
ment  of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Foreign  Roprosontotive 

171  Madison  Atc.  NEW  YORK 


World  Wide 

ADVERTISING  CORPORA'nON 

Advertising  Counsel 


On«  Wost  34th  St..  New  York 
Telephones  Fitzroy  | 

Cable  Addraaa: 
SCHOLZEM.  NEW  YORK 
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NEW  YORK 
EVENING 

JOURNAL 

has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer- 


Tha  Family  Incoma 

Over  $3,000.00 

In  Buffalo  the  percentago  of  fam¬ 
ilies  with  incomes  over  $3,000.00  Is 
Six  Times  Greater  than  the  average 
for  United  States. 

Buffalo  Evening  News  reaches  9S 
per  cent  of  the  families  with  $3,000.00 
income  or  over.  It  reaches  80  per 
cent  of  the  English  reading  families 
in  the  Buffalo  market. 

KELLY  SMITH  CO. 

Foraign  Rapratentmtipts 

Marbrldge  Bldg.,  New  York  City 
Lytton  Bldg.,  Chicago,  111. 


**The  African  World* 


“Cape-to-Cairo  ExpreM** 

Published  every  Saturday  in 
London. 

SOLE  AGENTS  FOR  UNITED 
STATES 

The  World  Wide  Advertising 
Corporation 

No.  1  West  Thlrty-learth  St, 
NEW  YORK  CITY 
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FARMER  STILL  ENJOYS 
PROSPERITY 


A  Good  Prospect  for  Advertising 
Western  Agents  Are  Told — Grain 
Growers  Have  Not  Used  Credit 
to  Great  Extent 


[By  Telegraph  to  Editor  &  Pubi.isiiek) 

Chicago,  April  18. — Fanners  are  not 
in  nearly  as  desperate  a  tinaiicial  plight 
as  politicians  and  state  farm  organiza¬ 
tions  would  have  us  think,  F.  W.  Thur- 
nau,  of  Vanderhoof  &  Co.,  told  tlie 
western  council  of  the  American  As¬ 
sociation  of  .\dvertising  Agencies  at  a 
recent  lunch.  Judged  by  reports  re¬ 
cently  gathered  from  the  12  Federal 
Reserve  districts,  there  is  absolutely  no 
reason  to  believe  that  the  farmer  is 
broke — not  even  reason  to  believe  that 
he  is  in  as  strained  financial  condition  as 
many  of  his  city  business  brothers. 

About  55  per  cent  of  the  wheat  crop 
was  marketed  prior  to  November  1, 
when  the  price  was  in  excess  of  $2  a 
bushel,  said  Mr.  'I'hurnau. 

“VVe  hear  much  about  the  farmer  not 
being  able  to  raise  wheat  for  less  than 
$2.50  Or  $3  a  bushel,  but  how  does  he 
arrive  at  those  figures?  Simply  by  an 
inflated  valuation  of  his  farm,  based 
on  production  ability  and  prices  born  of 
war-time  conditions. 

“But  after  all,  the  farmer  is  in  better 
shape  financially  than  he  was  three,  four 
or  five  years  ago.  It  is  true  that  he 
sustained  losses,  but  when  figured  on  a 
sane  and  actual  basis,  these  losses  ap¬ 
pear  more  on  paper  than  in  actuality. 
In  the  South,  where  tobacco  and  cotton 
are  the  dominating  crops,  conditions  are 
not  so  favorable  as  in  the  grain  and 
raising  country. 

"A  prominent  Iowa  Banker  in  speak¬ 
ing  of  farm  conditions  in  the  middle- 
western  farm  territory  states  that  70 
per  cent  of  the  farmers  are  not  only 
solvent  but  prosperous ;  25  per  cent, 
lient  but  not  seriously,  and  only  5  per 
cent  in  difficulty  and  his  statement 
seems  nearer  the  truth  than  any  con¬ 
sideration  of  actual  conditions  that  has 
come  to  our  attention. 

“I  believe  I  am  safe  in  stating  that 
city  men  have  used  their  credit  to  tw'ice 
the  extent  that  farmers  have,”  con¬ 
firmed  Mr.  Thurnau.  “Notwithstanding 
the  fact  that  the  farmer  last  year 
bought  over  half  of  the  automobiles  and 
trucks  manufactured,  notwithstanding 
that  he  bought  farms  at  inflated  valua¬ 
tions,  he  still  has  funds  that  make  him 
a  bigger  market  for  advertised  products 


Editor  and  Publishe 

than  ever  before,  as  soon  as  he  gets  a 
true  perspective  of  the  recent  past  and 
present.” 

Other  speakers  at  the  luncheon  w-ere 
R.  F'.  Clark,  of  Erwin,  Wasey  and  Co., 
Chicago;  F'.  G.  Cramer,  of  the  Cramer- 
Krasselt  Company,  Milwaukee;  and 
John  Benson,  of  Benson,  Gamble  and 
Slaten,  Chicago, 


ADS  FOR  BETTER  HOMES 


Furniture  Men  Organize  for  Million 
Dollar  Campaign 

The  organization  of  the  Furniture 
I’liblicity  Bureau,  which  will  supervise 
the  national  advertising  campaign  for 
liette'r  American  homes,  was  completed 
at  a  meeting  of  about  100  furniture 
manufacturers  and  retailers  in  Chicago 
last  week.  The  men  in  attendance 
pledged  enough  money  to  make  immedi¬ 
ate  organization  of  the  bureau  possible 
so  that  a  campaign  will  be  inaugurated 
to  secure  pledges  amounting  to  not  less 
than  $1,000,000  and  covering  a  period  of 
three  years.  .A  schedule  of  assessments 
ranging  from  $5,000  to  $50,000  depend¬ 
ing  upon  gross  sales  of  the  manufac¬ 
turer  or  retailer,  has  been  proposed  to 
finance  the  bureau. 

Publicity  will  be  in  charge  of  a  man¬ 
aging  director.  National  magazine  and 
newspaper  advertising  as  well  as  other 
forms  of  publicity  will  be  employed  to 
induce  people  to  buy  better  grades  of 
furniture  and  to  educate  them  in 
harmonious  home  furnishing.  At  the 
meeting  here  a  con.stitution  was  adopted 
and  the  follow  ing  officers  were  elected : 

President:  P.  F'.  Kroehler,  Kroehler 
F'urniture  Company,  Naperville,  111.; 
vice-president,  John  L.  Young,  Retail 
F'urniture  Association  of  the  United 
States ;  secretary,  William  B.  Baker, 
Chicago,  National  F'urniture  Council ; 
treasurer,  Clarence  S.  Dexter,  secretary- 
treasurer  of  the  Grand  Rapids  Chair 
Company,  Grand  Rapids. 


Sunday  Paper  In  Albuquerque 

The  Albuquerque  (N.  M.)  Evening 
Herald  has  begun  publication  of  a  Sun¬ 
day  morning  paper.  With  the  Sunday 
Herald  is  consolidated  the  circulation 
and  special  departments  of  the  New 
Mexico  Ruralist,  a  farm  and  ranch 
weekly  newspaper,  which  has  been  pub¬ 
lished  since  April,  1918,  by  the  Central 
Printing  Company,  publishers  of  the 
Evening  Herald,  The  Sunday  Morning 
Flerald  carries  the  leased  wire  service 
of  the  United  Press,  magazine  and 
comic  features. 
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FOR  SALE 


Two  four-deck 

Potter  Printing  Presses 

complete  with  Cutler-Hammer  Control,  extra  rollers,  motors, 
etc.,  all  in  splendid  running  condition.  Presses  print  7 
columns  20  inches  up  to  32  pages  with  one  set  of  plates. 

also 

Complete  Stereotype  Equipment 

chases,  and  Form  Tables,  all  in  A-1  condition. 

Will  be  sold  reasonably,  immediate  delivery  to  make 
room  for  our  new  plant. 


THE  DULUTH  HERALD 

DULUTH  MINNESOTA 


r  for  April  23,  1921 


EXTENDING  SALMON  ADVERTISING 


Past  Year’s  Campaign  Increased  Sales 
as  High  as  200  Per  Cent 


Seattle,  Wash.,  April  18. — Extension 
of  the  advertising  and  publicity  campaign 
recently  undertaken  in  Eastern  and 
Southern  cities  to  strengthen  the  salmon 
market  was  decided  upon  by  leading 
American  salmon  packers  at  a  meeting 
recently  held  here. 

Sales  increases  running  as  high  as 
200  per  cent  in  some  localities,  as  a  re¬ 
sult  of  the  industry  modernizing  its 
methods  of  marketing,  have  been  re¬ 
ported  by  jobbers.  Limited  resources 
do  not  permit  a  general  extension  of  the 
campaign  immediately,  according  to 
statements  made  at  the  close  of  the 
meeting,  but  the  field  of  advertising  will 


snUi 


be  broadened  and  efforts  intensified , 
rapidly  as  resources  become  availailt* 

“The  retail  demand  for  salmon  xtJiET  i 
was  wiped  out  during  the  war, 
restored  through  advertising  and 
promotion  if  from  now  on  jobbers  >> 
retailers  get  the  proper  support  fn^k^ort 
salmon  packers,”  G.  P.  Halferty,  thor 

man  of  the  publicity  committee  of 
association,  declared.  “In  every  ?[i 

where  advertising  has  been  started, 
where  trade  scouts  have  carried  on  siZ^Mai 
promotion,  there  has  been  an  a^I^  I 
viable  movement  of-  the  commodity.'*'  — 
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The  Audit  Bureau  of  CirculatioASnin  ' 


A.  B.  C.  Directors  Meet  April  27 


board  of  directors  will  meet  at 
Biltmore  Hotel,  New  York,  April  27. 


SUPPLIES  &  EQUIPMENT 


For  Newspaper  Making 


FOR  SALE 


6c  WORD  for  advertisements  under  this 
classification.  Cash  with  order. 


For  Sale 

Scott  wet  matrix  rolling  machine,  Scott 
page  steam  table;  reasonable.  Dunkirk  P 
ing  Company,  Dunkirk,  N.  Y. 


For  Sale 

Brass  leads  and  slugs  at  60c.  per  pound. 
First  class  condition.  Itemized  list  furnished 
on  request.  Enquirer-News  Co.,  Battle  Creek, 
Mich. 
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tod  cop; 
penni 

Printing  Plants  and  Business  bought  and  lo^ i 


Printers’  Outfitters 


American  Typefounders’  products,  prioten 
bookbinders  machinery  of  every  descriptilX 


Conner,  Fendler  ft  Co.,  96  Beekman  St.  Molstion  1 


York  City. 


Take  It  To 


POWERS 


Open  24  Honrs  out  of  24 
The  Fastest  Engravers  on 
the  Ea^ 


Powers  Photo  Engraving  Co. 


154  NazMu  St.,  Tribune  Bldg. 
New  York  City 


Peckham  Machinery  Co. 

Marbridge  Building 
N.  Y.  City 

Phone,  Fitzroy  6659  Room  102$ 


10  Years  Selling  Web  Preuei, 
Linotypes  and  Newspaper 
Equipment 


An  experience  of  30  years  ia 
Selling  and  Equipping  Newspaper 
plants  at  your  service 


We  can  increaie  your  bueinete 
want  it  increased. 


You  have  thought  of  preee  clippings 
yourself.  But  let  us  tell  you  how 
press  clippings  can  be  made  a  buei- 
ness-builder  for  you. 


BURRELLE 


145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  Century 


FOR  SALE 


Coes  Straight  Line  Quadruple  Four- 
Deck  Two-rage  Wide  Press.  Printi 
4,  6,  8,  10,  12,  14  or  16  page  papersst 
24,000  per  hour,  20,  24,  21  or  32  ps|i 
papers  at  12,000  per  hour,  folded  to 
half  page  eize.  Length  of  page  22%'. 


This  Press  May  Suit  Yoa 


WALTER  SCOTT  A  COMPANY 
PLAINFIELD,  NEW  JERSEY 


PUBLISHERS 

OUR  NEWSPRINT 


Quality — Highest 
Service — Best 

Price — Lowest 


Best  line  of  Half-tone  news, 
Standard  news,  and  Rotogravure 
papers  available. 


Before  contracting  ASK 

J.&J.  SCOTT,  Ltd. 

Pulp  &  Paper 

33  W.  42ad  St.,  New  York  City 

Phone  Vanderbilt  1057 


For  Prompt  Service 


TYPE 
Printers’  Supplies 
Machinery 


In  Stock  for  ImmediMe  Shipment  W 
Selling  Houses  conveniently  Ipctted 


“American  Type  die  Best  in  Any  Csk" 


AMERICAN 
TYPE  FOUNDERS  CO. 
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etter  men  for  better  positions 


SnXJATIONS  WANTED 


ar  Ganaral  Manafar 

r,  tborouKbly  experienced  result  produc- 

n(  -iKSfoand  newspaper  man,  aggressive,  good 
one  who  understands  business,  ad- 
:ry  cit^Esl!  Circulation,  and  mechanical  detail 
ti>d  small  and  metropolitan  dail- 

^*^n^cs  position  as  General  Manner  or 
on  $a|(B^  Manager  of  real  live  daily.  Best  of 
Now  enmioyed.  Address  Box 
“"'^•KTCsre  Editos  &  Publishes. 

Kj^Managar 

Manager  of  12  years  successful 
L^ce  as  business  builder  wants  position 
>iB  or  Middle  West.  Three  years  last 
n.  Disengaged  account  of  ownership. 
—  oiiter  and  layout  man.  $60.00  per  week. 
UlatiooKloman  of  his  own  copy.  Married.  Can 
^  W.  Ramseil.  Sioux  Falls, 


•a  27 


Tt 


thoroughly  experienced  and  with 
nrd  of  accomplishment,  is  open  for  posi- 
u  advertising  manager-solicitor.  Making 
in  present  position,  but  don’t  like  the 
Best  of  references.  $40  a  week.  Ad- 
Box  C-996,  Care  Editor  &  Publisher 


Tip  if  you  Need 

pUrertising  Man  ,  „  .  , 

ivide  experience,  clean  cut  record.  Quick 
Miie  the  essentials  of  advertising  and  sell- 
jlor  the  promotion  of  business. 

Jml  as  Advertising  Manager  with  retail, 
!>iK^(  and  manufacturing  establishments. 
“  ad  copy  service  departments  with 

Mj  newspapers  and  printing  plant,  also  as 
^  ind  copy  man  with  agency. 

^  permanent  position  in  larger  field  of 
CitT  with  a  live  going  organization.  Salary 
ind  for  first  year.  Address  B.  W.  Orr, 
tcnaK^  Delivery,  Canton,  Ohio. 

i.,  llldstion  Manager 

iliH  increased  circulation  over  close  to 
uid  circulation  receipts  over  300%  in 
_dt  position  in  the  past  year.  20  years’  cir- 
ten  experience  on  the  largest  papers  in 
Gantry.  38  years  old.  Member  I.  C.  M. 
Address  Box  C-99S,  Care  Editor  &  Pub- 


Situation  Wanted 

By  experienced  Circulation  Manager  with  years 
of  experience,  best  of  references.  Member  I. 
C.  M.  A.,  used  to  hand  work.  Address  Box 
A-500,  Care  Editor  &  Publisher. _ 

Managing  Editor 

Fifteen  years  Hearst  service,  last  five  years 
Assistant  Managing  Editor  largest  afternoon 
paper  on  Pacific  coast.  Am  all  round,  exper¬ 
ienced  newspaper  Editor  now  employed,  wants 
a  ehange.  West  preferred.  Answer  Box 
A-504,  Care  Editor  &  Publisher. 

I  Want  A  Job  ^ 

1  know  the  newspaper  business  inside  out, 
from  newsboy  to  publisher  and  in  every  de¬ 
partment,  circulation,  advertising,  accounting, 
editorial,  mechanical,  and  I  want  a  job  as 
business  manager  or  general  manner,  where  I 
can  cash  in  on  this  knowledge.  Twenty  years 
of  successful  experience  and  a  clean  record 
to  offer.  Know  how  to  turn  out  a  good  looking 
sheet,  but  what  is  more  important  can  make 
a  popular  and  profitable  ope,  and  have  done 
so.  Married,  aged  40,  presentable  appearance, 
like  people,  can  get  business  and  will  go 
wherever  opportunity  beckons.  Address  Box 
C-993,  Care  Editor  A  Publisher. _ _ 

Publicity  Man — Editor 

Writer,  25,  experienced,  college  degree,  now 
available.  Will  consider  $3,600  or  more.  Holds 
unexpired  contract,  $5,000,  as  publicity  manager 
of  defunct  concern.  Considerable  reputation 
in  certain  section.  Record  of  definite  accom¬ 
plishments.  Fine  credentials.  Write  for  them. 
Address  Box  A-508,  Care  of  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


Co. 


1029 


tbe  Pittsburgh  Post  has  buried  the  **hatchet** 
left  the  sport  desk — would  like  to  connect 
some  feature  {Syndicate,  sport  feature  or 
frade  publicity  work.  Ten  years  con- 
fuu  work  at  one  desk  is  my  recommenda* 
Address  Florent  Gibson,  The  Post,  Pitts- 

to/Pa- _ 


PMiI  Writer 

married  man,  trade  paper  experience, 
nowledge  of  newspaper  work,  desires  to 
permanent  connection  with  progressive 
Inpiper  in  growing  city.  Address  Box  A-506, 
n  01  Editor  &  Publisher. 


Four- 

PriBU 

lerstt 

:  pR|« 

led  to 

Wk' 


ou 


Ikorial  Writer 

^ifnpher — seeks  new  field.  Can  manage 
In  department.  Address  Box  C-994,  Care 
pmi  &  Publisher. 


ice 


les 


CO. 


uud 

Df  man  twenty-two  years  of  age,  single. 
Its  position  as  traveling  salesman  for  news¬ 
ier  supply  house.  Have  had  several  years 
lerience  in  newspaper  circulation  work. 
<  of  references.  D,  R.  Schroder,  Box  190, 
enrille,  S.  C. 


Circulation  Director 

for  position  with  big  eastern  daily.  Ability 
and  experience  of  the  highest  grade  are  re¬ 
quired.  Salary  will  be  adeouate.  Write  fully. 
Fernald’s  Exchange,  Inc.,  Third  National  Bank 
Bldg.,  Springfield,  Mass. 

Editorial  Writer 

Young,  experienced,  broad  gauge  man  for  high 
grade  Independent  Republican  daily  newspaper 
in  large  Eastern  city.  Give  full  information 
in  first  letter  as  to  experience,  references,  etc., 
and  send  samples  of  work  and  photograph. 
Your  communication  will  be  held  in  strict  con* 
fidence.  Box  C-998,  Care  Editor  &  Publisher. 

A  Good  Opening 

awaits  a  competent  working  printer  on  an  even¬ 
ing  newspaper  near  New  York.  Ideal  working 
conditions  and  a  good  permanent  position. 
Man  must  be  possessed  of  executive  ability 
and  be  able  to  handle  men  and  be  a  working 
foreman  himself.  Address  full  particulars  to 
Box  A-505,  Care  Editor  &  Publisher. 


The  Biggest 

Two-Fisted 
Circulation  Getter 

in  America 

S<iuare-8tanding.  twenty-four-hour  producer  wanted — a  real  man  who 
can  jolt  thousands  of  people  out  of  reading  perfunctory  new«papers 
■nd  into  reading  ours,  which  is  a  prosperoua  publication  in  a  rich 
ind  populous  field  and  now  enjoying  a  reputation  as  the  "BuBiness 
Man's  Newspaper,”  with  the  lack  of  dominant  circulation  which 
goei  with  it. 

The  man  who  gets  this  job  will  not  be  hampered  by  circulation 
detail*  (distribution  is  now  adequately  and  expertly  handled) ;  his 
whole  time  and  heart  and  brain  and  effort  will  be  devoted  to 

making  new  readers. 

If  you  are  the  man,  an  opportunity  unparalleled  in  American  jour- 
ulism  is  yours.  No  man  living  is  too  big  for  this  job.  Sell  yourself 

a  letter  to  Box  C-999,  “Editor  &  Publisher.”  _ _ _ _  ____ 

t  »iei  ••  l«a  *•  I*  la  lit  IS  IM  l«  !•  I«l«  irr 

All  communications  will  be  considered  as  strictly  confidential. 


FOR  CIRCULATORS  AND 
MANAGING  EDITORS 


Earl  Gaddis  of  Omaha  Woidd-Herald 
Trying  to  Bring  Men  Who  Make 
and  Sell  Papers  Into 
Organisation 


CORRESPONDENTS 

AND 

FEATURE  STORY  WRITERS 

A  WORD  tor  advertisements  under  this 
claeeifieation.  Cash  with  order. 

Editorial  Service 

We  will  furnish  you  our  daily  editorial  service 
at  a  minimum  charge  together  with  our  “editor- 
ialettes”  on  current  events. 

Competent  staff  of  writers.  Will  accept  limited 
number  of  orders  for  this  service.  Samples 
furnished.  Editorial  Service  League,  Spring- 
field,  Ohio. 


Organization  of  the  circulation  man¬ 
agers  and  managing  editors  of  the  news¬ 
papers  in  the  territory  extending  from 
Milwaukee  to  Denver,  and  from  the 
Twin  cities  to  Kansas  City  and  St. 
I>ouis,  is  a  step  proposed  by  Earl  B. 
Gaddis,  assistant  publisher  of  the  Omaha 
World-Herald. 

Mr.  Gaddis  proposes  the  name  of  the 
Midwest  Circulation  Managers  and 
Managing  Editors  Association  for  the 
organization.  He  is  busily  engaged  ju-st 
now  in  ascertaining  the  sentiment  of  the 
region  for  such  a  move.  To  date  he  re¬ 
ports  that  the  sentiment  is  strong  for 
the  step. 

“My  reason  for  including  managing 
editors  is  that  they  have  no  organiza¬ 
tion  of  their  own,”  said  Mr.  Gaddis, 
“and  because  their  interests  are  more 
nearly  tied  up  with  the  circulation  de¬ 
partment  than  any  other  branch  of  a 
newspaper.  They  make  the  product  and 
the  circulation  men  sell  it.  There  must 
be  a  co-operation  between  the  two 
departments  and  there  is,  on  all  daily 
newspapers  that  are  scoring  big  suc¬ 
cesses  these  days. 

“There  are  problems  in  common 
which  should  be  discussed  by  the  two 
sets  of  newspaper  officials.  For  the  cir¬ 
culation  men  to  go  on  in  their  organi¬ 
zation  without  the  helpful  advice  and 
assistance  of  the  managing  editors  seems 
futile,  and  I  hope  to  see  the  Midwest 
organization  developed  to  a  point  where 
the  consolidation  will  be  appreciated 
and  felt.”  _ 

SUIT  CUT  MONITOR  CIRCULATION 


$15,000  buys 

one-half  of  only  daily  newspaper 
property  of  a  small  city.  Owner 
of  this  interest  drew  $40  a  week 
salary  in  1920  and  $1,300  in  cash 
dividends.  Proposition  V.  T. 

Charles  M.  Palmer 

NEWSPAPER  PROPERTIES 
225  Fifth  Ave.,  New  York 


$50,000.00 

We  have  customer  with  above  amount 
available  in  cash,  as  first  payment  on 
substantial,  net  earning  EVENING 
NEWSPAPER.  Prefer  Middle  Atlantic 
or  Southern  State.  Correspondence 
confidential. 


HARWELL  A  CANNON 

Nenspsper  esd  Hsgsxlse  Properties 
Times  Bldg.  New  York 


EQUIPMENT  FOR  SALE 

24-pRge  High  Speed  Slraiphtline  Ooti.  New 
Id  1916.  7  or  8  cols.  Type  length  only  20 

in.  Tapelesn  (older.  Simplex  control.  Com¬ 
plete  Rtereotyiie  equipment.  Including  new  dry 
mat  process. 

16-pnge  Straightline  Goes,  7  or  8  cols.  'Type 
length  21%  Ifi.  Complete  stereotype  equip¬ 
ment,  Includinig  motors. 

Standard  make  Preete*  from  8  to  40  page 
capacity.  Also,  1  Model  8  Liuotype,  prac- 
tlc-nlly  brand  new ;  1  Model  S ;  1  Model  1  ;  1 
Intertype.  Model  A;  1  Intertype,  Model  B. 
Immediate  Deliveriee 
Wiro  or  Write 

SOUTHERN  PUBLISHERS  EXCHANGE, 
Incorporated 

Newapaper  Propertiea  and  Equipment 
12  North  9th  St.  P.  O.  Box  1S97 
Richmond,  Virginia 


Drop  from  120,729  to  27,268  in  Two 

Yeara  Shown  by  P.  O.  Statement* 

Boston,  April  19. — Recently  published 
Post  Office  statements  for  the  six 
months  period  ending  March  31,  1921, 
reveal  an  astounding  decrease  in  the  cir¬ 
culation  of  the  Christian  Science  Moni¬ 
tor  in  the  past  two  years,  apparently 
directly  traceable  to  the  now  famous 
Christian  Science  litigation.  The  six 
months’  average  circulation  of  the 
Christian  Science  Monitor  ending  the 
past  March  31  was  27,268,  as  compared 
with  87,877  for  the  same  period  one 
year  ago  and  120,729  two  years  ago. 

There  is  a  probability  that  the  whole 
controversy  between  factions  of  Christ¬ 
ian  Scientists  may  be  reopened  and  that 
there  may  be  further  hearings  before  a 
master,  not  only  in  the  Krauthoff  case 
hut  in  the  case  of  John  V.  Dittemore. 
Judge  Braley  intimated  that  such  would 
be  his  course,  a  few  days  ago,  if  there 
are  further  matters  of  fact  to  be  con¬ 
sidered. 

The  litigation  began  two  years  ago, 
and  arose  over  the  removal  of  Mr. 
Dittemore  as  a  director.  After  various 
sessions  in  court  the  case  was  referred 
to  a  master.  Judge  Dodge  was  ap¬ 
pointed,  made  his  report,  favoring  Mr. 
Dittemore’s  contention,  and  the  Supreme 
Court  full  bench  eventually,  after  argu¬ 
ment,  received  it  and  has  had  it  under 
consideration  since  early  last  winter.  It 
had  been  expected  that  a  decision  might 
he  forthcoming  last  month ;  lately,  in¬ 
terested  parties  have  said  that  a  decision 
might  come  in  May.  But  now  there  is 
a  possibility  of  further  delay. 

One  thing  has  apparently  been  settled 
within  the  past  few  days,  and  that  is 
John  V.  Dittemore’s  name  must  he  con- 


SHOWALTER’S 
AdvertisiDg  Promotion  Service 

Founded  by  W.  D.  Showalter 
Carried  on  by  E.  J.  Craine 
51  Irving  Place 
For  Nettspaptn  and  Magazines 

Monthly  promotion  copy  for  use  in  build¬ 
ing  up  classified  and  store  advertising. 
A  Service  that  educates  readers  to  read  the 
advertisements  and  stimulates  merchants  to 
advertise  adequately. 

Write  for  particulars  and  rates  on  four 
month’s  trial  service. 


tinned  as  a  director  of  the  Christian 
Science  Church  in  future  editions  of  the 
church  manual,  until  his  status  is  de¬ 
cided. 

In  the  phase  of  the  litigation  consid¬ 
ered  last  week  Judge  Braley  indicated 
that  the  court  would  be  better  pleased 
if  the  numerous  counsel  in  the  case 
would  get  together  on  the  minor  ramifi¬ 
cations  of  the  dispute  and  would  not 
bring  them  all  into  court. 


Planning  for  AUanta  Convention 

The  “On  To  Atlanta”  committee  of 
the  Advertising  Oub  of  New  York  is 
making  plans  for  a  large  attendance  at 
the  annual  convention  in  Atlanta  in 
June.  The  question  now  under  discus¬ 
sion  is  whether  a  train  or  boat  shall  be 
chartered,  and  the  matter  will  be  decided 
by  a  vote  of  the  members.  The  polls 
opened  .April  16  and  will  close  April  25 
at  noon.  The  “On  To  Atlanta”  com¬ 
mittee  is  composed  of  Fred  P.  Motz, 
chairman.  Manning  Wakefield,  Harvey 
C.  Wood,  W.  G.  Bryan,  Harry  D.  Rey¬ 
nolds,  W.  M.  Ostrander,  H.  I.  Long- 
street  and  J.  M.  Ethridge. 


FARMERS’  NEWS  WINS  dium,  when  a  series  of  educational  piib- 
1\Tlf*\3^Cp  A  0170  C  licity  was  carried.  A  big  Southwest 

INE«W3i  ArtiKD  Missouri  nursery,  which  never  before 

-  could  be  interested  in  daily  newspaper 

Joplin  Globe’*  Department  So  Succcs*-  space,  maintains  a  regular  appropria- 

ful  That  Its  Editor  Is  Invited  to  tion  for  such  advertising  and  frequently 
Give  Week’s  Lecture  Course  inserts  a  full  8-column  advertisement, 

at  Missouri  School  carried  in  the  farm  department. 

-  In  its  promotion  service  the  Globe. 

Results  of  a  farm  department  in  a  while  increasing  its  rural  circulation  to 
daily  newspaper  were  explained  to  stu-  ^  most  remarkable  extent,  has  ttken 
dents  and  instructors  in  the  College  of  active  part  in  community  develop- 
Jouriialism.  University  of  Missouri,  in  ment  in  its  territory.  One  result  is  the 
a  course  conducted  at  Columbia,  Mo..  Presence  of  seven  county  farm  agents 
last  week.  The  course  was  most  unique,  flevoting  their  entire  time  to  the  work, 
in  that  it  was  an  entirely  new  feature  whereas  there  was  none  when  the  farm 
in  journalism.  The  lecturer  was  Cow-  department  was  established, 

gill  C.  Blair,  editor  of  the  daily  and  Residents  of  the  eities  and  towns 

Sunday  farm  departments  of  the  Joplin  served  by  the  Globe  also  have  displayed 
(Mo.)  Globe.  As  the  Globe  is  said  to  interest  in  the  farm  department, 

have  been  the  first  daily  newspaper  in  s  services  are  frequently 

the  United  States  to  inaugurate  a  daily  sought  by  the  city  folk  for  information 
farm  department,  recognition  was  given  regarding  gardens,  poultry,  fruit  and 
that  publication  by  the  University  of  shade  trees,  etc. 

Missouri,  which  requested  Mr.  Blair  to  When  the  Globe  inaugurated  its 
lecture  to  the  journalism  school.  A  weekly  farm  department,  Mr.  Blair  was 
week’s  cour.se  was  conducted,  with  the  engaged  in  operating  a  farm.  As  he 

lectures  occupying  from  three  to  five  *^so  was  a  trained  newspaper  man.  he 

hours  daily.  was  employed  to  edit  the  department 

From  this  one  week’s  cour.se,*  arrange-  so  while  continuing  his  voca- 

ments  have  been  made  for  a  two  weeks’  farmer.  However,  since  it  was 

course  to  be  conducted  next  April  at  tlw'iflc*!  to  make  of  the  department  a 
the  School  of  Journalism.  The  1921  feature.  Mr.  Blair  has  been  de¬ 

meetings  w'ill  not  only  include  a  repeti-  '"oting  his  entire  time  to  it.  With  the 
tion  of  last  week’s  course  and  addi-  department  in  charge  of  a  practical  fac¬ 
tional  lectures,  but  also  a  laboratory  oier.  the  confidence  of  the  farmer  was 
course  in  which  farm  departments  will  obtained  and  his  support  given. 


TO  REACH  THE  Rl^l 


—first  of  all  a  great 
newspaper,  it  is  nat¬ 
urally  one  of  the  out¬ 
standing  advertising 
mediums  of  the  U,  S. 


TRADE  OF  KANSAsi 

Copeka  I 
©ailp  Capitail 

Sworn  Government  Repoii 

for  6  Months  endinc  Sept.  20,  ItM 


Its  sales  promotion  departmsat 
at  the  service  of  advertisers.  Ai 
it  really  promotes. 


Indianapolis  News 

FRANK  T.  CARROLL,  Atlvertisinjf  Manager 

New  York  Chicaifo  OflTirc 

1>AN  A.  CARR4ILL  J.  E.  Ll'TZ 

l&O  Nassau  Street  Hir^t  National  Bank  Hklie 


Member  A.  B.  C.  PublitlMr. 


Los  Angeles — The  largest  city  in  the  West 


Tried  and  Found  True  - 

Whether  as  a  household  necetiitr  <■] 


the  family  or  a  productive  salt 
for  advertisers 


.  ■ 


MEMBER  A.  B.  C. 
Government  Circulation  Statement 
April  Ip  1921 


has  stood  the  test  for  generationt.  ^ 
Branch  Offices:  - 

Wallace  G.  Brooke,  m 
Brunswick  Building,  New  York] 
The  Ford-Parsons  Co.,  i 
Marquette  Building,  Chicago,  A 


Larftt  Daily  Circulation  in  the  EntircWcMt 
REPRESENTATIVES 
New  York :  Chicago : 

Herbert  W.  Moloney  G.  Logan  Payne  Co.. 
604  Times  Bldg.  432  Marquette  Bldg. 


Nearly  every  person  io  Richmond  reads 
The 


FIRST  IN  1000 
NEWSPAPERS 


NEWS-LEADER 


The  Niws-Leaoib’s  circolation  in 
Richmond  it  greater  than  that  of  all  the 
other  Richmond  papers  combined. 

The  Nbws-Ijcadm’s  circulstion  in  ^r- 
ginis  is  greater  than  any  other  Virginia 
newspaper. 

The  sworn  statements  of  the  Richmond 
papers  show  the  Nbws-Lbaobs  has  a 
daily  circulation  in  Richmond  which  is 
more  than  tbrM  times  greater  than  its 
nearest  competitor. 

Foreign  representatives 
The  Kelly-Smith  Co.,  Chicago,  Ill. 
Marbridge  Building  Kelly-Smith  Co. 

B’way  at  J4th  St.  Lytton  Building. 

New  York  City.  ' 

J.  B.  Keongh,  Candler  Bldg.,  Atlanta.  Ga. 


A  National  Advertiser  wMb  I 
years’  experience  recently  stil 
that  his  records  show  that  i 
the  money  expended  the  resd 
produced  by  the  Wa*liia|ti 
Star  placed  it  FIRST  I 
AMERICA  among  a  thouw 
newspapers. 

Western  Representative,  J.  E.  Ll 
First  Nat’l  Bank  Bldg^  Chicago,  I 
Eastern  Representative,  Dan  A.  Cun 
Tribune  Bldg.,  New  York,  N.  T. 


More  Than  an 
Introduction 

When  a  newspaper  does  more  than  in¬ 
troduce  an  advertiser  to  a  community, 
there  must  result  a  spirit  of  mutual 
satisfaction. 

For  more  than  three-quarters  of  a 
century 

The  Pittsburgh  Post 

has  introduced  advertisers  to  the  pur¬ 
chasing  power  of  the  great  Pittsburgh 
district. 

Each  introduction  is  accompanied  by 
an  indorsement  which  cannot  be  dis¬ 
associated  from  the  character  of  such 
a  paper. 

DAILY  AND  SUNDAY 


Famous  Wits 
History 


A  short  ma) 
twice  a  week. 


NEWSPAPER  FEA’ 
SERVICE 


The  amalgamation  of  the  twe  l**^ 
progressive  Jewish  newspsyiO 
New  York 


THE  DAY 

AND 

THE  WARHETTj 


Classified 
A  dvertlsements 


brings  into  being  the  most  iy* 
advertising  medium  in  the  JewW' 


find  good 
positions  for 
good  newspapermen 


’The  National  Jevnsb 


w. 


continues  its  centurj^ld  leadership  in  production  o 
individual  wealth  and  is  more  fertile  as  an  advertising 
field  than  ever  before.  ■  »  S 


■ 


• *  *  f 

Every  siiccessful  National  Advertiser  uses  Pennsyl 


vania  daily  newspapers  in  a  big  regular  jivay,  many 
started  years  ago.,fc|  , 


Pennsylvania  people,  like  people  of  any  other  state, 
pay  primary  attention  to  their  local  new^pers— and 
national  advertising  campaigns  run  in'Pennsylvani 
daily  rfewspapers  pay  handsomely. 


CULTIVATE  THIS  MARKET  THROUGH  THESE  DAILIES 


Circn.  S,M0 
latiM  !.!>•• 

AlUatnini  Odl  (M)  hmm. 

....(E) 

32,561 

.10 

*Ait*oM  Mrror  . 

...(E) 

23356 

.06 

BetUabwa  Gl«b»  . 

....(E) 

7,764 

.04 

•Chariar  Tnaaa  aaO  RapaUioui 

(MAE) 

15,110 

.068 

CoataariUp  Racord  . 

....(E) 

5,429 

.021 

ConwaliariWa  Couriar  .... 

....(E) 

5367 

.0179 

*Eaaloa  Prpraaa  . 

....(E) 

13360 

Eaataa  Fraa  Praaa  . 

....(E) 

13,969 

.05 

*Eria  Dapateh  (M)  Ha«ald  (E) 

i 

(MAE) 

19,493 

.068 

*Eria  DiapatA-HaraU  _ 

....(3) 

18,738 

.07 

*Eria  TbMa  . . . 

....(E) 

27,787 

38 

**HarrM>wrc  Talaprapti  .. 

....(E) 

32,588 

.095 

Oi  City  DMTiek  . (11)  «,467'  .«« 

PhiUdMpUa  lUtprJ  ....^...(M)  111, MS  4» 
PkiMalpU*  lU^  . iL.a  .<S)  125,SW  ISO 


*Pilteb«rch  Diqwtek^ . (M)  WTJiZt  .17 


**LMCMtMr  IntpHiyencw  mai  N««r»- 

Joiinud  . .  (MftB)  26,2m  .10 


^|4 


Govvntmwit  Stpt—fnte,  April  1,  IMl. 

•A.  B.  C.  PubUriMT*’  SuiMMat,  April  1.  t»ai. 


*PiariKir»h  Okpateh  . (S)  76,6B1  JU 

fiPittrioa  Gmmtrn  . . (B)  3347  M 

•Ppttrrri^  iUpaMiem  . . (E)  11,416  .OM  .05 

fScruriM  RapaUkaa . (M)  31,163  .IS  .10 

ScrturtM  TImm  . ..(E)  35304  .13  .JO 

*SMro«  HmJdl  . . (E)  4,942  .03  .03 

Warran  Mnrror  . ./.  ..(£)  3,760  .0179  .017* 

^WuEiaptm  tMaanrar  6^  lUportP^ 

H^QpliE)  15,640  .06 
TiMwIry^. . . .  (E)  18337  .05  .o< 

C.  **A.  B.  C.  PiiHiaiart*  Stat— wnt,  OcHkar  1,  1930. 
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First  in  America  in  PubKc  Sendee 

r  -  !?  . 

i  H.  F.  Harrington  and  £.  S.  Watson,  instnicto|B  in  Journalism  at  the  University  of  Illinois,  in  a  special 

story  written  exclusively  for  Editor  &  Publisher,  place  the  NEW  YpRJC  WORLD  FffiST  IN  PUBUC 
;  SERVICE  AS  CAPTAIN  OF  AN  ALL-AMERICAN  NEWSPAPEr'^TEAM,  based  upon  conclusions  of 
more  than  ope  hundred  students  of  the  University  who  make  a  study  of  newspapei^  as  a  part  of  their  regular 
school  work.  •  ^  ,  n 

The  basis  of  the  award  as  captain  of  the  tea&i  is  the  World*8  fidelity  in  living  up  to  the  standard  set  by 
Joseph  Pulitzer,  its  founder,  who  established  The  Wai^d  as‘if^3P| 

“An  institution  that  would  always  fight  for  prepress  and  reform,  never  tolerate  injustice  or  corruption^ 
always  fight  demag(^es  of  all  parties,  never  belong  to  any  party^,  always  oppose  privil^ed  classes  and  public 
plunders,  never  la<i  sympathy  with  the  poor,  always  remain  devoted  to  the  public  welfare,  never  be  satisfied 
with  merely  printing  news,  always  be  drastically  independent,  never  be  afraid  to  altack  wrong,  whether^  by 
predatory  plutocracy  or  predatory  poverty  ’’ 


fint  im  Total  Dry  iQomit  MAmmg*  ymae 
193tO~AU  jwdtfcle  eomUmmiimm*. 


Hut  two  WotUk  (oM 


aii»,i47 


Neantt  two  Competiten 
(OMOWBM^p)  ....  6,1C7,M1  2/>61;B06 
Nost  two  CooMtaon 
(one  owBecSTr;..  6.006,131  2451.01f 
Neuetf  two  Caaqtctiton 

owMnfaip) .  7,715.4€f  HSfiOO 
Next  two  CoiKMtitora 
(tapstate  owneninp) .  7^60,7Xt  896,415 

f  Next  two  Compelitora  . 

(lepentte  ownenidp) .  6,689,645  1,469JS02 


fim  te  Total  ihy  GoodB  Llwoogo  Finn  ^ 
Thrme  Montlu  19SI— >411  potMlm  eombi- 
■etioni.  — 

Tot«l  «  World  * 
Um*.  LMd. 

Hw  two  WocMi  (oao 

•woM^p)  ......  1.961,766  as 

Neireet  two  Ckimpetiton 

(one  owmaeWp^  ....  1.664317  197.451 

Next  two  (loogMtitoni 
(one  owner^  ....  138S336  378332 

Nnunt  two  ConuM^on  ~ 

(aepente  ownenfaip) 1351363  94H3  - 

Next  two  Comoetittat 
(tapmte  ownendSh  1.748382  213,486 

Next  two  CanvadtMl 
(wperate  ewneeadp}  ^  1317338  S44330 


Fint  tm  Nutmimr  of  AivortUmmmU 
Ftimtod  Toor  19X0-^  poutbh  eomtt^ 


<  Toul  Worlira 
AdwutiaaneBt*.  Ljtod. 
Hie  two  WoeUe  (eew 

owaeieh^)  ......  1,991^784 

Neeieet  two  Competiton 
<oiie  ownoi^)  ....  562373  1,428311 

Next  two  Coaipetitofe 
(one  owBcediip}  ....  435318  1,455,561 

Nmtmt  two'CoDpetittai 
(•eperete  ownmhip) .  1308,786  .  ^^81386 
Next  two  (jompetiton 
(leqp&ete  owMnhip).  U70,760 
Next  two  Comfet^n  ' 

(seperate  owno^ip) .  1,161.961  82831S 


435328  1.455361 


I.  1,170,760 


8103^ 


A.  B.  C.  Pub^sKefs’  Statement  Six  Months  Ending  March  31, ’21 

_  J  _ ex... 
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346,246 


tS^t  l^tttdiap  9^orfii  {Ifie  €Mns  l^orlb 

621341  342,764^ 


92%  in  Metropolitan  Trading  Area  82%  in  Metropolilan  Trading  Area  9S%  in  Metropolitan  Trading  Area 


Readers  with  Buying  Power  lead  Advertisers  to 
the  columns  of  Worids  for  Increased  Sales' 
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